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The  end  of  the  bedtime  story. 


He’s  reading  his  own  now.  And  Innovations  like  this  help  make  the 
he’s  only  3.  Recently,  in  a  special,  Tribune  Crowd  what  it  is.  Chicago’s 

91  -day  illustrated  series,  we  taught  biggest  crowd  of  readers,  and 

pre-schoolers  how  to  read  by  teaching  Chicago’s  biggest  market  for 
them  what  letters  sound  like.  Did  our  advertisers.  To  keep  it  that  way  takes 
phonetic  reading  course  make  the  more  than  just  the  news  of  the  day. 
grade?  Thousands  of  grateful  mothers  ^ 

wrote  and  gave  us  an  A  on  it.  CnlC^JDITIDUIlB 


\bu  can^  afford  to  bypass  it. 


There's  a  whole  city  out  there.  Waiting 
to  see  what  you've  got  to  sell. 

It's  all  the  people  who  read  the  Herald- 
Examiner.  The  only  metro  evening 
newspaper  in  Los  Angeles. 

1,250.0(X)  readers. 

Enough  people  to  make  the  Herald- 
Examiner  the  6th  largest  city  in  America. 
Sure,  you  could  give  it  the  cold  shoulder. 
But  you  can't  get  around  it. 

Depend  on  the  Los  Angeles 
Herald-Examiner. 

Published  exeniniis  Sunday.  Represented  nationally  by  Key  Market. 


Knight 
has  a 

thousand  eyes 

And  they  watch  the  world  for  upheaval— why  it  happens  and  coral  reef  are  protected  for  the 

more  than  1.5  million  American  how  to  prevent  it.  enjoyment  of  future  generations. 

families . . .  /y/ea/  Shine  saw  Honduran  Some  newspapers  do  this 

Phil  Meyer,  a  newspaper  reporter  children  dying  of  disease  and  occasionally  and  call  it  public 

with  an  expert’s  know-how  in  told  the  story  so  movingly  that  service.  We  do  it  every  day  and 

computerized  research,  watched  Detroiters  airlifted  tons  of  call  it  our  job. 

the  ghettos  burn  and  went  supplies  to  an  isolated  mission 

looking  for  answers.  Meyer’s  hospital. 

landmark  surveys  gave  our  John  Pennekamp  watched 

readers  instant  insight  into  urban  callous  men  despoiling  Florida’s 

natural  beauty  and  he  fought 
them.  Now  thousands  of  acres  of 
parkland  and  even  an  undersea 

Knight  Newspapers  Incorporated 

Akron  Beacon  Journal— Charlotte  News— Charlotte  Observer— Detroit  Free  Press 
Macon  News— Macon  Telegraph— Miami  Herald— Tallahassee  Democrat 
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We're  proud  of  our  name. 

Just  like  we're  proud  of  our  product. 

We  spell  it  "MATCHBOX"i.;. 

With  caps.  And  quotation  marks.  And  a 
highly-priz^^J.  You  see,  we're  sticklers  for  details. 
Whether  it's  putting  a  teeny-tiny 
doorhandle  on  our  model  Rolls-Royce. 

Or  putting  the  quotes  around  our  name. 


ORDER  YOUR  OWN  E&P  SUBSCRIPTION  TODAY.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER,  850  Third  Avenue,  New  York,  N.  Y.  10022 

Dear  Editor  dL  Publisher: 

Please  start  my  subscription  now,  addressed  to: 

Name  . 

Address  . 

City  . State . Zip . 

Company  . 

Nature  of  Business  . 

n  Remittance  enclosed  $8  a  year,  U.S.  and  Canada — 

All  other  countriest  $20  a  year. 


;  SEPTEMBER 

14-18 — ANPA  Conference  for  Young  Newspapermen,  Camelbacl  Inn, 
Scottsdale,  Ariz. 

14-19 — PNPA  Newspaper  Institute — Reporters'  Training  Seminar,  Harris 
Hotel,  Harrisburg,  Pa. 

18- 20 — Hawaii  Newspaper  Publishers  Association.  Makaha  Country  Club. 

19- 20 — Indiana  Classified  Advertising  Managers  Association.  Leland  Motor 
Inn,  Richmond,  Indiana. 

19- 20-— New  England  Press  Association.  Viking  Hotel,  Newport,  R.l. 

20 —  Texas  Press  Association  Ad  Meet,  Holiday  Inn,  San  Marcos. 

I  20-22 — Southern  Circulation  Managers  Association.  Hotel  Men. phis, 
Memphis,  Tenn. 

I  21-24 — International  Newspaper  Promotion  Association.  Southern  Regional 
Conference.  Thunderbird  Motor  Hotel.  Jacksonville,  Fla. 

'  21-23 — New  York  State  Publishers  Association.  Otesaga,  Cooperstown. 

I  21-24 — NPRA-ANPA  Personnel  Workshop.  Chicago, 
j  2 1 -Oct.  3 — API  Seminar  for  Circulation  Managers.  Columbia  University, 
New  York  City. 

22-Oct.  4— API  Seminar  for  Foreign  Editors.  Columbia  University. 

24-26 — Newspaper  Advertising  Managers'  Association  of  Eastern  Canada. 
Sheraton-Mt.  Royal  Hotel,  Montreal. 

24- 28 — Associated  Court  and  Commercial  Newspapers.  Cloisters,  Sea 
^  Island,  Ga. 

25- 26— Suburban  Press  Foundation  editorial  seminar.  Drake  Hotel,  Chicago. 

26-  California-Nevada  Associated  Press  Association.  Holiday  Inn,  Monte¬ 
rey,  Calif. 

26 -  E&P  Color  Awards  luncheon.  Waldorf  Astoria  Hotel.  New  York. 

27- 28 — Advertising  Executives  of  Ohio  Daily  Newspapers.  Fall  Meeting. 
Neil  House,  Columbus.  Ohio. 

28- 30 — Central  States  Circulation  Managers  Association.  Pick-Congress 
Hotel,  Chicago. 

28-30 — Inter-State  Circulation  Managers  Association.  Hilton  Hotel,  Pitts¬ 
burgh. 

28-Oct.  I — International  Newspaper  Promotion  Association,  Central  Region 
Conference.  Raddson-Lasson  Hotel,  Wichita.  Kansas. 

28-Oct.  3 — SNPA  Foundation  Seminar:  Exploring  the  Moon  and  Planets. 
University  of  Virginia,  Charlotteville. 

30-Oct.  3 — Associated  Press  Managing  Editors  Association.  Hartford  Hilton, 
Hartford,  Conn. 

OCTOBER 

1- 4— National  Conference  of  Editorial  Writers.  Atkinson  Hotel,  Indian¬ 

apolis. 

2- 4— I nterstate  Advertising  Managers  Association.  Pocono  Manor  Inn, 

Pocono  Manor,  Pa. 

4- 5 — United  Press  International  Newspaper  Association  of  Louisiana.  Royal 

Orleans  Hotel,  New  Orleans. 

5- 6— Publishers  Bureau  of  New  Jersey.  Shawnee  Inn,  Shawnee,  Pa. 

5-7 — Mid  Atlantic  Circulation  Managers  Association.  Golden  Triangle 
Motor  Hotel,  Norfolk,  Va.  I 

I  5-8 — International  Newspaper  Promotion  Association  (Eastern  Region). 
Host  Farm  Motel,  Lancaster,  Pa. 

5- 12 — National  Newspaper  Week. 

6- 8 — United  Press  International  Editors  and  Publishers.  Princess  Hote'. 

Hamilton,  Bermuda. 

8 —  Newspaper  Comics  Council,  RCA  Exhibition  Hall,  New  York  City. 

9- 10— j-Alabama  Press  Association  Seminar:  Basic  Law  for  News  Reporters. 

University  of  Alabama,  Tuscaloosa. 

9-10 — New  York  State  Advertising  Managers  Bureau.  Sheraton  Inn,  Bing¬ 
hamton. 

I  9-11 — Illinois  Press  Association.  Holiday  Inn-East,  Springfield. 

!  10-11— UPl  Southern  California  Editors  Association.  Mission  Inn.  Riverside, 

Calif. 

1  10-12— Indiana  Associated  Press  Managing  Editors  Association.  Vincennes. 

11 —  National  Newspaperboy  Day. 

12- 14— Ohio  Circulation  Managers  Association.  Nell  House,  Columbus. 
12-15— International  Newspaper  Promotion  Association.  Western  Region. 

Mission  Inn,  Riverside,  Calif. 

j  12-24— API  Seminar  for  City  Editors  (over  75,000  circulation)  Columble 

University,  New  York  City. 

14- 15— I  owa  APME  meeting.  Roosevelt  Hotel,  Cedar  Rapids. 

15- 18 — National  Newspaper  Association.  Statler  Hilton  Hotel,  Denver. 

j  15-18 — Rocky  Mountain  Newspaper  Mechanical  Conference.  Statler  Hilton, 

Denver. 
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The  long  green  line. 


Putting  more  money  in  the 
bank,  more  often,  is 
Washington’s  way.  The  stability 
reflected  in  its  97.5% 
employment  rate-highest 
among  the  nation’s  top  ten 
metro  areas -is  one  big  reason. 
Another  is  the  affluence  that 
puts  Washington  first  among 
all  major  markets  with  an 
average  household  income  of 
$12,795. 


Washington.  What  a  place  to  be  first! 

THE  WASHINGTON  POST 

First  in  circulation  .  .  .  first  in  adrcrtising  .  .  .  first  in  awards 
A  member  of  Newspaper  1 


Rtprtttnitd  fey:  Gtntral  S*wytr.  F«rguson.  W»iker.  Financial-  Grant  Aabh 
&  Co.  Hotels  ^  Rtsorts  Metropolitan  Publishers  Representatives.  Inc.  Comics 
^Puck.  Retegravure  Metropolitan  Sunday  Newspapers.  Inlcrnationat- -Inter* 
national  Herald  Tribune,  Paris:  The  United  Kingdom,  Europe  and  India:  Antonio 
Sambrotta.  Rome  Italy:  Media  Representatives  Inc.,  Manila.  Tokyo:  The  Far 
East;  Epoch  Publicity  Agency.  Taipei:  Taiwan;  Parker  Associated  Representa* 
tions  (Pty.)  Ltd..  Sydney:  Australia:  C.  K.  Beckett.  Auckland:  New  Zealand; 
G.  Enriquea  Simoni,  Perea  y  Cia,  Memco  City;  Mexico. 


umn 


ATLANTA  JOURNAL  Book  Editor  Jolin  Raymond,  adding  a  p,nch 
of  spice  to  his  Sunday  Section,  recruited  a  mixture  of  25  Joumal 
editors  and  reporters  to  “review”  the  celebrated  sex  spoof,  “Naked 
Came  the  Stranger,”  written  by  25  Newsday  staffers.  Each  of  Ray¬ 
mond’s  reviewers  contributed  one-line  critiques — without  having 
read  this  “tempest  in  a  C  cup.”  Their  consensus  of  this  robust  and 
titillating  put-on  by  “Penelope  Ashe”  was  “Nobody  likes  a  smart 
Ashe!’’  .  .  .  ANOTHER  BOOK  ITEM:  Bill  Murray,  for  30  years  a 
route  owner  and  carrier,  wrote  “The  Unheralded  Heroes”  in-between 
delivering  the  Baltimore  Sun.  The  book’s  about  “the  trials  and 
tribulations  of  the  old  time  Baltimore  smoke  eaters.”  ...  IN  A 
PROMO  AD  which  headlined  that  only  newspapers  “give  you  all  the 
news,”  the  Indianapolis  News  pointed  out  that  in  an  average  issue 
there  are  enough  words  to  fill  a  modern-day  novel  and  to  read  an 
average  issue  over  the  air  would  take  an  announcer  more  than  10 
hours.  “Reading  to  yourself  is  much,  much  faster  .  .  .  and  you  can 
skim  over  those  things  in  which  you  have  less  interest,”  the  ad  con¬ 
cluded  ....  'The  Miami  Free  Press,  an  underground  paper,  adver¬ 
tised  for  a  sales  manager  and  added:  “If  you  are  looking  fur  a 
freak  out  job  do  not  bother  to  apply.  We  need  an  establishment 
person  to  deal  with  the  establishment.” 

«  «  « 

\  HUGE  four-piece  mural  in  pink  of  a  girl  wearing  only  a  stnile 
and  holding  a  bra  went  up  in  downtown  Chicago.  It  was  the  world’s 
shortest  exhibit.  The  police  took  one  look  at  it  and  ordered  it  off. 
Tickled  pink,  Chicago  newspapers  came  up  with  some  colorful  head¬ 
lines:  {Tribune)  “Some  Call  Mural  Art  but  Others  Call  Cops”; 
(Daily  News)  “New-d  Renaissance  in  Loop  and  (Chicago  Today) 
“Unclad  Model  Loses  Loop  Standing  Fast.”  .  .  .  “WEDDINGS  ARE 
NEVER  DULL,”  writes  Vee  Bush,  “and  that’s  the  truth.  And  no 
one  who  was  there  will  ever  forget  the  day  a  wedding  story  appeared 
in  Albuquerque,  New  Mexico,  describing  the  bodice  of  the  bride’s 
gown  as  ‘filled  with  illusion’.”  .  .  .  AN  AMBITIOUS  reader  sug¬ 
gested  to  Mike  Royko,  Chicago  Daily  News  columnist,  to  move  over 
as  he  could  write  the  same  “drivvle”  and  would  do  it  for  half  the 
money.  Countered  Mike:  “How  do  you  expect  to  write  good,  solid 
drivel  if  you  can’t  even  spell  it?” 

«  «  « 

WHERE’S  THE  PLATE? 

I  hailed  our  sports  ed’s  expertise 
And  held  him  in  high  esteem 

Until  I  saw  him  try  to  pitch 
For  the  office  softball  team. 

— Ma  in  Rich 

*  «  « 

IN  AN«  ITEM  about  famous  names  joining  union  ranks,  the  Wall 
Street  Journal  points  out  that  Hubert  Humphrey,  who  writes  a 
newspaper  column,  has  become  a  member-at-large  of  the  American 
Newspaper  Guild.  .  .  .  The  Brighton  (Colo.)  Blade  calls  its  birth 
column  “Who’s  New?”  .  .  .  Farm  news  editor  for  the  Nashville 
Tennessean,  who  often  writes  about  dairy  herds,  is  none  other 
than  Hal  Herd.  .  .  .  WHAT  WOULD  YOU  DO  if  you  could  run 
the  city?  the  New  BritcUn  (Conn.)  Herald  asked  its  readers.  After 
the  replies  came  in  the  paper  devoted  its  entire  editorial  page  to 
letters  (and  illustrative  cartoons)  from  Jon  Q.  Public.  .  .  .  HEADY 
HEADS:  ’The  head  writer  on  the  Reading  (Pa.)  Eagle  was  equal 
to  the  occasion  when  a  rise  in  beer  prices  was  announced.  He  bub¬ 
bled:  “Price  of  Suds  To  Foam  Upward.”  .  .  .  MENTIONABLE 
UNMENTIONABLES:  With  female  swingers  unshackling  them¬ 
selves  at  the  top,  two  Chicago  papers  had  mentionable  heads.  .Said 
Chicago  Today:  “Is  Unfettered  Look  New?  Bra,  Humbug!”  And 
.stretching  a  point,  Chicago  Daily  News  called  it:  “Freedom  of 
She’s.”  .  .  .  And  the  Farmington  (N.  M.)  Daily  Times  headed  the 
same  titillating  yarn:  “Brassiere  Revolt  Opens  New  Front.”  . 
RUSSELL  GREENAN,  former  high  school  sports  writer  for  the  de¬ 
funct  Bronx  (N.  Y.)  Home  News  recently  wrote  a  novel  titled  “IT 
HAPPENED  IN  BOSTON”  (Random  House).  He  now  resides  in 
Nice,  France,  where  he’s  European  correspondent  for  the  Polkt 
Gazette  .  .  .  BOB  COLLINS  who  doubles  as  sports  editor  and 
humor  column  writer  for  The  Indianapolis  Star,  will  collalirate 
with  1969  500-Mile  Race  winner  Mario  Andretti  on  a  book  ibout 
the  Italian-born  racer’s  life.  Publication  is  slated  for  next  Man  h. 
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Most  cases  of  high 
blood  pressure, 
leading  cause  of 
heart  attack  and 
stroke,  can  now  be 
controlled. 

Protect  yourself 
two  ways:  visit  your 
doctor,  and  support 
your  Heart  Associa-  / 
tion’slifesavingpro-  / 
gram  of  research  j 
education  and  com-  » 
munity  service.  i 


SO  more  will  live^44 

HEART  FUND 


From  suburb  to  City  Shopping  Center,  Birn^ihg;- 
ham  builds  for  a  great  tomorrow!  Reshaping' the 
city's  skyline  .  .  .  adding  new  dimensions  to  liv 
.  .  .  challenging  the  biggest  markets  in  the  U.S.A.! 
It's  part  of  a  charge-ahead  plan  that's  hurling 
Birmingham  forward  .  .  .  slamming  It  higher  into 
the  Top  50  cities  of  the  S.M.S.A. 

Put  your  money  where  the  progress  is  .  .  .  your 
advertising  where  the  action  is  fast  and  furious 
.  .  in  Birmingham  .  .  .  where  the  building  boom 
p.  resounds  on  every  corner! 

't 

■  V'  ,  > 


0lit  tBlrmingham  Mcros  ■ 


^'ilnbnmn'n  Mont  Povcerful  Seilinf  Force 


Here 

The  First  National  Bank- 
Southern. Natural  Gas  Bldg 


In 

Building  Is  H  _ 

(  And  So  Is  liiisiness) 


Represented  nationally  by  Newhouse -Newspapers  (Metro  Suburbia,  Inc.) 
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Bureau  of  Circulations 
Member,  American 
Business  Press  Inc. 
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Right  of  privacy 

Tliere  have  been  many  attempls  by  |)ublic  officials  to  use  ihe  so- 
railed  right  of  privacy  as  an  excuse  lo  withhold  official  records  that 
should  Ik*  a  matter  of  |)ublic  information. 

1  he  latest  is  the  refusal  of  the  Dejtartment  of  Justice  to  reveal  the 
recommendations,  or  lack  of  them,  of  California  officials  to  the  reten¬ 
tion  or  reap|K)intment  of  a  I'.S.  Marshal  in  that  state.  I'he  Washing¬ 
ton  office  of  the  Freedom  of  Information  Center  has  pointed  out  rightly 
that  such  records  do  not  apply  to  “jKrsonnel  and  medical  files,”  are 
not  a  matter  of  “personal  privacy,”  but  arc  a  matter  of  public  business. 
“The  attempt  to  twist  the  Frec*tloni  of  Information  Taw  to  claim  that 
the  right  of  privacy  cloaks  recommendations  filed  by  public  officials 
with  the  Department  of  Justice  is,  in  fact,  a  travesty  on  Justice,”  the 
Information  Center  says  in  a  masterful  understatement. 

.\tld  to  this  the  claim  by  participants  in  Senator  Kennedy’s  (diappa- 
cpiiddick  reunion,  that  their  compulsory  appearance  at  any  incpiest 
prcKceding  would  constitute  an  invasion  of  their  right  of  privacy,  and 
it  ftecomes  apparent  that  the  broad  range  of  this  defense  can  Ik  utilized 
to  cover  any  excuse  or  refusal  to  give  information  on  any  subject. 

The  courts  ol  .Massachusetts  may  never  permit  us  to  have  a  ruling 
on  the  validity  of  the  latter  claim,  but  certainly  the  Department  of 
Justice  j>osition  should  be  tested  in  the  courts  as  a  violation  of  the 
Freedom  of  Information  .Act. 

Agencies  urge  NPC  survival 

The  Newspa)K*r  Committee  of  the  l-.A,  s|)eaking  for  the  members  of 
the  .American  .\ssociatiou  ol  .Advertising  .Agencies,  has  issued  an 
appeal  lor  jiublishers  to  arrange  for  the  survival  of  their  own  olfspring, 
the  Newspaper  Preprint  Corporation.  It  is  an  .S.O.-S.  that  is  difficult 
to  ignore  in  view  of  the  .'>20  million  advertising  volume  prcKluced  last 
year  and  its  larger  |>otential  for  the  future. 

1  he  4-H  proposes  that  publishers  endorse  a  change  in  NPC  compen¬ 
sation  methods  tc>  an  overall  package  cost  with  an  NPC  fee  absorbed 
into  the  newspa|K*r  space  rale.  I'he  agencies  jK)int  out  that  the  cost  is 
acceptable  to  them  and  will  insure  the  survival  of  the  cor|)oration 
which  provides  technical  and  scheduling  services  they  need. 

We  can't  think  of  any  iCNison  why  a  newspaper  should  oppose  the 
suggestion. 

The  tax  on  news 

•At  the  Senate  (ommiltee  hearing  on  the  District  of  Columbia 
Revenue  .Act  which  would  im|)ose  a  sales  tax  on  the  importation  and 
use  of  news,  leaiure  and  picture  material  some  objection  was  raised 
that  the  tax  wouldn’t  raise  enough  money  to  pay  for  the  cost  of  collec¬ 
tion.  'I  he  argument  is  Icxdish  iKcause  it  suggests  the  tax  might  be  ac¬ 
ceptable  il  it  |>eiioruiecl  its  func  tion  jjroperly  by  raising  a  lot  of  money. 

We  like  the  comment  by  .Senator  Wblliam  li.  SjMMig  Jr.,  of  V'irginia 
that  the  lax  “would  be  a  dangerous  prec  edent  to  set  ....  an  unconstitu¬ 
tional  burden  on  the  IrcH*  How  of  public  information.” 

The  Senate  Omunittee  rejected  the  pro|K>sal  agreeing  with  .Senator 
Spong. 


Th»  Oldtif  Publisher*'  and  Adveriitars' 

Newspaper  in  America  I 

With  which  has  been  merged:  The  Journalist 
established  March  22.  1884;  Newspaperdom 
established  March,  1892;  the  Fourth  Estat* 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

Executive  Editor:  Jerome  H.  Walker 

Associate  Editors:  Pauline  Ettlingar,  Newton  H. 
Fulbright,  Donald  W.  Malay,  Susan  Rosen¬ 
baum,  Craig  Tomkinson. 

Midwest  Editor:  Gerald  B.  Healey. 

Pacific  Coast  Editor:  Campbell  Watson. 
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NEWS  TALK 


lioy  Copperud's  comments  on  the  prac¬ 
tice  of  writing  “Sen.  Fhogthink  today 
said,”  or  “Friday  said,”  and  Stan  Bailey’s 
defense  of  the  construction  as  bright,  mod¬ 
ern  news  style  calls  to  mind  a  conversa¬ 
tion  I  heard  recently  when  visiting  a 
frir  nd  whose  nephew  works  for  a  press 
service. 

\\  hen  the  lad  came  home  after  his  day’s 
stint  his  uncle  greeted  him  and  the  follow¬ 
ing  conversation  ensued: 

“Where  did  you  eat  lunch  today?” 

“1  today  ate  lunch  at  Joe’s.” 

“That’s  nice.  Anything  exciting  in  the 
news?” 

fire  of  undetermined  origin  Friday 
gulled  a  downtown  warehouse.” 

“That’s  too  had.  Anything  else?” 

“A  33-year-old  Center  City  man  to¬ 
day  was  killed  when  his  car  failed  to 
negotiate  a  curve.” 

“Mercy.  Who  was  it?” 

“Dead  is  Rufus  S.  Hencoop.” 

“That’s  terrible.  W'ere  there  any  im¬ 
portant  statements  during  the  day?” 

“The  53-year-old  executive  secretary 
of  the  state  association  for  the  advance¬ 
ment  of  civilization  today  said  the  Vietnam 
war  is  unfortunate.” 

“Digbus  X.  Mishmash  told  an  assem¬ 
blage  of  hippies  they  were  on  the  right 
track.” 

“Just  a  minute.  Who  is  Digbus  X. 
Mishmash? 

“He’s  the  53-year-old  executive  secre¬ 
tary  of  the — Uncle  Albert,  sometimes  I 
do'-’t  think  you  are  listening  to  me.” 

“Oh,  T  listen,  all  right.  It’s  just  that 
I — l.et  it  go.  Dinner  will  be  ready  soon.” 

The  young  fellow  went  on,  and  we  sat 
silent  for  a  moment. 

“Nice  lad,”  I  volunteered. 

“Yes,”  my  friend  said,  “except  for — 
Tell  me  frankly,  did  it  strike  you  he  talks 
kin<l  of  funny?” 

“Oh,  no,”  t  assured  him. 

Anyone  who  thinks  I  can’t  supply 
samples  of  this  kind  of  thing  from  the 
wire  copy  that  comes  across  my  desk  had 
better  not  bet  the  baby’s  shoes  on  it. 

Arden  Bentuien 

Managing  editor, 

Idaho  Free  Press, 

Namjia,  Idaho 


ANTIOILCAN 


With  great  iialience  I  have  tried  to  wait 
out  the  letters  about  the  oil  can.  No  one 
should  wish  to  claim  credit  for  the  idea, 
for  the  oil  can  and  the  glue  that  flows 
out  of  it  are  the  messiest,  most  objection¬ 
able  thing  since  the  days  of  the  paste 
brush  with  the  three-inch  hub. 

Team  to  use  the  modem  white  glue. 
One  uses  a  thin  line  of  it,  and  it  never 
fails  as  long  as  it  is  kept  thin  enough  by 
addition  of  a  few  drops  of  water. 

Dan  L.  Beebe 

Editor-publisher, 

M  erniry-Regisler, 

Oroville,  Calif. 


THE  COPY  BOY 


Remember  those  old  movies  that  showed 
the  bustling  excitement  of  the  city  room 
of  a  big  newspaper? 

Do  you  recall  how  in  the  midst  of  the 
excitement  the  person  who  brought  in 
the  big  scoop  or  was  in  the  heart  of  the 
action  was  always  the  copyboy? 

He  was  the  lowly  member  of  the  city 
staff  who  always  managed  to  be  in  the 
thickest  excitement.  You  found  him  rac¬ 
ing  copy  to  meet  a  deadline  or  watch¬ 
ing  the  “wire”  to  rush  the  big  story  to 
the  editor. 

Well,  times  have  changed.  The  city 
room  is  no  longer  filled  with  Jimmy 
Ol.sens  who  assist  star  reporters  with  news 
stories  and  eye-witness  the  news. 

Today,  work  is  different  for  the  copy- 
boy.  In  fact,  many  “copyboys”  are  girls. 
They  are  hardly  affected  by  deadlines, 
they  never  accompany  reporters  on  news 
assignments,  and  they  seldom  get  a  chance 
to  write.  The  copyboy  is  actually  a  coffee- 
boy,  spending  most  of  his  time  in  the 
corner  restaurant  waiting  for  the  pub¬ 
lisher’s,  editor’s,  or  reporters’  coffee.  The 
most  pressing  problem  of  a  copyboy  is 
remembering  who  ordered  a  liverwurst 
sandwich  with  strawberry  yogurt  or  the 
coffee — light  on  cream,  but  heavy  on 
sugar. 

It  does  not  take  long  for  the  copy¬ 
boy  to  realize  that  coffee  is  the  oil  that 
lubricates  the  machinery  of  the  paper, 
especially  as  he  watches  an  editor  drain 
ten  cups  while  reading  copy  or  rewriting 
a  story. 

Automation  has  changed  much  of  the 
copyboy’s  job.  Most  news  stories  now 
come  over  the  “wire,”  which  could  be  any 
one  of  over  twenty  machines  that  clack 
noisily  in  the  city  room  and  wire  rooms, 
spewing  out  copy  and  computer  tapes.  It 
is  up  to  the  copyboy  to  tear  off  each 
story  as  it  comes  over,  roll  the  tape,  and 
deliver  it  to  the  copv  desk.  This  task  goes 
on  all  day  and  is  almost  as  basic  to  the 
copvboy’s  job  as  the  coffee  run. 

Here  is  a  typical  schedule  of  a  copy- 
bov’s  day.  At  7:30  a.m.  he  comes  in  to 
roll  tapes  which  have  begun  piling  on  the 
floor  and  under  the  machines.  After  he 
rolls  the  tapes,  he  is  also  expected  to 
deliver  the  morning  paper,  sort  and 
deliver  mail,  and  go  for  coffee.  Later,  he 
must  bring  up  piles  of  copv  paper  from 
the  basement,  deliver  four  editions  of  the 
paper,  deliver  the  out-of-town  papers, 
brjng  supplies  to  reporters,  and  get  more 
coffee. 

After  lunch,  the  horse  racing  and  stock 
wires  must  be  watched  closely  and  all 
copy  rushed  to  the  composing  room.  At 
the  end  of  the  day,  the  copyboy  must 
deliver  the  final  edition.  At  last  he  is 
free  to  leave — but  then  a  very  tired 
editor,  working  overtime,  approaches  him 
and  pleads  for  “just  one  more  cup  of 
coffee.  .  .  .” 

Jeff  Coi.den 

Syraruse  (N.Y.)  Herahl-Journal 
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‘REVOLUTION’  PRESS 

1  was  surprised  and  dismayed  to  read 
about  college  editors  saying  the  college 
press  should  become  “an  arm  of  the  revo¬ 
lution”  (.August  23). 

1  have  considered  myself  part  of  the  stu¬ 
dent  revolution  for  several  years.  Before 
my  June  graduation  from  Ohio  State  Uni¬ 
versity,  1  was  news  editor  cd  the  Lantern 
there  and  have  since  been  working  on  the 
telegraph  desk  of  the  Grand  Rapids  Press. 

How  can  the  same  college  editors  who 
condemn  the  commercial  press  for  perpet¬ 
uating  “establishment”  values  also  support 
a  college  press  that  is  ad  vocative  in  its 
news  columns?  Any  slant  on  the  news  im¬ 
pairs  the  believahility  of  a  newspaper. 

The  student  ho<ly  of  Ohio  State  believes 
what  it  reads  in  the  Lantern  while  casting 
a  skeptical  eye  on  the  sometimes  spectac¬ 
ular  repitrting  in  the  underground  "People 
Fes.”  Because  it  is  helieved,  the  Lantern 
has  tremendous  influence  on  campus  and 
its  advocative  editorials  have  produced 
action  more  than  once.  Meanwhile,  the 
People  Yes  is  well  read  hut  produces  few 
results. 

Whatever  the  stand  a  puhlication  takes, 
its  readers  will  see  it  for  what  it  i.s,  be  it  a 
newspaper  that  strives  for  the  unattainable 
objectivity  in  its  news  columns  of  the  opin¬ 
ion  sheet  that  makes  no  claim  to  objec¬ 
tivity.  .\nd  the  readers  know  whether  the 
publication  they  are  reading  is  doing  its 
best  toward  attaining  objectivity.  And  they 
know  which  publications  they  can  depend 
on. 

JIM  MIISSER 

Grand  Rapids,  Mich. 

Short  Takes 

The  Government  today  accused  King 
Constantine  of  have  failed  to  discourage 
a  plot  aimed  at  overthrowing  the  army- 
backed  regime  and  restoring  him  to  his 
thrown — York  Times*. 

*  *  * 

A  federal  grand  jury  is  investigating 
charges  that  Sen.  Russell  Long  and 
former  Sen.  Daniel  .Brewster,  shared  a 
bride  in  connection  with  a  government 
contract — Tampa  (Fla.)  Tribune  and 
Tampa  Tiniest. 

*  *  * 

Classified  ad:  Concert  work  done. 
Driveways,  walk-way  and  patios.  Free 
estimates — Troy  (Ala.)  Daily  Messenger. 

*  *  * 

Green  Ray  was  professional  football’s 
General  Motors.  What  was  good  for  the 
Packers  was  goof  for  America — Fort 
Worth  (Tex.)  Star-Telegram. 

*  •  • 

Another  aim  of  the  program  is  to 
round  out  the  student’s  educational  ex¬ 
periences  by  giving  him  a  variety  of 
curses  he  can  relate  to — Trenton  (N.J.) 
Evening  Times. 

*  *  * 

(E&P  pays  $2  for  each  amusing  typo¬ 
graphical  error  found  in  a  newspaper 
and  reprinted  here.) 
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“The  New  York  Times 
News  Service  leaves  us' 
with  no  flank  unprotected 
Whatever  the  big  story— the  rh^ 
Czechoslovakia,  Ireland,  Chappa 
quiddick  or  Columbia  University—/ 
The  Times  will  deliver  it  fully  and  "" 
intelligently.  And  when  the  spasms 
have  spent  themselves.  The  Times 
will  be  there  to  provide  perspective 
and  assess  the  costs”  Arthur  R.  Bertelson, 

Executive  Editor,  St.  Louis  Post-Dispatch 


For  the  best  of  The  New  York  Times,  subscribe  to 
The  New  York  Times  News  Service. ..by  mail  or  wire. 

For  availability  and  rates,  call  or  write  R.  R.  Buckingham, 
Editor,  The  New  York  Times  News  Service,  229  West 
43d  Street,  New  York,  N.Y  10036;  (212)  556-7088. 
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15%  more  required  on  press  orders 

Judge  sees  Hoe  salvaged 
for  ‘a  tremendous  future’ 


Federal  Judge  Sylvester  J. 
Ryan  expressed  his  confidence 
this  week  that  he  has  started 
R.  Hoe  &  Company,  the  150- 
year-old  supplier  of  printing 
equipment,  on  the  road  to  re- 
halnlitation  for  “a  tremendous 
future.” 

The  judge,  who  is  sitting  in  a 
Chapter  X  bankruptcy  proceed¬ 
ing,  told  a  courtroom  full  of  at¬ 
torneys,  customers,  stockholders 
and  Hoe  executives  that  he  fore¬ 
sees  an  exciting  and  prosperous 
future  for  the  firm  whose  “cup¬ 
board  was  bare”  when  he  took 
charge  last  July  8. 

'Director  general' 

Asked  by  a  stockholder  if  the 
old  board  of  directors  was  still 
in  power.  Judge  Ryan  declared 
emphatically:  “No!  I  am  the  di¬ 
rector  general.” 

He  went  on  to  explain  that 
while  he  held  the  reins,  in  ac¬ 
cordance  with  law,  the  company 
actually  is  being  run  by  a 
trustee,  John  J.  Galgay,  whom 
he  appointed,  along  with  special 
counsel,  Edwin  J.  Wesely. 

Judge  Ryan  opened  the  hear¬ 
ing  Tuesday  in  the  Federal 
Courthouse  to  entertain  any  ob¬ 
jections  to  his  appointment  of 
Galgay  as  trustee.  He  declared 
he  had  known  Galgay  for  many 
years,  personally  and  while  the 
latter  was  chief  of  the  antitrust 
division  office  in  New  York,  and 
had  great  faith  in  his  “honesty 
and  integrity.”  No  objection  was 
heard. 

All  through  the  series  of  hear¬ 
ings  he  has  conducted  —  sans 
robe  and  in  “town  meeting” 
fashion  with  homespun  commen¬ 
tary — Judge  Ryan  has  stressed 
the  word  “honesty”  in  reference 
to  Hoe  personnel.  On  several  oc¬ 
casions  he  has  voiced  indignation 
at  the  prospect  of  finding  that 
someone  in  the  firm  has  been 
guilty  of  “larceny”  or  other 
criminal  acts  that  caused  the 
world-famous  Bronx  company  to 
seek  rescue  from  its  financial 
predicament  that  developed  sud¬ 
denly  in  the  past  year. 

The  jurist  is  a  Bronx  native 
and  he  has  justified  efforts  to 
salvage  the  company,  rather 
than  adjudicate  it  a  bankrupt, 
by  citing  its  employment  of  2100 
skilled  craftsmen.  That  work 


force  has  been  reduced  materi¬ 
ally  since  July  but,  the  judge 
reported,  “we  have  had  a  marked 
increase  in  productivity”  and  the 
unions  are  cooperating  in  every 
way  to  assist  negotiations  for 
reorganization  and  probable 
sale  of  Hoe  assets  “at  a  fair — 
not  a  bargain — price.” 

All  of  the  workers  at  the  fac¬ 
tory  received  two  weeks’  paid 
vacations  in  July  and  August 
while  firmed-up  orders  for 
presses  and  other  machinery 
were  processed  by  skeleton 
crews. 

Salary  cuts  restored 

Bringing  the  situation  up  to 
date  from  his  last  hearing. 
Judge  Ryan  had  the  trustee  re¬ 
port  on  the  status  of  the  com¬ 
pany  and  then  announced  he  was 
signing  an  order  to  restore  a 
25%  salary  reduction  that  10 
key  executives  had  volunteered. 
The  pay  cuts  for  July  and 
August  will  stand,  subject  to 
reimbursement  if  the  company’s 
affairs  are  straightened  out. 

Judge  Ryan  here  gave  high 
praise  to  Burton  C.  Polglase,  an 
engineer  with  Hoe  for  many 
years,  who  succeeded  to  the 
presidency  just  before  the  peti¬ 
tion  in  bankruptcy  was  filed.  His 
two  immediate  predecessors, 
Thomas  F.  Hanley  and  Arthur 
Gordon,  had  resigned  in  April 
after  the  company’s  statements 
revealed  a  financial  crisis. 

“We  are  lucky  to  have  a  man 
like  Polglase  heading  up  the  op¬ 
erations,”  Judge  Ryan  declared. 
“He  is  a  very  capable  and  im¬ 
aginative  executive  who  en¬ 
visions  a  great  future  for  the 
Hoe  products  that  are  under  de¬ 
velopment.” 

“And,”  the  judge  added, 
“neither  Polglase  nor  the  other 
members  of  the  management 
team  are  being  overpaid  in  a 
company  that  presumably  has 
assets  in  excess  of  $50  million.” 

Cash  on  hand 

It  was  reported  earlier  that 
Polglase’s  salary  was  $40,000  a 
year  and  others  scaled  down  to 
$25,000. 

“I  am  restoring  their  volun¬ 
tary  pay  cuts,”  said  Judge  Ryan, 
“becau.se  I  happen  to  know  that 
.several  of  these  men  have  per¬ 


sonal  money  problems.” 

The  salary  readjustment 
amounts  to  $6,000  a  month. 

Wesely  told  the  court  that  the 
Hoe  company  had  met  all  of  its 
payroll,  including  the  vacation 
requirement  under  the  terms  of 
the  union  contracts,  and  its 
present  cash  position  would  en¬ 
able  it  to  continue  another 
month  although  it  had  to  pay 
cash  for  most  of  the  materials 
received.  A  surplus  of  $1.5  mil¬ 
lion  was  invested  in  14-day  gov¬ 
ernment  bonds  drawing  7%  in¬ 
terest. 

The  trustee’s  efforts,  Wesely 
said,  are  being  concentrated  now 
in  two  major  areas:  1.  Renego¬ 
tiating  contracts  with  custom¬ 
ers  whose  orders  called  for  de¬ 
livery  this  fall  and  early  in 
1970,  and  2.  Discussions  with 
prospective  purchasers  of  the 
company  after  it  is  reorganized. 

Judge  Ryan  informed  the  rep¬ 
resentative  of  Dayton  News¬ 
papers  Inc.  that  it  was  likely 
that  the  revised  contract  for 
about  12  units  of  Colormatic 
presses  would  require  payment 
of  15  to  17%  above  the  original 
price.  Those  customers  who  were 
first  in  line,  with  delivery  prom¬ 
ised  before  September  8,  had  to 
add  10%  to  the  contract  price 
and  put  up  the  entire  sum  im¬ 
mediately. 

All  but  parts  of  three  orders 
on  the  socalled  “A”  list  have 
been  filled,  Wesely  reported.  The 
Orlando  Sentinel  Star  in  Florida 
is  scheduled  to  get  the  rest  of  its 
press  shipment  by  September  22. 
Next  in  line  are  presses  for 
American  Can  Company  and 
Nor’west  Publishing  Co.,  a  new 
printing  firm,  in  Portland,  Ore¬ 
gon. 

Trying  to  break  even 

A  stockholder  inquired 
whether  Hoe  was  “making  a 
profit”  on  the  business.  Judge 
Ryan  replied:  “I’d  have  to  be  a 
magician  to  answer  that,  but  I 
am  told  the  company  isn’t  losing 
money.  Our  aim  is  to  break  even 
for  awhile,  maybe  turn  a  profit 
on  the  next  batch  of  orders.” 

The  exact  amount  of  the 
premium  to  be  paid  is  undeter¬ 
mined  yet.  Judge  Ryan  ex¬ 
plained  because  his  special  firm 
of  auditors,  S.  J.  I^eidesdorf  & 


Every  Saturday  Since  1884 


Co.,  hasn’t  completed  a  cost 
analysis. 

The  preliminary  statement 
drawn  by  these  auditors  showed 
$40.6  million  in  current  assets 
and  $38.6  million  in  current  lia¬ 
bilities,  as  of  July  5  this  year. 

Judge  Ryan  reiterated,  for  the 
benefit  of  stockholders,  that 
when  he  took  over  he  was  un¬ 
able  to  obtain  a  verified  audit 
of  the  Hoe  firm,  other  than  one 
for  the  period  ending  last 
September  30. 

The  largest  item  in  the  firm’s 
current  assets,  it  was  disclosed 
by  the  recent  audit,  was  $7  to 
$10  million  for  components  of 
Colormatic  presses  that  are  in¬ 
ventoried  at  the  factory. 

Saw  'fabulous  color' 

This  prompted  Judge  Ryan  to 
remark  that  during  his  recent 
assignment  for  judicial  work  in 
Puerto  Rico  he  had  admired  the 
“fabulous”  color  printing  in  the 
San  Juan  Star. 

“They’re  using  equipment 
from  a  Hoe  competitor,”  came  a 
voice  from  the  lawyers’  table. 

The  judge  quickly  changed  his 
comments  to  refer  also  to  El 
Mundo,  a  Hoe  customer,  and  he 
expanded  on  the  theme  that 
there  must  be  a  tremendous 
market  for  the  Colormatic  be¬ 
cause  he  had  never  seen  any¬ 
thing  like  it  before  —  meaning 
the  full  color  in  newspapers. 

In  apparent  enthusiasm  for 
Hoe  products.  Judge  Ryan  spoke 
also  of  the  “tin  can”  press  under 
development  for  several  custom¬ 
ers,  notably  American  Can  Co. 
‘and  Continental  Can  Co. 

The  Hoe  division  that  manu¬ 
factures  saws — with  plants  in 
Alabama  and  Oregon — continues 
to  show  a  profit  of  between 
$350,000  and  $500,000  a  year. 

.Stockholder  takes  a  chair 

At  this  juncture  in  the  pro¬ 
ceedings,  a  coatless  and  tieless 
man  wandered  into  the  court¬ 
room  from  a  doorway  behind 
the  judge’s  bench. 

“Who  are  you  and  what  do 
you  want?”  Judge  Ryan  barked 
at  him. 

“I’m  a  stockholder,”  said  the 
man. 

“Well,”  said  the  judge  in  a 
milder  tone,  “come  right  in,  find 
yourself  a  seat  and  listen  to 
what’s  going  on.” 

The  shareholder  settled  down 
in  a  chair  within  three  feet  of 
the  judge. 

Out  on  the  spectators’  benches 
(Continued  on  page  10) 
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Hoe  Co.  saved 

{Continued  from  page  9) 


and  standing  along  the  walls 
were  some  200  persons.  Among 
them  was  R.  Palmer  Hollister, 
a  former  president  of  the  Hoe 
Company. 

From  the  group  came  a  voice 
inquiring  what  a  stockholder 
might  expect  to  recoup  from  his 
investment. 

‘Gambling  venture' 

Judge  Ryan  told  him  “You’ll 
be  lucky  if  you  get  anything  out 
of  your  gambling  venture.” 

Then  he  advised  the  stock¬ 
holder  that  he  couldn’t  really 
forecast  the  outcome  of  the  pro¬ 
ceedings  in  this  one  respect  be¬ 
cause  “I  don’t  know  how  much 
you  paid  for  the  stock,  how 
much  of  it  you  sold,  and  how 
much  you  held  as  velvet.” 

In  recent  years,  when  press 
business  was  booming,  Hoe  com¬ 
mon  was  traded  from  a  low  of 
around  $2  to  a  high  of  $140 
on  the  American  Stock  Ex¬ 
change.  Trading  has  been  sus¬ 
pended  since  the  filing  of  the 
bankruptcy  petition  but  over- 
the-counter  sales  have  been  re¬ 
ported  at  around  $3. 

Judge  Ryan  questioned  an¬ 
other  spokesman,  who  had  iden¬ 
tified  himself  as  a  stockholder 
and  broker,  as  to  whether  he 
had  been  the  underwriter  of  Hoe 
stock  issues.  The  reply  was  neg¬ 
ative. 

Still  another  stockholder, 
seeking  information  as  to  the  re¬ 
organization  and  sale  prospects, 
remarked  that  he  was  among 
those  who  had  already  brought 
suits  against  the  cor))oration 
and  principal  officers  to  recover 
damages  for  misrepresentation 
of  the  company’s  balance  sheet. 

Can’t  Sue  Corpuraliun 

“You’d  better  withdraw  that 
suit  against  the  corporation,” 
Judge  Ryan  admonished.”  “You 
can’t  sue  this  corporation  under 
Chapter  X.  The  only  thing  left 
for  you  and  other  stockholders, 
who  feel  they  were  induced  to 
buy  Hoe  stock  by  misstatement 
of  the  facts,  is  to  sue  the  former 
officers.” 

Asked  if  any  of  the  present 
officers  might  be  involved  in  dis¬ 
closures  of  wrongdoing.  Judge 
Ryan  said  firmly,  “No,  none  of 
them  is  under  any  suspicion.” 

Judge  Ryan  advised  also  that 
he  would  welcome  any  assistance 
that  a  creditors’  committee  or 
shareholders’  committee  would 
render,  and  would  reimburse 
them  for  reasonable  expenses, 
but  both  would  be  informal 
groups  with  no  more  standing 
in  court  than  any  individual. 
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Returning  to  the  trustee’s  pro¬ 
gress  report.  Judge  Ryan  sug¬ 
gested  that  special  efforts  should 
be  made  to  reduce  the  inventory 
of  Colormatic  components  to  re¬ 
alize  some  more  ready  cash.  He 
thought  some  of  the  present  Hoe 
press  users  could  add  them  to 
their  equipment. 

But  the  Hoe  Colormatic  com¬ 
ponents  aren’t  adaptable  to 
other  presses,  Polglase  advised. 
Besides,  he  noted,  they  may  be 
needed  to  fill  the  orders  of  eleven 
customers  now  on  the  books.  A 
total  of  $1.5.5  million  is  repre¬ 
sented  by  this  business,  on  which 
substantial  sums  have  been  re¬ 
ceived  by  the  company  in  pro¬ 
gress  payments. 

Three  customers  anxious  to 
get  their  presses  and  other  ma¬ 
chinery — about  $7  million  worth 
with  only  $2.5  million  unpaid  on 
them — before  January  1  are 
Dayton  Newspapers,  who.se 
plant  is  now  closed  by  a  labor 
dispute;  the  Long  Island  Press 
of  the  Newhouse  organization, 
and  the  Atlantic  City  (N.  J.) 
Press  which  has  a  new  building 
under  construction. 

Wesely  told  Judge  Ryan  that 
the  management  is  not  booking 
any  new  business  at  this  time 
but  prospective  customers  are 
being  urged  to  hold  off  placing 
orders  elsewhere. 

Judge  Ryan  complimented 
Talcott  &  Co.  for  paring  down 
its  .schedule  of  payments  on  a 
$12  million  loan,  made  to  Hoe 
at  13%  interest  before  Chapter 
X  was  Invoked.  He  said  arrange¬ 
ments  were  being  made  to  re¬ 
lease  Talcott  liens  on  finished 
machines  by  issuing  trustee’s 
certificates. 

Currency  problems 

More  capital  could  be  infused 
into  the  company,  the  judge  ob¬ 
served,  if  problems  of  interna¬ 
tional  currency  could  be  resolved 
in  respect  to  notes  from  an 
Australian  customer  (Mirror 
Newspapers)  and  payments  by 
publishers  in  South  America 
(Brazil  and  Venezuela). 

Renegotiation  of  contracts, 
with  prices  scaled  upward,  would 
require  issuance  of  revi.sed  im¬ 
port  licenses  in  Brazil  where  the 
government  is  having  difficulties, 
an  export  agent  advised  the 
court. 

Another  source  of  money. 
Judge  Ryan  pointed  out,  is  the 
Hoe  sales  subsidiary,  Ampress 
S.  A.,  which  has  a  patent  and 
parts  arrangement  with  a  large 
Swedish  firm. 

Judge  Ryan  intimated  that  the 
Swedish  concern  has  a  real  in¬ 
terest  in  acquiring  Hoe. 

He  concluded  the  hearing  by 
announcing  that  he  anticipates 
a  plan  of  reorganization  to  be 
drawn  up  before  the  end  of  the 
year.  He  will  insist,  he  said. 


that  the  purchaser  will  guar¬ 
antee  the  fulfillment  of  uncom¬ 
pleted  contracts. 

The  Dayton  Newspapers’ 
spokesman  had  requested  court 
assurance  of  delivery  of  all 
orders  in  contracts  that  are  re¬ 
negotiated,  because  his  client 
contemplates  increasing  its 
order  to  provide  eventually  for 
22  units  of  Colormatic  presses. 

The  next  hearing  was  sched¬ 
uled  for  2:15  p.  m.  October  8 
in  Room  506  at  the  Federal 
Courthouse,  Foley  Square. 

• 

PR  group  gives 
Dayton  a  paper 
during  strike 

Dayton,  0. 

A  group  of  public  relations 
men  is  publishing  a  daily  news¬ 
paper,  The  Dayton  Image,  to 
fill  the  gap  while  a  labor  dis¬ 
pute  keeps  The  Dayton  Journal 
Herald  and  News  suspended. 

The  Image,  priced  at  15  cents 
weekdays  and  25  cents  Sundays, 
has  had  as  many  as  12  pages  in 
the  Sunday  edition.  About  50,000 
copies  are  being  printed  on  off¬ 
set  presses  at  the  plant  of  The 
Delphos  Herald  in  Lima. 

Principals  in  the  venture  in¬ 
clude  Bob  Colaizzi,  Arnold  Lund- 
mark  and  Thomas  Ryan  of  Icon 
Public  Relations  Corp.,  and 
Peter  Dayton,  a  PR  man  for 
Dayco  Corp.  Ryan,  managing 
editor,  is  former  Flint  Journal 
reporter  and  local  college  sports 
writer  for  the  Detroit  News. 

Colaizzi  said  the  group  in¬ 
tends  to  fold  the  Image  when  the 
regular  Dayton  newspapers  re¬ 
sume  publishing.  They  have 
been  closed  since  August  20  but 
have  kept  newsmen  at  work  to 
supply  news  for  radio  and  TV 
stations.^ 

Ryan  said  the  Image  news 
staff  consisted  of  about  20  peo¬ 
ple,  some  former  Dayton  news- 
pajier  reporters,  college  teachers 
and  students.  The  city  editor, 
A1  Spetter,  a  former  Newark, 
N.J.  reporter,  teaches  history  at 
Wright  State  College. 

The  students,  Ryan  said,  are 
“just  great.”  But  he  will  be  los¬ 
ing  them  soon  when  they  return 
to  classes. 

The  only  wire  service  which 
has  been  available,  Ryan  said,  is 
Reuters  for  which  a  $4,000 
guarantee  was  paid  for  27 
weeks.  Some  syndicated  features 
are  now  being  added. 

Colaizzi  said  the  Image  might 
have  to  expand  to  12  pages  or 
more  daily  to  accommodate  ad¬ 
vertising  if  the  printer  can  han¬ 
dle  it.  The  Image  has  been 
suffering  from  press  breakdowns 
and  uneven  truck  deliveries,  he 
said. 
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Hearing  set 
in  Photon 
patent  case 

Chicxgo 

U.  S.  District  Judge  Bernard 
M.  Decker  will  consider  whether 
the  Eltra  Corporation  “willfully 
and  deliberately”  infringed  on 
patents  of  Photon  Inc.,  and 
whether  such  infringement  con¬ 
stitutes  bad  faith,  which  could 
mean  payment  of  attorney’s  fees 
and  treble  damages.  A  hearing 
is  scheduled  September  17. 

The  case  had  been  referred  to 
a  special  master  for  an  account¬ 
ing  to  determine  the  amount  of 
damages  due  Photon. 

Eltra  owns  Mergenthaler  Lin¬ 
otype  Company,  Plainview,  N.Y. 
Mergenthaler  and  Photon  man¬ 
ufacture  composing  room  equip¬ 
ment. 

Photon  attorneys  requested  an 
injunction  restraining  Eltra  and 
Logan  Square  Typographers, 
Chicago,  a  Mergenthaler  agent, 
from  making,  using  or  selling 
any  equipment  known  as  Lino- 
film  keyboard,  quick  or  super¬ 
quick  photocomposition  ma¬ 
chines,  Linoquick  keyboard  or 
any  other  equipment  which  is 
the  same  or  an  imitation  or 
equivalent  of  Photon  products. 

Judge  Decker,  in  a  judgment 
order,  said  Photon  has  the  right 
to  sue  and  recover  for  infringe¬ 
ment  of  Photon  patents. 

The  court  dismissed  Mergen- 
thaler’s  counterclaim  against 
Photon  for  infringement  of  three 
Mergenthaler  patents,  holding 
the  patents  invalid. 

Pursuant  to  an  agreement  en¬ 
tered  into  between  the  parties, 
the  judgment  in  the  Chicago  suit 
also  will  be  entered  in  a  com¬ 
panion  suit  against  Mission 
Photocomposition  Inc.,  Shawnee 
Mission,  Kansas,  another  user  of 
the  Mergenthaler  equipment. 

The  position  taken  by  Eltra 
is  that  two  Photon  patents  at 
issue  are  anticipated  by  prior 
art,  including  a  number  of  older 
patents  owned  by  Mergenthaler. 

It  is  expected  that  the  judge’s 
decision  on  infringement  and 
validity  ultimately  will  be  ap¬ 
pealed  by  Eltra.  A  Mergen¬ 
thaler  spokesman  said  contracts 
and  leases  which  it  executes  for 
photocomposition  equipment  jiro- 
tect  purcha.sers  against  claims 
alleging  patent  infringement. 

• 

Cuba  ousts  AP  man 

Fenton  Wheeler,  AP  reporter, 
was  expelled  from  Cuba  this 
week,  leaving  only  one  non-Com- 
munist  newsman,  Edward  F  uri 
of  Mexico,  stationed  in  Havana. 
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Call  for  publishers  ’  help 

4-A  backs  ‘package’ 
price  for  preprints 


By  Su8an  Rosenbaum 

Newspaper  Preprint  Corpora¬ 
tion  is  calling  for  help. 

The  newspaper-owned  corpo¬ 
ration,  which  coordinates  Hi-Fi 
and  SpectaColor  advertising  and 
provides  related  research  and 
planning  services,  has  been  in 
operation  just  three  years. 

Although  widely  used  by  news¬ 
papers,  agencies  and  advertis¬ 
ers,  NPC  closed  its  1968  fiscal 
year  in  the  red.  Under  the  pres¬ 
ent  system  of  compensation,  its 
very  existence  is  precarious  and 
its  future  depends  on  the  will¬ 
ingness  of  newspapers  to  alter 
the  present  fee  system. 

Recognizing  the  seriousness  of 
the  problem,  the  American  As¬ 
sociation  of  Advertising  Agen¬ 
cies,  as  part  of  a  new  program 
for  its  Newspaper  Committee, 
has  come  forth  with  a  position 
paper  revealing  its  “whole¬ 
hearted  support”  of  NPC  and 
the  endorsement  of  its  sug- 
ge.sted  overall  package  cost, 
with  an  NPC  fee  absorbed  into 
the  newspaper  space  rate. 

The  position  paper  appears 
on  this  page. 

History  of  NPC 

NPC  was  formed  in  May, 
1966.  Its  financing  was  provided 
by  publishers  of  300  daily  news¬ 
papers  who  purchased  one  share 
of  NPC  stock  priced  at  $100. 
Today,  those  papers  make  up 
75  percent  of  the  country’s  total 
daily  circulation. 

Preprint  advertising,  accord¬ 
ing  to  NPC  president  William 
Fitzhugh  Jr.,  showed  a  steady 
rise  from  its  inception  in  1958 
to  1967,  when  it  hit  the  $25 
million  mark.  Last  year,  it  fell 
to  $20  million,  largely  because 
of  a  withdrawal  by  Sealtest, 
which  put  its  $4  million  pre- 


Firsl  of  a  series 

This  is  the  first  of  a  series 
of  reports  bearing  on  Newspa¬ 
per-Advertising  relations  which 
F&P  will  present  in  cooperation 
with  the  Newspaper  Committee 
of  the  American  Association  of 
Advertising  Agencies.  It  is  the 
intention  of  E&P  and  the  4-A 
to  create  a  forum  here  for  the 
exploitation  of  ideas  for  im¬ 
proving  the  use  of  newspapers 
as  vehicles  for  national  adver¬ 
tising. 
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print  budget  into  tv.  At  the 
present  time,  says  Fitzhugh, 
preprint  may  be  leveling  off 
momentarily  as  advertisers  re¬ 
examine  its  cost — and  while  the 
tight  money  situation  prevails. 
However,  he  says,  preprint  has 
a  growth  potential  of  $50  to 
$100  million  annually. 

Unworkable  system 

In  June  of  this  year  Fitzhugh 
addressed  a  letter  to  the  Board 
of  NPC  which  read  in  part: 

“It  was  anticipated  prior  to 
founding  NPC  that  deficit  op¬ 
erations  might  occur  in  the  first 
few  years.  In  1967,  the  first 
year  of  operation,  a  small  op¬ 
erating  profit  was  achieved, 
however,  by  continuing  the  fee 
system  used  by  the  predecessor 
Preprint  Corporation,  whereby 
most  printers’  quotations  for 
Hi-Fi  and  SpectaColor  included 
an  override  to  provide  income 
for  NPC.  This  system  in  1968 
proved  to  be  fundamentally  un¬ 
workable  for  a  newspaper- 
owned  company.  It  puts  us  in 
the  impossible  position  of  being 
a  printing  broker,  rather  than  a 
genuine  newspaper  service 
which  we  w’ere  established  to  be. 

Fee  lied  to  space  rale 

“We  had  hoped  to  avoid  this 
problem  by  promulgating  a 
newspaper  gross  rate  for  Hi-Fi 
and  SpectaColor,  a  method  of 
quotation  preferred  by  most 
major  agencies.  This  ties  to¬ 
gether  printing,  space  and 
transportation  and  includes  the 
NPC  fee  in  a  single  package 
price  for  each  newspaper.  Most 
other  media  purchases  are 
priced  this  way.  It  makes  sense 
for  preprints  to  be  handled  sim¬ 
ilarly.  But,  in  spite  of  general 
newspaper  support  of  this  pro¬ 
cedure,  the  agency  still  insists 
on  analysis  of  the  package  rate 
to  identify  printing  and  space 
quotations.  If  NPC’s  fee  cannot 
be  tied  to  printing,  it  must  in¬ 
evitably  be  associated  with  a 
newspaper  rate  and  supported 
by  newspaper  policy.” 

This  was  followed  by  a  letter 
from  Fitzbugb  in  August  to  all 
NPC  stockholders  and  other  pa¬ 
pers  in  the  top  200  markets,  in 
which  he  indicated  that  except 
for  the  initial  sale  of  stock  and 
initial  loans  of  $10,000  from  20 
{Continued  on  paqe  61) 
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Help  needed  before  1970 

The  AAAA’s  Newspaper  Committee  is  deeply  concerned 
about  a  very  pressing  problem  in  the  newspaper  industry. 

Our  concern  is  in  connection  with  the  precarious  financial 
state  of  the  Newspaper  Preprint  Corporation. 

We  address  ourselves  to  the  newspapers  who  are  the 
stockholders  of  that  company  as  well  as  those  other  papers, 
particularly  in  major  markets  w’ho  are  not  stockholders,  and 
to  interested  parties  at  the  larger  advertising  agencies, 
clients,  and  suppliers. 

If  this  situation  is  not  corrected  by  early  1970,  there  will 
probably  be  no  Newspaper  Preprint  Corporation  as  it  exists 
today  serving  tbe  newspaper  and  advertising  industries. 

Is  it  possible  that  we  could  have  all  forgotten  the  night¬ 
marish  situation  with  regard  to  pre-print  handling  before 
the  formation  of  Newspaper  Preprint  Corporation? 

Let  us  go  back  10  years  and  review  the  situation  as  it 
existed  before  Newspaper  Preprint  Corporation  was  formed. 

When  Hi-Fi  (1958)  and  SpectaColor  (1962)  were  general¬ 
ly  introduced,  there  was  much  rejoicing  in  certain  ([uarters 
of  our  industry. 

‘Exciting  event' 

With  the  introduction  of  these  four  color  preprints  in 
daily  new’spapers,  we  had  one  of  the  mo.st  exciting  events 
in  newspaper  advertising’s  long  historj'. 

This  good  fortune,  however,  was  not  without  its  particular 
problems.  These  were  many;  national  advertisers  found  it 
extremely  difficult  to  put  together  media  plans.  Including 
this  exciting  new  Hi-Fi/SpectaColor  vehicle,  due  to  the  lack 
of  standards  and  the  intricacies  of  printing,  shipping,  and 
coordination  of  an  overall  campaign. 

In  the  late  1950’s,  a  company  was  organized  to  promote  the 
use  of  preprints  and  to  advise  and  coordinate  agency,  printer, 
and  newspaper  problems.  It  was  called  Preprint  Corporation 
— the  forerunner  of  Newspaper  Preprint  Corporation — 
formed  by  newspaper  publishers  after  a  financial  arrange¬ 
ment  with  the  original  company  in  1966. 

Services  performed 

Since  its  formation.  Newspaper  Preprint  Corp.  has  con¬ 
centrated  on  being  a  clearing  house  of  service  and  informa¬ 
tion  to  advertising  agencies,  and  newspapers — as  follows: 

PRE-PRINT  INFORMATION  SERVICE 

1.  Current  cost  information  for  all  newspapers  carrying 
preprints,  market  advice,  and  budget  analysis. 

PRE-PRINT  TECHNICAL  SERVICE 

2.  Technical  advice  from  an  experienced  staff  of  production 
executives  regarding  standards  and  detailed  specifications. 

PRE-PRINT  ORDER  SERVICE 

3.  NPC  acts  as  the  agent  for  all  newspapers  concerned  with 
pre-prints.  Thus  it  can  take  complete  charge  of  logistical 
supervision  and  centralized  responsibility. 

PRE-PRINT  PROMOTION  SERVICE 

4.  NPC  acts  as  the  central  clearing  house  for  all  the  many 
])articipants  in  this  process. 

CURRENT  SITUATION 

NPC  has  written  its  stockholders  that  its  financial  position 
is  not  very  healthy.  It  has  informed  the  newspaper  publishers 
that  this  situation  can  be  rectified  if  adjustments  are  made 
to  its  present  fee  sy.stem.  NPC  favors  an  overall  package 
cost  with  its  fee  absorbed  into  the  space  rate.  This  course 
of  action,  will  of  course,  require  the  sanction  of  the  news¬ 
papers.  The  overall  cost,  after  adjustment,  will  be  the  same 
to  the  advertiser. 

There  can  be  no  question  whatsoever  that  NPC  must  re¬ 
main  as  the  central  clearing  house  in  the  newspaper  preprint 
industry. 

If,  by  some  misunderstanding  on  the  part  of  the  concerned 
parties,  this  organization  were  allowed  to  fall  into  oblivion, 
it  would  be  disastrous  to  the  industry.  We  can  only  remember 
what  it  was  like  before  w'e  had  NPC. 

We  reiterate  that  the  AAAA’s  Newspaper  Committee 
wholeheartedly  support  NPC  and  we  ask  the  newspaper 
publishers  to  do  the  same. 
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No  profit-pooling 

Celler  asks  changes 
in  newspapers’  bill 


Washington 

At  a  hearing  before  the  anti¬ 
trust  subcommittee  of  the  House 
Judiciary  Committee  on  the 
Newspaper  Preser\’ation  Act,  a 
clear  indication  came  from 
congressmen  that  preservation 
of  the  profit-pooling  feature  in 
newspaper  agency  agreements 
might  be  an  insurmountable  ob¬ 
stacle  to  a  favorable  report  on 
the  legislation. 

The  chairman,  Rep.  Emanuel 
Celler  of  New  York,  conveyed 
a  subtle  warning  to  sponsors 
of  the  bill  that  they  might  be 
wise  to  work  out  a  compromise 
plan  that  would  eliminate  profit- 
pooling  and  perhaps  some  other 
features  of  the  bill. 

It  was  better  to  “bend  than 
to  break,”  the  chairman  sug¬ 
gested.  He  said  he  thought  the 
sponsors,  “out  of  your  fertile 
brains  can  work  out  something 
which  would  avoid  a  knockdown 
and  d ragout  fight  in  either  the 
House  or  the  Senate.” 

The  witnesses  September  10 
were  all  members  of  Congress 
who  had  introduced  bills  to 
exempt  newspapers  which  have 
entered  into  operating  agree¬ 
ments  in  order  to  save  one  of 
them  from  threatened  financial 
failure  from  the  antitrust  laws. 
The  hearing,  however,  was  spe¬ 
cifically  on  HR279,  introduced 
by  Rep.  Spark  M.  Matsunaga 
of  Hawaii. 

Matsunaga’s  bill  and  29 
others  are  identical  with  S.  1520, 
which  has  been  reporte<l  favor¬ 
ably  to  the  Senate  Judiciary 
Committee  by  its  antitrust  and 
monopoly  sub-committee,  of 
which  Senator  Philip  A.  Hart 
of  Michigan  is  the  chairman. 
Hart  opposed  the  subcommit¬ 
tee’s  report. 

’EiMenre  of  the  bill' 

One  hundred  and  one  mem¬ 
bers  of  the  House  have  spon¬ 
sored  the  30  bills  that  have  been 
introduced.  A  statc-ment  in  sup¬ 
port  of  the  Newspaper  Preser- 
%'ation  Act  was  placed  in  the 
record  by  Matsunaga  on  iK-half 
of  59  of  them. 

In  a  statement  and  in  answer¬ 
ing  questions  of  the  committee, 
he  was  the  defender  against  as¬ 
saults  upon  the  profit-sharing 
provision.  Parties  to  the  joint 
agreements  shared  the  ex|)enses, 
he  said,  and  should  not  Ik*  pro¬ 
hibited  from  sharing  the  profits. 

"The  sharing  of  profits  is  the 
.  core  of  the  economic  situation,” 


Matsunaga  said,  calling  the 
“combination  of  business  activ¬ 
ities  the  essence  of  the  bill.” 

In  response  to  objections 
voiced  by  Celler,  and  Congress¬ 
men  Peter  A.  Rodino  of  New 
Jersey  and  Byron  Rogers  of 
Colorado,  Matsunaga  declared 
that  all  the  proponents  were 
asking  is  that  separately-owned 
newspapers  be  accorded  the 
same  legal  rights  now  allowed 
newspapers  under  single  owner¬ 
ship. 

Rodino  asked  Matsunaga  if 
a  bill  which  eliminated  the 
business  phases  of  joint  ar¬ 
rangements  while  retaining 
separate  ownership  and  sep¬ 
arate  editorial  operations  would 
be  acceptable.  Matsunaga  said 
provisions  in  the  Senate  bill 
which  relate  to  “predatory  prac¬ 
tices”  were  acceptable. 

Celler  asked  Matsunaga  if  he 
would  agree  to  a  provision  that 
would  sanction  profit-pooling 
upon  a  “clear  representation 
that  it  was  essential  to  the  pres¬ 
ervation  of  one  paper.”  He  said 
the  burden  of  proof  would  be 
upon  the  failing  newspaper  and 
pointed  out  there  was  no  such 
jdovi.sion  in  the  pending  bill. 

Acceptable  provision 

Matsunaga  said  such  a  pro¬ 
vision  would  Ik*  accejitable  if  the 
test  were  imposed  at  the  time 
an  agreement  was  negotiated. 
Celler  and  Rep.  William  M. 
McCulloch  of  Ohio  thought  that 
the  situation  should  be  reex¬ 
amined  periodically. 

Rodino  asked  if  an  amend¬ 
ment  ref|uiring  approval  of  any 
future  operating  agreement  by 
the  Department  of  Justice  and 
the  Federal  Trade  Commission 
would  be  acceptable.  Matsunaga 
said  it  would. 

Rogers  raised  the  question  of 
fixing  rates  for  advertising  and 
subscriptions.  Matsunaga  re¬ 
plied  that  the  provisions  against 
predatory  practices  answered 
the  question. 

When  Rogers  asked  if  the 
“objective  of  your  bill  is  not  to 
completely  override  the  Suprc*me 
Court  deci.sion  in  the  Tucson 
Ca.se,”  Matsunaga  answered 
that  advocates  of  the  legisla¬ 
tion  wanted  a  new  definition  of 
what  con.stituted  a  “failing 
newspap<*r.” 

In  the  suit  to  break  up  the 
agffncy  arrangement  between 
thi*  Arizona  Star  and  the  Tucson 
Daily  ('itizcn,  which  the  Su¬ 


preme  Court  held  violated  the 
antitrust  laws,  the  point  was 
made  that  the  Citizen  was  not 
actually  a  failing  newspaper  at 
the  time  the  agreement  was 
made  in  1940. 

“Under  current  law,  the 
courts  are  required  to  apply  the 
‘failing  company’  doctrine  used 
in  other  industries  not  having 
the  special  characteristics  of  the 
the  newspaper  business,”  Mat¬ 
sunaga  said.  “But  by  the  time 
the  newspaper  is  sufficiently  in 
trouble  to  satisfy  the  present 
‘failing  company’  doctrine,  as 
it  has  been  applied  in  cases  of 
industrial  companies,  it  may 
have  little  value  as  an  acquisi¬ 
tion  by  another  newspaper.  If, 
on  the  other  hand,  a  failing 
newspaper  is  allowed  to  go  into 
a  joint  operating  arrangement 
at  a  stage  sufficiently  early  in 
its  financial  decline,  the  chances 
of  continuing  a  separate  news¬ 
paper  are  better.” 

“To  those  who  may  harbor 
some  doubt  in  their  minds  that 
the  issue  of  a  free  press  is  here 
involved,  let  it  be  pointed  out 
that  without  the  economic  ca¬ 
pacity  for  anyone  to  go  to  press 
there  certainly  can  be  no  free 
press,”  he  added. 

Matsunaga  said  that  while 
the  legislation  proposes  an  ex¬ 
emption  from  the  antitrust 
laws  “in  effect  it  is  fully  con¬ 
sistent  with  the  intent  and  pur¬ 
pose  of  the  antitrust  laws,  for 
it  fosters  competition;  that  is, 
competition  in  news  coverage 
and  editorial  comment. 

“The  slight  bending  of  our 
antitrust  laws  provided  by  the 
act  would  most  assuredly  be  in 
the  public  interest.” 

Other  witnesses  were  Con¬ 
gressmen  Samuel  L.  Devine  of 
Ohio;  Ed  Edmondson  of  Okla¬ 
homa;  and  James  M.  Quillen  of 
Tennessee.  Statements  by  Con¬ 
gressmen  Page  Belcher  of  Okla¬ 
homa  add  Richard  H.  Fulton 
of  Tennessee  were  placed  in  the 
record.  Each  of  these  congress¬ 
men  comes  from  a  state  where 
joint  operating  arrangements 
are  in  danger  unless  Congress 
grants  the  exemption. 

‘Healthy’  mlualion 

Devine  declared  the  arrange¬ 
ment  in  Columbus,  O.  between 
the  Disjmtch  and  the  Citizen- 
Journal  had  l)een  successful  in 
ending  los.ses  and  preserving 
two  editorial  voices.  But  for  it, 
he  said,  the  Citizen-Journal 
would  have  disappeared.  He 
descrilied  the  newspajier  situa¬ 
tion  in  Columbus  as  ‘‘healthy” 
and  said  that  smaller  newspa¬ 
pers  in  the  area  had  not  raised 
any  objection  to  the  bill  nor  had 
advertisers  or  8ubscril)ers  com¬ 
plained  about  rates  charged. 

Edmondson  te.stified  that  the 
arrangement  in  Tulsa  Ijetween 


the  Daily  World  and  the  Trih- 
une  has  preserved  two  strongly 
competitive  newspapers,  bi  th 
“go^  and  healthy.” 

Quillen  said  that  at  one  time 
there  were  four  joint  arrange-  i 
ments  in  Tennessee — in  Na.  h- 
ville,  Chattanooga,  Knoxville 
and  Bristol,  but  the  Chatta¬ 
nooga  agreement  had  ended  in 
1966.  Since  reverting  to  to  al 
competition  there,  he  said,  it 
was  his  understanding  that 
both  papers  were  losing  monc'y. 

Edmondson  said  the  Oklahoma 
Press  Association  had  approved 
the  legislation.  Rogers  cut  in 
with  the  remark  that  the  Colo¬ 
rado  Press  Association  had  dis¬ 
approved  it.  When  his  attention 
was  called  to  the  fact  that  there 
are  no  joint  agreements  in  Colo¬ 
rado,  Rogers  said  that  was  “lie- 
cause  there  are  no  failing  news¬ 
papers  in  Colorado.” 

• 

Greenfield  returiiH 
to  New  York  Times 

The  appointments  of  James  L. 
Greenfield  as  foreign  editor  of 
the  Now  York  Times  and  Henry 
R.  Lieberman  as  director  of 
of  science  and  education  news 
were  announced  September  11 
by  A.  M.  Rosenthal,  managing 
editor. 

Greenfield,  vicepresident  for 
news,  Westinghouse  Broadcast¬ 
ing  Company,  succeeds  Seymour 
Topping,  who  was  named  as  as¬ 
sistant  managing  editor  last 
month. 

Greenfield,  45,  who  started  his 
career  on  The  Cleveland  Press,  i| 
is  returning  to  the  Times.  In 
1967  he  was  an  editor  on  the 
metropolitan  and  foreign  desks. 

He  left  in  1968  when  he  became 
involved  in  a  dispute  over  the 
authority  of  the  Washington 
bureau. 

Greenfield  and  Rosenthal  met 
while  they  were  on  foreign  as-  i 
signments.  The  former  worked 
for  Time  and  Life.  He  also  has 
served  in  state  department  posts 
and  with  Continental  Airlines. 

Lieberman  will  assume  the  re¬ 
sponsibility  for  education  news 
coverage,  succeeding  Fred  M.  ^ 
Hechinger,  now  a  member  of  the 
editorial  board.  Walter  Sullivan 
continues  as  science  editor. 

• 

Region  ad  managers 

Bo.stoN 

Robert  C.  Bergenheim,  man¬ 
ager  of  the  Christian  Science 
Publishing  Society,  has  an¬ 
nounced  the  appointment  of  Ali¬ 
stair  1).  Falconer  as  eastern  ad¬ 
vertising  manager  (New  York) 
and  Warren  1).  Silvernail  as 
midwestem  advertising  manag¬ 
er  (Chicago)  of  the  ('hrist  an 
Science  Monitor. 


EDITOR  at  PUBLISHER  for  September  11,  I‘ 69 


12 


(Arlington  Heights);  Onwent- 
sia  ( Lake  Forest) ;  Shoreacres 
(Lake  Bluff). 

Bom  May  13,  1941,  in  Char¬ 
lottesville,  Virginia,  Field  at¬ 
tended  St.  Alban’s  School  in 
Washington  and  was  graduated 
from  Deerfield  (Mass.)  Acad¬ 
emy.  He  received  his  bachelor 
of  arts  degree  from  Harvard 
University  in  1963.  He  has 
taken  graduate  work  at  the  Uni¬ 
versity  of  Chicago  business 
school. 

Field  was  married  to  the  for¬ 
mer  Joan  Best  Connelly  on 
September  5,  1964,  and  their 
son  Marshall  Jr.  was  born  on 
September  4,  1966.  They  were 
divorced  May  2,  1969. 

Field  makes  his  home  on  Chi¬ 
cago’s  north  side. 


l!8-year-old  Marshall  Field  V 
hecomes  publisher  of  2  papers 


Chicago 

vlarshall  Field  V  has  been 
elected  publisher  of  the  Chicago 
Svn-Timea  and  the  Chicago 
Di>ily  News,  effective  October 
1,  Bailey  K.  Howard,  president 
of  the  newspaper  division  of 
Field  Enterprises  Inc.,  an¬ 
nounced. 

At  28  years  of  age.  Field  is 
the  youngest  publisher  of  any 
major  newspaper  in  the  United 
Suites.  The  title  of  publisher 
of  the  two  Field  newspapers 
has  not  been  used  since  the 
death  of  Field’s  father,  Mar¬ 
shall  Field  IV,  in  September  of 
1965. 


Field  III  Field  IV 

Commenting  on  the  new  pub¬ 
lisher,  Howard  said:  “Three 
years  ago  Marshall  Field  began 
a  five-year  training  program 


ent.  While  attending  Harvard  S.  Knight,  and  became  presi-  partment  in  ^ 
mce  University,  Field  worked  one  dent,  editor  and  publisher  of  the  sas,  and  w 
cel-  summer  in  the  editorial  depart-  newspaper.  He  simultaneously  Weatherford 
usi-  ment  of  the  Boston  Globe.  After  held  the  same  positions  on  the  ager  in  1967. 
r  to  graduating,  he  worked  for  Ran-  Chicago  Sun-Times.  Moore,  ah 

,on.  dom  House  and  for  the  New  The  Chicago  Sun-Times  today  Southwest  Ti 
Un-  york  Herald-Tribune  in  the  ranks  as  the  fifth  largest  morn-  display  and 
the  circulation  department.  He  re-  jng  newspaper  in  the  nation.  In  general  man 
the  signed  to  return  to  Chicago  the  afternoon  field,  the  Chicago  Jand  (Tex.) 
ach  when  his  father  died.  Daily  News  is  also  in  fifth  place,  classified  sal 

dis-  The  morning  newspaper,  the  Ft.  Smith  ne' 

will  Chicago  Sun,  was  founded  by  Harvard  graduate  Thomas  w; 

ob-  Field  s  grandfather,  Marshall  t.,  civic  affairs  F^ield  s€*rvos  Daily  New: 

Field  III,  in  1941,  the  year  ^  governing  member  of  the 
Marshall  Field  V  was  born.  In  Chicago  Orchestral  Association. 

1948,  Field^  III  merged  the  Sun  pjg  jg  ^  member  of  the  lioard  man* 

:ted  with  the  (.hicago  Times  into  a  directors  of  the  Field  Foun- 
ws-  daily  and  Sunday  newspaper  ((ation  of  Illinois,  Inc.,  the  Na-  iipv 

ice-  became  publisher  of  the  tjonal  Boulevard  Bank  of  Chi-  . 

•ate  Chicago  Sun-Times.  cago  and  the  Lyric  Opera.  He  huy  I 

^8-  Follows  father’s  career 

the  tute  of  Chicago  and  the  Field  J.  Raymoi 

ws-  Marshall  Field  IV  began  his  Museum  of  Natural  History,  nian  of  Illiar 

her,  career  in  journalism  on  the  Chi-  Field  also  ser\’es  on  the  Chicago  poration,  ar 
cago  Sun  in  1946  as  an  appren-  Committee  of  the  Chicago  Coun-  chairman  of 
ield  tice.  The  following  year  he  cil  on  F'oreign  Relations.  Inc.,  announ 

di-  worked  on  the  New  York  Her-  His  club  memlxM’ships  in-  the  two  cor 
i  to  ald-Tribune.  He  returned  to  elude:  Brook,  River  (New  York  tered  into  ai 
now  Chicago  in  1948  as  assistant  City);  Fly,  Lampoon,  Hasty  whereby  Bo. 
tors  publisher  and  associate  editor  Pudding  (Cambridge,  Mass.) ;  television  st 
ions  of  the  Chicago  Sun-Times.  In  Attic,  Casino,  Chicago,  Chicago  Terre  Haute 
di-  1960,  at  age  34,  he  was  ap-  Press,  Harvard,  Merchants  and  The  final 
ver-  pointed  editor  and  publisher  of  Manufacturers,  Mid-America,  ject  to  appr 
3  of  the  paper.  Racquet,  Saddle  &  Cycle,  Tavern  holders  of  III 

*ub-  In  1969,  Field  IV  bought  the  (Chicago);  McGraw  Wildlife  of  directors 

ion.  Chicago  Daily  News  from  John  (Dundee);  Post  and  Paddock  corporation. 


Danzig,  37,  succeeds 
Robb  in  Albany  post 


Albany,  N.  Y. 

Robert  J.  Danzig,  37,  a  native 
of  Albany,  has  been  appointed 
publisher  of  the  Capital  News¬ 
papers  —  the  Times-Union,  the 
Knickerbocker  \ew8  and  the 
Schenectadu  Union-Star. 

The  announcement  was  made 
by  Richard  E.  Berlin,  president 
of  the  Hearst  Corporation,  and 


Robert  J.  Daniig 

Frank  Massi,  executive  vice 
president  of  the  parent  company. 

Danzig,  who  began  his  news¬ 
paper  career  in  1950  with  the 
Times-Union,  succeeds  Gene 
Robb,  the  publisher  from  1953 
until  his  death  August  18. 

Danzig  moves  from  the  gen¬ 
eral  managership  of  the  Union- 
Star,  which  was  acquired  in 
April  by  the  Capital  News¬ 
papers.  Danzig  was  appointed 
general  manager  of  the  Union- 
Star  in  June. 

Danzig  was  graduated  cum 
laude  from  Siena  College  in 
1962,  where  he  majored  in 
English  while  working  toward 
his  Bachelor  of  Arts  degree. 

Last  February,  Danzig  was 
awarded  a  professional  jour¬ 
nalism  fellowship,  and  he  spent 
three  months  of  study  in  various 
fields  and  disciplines  at  Stanford 
University  in  California.  He  at¬ 
tended  the  Graduate  School  of 
Public  Affairs  at  the  State  Uni¬ 
versity  of  New  York. 

Before  going  to  Schenectady 
as  general  manager  of  the 
Union-Star,  Danzig  was  ad¬ 
ministrative  assistant  to  the  ex¬ 
ecutive  editor  of  the  Times- 
Union. 

Beginning  his  career  with  the 
Times-Union  in  the  circulation 
department,  Danzig  moved  to 
the  advertising  department  in 
1952.  He  ser\’ed  two  years  in 
the  Navy  as  a  petty  officer,  re¬ 
turning  to  the  newspapers  in 


1956  when  he  became  an  adver¬ 
tising  salesman.  He  was  pro¬ 
moted  in  1961  to  the  post  of  as¬ 
sistant  retail  advertising  man¬ 
ager.  In  January  1964,  he  was 
named  assistant  business  man¬ 
ager  of  the  Capital  Newspapers. 

Danzig  is  married  to  the 
former  Patricia  Brady.  They 
have  three  children,  Mary  Beth, 
10;  Marsha,  6  and  Darcy,  2. 

Ilanzig  has  attended  seminars 
of  the  American  Press  Institute 
at  Columbia  University.  Last 
April  he  was  a  member  of  the 
])anel  of  young  newspaper  exec¬ 
utives  who  discussed  indu.stry 
problems  during  the  American 
Newspaper  Publishers  Associa¬ 
tion  convention. 

• 

Michigan  iienspaper 
merger  announcecl 

Birmingham,  Mich. 

The  Towne  Courier  of  East 
Lansing,  Michigan,  will  join 
with  The  Eccentric  of  Birming¬ 
ham,  Michigan,  in  a  new  news- 
jiaper  enterprise  called  Sub¬ 
urban  Newspapers  of  Michigan 
Inc. 

Paul  Neal  Averill  and  Henry 
M.  Hogan  Jr.,  co-publishers  of 
the  Eccentric,  announced  that 
they  and  Harry  B.  Stapler,  pub¬ 
lisher  of  the  Towne  Courier, 
reached  agreement  September  3. 

The  Eccentric,  published  for 
91  years,  is  sold  primarily  by 
mail  and  at  newsstands.  It  has 
ABC  circulation  of  31,137. 

Towne  Courier  Inc.  publishes 
three  newspapers  and  two  shop¬ 
ping  guides,  with  a  total  circu¬ 
lation  of  more  than  20,000.  They 
serve  an  area  of  about  300 
square  miles  immediately  east 
of  Lansing. 

Hogan  .said  Suburban  News¬ 
papers  of  Michigan  Inc.  has 
agreed  to  merge  with  West 
Michigan  Telecasters  Inc.,  op¬ 
erators  of  Grand  Rapids  televi¬ 
sion  and  radio  .stations,  and 
Elinor  Bunin  Productions  Inc., 
a  New  York  City  film  produc¬ 
tion  company,  to  form  a  na¬ 
tional  communications  company. 
• 

Sen.  Dirk»en  dies 

Washington 

Everett  McKinley  Dirksen, 
73,  of  Pekin,  Ill.,  Republican 
leader  in  the  U.  S.  Senate  and 
author  of  “The  Senator’s  Note¬ 
book”  in  100  newspapers,  died 
here  September  7.  The  Ijos 
Angeles  Times  Syndicate,  which 
di.stributed  the  column,  said  it 
would  announce  a  substitute 
next  week. 


Hickey  Jan 

Gannett  executives 
in  new  assignments 

Rochester,  N.  Y. 

Three  executive  changes  on 
Gannett  Newspapers  here  and  at 
Cape  Kennedy,  Fla.  were  an¬ 
nounced  this  week. 

Maurice  Hickey,  general  man¬ 
ager  of  TOI>A  Y  at  Cocoa,  Fla., 
was  named  advertising  director 
of  the  Rochester  Times-Union 
and  Democrat  and  Chronicle,  the 
largest  in  the  34-newspaper,  six- 
state  Gannett  Group. 

James  H.  Jesse,  Florida  news¬ 
paperman  and  previously  assist¬ 
ant  to  the  general  manager  of 
Gannett  Florida,  becomes  gen¬ 
eral  manager  there,  succeeding 
Hickey. 

Joseph  Lyons,  formerly  adver¬ 
tising  manager  of  Today,  be¬ 
comes  business  manager  of 
Gannett  Florida.  This  is  a  new 
position. 

Announcement  of  the  appoint¬ 
ments  was  made  by  A1  Neu- 
harth,  president  of  Gannett 
Florida  and  executive  vicepresi¬ 
dent  of  the  Gannett  Company. 

Hickey,  35,  has  been  with 
_  Gannett  since  1964.  He  was  busi¬ 
ness  manager  of  the  Elmira 
Star-Gazette  before  moving  to 
Florida  when  Gannett  estab¬ 
lished  its  operation  there.  He  is 
a  native  of  Maine  and  a  1956 
graduate  of  the  University  of 
Maine  With  a  B.A.  in  Journal¬ 
ism. 

Jesse  joined  Gannett  Florida 
in  1967.  Previously  he  was  pub¬ 
lisher  of  the  Knight-affiliated 
Boca  Raton  (Fla.)  News,  A 
native  of  Kentucky,  he  has  been 
a  Florida  newspaperman  for  15 
years.  He  was  twice  president 
of  the  Florida  Press  Associa¬ 
tion. 

Lyons  came  to  Gannett  Flor¬ 
ida  when  Today  was  established 
in  1966.  Previously  he  was  na¬ 
tional  advertising  manager  of 
the  St.  Petersburg  Times. 

• 

Bob  Cavagnaro  Dies 

Robert  J.  Cavagnaro,  63,  a 
general  executive  for  member¬ 
ship  of  the  Associated  Press, 
died  in  Rome,  Italy,  on  Septem¬ 
ber  11  after  being  hospitalized 
for  a  ruptured  appendix.  A  long¬ 
time  newsman,  he  had  been  a 
president  of  Sigma  Delta  Chi. 


Perlik  is  elected; 
only  1 2,822  vote 

Washington 

The  election  of  Charles  A. 
Perlik  Jr.  as  the  first  salaried 
president  of  the  American 
Newspaper  Guild  was  confirmed 
this  week  by  the  official  canvass 
of  votes  in  the  August  21-26 
election.  (E&P,  August  30.) 

Fewer  than  half  of  the  eli¬ 
gible  voters  cast  ballots  in  the 
election,  the  first  contest  for 
high  office  in  the  union  in  a 
decade.  A  record  of  29,867 
members  had  been  certified  as 
eligible  to  participate.  Only  12,- 
822  ballots  were  cast. 

Perlik,  who  has  been  secre¬ 
tary-treasurer  of  the  guild,  de¬ 
feated  Brian  Flores,  adminis¬ 
trative  officer  of  the  Washing- 
ton-Baltimore  local,  by  a  vote 
of  7,455  to  5,367.  Perlik,  orig¬ 
inally  an  officer  of  the  Buffalo 
local,  scored  the  largest  margin 
of  victory  in  a  contest  for  the 
top  office  since  the  first  election 
in  1941. 

In  changes  made  at  the  ANG 
convention,  James  B.  Woods  of 
St.  Louis  became  chairman,  an 
unpaid  job.  The  office  of  execu¬ 
tive  vicepresident,  held  by  Wil¬ 
liam  J.  Wrson,  who  has  retired, 
was  abolished. 

Robert  M.  Crocker  was  elected 
secretary-treasurer  to  succeed 
Perlik.  He  got  7,066  votes  to 
6,481  for  John  (Ned)  Sweet  of 
San  Antonio. 

Elected  vicepresidents  -  at  - 
large  were:  James  Young,  Van¬ 
couver;  James  J.  McMahon,  De¬ 
troit;  Barney  Peterson,  San 
Francisco;  John  E.  Edgington, 
Columbus,  O.;  Harry  E.  Ryan, 
New  York;  and  Joseph  B. 
Downey,  Boston.  Warren  E. 
Howard  also  ran. 

Regional  vicepresidents  are: 
1.  Edward  J.  Schroede;  2.  Joe 
Holt  Armstrong  Jr.;  3.  George 
McCormick;  4.  Philip  Brennan; 
5.  Hugh  H.  Harrison;  6.  Glen 
Ogilvie. 

The  proposed  assessment 
schedule  increasing  the  rate 
3%  to  4%  for  the  defense  fund 
was  defeated,  7,881  to  5,091. 

Perlik  and  the  other  nev.  of¬ 
ficers  w’ill  be  installed  on  Oc¬ 
tober  15. 
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Ex-reporter  at  the  helm 

Time  bases  future 
on  ‘hard  news’  rock 


By  Nek  ton  H.  Fulbright 


“Radio  and  television  have 
skimmed  off  the  top  of  the  news. 
The  ‘extra’  is  dead.  Once  this 
was  a  part  of  the  newspaper 
business,  hitting  the  street  with 
a  hot  edition:  it  paid  to  be  at 
the  heart  of  things,  in  the  cen¬ 
ter  of  the  city.  But  the  people 
you  are  aiming  for  now  are  the 
suburban  dwellers,  going  to  ^nd 
returning  from  their  jobs. 

That’s  where  you  sell  newspa- 

Time,  Inc.,  with  advertising  Andrew  Heiskell,  named  chief  pers,  to  commuters.  And  home 
lii  age  down  and  circulation  up,  executive  officer — a  post  filled  delivery — a  suburban  opera- 
might  be  confronted  with  what  for  the  first  time  since  the  death  tion.” 

Madison  Avenue  would  call  a  of  Henry’  R.  Luce  in  March,  Shepley  was  interviewed,  in 
paradoxical  economic  imbalance  1967 — has  expressed  confidence  his  .‘llth  floor  office  of  the  Time 
similar  to  the  one  that  faced  that  the  profit  picture  will  &  Life  Building,  on  the  eve  of 
Curtis  Publishing  Company  a  change  under  guidance  of  the  the  publication  in  Time  of  a 
few  years  ago.  But  unlike  newsman  leadership  that  has  Louis  Harris  survey  of  public 
Curtis,  Time  is  not  looking  to  emerged.  confidence  in  the  press.  The 

lawyers  and  financiers  to  help  Part  of  the  strengthened  Time-.sponsored  survey  reflected 
it  out  of  the  difficulties  it  has  news  policy'  will  be  further  in-  ^  critical  opinion  of  the^  press, 
encountered  with  some  of  the  terest  and  possible  investment  especially  of  television.  Shepley 
magazines  it  publishes  and  in-  in  newspapers,  in  which  Time  indicated  that  he  was  aware  of 
vf.stments  it  has  made.  Inc.  has  evidenced  a  speculative  this,  even  before  the  survey  was 

Instead,  Time  Inc.  will  stick  interest.  This  became  an  in-  undertaken.^  The  “confronta- 
to  “hard’’  news  and  news  peo-  volvement  last  May  when  the  tion’’  at  Chicago,  he  agreed,  had 
pie  to  give  its  United  States  company  bought  the  Chicago  demonstrated  during  the  I)emo- 
and  world-wide  readership  what  suburban  chain  of  Hollister  cratic  National  Convention  a 
the  company  is  convinced  the  Newspapers.  considerable  credibility  gap  l)e- 

ppople  want.  “I  regret  that  we  didn’t  get  tween  the  people  and  the  press. 

What  the  people  want  is  re-  into  newspapers  25  years  ago,”  Shepley,  a  newsman,  the  son 
liable,  factual  news — ^more  of  Shepley’  said. 

it.  News  in  harmony  with  to-  .  .  . 

iNewhouse  foresight  praised 


day’s  sophisticated  w’orld;  but 
news  honestly  written  and  in¬ 
telligently  edited. 


of  a  newspaper  editor,  felt  that 
the  mission  of  newspapers  and 
news  magazines  was  to  close 
this  gap  by  honest,  “hard” 


$17  million  budget 

This,  at  least,  is  the  impres 
sion,  in  words  and  manner,  that 


at  Time  and  Life.” 

“In  doing  this,”  he  added, 
“we  are  spending  a  lot  of  money. 
Time  will  spend  $17  million  this 


He  tossed  a  compliment  to 
S.I.  Newhouse  for  having  had  coverage, 

the  foresight  to  go  fully  into  Old-fashioned  reporting 
the  newspaper  business  25  years 

ago.  He  spoke  of  “old-fashioned 

_ _ _ _  “The  contribution  to  journal-  reporting,  digging  for  the  hard 

one  gets  from  a  talk  w’ith  James  ism  made  by  Newhouse,”  he  news — the  kind  you  got  as  a 
A.  Shepley,  the  former  “hard”  said,  “-is  that  he  put  the  news-  police  reporter  working  under 
news  reporter  out  of  Harris-  paper  business  into  business,  n  hard  city  editor.” 
burg.  Pa.,  who  was  recently  ele-  I’ni  a  journalist;  I  look  at  a  Wc  nre  going  to  ^^dig  for 
vated  to  corporate  president,  re-  newspaper  from  a  journalistic  fncts  on  Time  and  Life,  he  said, 
placing  James  A.  Linen.  standpoint.  But  if  y’ou  don’t  nre  not  trying  to  make 

Time  magazine  will  spend  $17  have  good  business  manage-  anybody  think  in  any  particular 
million,  this  year  to  get  this  ment,  you  are  not  going  to  have  way.  We  are  trying  to  get  out 
kind  of  news,  and  Life  will  con-  a  newspaper.  And  no  journalist,  »  better  news  magazine — both 
tinue  with  its  expos4  reports  I  don’t  care  how  good  he  is, 
on  public  and  private  corrup-  can  operate  without  a  newspa- 
tion  and  chicanery.  per.” 

This,  in  substance,  was  Shep-  He  did  not  mean  to  convey 
ley’s  reply  to  talk  that  Time  the  impression,  Shepley  said,  year  on  news  coverage  alone. 
Inc.  is  in  trouble,  that  Life  is  that  policy  should  surren-  This  is  roughly  10  percent  of 
slipping — that  while  circulation  dered  to  the  business  office  but  the  gro.ss  earnings  of  Time 
of  Time,  Life,  Sports  Illustrated  rather  that  organization  and  ef-  magazine  last  year.  We  are 
and  Fortune  has  been  rising  ficiency  have  their  place.  He  spending  that  much  on  new’s 
steadily,  advertising  has  been  believed  that  traffic  congestion  coverage.  I  hate  to  think  how 
declining,  especially  in  Life.  The  as  a  hindrance  and  modem  elec-  much  it  is  costing  us  per  word 
company  reported  net  income  tronic  communications  as  an  aid  for  the  volume  of  news  we  re- 
of  $10,149,000  for  the  first  six  have  combined  to  make  news-  ceive  from  our  correspondents 
months  of  this  year  on  sales  of  paper  publishing  a  suburban  and  bureaus  around  the  world 
$292,819,000.  Net  profit  during  rather  than  a  central  city  op-  — from  Vietnam,  Paris,  London, 
the  same  period  of  1968  was  eration.  Rome,  Hong  Kong,  Bonn.  All 

$15,738,000  on  sales  of  $272,-  ,  over. 

692.000.  P'-"'  *"  “The  Ted  Kennedy  story-we 

Stockholders  were  restless,  “The  facts  of  present  life  are  have  men  up  there,  on  Cape 
and  one  of  those  listening  to  that  you  don’t  have  to  maintain  Cod,  Martha’s  Vineyard,  in 
complaints  with  the  greatest  that  combination  of  editorial  Massachusetts,  Pennsylvania,  in 
sympathy  prior  to  top  echelon  and  printing  office  in  a  con-  Europe.  The  interest  is  world- 
changes  announced  August  21  gested,  downtown  area,”  he  wide,  and  it  has  cost  us  a  lot 
was  Henry  Luce  3d,  son  of  the  said.  “You  can  write  and  edit  of  money  to  cover  this  story, 
corporate  founder.  A  “hard”  your  news  from  there,  but  you  as  has  the  moon  shot.  A  fabu- 
news  man  himself.  Luce  stepped  are  better  off  if  your  printing  lous  story.  And  expensive  to 
into  the  vacancy,  as  publisher  plant  is  out  in  the  suburbs  cover.  We  will  continue  to  cover 
of  Time  magazine,  left  when  somewhere,  miles  away,  where  such  stories,  go  through  it  all 
Shepley  stepped  up  as  president,  your  trucks  can  get  in  and  out.  and  choose  those  elements  that 
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James  R.  Shepley 

make  most  sense,  that  seem  cen¬ 
tral  to  the  meaning.” 

The  loss  of  advertising  in 
Life,  he  said,  did  not  mean  that 
this  lead  publication  would  con¬ 
tinue  to  lose  revenue,  or  would 
go  the  way  of  the  Saturday 
Evening  Post. 

He  said  Life  did  not  have 
some  of  the  problems  that 
plagued  the  Post  in  its  slide  to 
oblivion  earlier  this  year.  “They 
had  a  management  problem  that 
we  don’t  have,”  he  said,  and 
added  that  one  of  the  difficulties 
that  beset  the  Post  was  that 
much  of  its  6  million  circulation 
was  among  the  elderly  who  had 
ceased  to  be  buyers  and  there¬ 
fore  had  ceased  to  interest  the 
advertisers.  He  felt  that  Life 
had  a  dynamic  rapport  with  the 
young,  and  would  pick  up  more 
and  more  of  its  share  of  the 
young  college  people,  who  are 
the  targets  of  advertising. 

He  observed  that  television 
had  made  deep  inroads  into 
newspaper  and  magazine  adver¬ 
tising,  but  thought  that  tv  had 
“just  about  reached  its  peak.” 

Admen  unhappy  with  tv 

Lately,  he  said,  advertisers 
had  liegun  to  exhibit  unhap¬ 
piness  over  tv,  with  thoughts 
that  they  plight  not  be  getting 
a  fair  return  from  the  money 
spent. 

“They  have  begun  to  feel,” 
he  said,  “that  television  is  not 
the  answer  to  their  problem.” 

He  said  that  the  television 
advertiser  was  finding  more  and 
more  of  his  budget  consumed  by 
rising  costs,  and  was  spending 
far  more  on  tv  than  he  had  ever 
planned  to  spend  on  any  single 
media. 

“They  (tv)  are  having  their 
hour  of  glory,”  he  said,  “but 
pressures  are  beginning  to  build 
against  them. 

“The  print  media,  including 
Life,  has  a  dynamic  appeal  to 
the  public  which  is  not  quickly 
and  ca.sually  exhausted.” 

He  felt  that  “the  more  intel- 
(Continued  on  page  60) 
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New  total  ad 
section  used; 
bank  is  partner 

Palo  Alto,  Calif. 

A  new  special  section  was 
added  to  the  Palo  Alto  Times 
list  here  as  the  result  of  co¬ 
operative  activity  by  the  Bank 
of  America,  local  merchants  us¬ 
ing  the  Bank-Americard  pro¬ 
gram,  and  the  daily’s  staff. 

The  color  cover  is  believed  to 
be  the  first  sponsored  by  a  credit 
card  organization  to  appear  on 
a  general  merchandise  advertis¬ 
ing  section,  according  to  Howard 
Schonberger,  display  advertising 
director,  Times. 

“BankAmericard  buys  clothes, 
books  and  all  that  stuff,  stated 
the  front  page  cover  copy  ap¬ 
pearing  under  a  half-page  in 
full  color.  The  organization’s 
identification  symbol  was  pub¬ 
lished  in  a  corner  and  in  multiple 
color. 

Merchants  using  the  Bank  of 
America  credit  plan  placed 
copy  inside.  The  eight-page  tab¬ 
loid  was  a  total  advertising  sec¬ 
tion  and  much  of  the  copy  was 
plus  linage,  Schonberger  re¬ 
ported. 

All  merchants  approached  in 
person  were  impressed  by  the 
fact  BankAmericard  was  paying 
for  the  cover  and  the  artwork 
tying  in  with  the  exact  color  of 
the  organization’s  billboard  and 
color  television  commercials,  said 
Schonberger. 

• 

Oklahoman  and  Times 
from  Katz  to  S-F-Vi 

Edward  L.  Gaylord,  executive 
vicepresident  of  the  Oklahoma 
Publishing  Company,  has  an¬ 
nounced  the  appointment  of 
Sawyer-Ferguson-Walker  as  na¬ 
tional  advertising  representa¬ 
tives  for  the  Oklahoman  and 
Times. 

Representation  for  the  news¬ 
papers,  with  a  circulation  of 
almost  .‘{00,000  formerly  was  by 
Katz  Newspaper  Division.  The 
Katz  organization  has  discon¬ 
tinued  newspaper  representa¬ 
tion  and  is  devoting  full  time 
to  broadcast  properties. 

• 

Ad  salesmen  on  ark 

All  the  animals  on  the  ark 
have  l)een  put  to  work  pro¬ 
moting  newspaper  classified  ads. 
The  ark  in  question  is  “Boner’s 
Ark’’,  the  King  Features  Syndi¬ 
cate  comic  strip  by  Addison 
(Mort  Walker),  and  the  wild, 
way-out  creatures,  ranging 
from  aardvark  to  zebra,  are 
being  used  to  illustrate  a  series 
of  classified  ad  promos  done  up 
by  Addison  especially  for  his 
client  papers. 


Linage  Leaders  .  .  .  First  7  Months 


1969 

Morning 


Los  Angolas  Timas  .  40,138,277 

Miami  Harald  .  32,744,343 

Chicago  Tribuna  .  24,S78,MH 

Washington  Post  .  24,543,347 

Naw  York  Timas  .  25,448,734 

San  Josa  Marcury  .  24,n0,2n 

Houston  Post  .  22,474,822 

Dallas  Naws  .  22,340,004 

Naw  Orlaans  Timas-Picayuna. .  22,234,105 
Santa  Ana  Ragistar  .  21,804,110 


Evening 

Houston  Chronicia  .  27,342,540 

Fort  Laudardala  Naws  .  25,0i5,573 

San  Josa  Naws  .  24,738,807 

Toronto  Star  .  24,231,844 

Atlanta  Journal  .  23,754,451 

Milwaukaa  Journal  .  23,304,018 

Montraal  La  Prassa  .  22,470,774 

Dallas  Timas-Harald  .  22,431,444 

Datroit  Naws  .  22,138,430 

Santa  Ana  Ragistar  .  21, 804,1 10 


Sunday 

Los  Angalas  Timas  .  25,772,534 

Naw  York  Timas  .  24,588,400 

Philadalphia  Inqutrar  .  15,474,474 

Chicago  Tribuna  .  14,410,452 

Miami  Harald  .  14,244,344 

Naw  York  Naws  .  13,244,840 

Milwaukaa  Journal  .  13,273,442 

Boston  Globa  .  12,445,500 

Clavaland  Plain  Daalar  .  j  1,405,448 

Washington  Pott  .  11,412,440 

Si>  and  Savan-Day  Totals 

Lot  Angalas  Timas  MS  .  45,410,814 

Naw  York  Timas  MS  .  50,287,334 

Miami  Harald  MS  .  47,040,742 

Chicago  Tribuna  MS  .  44,184,053 

Washington  Pott  MS  .  41,174,307 

Houston  Chronicia  ES  .  37,442,411 

Milwaukaa  Journal  ES  .  34,5n,SI0 

Atlanta  Journal  8 

Constitution  ES  .  33,150,344 

Fort  Laudardala  Naws  ES  ....  33,062,004 
Minnaapolit  Star  8  Tribuna  ES  33,040,114 


1968 

Morning 


Lot  Angalas  Timas  .  37,440,801 

Miami  Harald  .  24,838,252 

Washington  Pott  .  28,471,444 

Chicago  Tribuna  .  27,474,203 

Naw  York  Timas  .  25,344,844 

San  Josa  Marcury  .  23,744,430 

Naw  Orlaans  Timat-Picayuna  ..  22,074,262 

Dallas  Naws  .  20,871,453 

Houston  Pott  .  20,745,474 

Santa  Ana  Ragistar  .  20,202,344 


Evening 

Houston  Chronicia  .  24,254,441 

San  Josa  Naws  .  23,740,415 

Milwaukaa  Journal  .  23,35i,38l 

Dallas  Timas-Harald  .  21,631,145 

Fort  Laudardala  Naws  .  21,442,424 

Montraal  La  Prassa  .  21,437,487 

Atlanta  Journal  .  21,418,487 

Clavaland  Pratt  .  21,445,284 

Toronto  Star  .  20,488,413 

Danvar  Pott  .  20,447, 1 02 


Sunday 

Lot  Angalas  Timas  .  24,815,231 

Naw  York  Timas  .  23,771,174 

Philadalphia  Inquirar  .  14,844,843 

Chicago  Tribuna  .  13,427,127 

Naw  York  Naws  .  13,281,844 

Milwaukaa  Journal  .  12,443,504 

Miami  Harald  .  12,077,427 

Clavaland  Plain  Daalar  .  12,003,448 

Boston  Globa  .  11,743,224 

Minnaapolit  Tribuna  .  11,144,453 

Si«  and  Savan-Day  Totals 

Lot  Angalas  Timas  MS  .  43,304,032 

Naw  York  Tima;  MS  .  44,118,073 

Miami  Harald  MS  .  41,415,874 

Chicago  Tribuna  MS  .  41,301,330 

Washington  Pott  MS  .  34,481,758 

Milwaukaa  Journal  ES  .  35,814,885 

Houston  Chronicia  ES  .  33,178,174 

Clavaland  Plain  Daalar  MS  ...  31,712,021 
Minnaapolit  Star  8  Tribuna  ES  31,454,525 
Columbus  Dispatch  ES  .  31,044,743 


Sourca:  Madia  Racordt 


Philco-Ford  cuts  print  ads 
in  test  of  radio-tv  results 


In  an  address  before  a  recent 
meeting  of  newspaper  repre¬ 
sentatives  in  Philadelphia, 
Charles  Grill,  advertising  man¬ 
ager  of  Philco-Ford  Corpora¬ 
tion,  revealed  that  during  the 
next  couple  of  months  his  com¬ 
pany  will  buy  spot  and  network 
tv  to  compare  the  results  with 
those  from  newspaper  cam¬ 
paigns  in  past  years. 

“Newspapers  are  not  out,’’ 
said  Grill.  “We  are  trying  to 
detf^rmine  what  is  going  to  give 
us  the  best  possible  and  most 
effective  results.’’ 

In  the  last  18  months,  Philco- 
Ford  has  been  one  of  the  big- 
ge.st  newspaper  advertisers  in 
its  field.  During  1968,  and  so 
far  this  year,  the  company  has 
run  eight  newspaper  drives,  the 
majority  of  which  have  been 
fully  national. 

Expenditures  for  this  period, 
not  including  distributors’  pro¬ 
motions  and  co-op  dealers,  was 
$4  million,  including  Specta- 
Color,  as  well  as  black  and 


white.  Newspapers  have  been 
traditionally  the  primary  me¬ 
dium  for  Philco-Ford.  During 
the  first  seven  months  of  this 
year,  the  company  used  both  tv 
and  newspapers. 

Grill  paid  special  tribute  to 
the  Philadelphia  Chapter  of 
AANR,  indicating  that  during 
the  five  years  that  he  has  been 
with  Philco-Ford,  the  company 
has  enjoyed  increasingly  effec¬ 
tive  communication  with  the  pa¬ 
pers  in  getting  improved 
merchandising  of  its  ads. 

The  new  ad  program  does  not 
preclude  the  use  of  newspapers 
by  local  Philco-Ford  distribu¬ 
tors. 

• 

(Arculator  named 

Dover,  N.J. 

John  1).  Hutchings  has  been 
named  circulation  director  of 
the  Daily  Advance  here.  He 
started  his  career  as  a  carrier 
for  the  Passaic  Herald-News, 
now  the  owner  of  the  Advance. 


Duncan  Scott  dies; 
represented  E&P 


Berkeley,  Calif. 

Duncan  A.  Scott,  61,  presi¬ 
dent  of  Duncan  Scott  &  Mar¬ 
shall  Inc.,  Pacific  Coast,  adver¬ 
tising  representatives  firm 
which  has  been  associated  with 
Editor  &  Publisher  for  35 
years,  died  September  6  in  Alta 
Bates  Hospital  here. 

Scott,  a  native  of  Canada, 
founded  the  firm  in  1931  dur¬ 
ing  the  Great  Depression  .ind 
continued  in  its  direction  until 
his  death.  The  company  wa.s  in¬ 
corporated  and  its  name 
changed  in  June,  1964.  It  will 
continue  under  the  present  name 
with  offices  in  San  Francisco 
and  Los  Angeles. 

His  survivors  include  Olive 
Welty  Scott;  three  children;  a 
sister,  Mrs.  Thomas  P.  Nock; 
a  brother,  James,  and  four 
grandchildren. 

A  son,  Peter  D.  Scott,  has 
been  with  the  representatives’ 
firm  since  1961.  His  second  .son, 
Roder  D.  Scott,  is  with  KRON- 
TV,  and  a  daughter,  Mrs.  Jack 
Grant,  lives  in  Moraga,  Calif. 
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New  RCA  campaign 
heavy  in  newgpapers 

The  RCA  Sales  Corporation 
has  announced  its  largest  and 
most  comprehensive  fall  adver¬ 
tising  program  in  its  history, 
with  expenditures  for  consumer 
and  trade  print  media  three 
times  greater  than  those  in  the 
same  period  last  year. 

Although  the  budget  was  not 
disclosed,  Donald  Dickson,  presi¬ 
dent,  said  a  marked  increase  in 
print  media  advertising  includes 
a  step-up  in  local  newspaper  co¬ 
op  advertising  for  the  final 
months  of  this  year,  which  will 
run  10  to  16  percent  ahead  of 
last  year.  The  print  campaign 
will  include  full-page  ads  in  211 
newspapers. 

Ads  will  deal  with  the  com¬ 
pany’s  1970  lines  of  color  and 
black  and  white  receivers, 
phonographs,  radios  and  tape 
players. 
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New  research  post 
filled  at  ad  bureau 

Promotion  of  B.  Stuart  Tol¬ 
ley  to  the  new  position  of  vice- 
president  and  director  of  .Ad¬ 
vertising  Communication  Re- 
.search  was  announced  by  Fiank 
Orenstein,  vicepresident  and  re¬ 
search  director.  Bureau  of  Ad¬ 
vertising,  ANPA. 

Dr.  Tolley  had  been  director 
of  Creative  Research  since  1965 
when  he  rejoined  the  Bureau 
after  having  left  to  become  di¬ 
rector  of  Advertising  Rese;  rch 
for  Sullivan,  Stauffer,  Col.vell 
and  Bayles. 
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Never  on  Sunday — at  least,  in  Canada 


Wilder  Breckenridge 


ANALYSIS  OF  NORMAL  ELECTIVE  TIME  PER  WEEK 


Mehna  Mercouri  is  generally 
credit'd  with  having  made 
"Nev<  r  on  Sunday”  a  part  of  the 
language,  English,  French,  Ital¬ 
ian  and  Esperanto.  However, 
she  had  a  precursor — the  Cana¬ 
dian  English-language  newspa¬ 
per  publishers.  These  gentlemen 
have  stuck  religiously  to  the 
six  -  days  -  a  -  week  formula,  in 
spite  of  incontrovertible  evidence 
that  they  are  missing  a  bet  by 
not  publishing  on  Sundays.  In¬ 
cidentally,  there  are  a  few,  a 
very  few,  French-language  Sun¬ 
day  newspapers  in  Canada  but 
not  enough  to  water  the  infor¬ 
mation  waste-land  that  exists 
from  Saturday  evening  to  Mon¬ 
day  morning. 

I  Can  the  “missing  a  bet”  state- 
|ment  be  supported? 

Basic  premises 

To  make  a  case,  it  is  neces¬ 
sary  to  accept  certain  basic 
premises,  such  as: 

(1)  Canadians  and  Ameri¬ 
cans  are  pretty  much  the  same 
cup  of  tea. 

There  are  some  220  million 
))eople  in  the  United  States  and 
Canada — 200  million  Americans 
and  20  million  Canadians.  Su¬ 
perficially,  there  are  no  discern¬ 
ible  differences  between  the  two 
kinds  of  nationals,  other  than 
that  Canadians  play  better 
hockey  and  spell  “harbor”  with 
a  “U.”  Both  Americans  and 
Canadians  button  down  their 
vests.  That’s  right!  Try  it  some 
time !  Both  seem  to  have  a  lively 
personal  interest  in  the  doings 
of  Joe  Namath  and  0.  J.  Simp¬ 
son  and  both  look  at  pretty 
much  the  same  tv  programs. 

(2)  Historically,  what  hap¬ 
pens  in  the  United  States  has  a 
habit  of  duplicating  itself  in 
Canada. 

This  is  particularly  true  in 
the  case  of  advertising  and  ad¬ 
vertising  media,  where  the  game 
is  played  under  what  might  be 
called  an  international  set  of 
ground  rules.  Products,  strate¬ 
gics  and  even  advertising  copy 
itself  are  identical  on  both 
sides  of  the  border.  Which  is 
quite  understandable  in  view  of 
the  tremendous  slop-over  of  pub¬ 
lications  and  tv  from  the  U.S. 
into  Canada.  A  slop-over  which, 
incidentally,  doesn’t  generate  too 

WILDER  BRECKENRIDGE 
has  h<>en  a  representative  for 
nsKazines,  sales  manager  of  the 
^NPA  Bureau  of  Advertising, 
vicepresident  of  an  advertising 
agency,  and  publisher  of  the 
Oakville  (Ont.)  Record-Star. 

editor  ec  PUBLISHER 


much  enthusiasm  in  the  breast 
of  the  Canadian  publisher. 

(3)  A  revenue  dollar  is  a 
dollar. 

It  really  doesn’t  make  any  dif¬ 
ference  whether  the  revenue 
dollar  is  spent  by  a  local  retailer 
or  by  a  multi-million-dollar-ap- 
propriation  national  advertiser. 
And  a  circulation  dollar  is  still  a 
dollar  and  indistinguishable  to 
the  bank  from  any  other  kind. 

(4)  The  major  advertising 
media,  newspapers,  tv,  radio  and 
magazines  are  locked  in  sangui¬ 
nary  battle  for  a  larger  share 
of  total  advertising  dollar. 

The  above  are  all  areas  of 
commonality,  as  between  the 
United  States  and  Canada.  Prod¬ 
ucts  and  policies  that  have  been 
successful  below  the  border  will 
usually  be  found  to  work  equally 
well  north  of  it. 

Isn’t  it  surprising  then,  that 
there  is  one  area  of  complete 
divergence.  There  is  not  a  single 
English-language  Sunday  news¬ 
paper  published  in  Canada. 
(Technically,  there  is  a  Sunday 
English-language  Canadian 
Newspaper.  This  is  the  Victoria 
Colonial,  which  publishes  six 
days.  But  not  on  Monday.)  Nor 
has  there  been  since  John  Bas¬ 
sett’s  abortive  effort  of  a  decade 
ago.  Why?  The  question  asks 
itself. 

A  viable  case? 

Let’s  see  if  a  viable  case  can 
be  made  for  Canadian  Sunday 
newspapers.  And  let’s  be  cold¬ 
bloodedly  empirical  about  it.  If 
it’s  “on  the  record,”  then  it  has 
a  bearing  on  the  matter. 

First,  let’s  dispense  with  the 
still-widely-held  idea  that  vari¬ 
ous  religious  organizations  in 
Canada  have  put  the  whammy 


Mon. 

Tuat. 

Wad. 

Thurt. 

Fri. 

Sat. 

Sun. 

Total 

Work 

8 

8 

8 

8 

8 

_ 

_ 

40  hrt. 

Slaap  &  Dratt 

8 

8 

8 

8 

8 

8 

8 

56 

Maalt 

1 

1 

1 

1 

1 

1 

1 

7 

Traval 

_ ^ 

.5 

.5 

.5 

.5 

— 

— 

2.5 

Fixed  time 

17.5 

17.5 

17.5 

17.5 

17.5 

9 

9 

105.5 

Elaefive  time 

6.5 

6.5 

6.5 

6.5 

6.5 

15 

J5 

62.5 

Total  Hours 

24 

24 

24 

24 

24 

24 

24 

168 

Each  Sunday's  15  hours  of  elacfivo  time  comas  to  24  parcant  of  tha  in¬ 
dividual's  weakly  total  of  such  time  of  62.5  hours. 


on  Sunday  publication.  Not  true, 
although  the  Lord’s  Day  Alli¬ 
ance  and  other  busybody  groups 
did  hold  publishers  and  politi¬ 
cians  in  thrall  for  years.  The 
theory  was  that  Sunday  publica¬ 
tion  was  in  direct  defiance  of 
one  of  the  Ten  Commandments. 
However,  radio  and  tv,  with 
their  “string  commercials,”  shot 
that  bogeyman  down  years  ago. 
A  couple  of  dozen  Canadian 
Sunday  newspapers  wouldn’t 
cause  a  ripple,  except,  perhaps, 
in  the  heart  of  the  Bible  Belt. 

Now,  the  U.S.  Sunday  news¬ 
paper  is  unquestionably  a  howl¬ 
ing  success.  Fifty  million  U.S. 
families  buy  49,848,000  copies 
of  678  U.S.  Sunday  editions  each 
week.  And  the  total  circulation 
of  578  Sunday  editions  each 
week.  And  the  total  circulation 
of  the  578  U.S.  Sunday  papers 
is  greater  than  the  combined 
circulations  of  all  1,443  evening 
dailies,  49,848,000  Sunday  vis-a- 
vis  48,881,000  for  the  evenings. 
Average  net  paid  circulation  of 
U.S.  Sunday  editions  is  86,300; 
for  the  evening  dailies  33,900. 
These  figures  alone  indicate  that 
the  Sunday  newspaper  is  a 
much-want^  product  and  its 
advertising  columns  are  tradi¬ 
tionally  jammed.  Some  years 
ago,  the  New  York  Times  re¬ 
ported  that  its  Sunday  edition 
made  more  money  for  the  com¬ 


pany  than  the  other  six  editions 
put  together. 

Even  if  one  ignores  such  mun¬ 
dane,  but  pleasant,  considera¬ 
tions  as  large  circulation  and 
advertising  revenues,  there  ap¬ 
pears  to  be  another  valid  reason 
for  publishing  Sunday  newspa¬ 
pers  in  Canada.  This  is  the  com¬ 
petitive  situation  between  print 
and  electronic  media.  Specific¬ 
ally,  between  newspapers  and  tv. 

In  Canada,  the  advertising- 
revenue  pecking  order  for  1968 
was: 

Newspapers 

(including  supplements) 
$290  millions 
tv  118  millions 

Radio  92  millions 

Everybody  else,  other  than 
direct  mail,  was  an  also- 
ran. 

While  Canadian  newspapers 
more  than  doubled  their  adver¬ 
tising  revenues  between  1954 
and  1968 — $128  millions  to  $290 
millions  —  their  share-of-total 
has  shrunk  from  87.7%  to 
31.8%.  Concurrently,  tv’s  share- 
of-total  shot  from  2.5%  to 
13.9%.  Between  them,  radio  and 
tv  corralled  23.0%  of  the  Cana¬ 
dian  advertising  dollar  in  1968 
— uncomfortably  close  to  the 
collective  newspaper’s  31.8%. 

(Continued  on  page  18) 


NET  CANADIAN  ADVERTISING  REVENUES  BY  SHARE  OF  TOTALS 

1954-1968 


Broadcast 

Radio 

TV 

Total 

Nawspap 

Dailies 

•rs 

Weekends 

Total 

All  Other 

1954 

9.4% 

2.5% 

11.9% 

34.3% 

3.4% 

37.7% 

50.4% 

1955 

8.8 

3.6 

12.4 

34.0 

3.4 

37.4 

50.2 

1956 

9.0 

6.3 

15.3 

32.9 

3.4 

36.3 

48.4 

1957 

8.9 

7.0 

15.9 

31.9 

3.3 

35.2 

48.9 

1958 

9.0 

7.8 

16.8 

31.4 

3.2 

34.6 

48.6 

1959 

9.2 

9.1 

18.3 

31.8 

2.9 

34.7 

47.0 

I960 

9.2 

9.1 

18.3 

30.9 

3.1 

34.0 

47.7 

1961 

8.8 

9.6 

18.4 

30.8 

3.0 

33.8 

47.8 

1962 

9.0 

10.3 

19.3 

30.8 

2.8 

33.6 

47.1 

1963 

9.4 

11.2 

20.6 

29.9 

2.7 

32.6 

46.8 

1964 

9.7 

12.0 

21.7 

29.3 

2.7 

32.0 

46.3 

1965 

9.6 

12.4 

22.0 

30.0 

2.4 

32.4 

45.6 

1966 

10.0 

12.6 

22.6 

29.4 

2.2 

31.6 

45.8 

1967 

10.3 

12.9 

23.2 

29.3 

1.9 

31.2 

45.6 

1968 

10.1 

12.9 

23.0 

30.0 

1.8 

31.8 

45.2 

Sourest:  Dominion  Burosu  of  Sfatitfict  Mscloan-Huntor  Rataarch  Buraau. 
for  September  13,  1969 
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Sunday  paper 

(Continued  from  pnge  17) 

Although  both  radio  and  tv 
siphon  off  some  retail  advertis¬ 
ing  revenue,  radio  far  more  so 
than  tv,  the  newspaper  is,  and 
will  probably  always  remain, 
the  primary  retail  advertising 
medium.  The  decline  in  the 
newspapers’  share-of-total  has 
been  almost  entirely  due  to  the 
defection  of  national  advertisers 
to  the  electronic  media.  A  de¬ 
fection  which  has  already  had  a 
devastating  effect  on  magazines, 
too.  The  once-mighty  have  just 
quietly  curled  up  and  died. 
Saturday  Evening  Post,  Literary 
Digest,  Colliers,  American  Mag¬ 
azine,  Woman’s  Home  Compa¬ 
nion,  Delineator,  Pictorial  Re¬ 
view,  American  Weekly  and  This 
Week  are  all  gone.  Even  the 
once-ad-loaded  Life  is  operating 
at  around  a  skimpy  60  pages 
per  issue.  The  common  affliction 
has  been  atrophy  of  national 
advertising. 

Fight  a  losing  battle? 

Does  this  mean  that  the  print 
media  are  doomed  to  fight  a 
losing,  up-hill  battle  against  tv 
and  radio?  Will  the  “idiot  box’’ 
supplant  newspapers  and  maga¬ 
zines  as  the  accepted  sources  of 
local,  national  and  global 
news  and  interpretation?  Are 
“Laugh-In,”  “The  Man  From 
U.N.C.L.E.”  and  Walter  Cron- 
kite  all  that  fascinating  that 
they  and  their  counterparts  can 
continue  to  lure  the  average 
Canadian  into  an  incomprehen¬ 
sible  5.7  hours  a  day  in  front 
of  the  tube?  Nobody  knows — 
most  certainly  not  this  reporter. 
But  the  indicators  are  not  en¬ 
couraging.  And,  they  are  most 
discouraging  in  the  field  of  na¬ 
tional  advertising. 

As  of  this  moment,  national 
advertisers  and  their  agencies 
are  hooked  on  the  “Numbers 
Game”  and  there  are  no  signs 
that  they  won’t  continue  to  be 
hooked.  It’s  such  an  easy  game 
to  play.  All  one  needs  is  a  couple 
of  accepted  ratings  services  re¬ 
ports  and  one  can  prove  almost 
anything.  Most  particularly  so 
when  the  criteria  are  so  loaded 
in  favor  of  the  electronic  media. 
Newspaper  advertisements  rated 
“Seen,  Read  Most”  in  reader- 
ship  studies  are  equated  on  an 
even-steven  basis  with  tv  “Sets 
Tuned  In”  and  that’s  that. 

Just  as  soon  as  it  became  es¬ 
sential  for  every  Canadian  home 
to  hock  the  family  heirlooms  to 
purchase  a  tv  set,  it  became 
only  too  obvious  that  any  rea¬ 
sonably  well-rated  tv  program 
could  give  the  newspapers  cards 
and  spades  in  the  “Numbers 
Game.”  And  this  will  continue. 


until  such  time  as  the  advertis¬ 
ing  fraternity  changes  the  rules. 

So,  what  if  the  advertising 
fraternity  doesn’t  change  the 
rules? 

The  electronic  media  will  con¬ 
tinue  to  attract  huge  numbers 
of  national  and  a  sizable  number 
of  retail  advertising  dollars  at 
the  expense  of  newspapers  and 
magazines.  Not  a  very  happy 
prospect,  but  the  long-range 
planner  can’t  afford  to  ignore 
the  record  of  the  past  and  the 
record  is  only  too  clear. 

If  we  are  agreed  that  share- 
of-total  advertising  dollars,  re¬ 
gardless  of  whether  they  are 
retail,  national  or  classified  dol¬ 
lars,  is  the  objective,  then  why 
has  the  Canadian  newspaper  de¬ 
faulted  on  24%,  nearly  one- 
quarter,  of  its  “prime  time”  by 
not  publishing  on  Sunday? 

How  does  one  arrive  at  that 
24%  ? 

Canadians,  like  everybody  else, 
are  granted  a  total  of  168  hours 
in  every  week.  Approximately 

106.5  of  those  hours  must  be,  of 
necessity,  devoted  to  such  un- 
glamorous  activities  as  working, 
sleeping,  eating,  getting  to  the 
job,  etc.,  leaving  the  individual 

62.5  hours  to  use  as  he  wishes; 
reading,  sports,  motoring,  look¬ 
ing  at  tv,  socializing,  sun-tan¬ 
ning,  girl-watching  or  what  have 
you.  However,  these  62.5  elec¬ 
tive  hours  are  not  spread  evenly 
across  the  seven  days  of  the 
week.  32.5  hours  are  available 
Monday  through  Friday  and 
30  hours  are  bunched  over  Sat¬ 
urday  and  Sunday.  Fifteen 
hours,  or  24%  of  the  total,  on 
each  of  these  two  days.  See 
table. 

'Prime  time'  abandoned 

It  is  not  inaccurate  to  say  that 
newspapers  are  locked  in  battle 
for  the  reader-viewer’s  time  and 
attention.  The  winner  of  this 
battle  is  also  going  to  be  the 
winner  of  most  of  the  advertis¬ 
ing  marbles.  This  being  the 
case,  why  would  Canadian  news¬ 
paper  publishers  voluntarily 
abandon  nearly  one-fourth  of 
their  weekly  “prime  time”?  It’s 
a  good  question. 

If  newspapers  simply  default 
one  quarter  of  each  week’s  total 
elective  time,  they  are  setting 
’em  up  the  other  alley  for  tv, 
radio,  et  al.  It  just  may  be  that 
this  clear  field  on  Sundays  is 
one  of  the  reasons  why  Sunday 
afternoon  and  evening  is  just 
about  the  most  expensive  tv 
time  one  can  buy. 

If  the  foregoing  premises  are 
valid,  what  can  the  Canadian 
newspaper  fraternity  do  about 
it? 

Do  what  it  can  do  best.  Pub¬ 
lish  a  superior  product,  accurate, 
comprehensive  and  interpretive. 
Adjectives  that  are  hardly  ap¬ 


plicable  to  tv’s  slap-dash  report¬ 
ing  of  the  news  or  of  radio’s 
hysterical  ballooning  up  of  the 
tiniest  trivia. 

Publish  seven  days  a  week 
and  thereby  exercise  its  fran¬ 
chise  to  those  fifteen  hours  of 
prime  elective  time  each  Sunday. 
If  the  U.S.  pattern  with  respect 
to  Sunday  editions  is  repeated, 
and  it  seems  probable  that  it 
would  be,  there  should  be  sub¬ 
stantial  increments  in  circula¬ 
tion  and  advertising  revenues. 
Enough  of  the  latter  to  reverse 
the  share-of-total  trend  of  the 
last  fifteen  years. 

And,  hopefully,  Sunday  edi¬ 
tions  would  spawn  editorially 
custom-tailored  color-roto  and 
gp-avure  supplements,  which,  as 
has  been  demonstrated  in  the 
States,  would  give  tv  a  real  run 
for  the  national  advertising 
dollar. 

Weekend  supplements,  usu¬ 
ally  distributed  with  the  Fri¬ 
day  or  Saturday  editions  of  the 
carrier  newspapers,  represent 
the  most  direct  confrontation 
between  newspapers  and  the 
electronic  media  in  Canada.  The 
two  principal  supplements  are 
The  Canadian  and  Weekend/ 
Perapectivee,  On  the  record,  the 
confrontation  has  not  been  too 
successful  for  the  newspapers: 

Net  Supplement 


Ad  Revenue* 

Share  of 
Total 

1954 

$11,566 

3.4% 

1955 

12,822 

3.4 

1956 

14,701 

3.4 

1957 

15,234 

3.3 

1958 

15,457 

3.2 

1959 

15,357 

2.9 

1960 

17,089 

3.1 

1961 

16,935 

3.0 

1962 

17,018 

2.8 

1963 

17,039 

2.7 

1964 

17,935 

2.7 

1965 

17,394 

2.4 

1966 

17,391 

2.2 

1967' 

16,600 

1.9 

1968 

16,000 

1.8 

* 

000  Omitted 

While  the  supplements'  com¬ 
bined  advertising  revenues  have 
grown  substantially  over  the  15- 
year  period,  their  share-of-total 
has  dropped  by  nearly  fifty  per¬ 
cent.  Why?  A  tough  one  to 
answer. 

William  Randolph  Hearst 
should  probably  be  called  the 
father  of  the  newspaper  sup¬ 
plement.  All  through  the  twen¬ 
ties,  thirties  and  most  of  the 
forties,  his  American  Weekly 
ranked  well  up  on  the  revenue 
scale  and  its  success  spawned  a 
number  of  aggressive  imitators, 
such  as  This  Week,  Parade,  etc. 
These  contenders  for  the  nation¬ 
al  advertising  dollar  offered 
huge  circulations,  acceptable 
color  reproduction,  concentra¬ 
tion  of  impact  upon  urban  and 


suburban  markets  and  attrJ 
tively  low  advertising  rat^ 
Rates  which  did  not  vary  wil 
from  market  to  market.  Or, 
they  did,  the  fact  was  hidden 
the  “package  buy.”  If  the -e  v 
a  fatal  weakness,  and  it  appea 
that  there  was,  it  was  that  fc 
supplements  were  edited  dov 
to  a  mean  common  denoniinato 
Their  editorial  content  was  “o 
the-rack”  instead  of  being  “cu 
tom-tailored”  to  each  carri 
newspaper’s  readers’  tast's. 

Perhaps  the  most  sue  essf 
of  all  the  supplements  is  tk 
New  York  'Times  MaMaziti?' 
which  is  definitely  edited  for  thi 
Times  reader  and  definitely  n 
for  somebody  in  Waycros 
Georgia. 

Supplements 

The  history  of  custom-edit^ 
newspaper  supplements  ( 
magazine  sections  has,  getierall 
speaking,  been  a  happy  on 
They  have  won  and  held  lar{ 
volumes  of  national  advertisin 
and  have,  additionally,  secure 
tremendous  local  linage  froi 
advertisers  who  were  intrigue 
by  the  long  reading  life  thes 
properties  enjoy  and  by  thei 
most  excellent  color  reprodu( 
tion. 

Maybe  these  are  not  the  ai 
swers  but,  on  the  record,  the 
would  seem  to  be. 

If  the  fatal  weakness  ha 
been  correctly  identified,  then  i 
applies  to  the  major  Canadia 
supplements,  “The  Canadian 
and  “Weekend  /  Perspectives 
and  is  reflected  in  the  fort  goir. 
tabulation. 

At  least  in  theory,  the  Cai 
adian  supplements  have  a  h 
going  for  them.  Their  claime 
combined  distribution  comes  t 
over  4.5  million  copies  per  wee 
or  approximately  the  tota 
number  of  Canadian  families 
They  are  distributed  with  59  o 
the  115  Canadian  dailies,  plu 
the  Star  Weekly.  They  woui 
seem  to  be  well  equipped  to  pla 
a  strong  hand  in  the  “Number 
Game,”  but  it  hasn’t  worked  o.', 
that  way. 

Again,  “Why?” 


Social  news  writers  ' 
form  group  (SASS) 

Cleveun. 

An  organization  of  societ 
editors,  to  be  known  as  the  S 
ciety  of  American  Social  Scrih 
(SASS),  was  formed  this  weei 
at  a  meeting  in  San  Juar. 
Puerto  Rico. 

The  founder  of  the  group  i( 
Miss  Mary  Strassmeyer,  societ) 
editor  of  the  Plain  Deal  r.  Sh' 
said  the  membership  would  b 
made  up  of  society  editors  in  tk 
U.  S.  and  Canada  and  of  we 
men’s  editors  who  cover  socia 
news. 
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More  shoppers 
who  spend 
^50  aweek  for  food 

read  the  Bulletin 
than  any  other 

paper  in  Philadelphia 

Philadelphia  shoppers  who  spend  more  money  for 
food  are  Bulletin  readers.  Whether  their  weekly  food 
expenditures  exceed  $40,  $45  or  $50 — more  household 
foM  shoppers  read  the  Bulletin  than  any  other  Phila¬ 
delphia  daily. 

Who  made  the  check-outs? 

Simmons  did,  in  a  research  study  called  Philadelphia 
Market/Newspaper  Profile.  It  bags  these  and  dozens  of 
other  facts  about  newspaper  readers  in  the  Greater 
Philadelphia  Market.  Like  size  of  family,  income,  home 
and  car  ownership. 

This  Simmons  study  serves  up  the  Philadelphia  * 
market  from  soup  to  nuts  and  it’s  yours  for  the  asking. 

And  whatever  your  product  or  service:  remember 
that  the  Bulletin  gives  you  nearly  a  million  more  circu¬ 
lation  every  7  days  in  Greater  Philadelphia  than  any 
other  newspaper. 


Tilk  to  the  Bulletin:  In  Philadelphia  nearly  everybody  reads  the  Bulletin. 

Write  to  Wm.  F.  Cerr,  nmtionmi  advertiMing  manager  of  The  Fhiladelphia  Buttetin.  or  your  nearett  Miltion  Market  Newepaper  office  in 
ptew  York,  Chicago,  Detroit^  San  Francisco  and  Loa  AngeJee.  The  Leonard  Company  in  Miami;  American  FuhUehers'  Repretentativee  in  Toronto* 


the  United  States  and  Cai  ada 


stated. 

Past  winners  of  the  Award 
were:  1965,  Yeni  Adana, 

a  2,500-circulation  newspaper, 
published  in  Adana,  Turkey; 
1966,  the  Rand  Daily  Mail  of 
Johannesburg,  South  Africa,  a 
100,000-circulation  newspaper; 

_ _  _  „e>-  _ _  1967,  El  Sur,  a  36,000-circula- 

1970  by  the  American  News-  Award  seeks  “to  rcognize  the  tion  newspaper  in  Concepcion, 

paper  Publishers  Association  essential  role  of  the  newspaper  Chile;  1968,  The  Hindu,  a  145,- 

Foundation.  The  Award  has  in  developing  and  sustaining  a  000-circulation  newspaper  of 

been  presented  for  the  last  five  free  society”,  ANPA  Founda-  Madras,  India;  and,  in  1969, 

years  for  distinguished  service  tion  president  Eugene  S.  Pul-  Norte,  with  a  75,000  news- 
by  a  newspaper  to  its  country  liam,  Indianapolis  (Ind.)  Star  circulation  of  Monterrey, 

and  its  citizens  over  a  continu-  and  News,  said  in  explaining  the  Mexico. 

ing  period.  Award.  The  1970  Award  consists  of 

The  Award  prospectus  for  “A  newspaper  nominated  for  two  parts:  (1)  A  gold  medal- 


’70  world  press  award 
nominations  invited 


in  order  to  study  and  uiider 
stand  newspapers  in  the  two 
countries. 

Selection  of  the  Award  winner 
is  made  by  the  ANPA  Founda¬ 
tion  Trustees,  who  receive  rec- 
omendations  from  an  Advisory 
Board  composed  of  represi-nta- 
tives  of  journalism  organiza¬ 
tions.  The  Board  is  guided  by 
these  criteria  in  its  selection: 

“The  newspaper  has  a  con¬ 
sistent  record  of  public  service 
in  diligently  pursuing  the  truth 
and  publishing  the  news  which 
its  readers  need  to  know  as  re¬ 
sponsible  citizens.” 

“The  newspaper  has  taken 


Photo 

Compontion 

loro  as  a  razor  edpe 


Doug  Stone  wins 
I  $2500  SDX  prize 

Chicago 

Douglas  A.  Stone,  senior  in 
journalism  at  the  University  of 
Minnesota,  is  the  winner  of  th* 

!  first  Sigma  Delta  Chi  Barney 
Kilgore  Award. 

A  $2,500  cash  award  will  be 
presented  to  Stone  during  the 
'  journalism  society’s  convention 
in  San  Diego  in  November.  The 
competition,  sponsored  by  the 
Sigma  Delta  Chi  Foundation,  is 
named  for  the  late  Bernard  Kil¬ 
gore,  president  of  the  Wall 
Street  Journal  and  honorary 
national  president  of  SDX. 

Stone  was  among  25  seniors 
nominated  by  SDX  campus 
chapters,  advisers  and  profes 
sional  members.  Four  othei 


compositor 


Fototype,  Inc.  1414  Roscoe,  Chicago  60657  (312)  477-8700 


Thts  entire  ed  ¥ves  set  on  the  fototype  Compositor 


They  are:  Michael  V.  Adamsl 
Texas  Christian  University, 
Roger  C.  Boye,  University  of 
Nebraska;  Albert  Carl  Stepp 
Jr.,  University  of  South  Caro¬ 
lina,  and  Lawrence  L.  Thomas 
San  Diego  State  College.  Each 
will  receive  a  certificate. 

Stone,  20,  has  worked  this 
summer  as  a  reporter  for  the 
Minneapolis  Tribune.  He  has 


nose  countei^  gliide 
to  fne  newspaper  readiiii 
habits  otSk  adult 
in  mebrnN^itan  Detroit 


Ever  since  it  was  discovered 
that  every  consumer  has  one 
nose  (never  more,  almost  never 
less),  media  buyers  have  valued 
nose  counting. 

'Deliver the  noses!’ 
reads  a  basic  law  of  media  buying, 
“and  the  consumers  inevitably  follow!' 

Media  buyers  will,  therefore,  be 
interested  in  the  demographics  of 
the  unique  nose  count  taken  of  adult 
newspaper  readers  in  metropolitan 
Detroit  by  Marketing  Strategy. 
Inc.  Its  unvarying  conclusion: 
In  any  nose  to  nose  confrontation 
between  Detroit’s  two  seven- 
day  newspapers— The  Detroit 
News  and  The  Detroit  Free 
Press— The  News  delivers  ^ 

more  adult  consumers  ^  ^ 
and  delivers  them  for 
far  less  cost  per  nose.  ■  ■  j 

The  study  discloses, 
for  example,  that  mM 

on  an  average  B 
weekday  you’ll  find 
57%  of  adult  Detroiters  with 
their  noses  in  The  News  as 


compared  with  36%  of  them  in 
The  Free  Press. 

Selecting  other  figures  at  random; 
Adult  males  who  read  only  The  News 
on  Sundays  number  46%  of  the  total 
while  less  than  half  that  number, 
only  20%.read  The  Free  Press 

Similar  Sunday  figures 
for  adult  females  add  up 
to  49%  for  The  News.  1 9%  for 
The  Free  Press. 

On  a  weekday.  64% 
college-educated  Detroiters  read 
The  News  as  compared  to  the  46% 
who  read  The  Free  Press 

There  are  72  pages  in  this  unique 
study;  and  if  the  particular 
grindstone  you  keep  your  own  nose 

eto  is  media  buying,  there’s 
a  free  copy  of  the  report 
A  ^  waiting  for  you  at: 

^  ^^^^^^^LResearch  Department, 
Bb  I  Box  106.  The  Detroit 
B  B  BB  B  News,  Detroit. 

•  Michigan  48231. 

If  you’re  not  in  it. 
you’re  out  of  it. 


CIRCULATION 


Route  information 


recorded  on  tapes 


Replacing  absentee  or  vaca¬ 
tioning  carriers — or  even  train¬ 
ing  new  men — can  be  a  thorny 
problem  to  circulation  managers 
hard  pressed  to  maintain  fast 
and  regular  delivery. 

Not  so,  however,  at  the  Fort 
Myers  (Fla.)  News-Press, 
where  a  literally  “sound  solu¬ 
tion”  has  been  devised. 

It  centers  on  the  innovative 
application  of  portable  Norelco 
cassette  tape  recorders.  The 
compact  machines  use  tiny  tape 
cassettes — about  the  size  of  a 
cigarette  pack,  but  slimmer. 
They  have  long  been  a  favorite 
of  editorial  personnel. 

“To  understand  how  impor¬ 
tant  it  is  to  us,  you  would  al¬ 
most  have  to  ride  one  of  our 
routes  being  delivered  by  tape,” 
says  James  N.  Burson,  News- 
Press  circulation  manager. 

“We  can  now  tape  a  route 
with  1,200  customers  that  is  125 
miles  long  and  a  stranger  to  the 
area  could  deliver  it  without 
getting  lost  or  confused,”  he 
adds. 

Burson  explains  that  the  Nor¬ 


elco  recorders  were  first  em¬ 
ployed  when  a  family  emergency 
prevented  a  carrier  from  work¬ 
ing.  There  was  no  time  to  teach 
a  substitute  the  route,  a  process 
taking  two  weeks,  he  says.  Tape 
was  suggested,  it  “worked  very 
well,”  and  led  to  subsequent  ex¬ 
perimentation. 

Now,  the  method  is  S.O.P. 
whenever  a  man  takes  a  day 
off,  or  goes  on  vacation.  Addi¬ 
tionally,  all  new  carriers  are 
trained  via  tape.  This  eliminates 
two  to  four  week’s  work  by 
route  managers,  Burson  notes. 
Each  recorder  sees  action  for 
two -three  hours  daily,  seven 
days  a  week. 

The  compact  cassette’s  two- 
hour  capacity  is  apparently  a 
winning  feature.  “We  found  the 
more  information  you  get,  the 
better  it  goes. 

“We  start  by  giving  the  di¬ 
rections  from  the  beginning, 
naming  the  street  and  the  di¬ 
rection  to  go,  giving  full  de¬ 
scriptions  of  houses,  mail  boxes, 
make  of  automobiles  in  the 
driveway,  color  of  mail  boxes 


and  sizes.  We  mention  vacant 
lots,  all  intersection  with  street 
names  and  direction.  We  try  to 
do  this  at  about  the  same  speed 
of  delivery.  In  some  cases  we 
mention  only  the  ones  we  miss. 
As  the  new  man  goes  down  a 
street,  the  tape  will  tell  him 
which  house  gets  the  paper,  the 
street  he  is  on,  and  all  that  is 
ahead. 

“We  save  many  man  hours 
and  papers,”  Burson  says. 


Readers  donate 
funds  to  bring 
water  to  town 


Phoendc 

More  than  3,000  readers  of 
the  Arizona  Republic  contrib¬ 
uted  $28,000  to  provide  the  450 
residents  of  Allenville  with 
drinking  water. 

For  months  every  drop  of 
drinking  water  had  to  be  hauled 
by  the  residents  from  the  town 
of  Buckeye,  Arizona,  two  miles 
away.  Allenville  is  40  miles 
southwest  of  Phoenix. 

On  July  31  the  mayors  of  the 
Valley  of  the  Sun  issued  a 
public  appeal  for  funds  to  drill 
a  well  and  provide  a  distribution 
system. 

A  federal  grant  of  $23,700 
was  available  if  a  matching  fund 


could  be  raised.  The  Arizona 
Republic  chose  to  head  the  di  ive 
and  within  two  weeks  the  goal 
was  reached  and  oversubscrit-ed. 

Donations  from  pennies  to  a  I 
$1,000  flooded  in  from  all  over 
Arizona  and  from  as  far  a  vay 
as  Chicago  and  New  York  City. 
Boy  Scouts  collected  door  to 
door,  a  waitress  sent  in  her 
week’s  tips,  an  elderly  lady  .'^ent 
in  $1  from  her  Social  Security 
check. 

A  Republic  columnist,  Paul 
Dean;  its  women’s  editor,  Jean 
Taylor,  and  a  reporter  Clyde 
Murray,  dramatically  portrayed 
the  dire  plight  of  a  town  whose 
well  had  gone  dry. 

The  town  consists  of  Negro 
farm  laborers  who  some  25 
years  ago  packed  up  and  moved 
out  of  Buckeye.  All  funds  over 
the  $24,000  goal  will  be  used  to 
assist  the  children’s  day  care 
center  at  Allenville. 


FW  sales  manager 


Gerald  S.  Wroe,  former  ac¬ 
count  manager  with  Ladies 
Home  Journal,  has  been  named 
New  York  sales  manager  of 
Family  Weekly,  it  was  an¬ 
nounced  by  W.  Page  Thompson, 
advertising  director  of  FW. 
Wroe  succeeds  Russell  B.  Lee, 
who  becomes  Philadelphia  sales 
manager,  a  new  position. 


Newest  Typeset-8 
Bows  at  ^16^00. 
Marvie  Smiling 


Maynard,  Mass.  .  .  .  Digital  Equipment 
Corporation  has  just  announced  the  new¬ 
est  TYPESET-S  computerized  typesetting 
system  at  a  price  of  only  Si  6,900  -  approx¬ 
imately  half  of  what  the  lowest-priced 
computerized  system  cost  just  a  year  ago. 

The  new  system  contains  a  full  general 
purpose  computer  permitting  hot  metal 
programs,  with  wire  stripping,  space  bands  or  no  space 
bands  -  Photocomp  programs.  Photon  713  text,  Linofilm 
Quick  Text,  and  Computergraphic  4962.  Throughput 
on  the  new  system  is  12,000  lines  per  hour  of  fully  justi¬ 


fied,  hyphenated,  correctly  formatted 
paper  tape.  For  small  newspapers  -  one 
input  and  one  output.  Expandable. 

digital’s  Marvie,  long-time  colum¬ 
nist  for  TYPESET-S,  said  that  the  new 
system  is  still  further  proof  that  DIGITAL 
understands  and  services  the  newspaper 
world.  His  column  resumes  next  month. 
Further  information  and  a  brochure  on  the  system  can 
be  had  by  writing  Digital  Equipment  Corporation, 
Maynard,  Mass. 

iiniti 
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In  Vietnam,  a  man  risks  his  life  every  day.We're  working  to  reduce  that  risk. 


The  body  armor  we  helped 
develop  for  our  helicopter  crews, 
made  of  glass  fiber  and  ceramic 
materials,  weighs  26  pounds— too 
much  for  the  infantryman's  mobility 
requirements. 

The  fragmentation  vests 
used  in  Korea  were  made  of  either 
nylon  felt  or  basket-weave  layers 
of  nylon— strong  enough  to  stop 
most  shrapnel,  but  often  inade¬ 
quate  in  stopping  bullets. 


So  the  textile  industry  is 
working  with  military  textile  scien¬ 
tists  and  other  industries  to  produce 
a  special  protective  material  for  the 
foot  soldiers  in  Vietnam. 

It's  a  tall  order,  but  every¬ 
thing  possible  is  being  done  to  fill  it. 

Today,  the  textile  industry 
is  producing  25,000  different  items 
—everything  from  lightweight 
hammocks  and  quick-drying  pon¬ 
chos  to  mosquito-resisting  fabrics 
—for  the  defense  effort.  That's 
twice  as  many  as  we  produced  dur¬ 
ing  World  War  II. 


But  not  one  of  them  is  more 
important  than  that  protective  ma¬ 
terial  for  the  infantryman. 

Because  nothing  is  more 
important  than  increasing  his 
chances  for  survival. 

A  American  Textile  Manufacturers 
I  Institute,  Inc.  1501  Johnston  Building, 
i  Charlotte.  North  Carolina  28202 


Nader’s  raiders  stir 
new  attention  to  Fol 


By  Luther  A.  Huston 

Washington 

Freedom  of  information  has 
been  a  rather  somnolent  issue  in 
Washington  in  recent  months 
but  “Nader’s  Raiders”  have 
stirred  it  up  again  and 
awakened  interest  in  the  topic 
in  government  and  newspaper 
circles. 

“Naders  Raiders”  are  a  group 
of  young  lawyers  or  law  stu¬ 
dents  assembled  by  Ralph  Nader 
to  conduct  a  summer  proble  into 
the  operations  of  government 
with  particular  reference  to 
consumer  interests.  Last  year 
they  concentrated  on  the  Fed¬ 
eral  Trade  Commission  but  this 
summer  they  broadened  the  pro¬ 
gram  and  poked  into  the  doings 
of  a  number  of  government 
agencies  and  departments. 

The  raiders  have  disbanded 
and  returned  to  their  colleges 
or  other  fields  of  endeavor.  As 
a  result  of  their  summer  activi¬ 
ties,  however,  they  came  up  with 
two  basic  conclusions. 

One  was  that  public  officials 
systematically  and  routinely  vio¬ 
late  the  purpose  and  provisions 
of  the  Freedom  of  Information 
Act. 

The  second  was  that  the  press 
is  timid  and  Washington  re¬ 
porters  inept  in  the  quest  for 
information  the  law  says  officials 
must  disclose. 

Critical  of  que!«tionin|c 

It  came  as  something  of  a 
surpri.se  to  a  few  hundred 
Washington  correspondents  who 
pride  themselves  on  their  pro¬ 
fessional  abilities  and  (jualifica- 
tions  to  be  told  by  Nader  that 
they  did  not  know  how  to  ask 
the  right  questions  to  elicit  in¬ 
formation  officials  were  trying 
to  conceal. 

Nader  said  that  he  and  his 


team  members  attended  numer¬ 
ous  press  conferences  of  Cabinet 
secretaries  and  “walked  out 
shaking  our  heads  at  the  lack 
of  depth  of  questioning.” 

Nader  and  his  raiders  were 
also  “shocked”  because  only  40 
suits  had  been  filed  under  the 
Freedom  of  Information  Act 
since  it  became  effective  July  4, 
1967,  none  of  them  by  any  news¬ 
gathering  medium.  He  urged  the 
press  to  take  a  “concrete,  per¬ 
sistent”  attitude  toward  access 
to  information,  presumably  by 
hauling  into  court  officials  who 
duck  behind  the  hedge  of  execu¬ 
tive  privilege  or  dodge  through 
loopholes  in  the  guidelines  for 
compliance  with  the  law  laid 
down  by  the  Department  of  Jus¬ 
tice. 

A  ‘blatant  violation' 

From  another  quarter,  how¬ 
ever,  came  a  challenge  to  the 
Justice  Department  itself  to  live 
up  to  its  own  rules.  In  a  letter 
to  Attorney  General  John  N. 
Mitchell,  Sam  J.  Archibald,  di¬ 
rector  of  the  Washington  office 
of  the  University  of  Missouri’s 
Freedom  of  Information  Center, 
flatly  charged  Deputy  Attorney 
General  Richard  D.  Kleindienst 
with  “a  blatant  violation  of  the 
public’s  right  to  know  the  facts 
of  government.” 

Archibald  supported  an  ap¬ 
peal  by  Michael  1).  Green  of  the 
McClatchy  New.spapers  of  Cali¬ 
fornia,  from  Kleindienst’s  re¬ 
fusal  to  give  access  to  recom¬ 
mendations  from  Senator  George 
Murphy  and  Governor  Ronald 
Reagan  on  the  retention  or  re¬ 
appointment  of  Louis  H.  Martin 
as  U.S.  Marshal  in  the  Northern 
District  of  California.  Klein¬ 
dienst  claimed  that  the  records 
.sought  were  “personnel  files” 


which  were  exempt  from  public 
disclosure  under  the  Fol  Act. 

Archibald  pointed  out  in  his 
letter  to  the  Attorney  General 
that  the  legal  requirement  of 
public  access  to  agency  records 
does  not  apply  to  “personnel  and 
medical  flies  and  similar  files 
which  would  constitute  a  clear¬ 
ly  unwarranted  invasion  of  per¬ 
sonal  privacy.” 

“Mr.  Green  asked  for  recom¬ 
mendations  for  or  against  the 
retention  of  one  public  official 
from  two  other  public  officials,” 
Archibald  wrote.  “Certainly  per¬ 
sonal  privacy  is  not  involved  in 
this  public  business.” 

Archibald  asserted  that  “the 
attempt  to  twist  the  Freedom 
of  Information  Law  to  claim 
that  the  right  of  ‘privacy’  cloaks 
recommendations  filed  by  public 
officials  with  the  Department  of 
Justice  is,  in  fact,  a  travesty 
on  Justice.” 

He  urged  Attorney  General 
Mitchell  to  “immediately  and 
forcefully”  reverse  the  Klein¬ 
dienst  ruling. 

Archibald  brought  to  the  At¬ 
torney  General  a  specific  in¬ 
stance  of  the  type  of  “inconsis¬ 
tent  interpretation”  that  was 
one  of  the  causes  advanced  by 
“Nader’s  Raiders”  in  support  of 
their  charges  that  “the  Free¬ 
dom  of  Information  Act  which 
came  in  on  a  wave  of  liberating 
rhetoric  is  being  undermined  by 
a  riptide  of  bureaucratic  in¬ 
genuity.” 


Hears!  to  introduce 
new  outdoor  magazine; 

A  new  Hearst  magazine  to  be 
known  as  Sports  A  field’s  HinUn 
ing  &  Fishing  is  scheduled  to  hit 
selected  newsstands  “on  or  aoout 
Feburary  17,  1970.”  Richard  E. 
Deems,  president  of  Heant! 
Magazines,  said  the  first  i-tsot 
of  250,000  copies  will  sell  for 
each. 

“This  deluxe  magazine,” 
Deems  said,  “will  incorporate 
exciting  new  graphics  with  bold 
editorial  concepts  unique  in  thej 
outdoor  magazine  field.  We  will  ! 
package  these  new  ideas  in  ai 
quality  magazine  that’s  largc-r  in 
size  than  the  regular  outdoor 
magazines,  printed  on  quality 
paper  stock,  and  perfect-bound.” 

Robert  Navin  will  be  the  pub-; 
Usher.  Hunting  &  Fishing’s* 
editor  will  be  Ted  Resting,  also; 
editor  of  Sports  Afield,  assisted 
by  Dan  Fales  as  executive  editor. 


Bogue  in  Midwest 

C.  Richard  Bogue,  formerly 
sales  representative  for  Inters 
type  Company,  has  joined  Com-i 
position  Systems  Inc.,  as  con¬ 
sultant  for  the  Midwest  region. 
Composition  Systems  special¬ 
izes  in  the  development  and 
marketing  of  computer  hard¬ 
ware,  software,  peripherals,  and 
advanced  systems  for  newspa¬ 
pers,  and  printing  houses.  ^ 


Italian-language  paper 
in  Canada  goes  daily 


Toronto 

Canada  has  its  first  Italian- 
language  daily  newspaper  — 
Corriere  Cnnadese  (pronounced 
Cana-day-Zay). 

The  evening  paper,  a  thrice- 
w'eekly  publication  since  1954, 
is  aimed  mainly  at  the  300,000 
Italians  in  Metropolitan  Toronto 
and  is  also  distributed  in  south¬ 
western  Ontario  as  far  west  as 
Windsor. 

Corriere  Canadese  (Canadian 
Courier)  will  publish  Monday 
through  Friday. 

Despite  its  coverage  of  local, 
national  and  international  news, 
publisher  Dan  lannuzzi  does  not 
consider  the  newspaper  in  com¬ 
petition  with  Toronto’s  three 
English-language  dailies — the 
Globe  and  Mail,  the  Star  and 
the  Telegram. 

“Eighty-seven  per  cent  of  our 
readers  do  not  read  English- 
language  papers,”  he  said.  “An 
Italian-language  daily  news¬ 
paper  can  play  an  important 
role  in  helping  Italians  integrate 
into  the  Canadian  way  of  life. 


We  must  explain,  especially  to 
the  second-  and  third-generatiok 
Italians,  the  opportunities  th«t 
are  available  and  the  fact  that 
they  can  contribute  significantly 
to  the  growth  of  the  country  in 
business,  medicine,  the  ar4 
etc.” 

Corriere  Canadese,  owned  by 
Daisons  Publications  Ltd.,  has* 
circulation  of  19,000.  lannuza 
said  he  looks  to  growing  Italian 
communities  in  such  southern 
Ontario  cities  as  Hamilton. 
London,  Niagara  Falls,  Welland 
and  Windsor  and  in  Northern 
Ontario  centres  to  increase  cir¬ 
culation. 

In  addition  to  having  its  own 
correspondents  in  Italy,  several 
Ontario  cities,  Winnipeg  and 
Montreal,  Corriere  Canadese  re¬ 
ceives  news  from  the  Canadian 
Press,  national  newsgatherinf 
co-operative. 

The  paper  averages  20  i-age> 
daily  and  is  put  out  by  a  staff  of 
about  117  in  its  plant  in  north 
west  Toronto. 
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The  Patnot-Ledger  Declares  War  on  the  Boo-Boo 


Most  boo-boos  are  just 


embarrassing;  some  of  them  are 
libelous— and  one  of  those  could 
easily  ruin  an  editor's  day. 

Which  has  something  to  do  with 
the  Patriot-Ledger  in  Quincy, 
Massachusetts.  With  our  network— 
and  a  facsimile  device— they  cut 
down  their  boo-boo  probability. 

Local  news  from  the  paper's 
satellite  office  goes  over  our 
network  to  the  main  editorial 


office  exactly  as  written— penciled 


corrections  and  all.  That's  one  way 
of  removing  one  of  the  main 
sources  of  error— rekeyboarding. 
(Some  errors  sneak  in  when 
information  is  sent  by  TWX 
or  telegraph.) 

There's  no  limit  to  the  things 
that  can  travel  over  our  network. 
Charts,  pictures,  layouts  can  be 
sent  in  minutes.  It's  just  another 
way  the  network  is  helping  the 


press  industry. 


For  more  information,  contact 
the  Bell  System  Press  Industry 
Specialist  in  your  area.  Or  call  Joe 
Lullo  our  national  press  industry 
coordinator.  Dial,  toll-free, 

21 2-393-3295.  Or  write  AT&T, 

195  Broadway,  Room  2036, 

New  York,  N.Y. 


@AnsT 


PAID  TO  FREE 

The  Weekly  Editor 

By  Craig  TomkinHon 


Jumping  an  8,000  weekly 
circulation  to  25,000  in  a  matter 
of  one  issue  is  nice  work  if  you 
can  get  it  and  get  it  the  four 
papers  of  Greenburgh  (N.Y.) 
Publications  Inc.  did — by  drop¬ 
ping  paid  subscriptions  in  favor 
of  controlled  circulation. 

Greenburgh’s  reason  for  mak¬ 
ing  the  switch  was  simply 
“money,”  according  to  Mrs. 
Caryl  Anderson,  business  man¬ 
ager,  and  wife  of  Herbert  L. 
Anderson,  Greenburgh’s  editor 
and  publisher. 

In  a  page  one  announcement 
August  14,  Anderson  told  his 
readers,  “We  have  been  suc¬ 
cessful  during  the  last  six  years 
in  adding  from  500  to  1,000  new 
paid  subscribers  each  year.  But 
at  that  rate,  even  if  it  could 
be  sustained  at  its  great  cost, 
considering  the  rapid  turnover 
in  population  it  would  be  at 
least  10  more  years  before  we 
could  truthfully  claim  to  be 
reaching  the  maximum  poten¬ 
tial. 

The  maximum  potential  of 
the  area  served  by  the  Green¬ 
burgh  publications  is  25,000 
homes  with  90,000  population 
and  as  of  August  21  the  four 
papers,  the  Greenburgh  Inde¬ 
pendent,  the  Hastings  News,  the 
Dobbs  Ferry  Sentinel,  and  the 
newly  added  Tarrytown  Inde¬ 
pendent,  were  mailed  free  to  all 
25,000  homes. 

All  the  same 

All  four  papers  are  identical 
with  the  exception  of  the  flag 
and  all,  surprisingly,  serve  the 
same  town  of  Greenburgh. 

Greenburgh  is  comprised  of 
six  incorporated  villages  and 
the  unincorporated  areas  of 
Scarsdale  and  Hartsdale  in 
West  Chester  County,  N.Y,  The 


town  doesn’t  have  a  Post  Office 
but  each  of  its  entities  does  and 
the  majority  of  the  people  in 
the  town  think  in  terms  of  their 
villages  instead  of  the  town. 

Ideally,  says  Mrs.  Anderson, 
one  paper  should  serve  the 
whole  towm,  and  plans  include 
the  publishing  of  only  one  pa¬ 
per,  the  Greenburgh  Indepen¬ 
dent,  if  the  town  achieves  recog¬ 
nition  in  the  minds  of  its  resi¬ 
dents. 

Turning  to  free  circulation 
will  make  the  Greenburgh  pa¬ 
pers  vulnerable  to  such  uncom¬ 
plimentary  appellations  as 
“throw  away”  and  “shopper” 
but  this  doesn’t  worry  Mrs.  An¬ 
derson  who  says  “it  doesn’t 
bother  us  a  bit.  One  man  al¬ 
ready  called  us  a  ‘throwaway’ 
but  he  was  just  a  sorehead.” 

Speaking  of  soreheads,  one 
subscriber  called  the  office  to 
demand  the  return  of  the  25 
cents  she  had  remaining  in  her 
two-year  paid  subscription  “be¬ 
cause  ever>’one  was  getting  the 
papers  free.” 

Actually,  in  anticipation  of 
free  circulation,  the  Andersons 
stopped  taking  paid  subscrip¬ 
tions  six  months  ago  and,  Mrs. 
Anderson  said,  there  have  been 
very  few  complaints. 

Increased  size 

Perhaps  one  reason  for  the 
lack  of  complaints  is  that  the 
readers  are  getting  more  for 
their  no-money,  page  and  con- 
tent-wise.  The  page  minimum 
for  the  papers  has  been  jumped 
to  24,  a  number  they  rarely  hit 
when  paid.  Paper  sizes  in  the 
summer  were  “miserable,”  ad¬ 
mits  Mrs.  Anderson. 

.Amusingly,  since  the  papers 
have  gone  free  there  has  been 
a  large  increase  in  subscription 
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requests — obviously  from  peo¬ 
ple  who  thought  the  free  papers 
were  a  sample  mailing.  “If  we 
had  thought  this  up  as  a  pro¬ 
motion  it  probably  wouldn’t 
have  worked,”  Mrs.  Anderson 
jokingly  says. 

With  the  change  to  free  dis¬ 
tribution  and  increased  circu¬ 
lation  the  open  ad  rates  in  the 
papers  were  raised  from  $2.24 
to  $4.20.  Mrs.  Anderson  com¬ 
mented  that  “the  advertisers 
have  taken  it  well.” 

The  Independent,  which  was 
a  winner  in  the  1967  New  York 
Press  Association  newspaper 
contest,  has  with  the  other  pa¬ 
pers,  applied  for  membership  in 
Certified  Audit  Circulations 
which  recognizes  controlled  cir¬ 
culation  publications. 

The  papers  are  job-printed  in 
Trumble,  Connecticut.  This  will 
continue. 

Weekly  announces 
Sunday  edition 

Salusaw,  Okla. 

The  4,000-circulation  Se¬ 
quoyah  County  Times  plans 
publication  of  a  Sunday  edition. 
The  appointment  of  Eric  Allen 
as  managing  editor  of  the  twice- 
weekly  paper  was  announced. 

To  be  known  as  the  “Big 
Basin”  edition  of  the  Times,  the 
Sunday  paper  will  cover  a  re¬ 
gion  both  north  and  south  of  the 
Arkansas  River.  The  expanded 
paper  will  carry  news,  features, 
and  photos  from  the  entire  “Big 
Basin”  area  of  Oklahoma. 

Allen,  who  began  work  with 
the  Times,  September  1,  was 
formerly  with  the  Lawton 
(Okla.)  Constitution  and  Morn¬ 
ing  Press.  He  has  done  travel 
feature  writing  for  several  na¬ 
tional  magazines,  and  has 
written  11  novels.  Currently  he 
is  president  of  Western  Writers 
of  America  Inc.,  a  writers  group. 


Changes  on  weeklies 

The  Tahoe  City  (Nev.)  B  arid 
and  the  North  Tahoe  World 
have  been  sold  by  Stub  and 
Bobbie  Stollery  to  Wetem 
Nevada  Publishing  Co.  Robf  rt  J. 
Rapida,  formerly  business  nan- 
ager  of  the  weeklies,  has  been 
named  publisher.  Rod  Stollery 
will  continue  as  editor  of  the 
Tahoe  City  World  and  will  op¬ 
erate  the  commercial  printing 
facilities. 

*  «  * 

Ben  Larsen,  editor  of  the 
Circle  (Mont.)  Banner,  an¬ 
nounced  that  his  son,  Aubrey, 
assumed  the  editorship  on  Sep¬ 
tember  6.  With  the  change  of 
ownership,  the  publication  be¬ 
came  an  offset  newspaper.  Au¬ 
brey  Larsen,  publisher  of  the 
Broadus  (Mont.)  weekly,  is  one 
of  four  Larsen  sons  in  the  news¬ 
paper  business. 

*  *  * 

J.  Paul  Jewkes  and  Frank  B. 
Morales,  owners  of  the  Goleta 
(Calif.)  Advisor  have  announced 
the  sale  of  a  major  interest  in 
their  newspaper  to  Mr.  and  Mrs. 
Alvin  J.  Remmenga  of  Clover- 
dale,  California. 

Mr.  and  Mrs.  Remmenga  are 
former  owners  of  the  CloverdaU 
Reveille  and  the  GeyserviUt 
Press  in  Sonoma  county. 

The  Goleta  transaction  was 
handled  by  Joseph  A.  Snyder, 
new'spaper  broker,  Anaheim, 
California.  Snyder  owned  the 
Reveille  and  Press  prior  to  sell¬ 
ing  the  papers  to  Remmenga. 

*  *  * 

Mr.  and  Mrs.  Robert  Cribb 
of  Camarillo,  Calif,  have  an¬ 
nounced  the  sale  of  a  substantial 
interest  in  the  Holbrook  Trihuw 
and  the  Winslow  Mail  in  Arizona 
to  Mr.  and  Mrs.  Paul  Barger  of 
Carpinteria,  California. 

The  sale  was  handled  by 
Joseph  A.  Snyder  of  Anaheim, 
Calif.  Snyder  formerly  was  co-  u 
owner  of  the  Carpinteria  H<  raU^^ 
with  the  Bargers. 


Weekly  bought  by 

Valley  Center,  Kan. 

The  weekly  Valley  Center  In¬ 
dex  has  been  bought  by  the  Rob¬ 
bins  Printing  Company  of  Valley 
Center,  publisher  of  the  free 
distribution  Valley  Center  This 
Week. 

Buford  L.  Clark,  who  bought 
the  Index  in  1968,  sold  it  to  E.  C. 
Robbins  Jr.,  a  former  employee 
of  the  Index,  who  left  to  start 
This  Week.  Clark  listed  as  “per¬ 
sonal”  his  reasons  for  selling  the 
Index.  He  said  he  will  be  em¬ 
ployed  by  the  Clay  Center 
(Kans.)  Disiuitch. 

In  a  post-sale  announcement, 
Robbins  said  the  offset  printing 
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rival  shopper  I 

facilities  of  This  Week  will 
moved  to  the  letterpress  plant  ofl 
the  Index.  H 

Both  papers,  he  said,  will  b^| 
continued  in  their  current  f  )m» 
and  the  only  change  will  be  le^H 
emphasis  placed  upon  tiewifl 
coverage  in  This  Week.  S 

Working  with  Robbins  will  bA 
Carol  Robbins,  as  managing  edHH 
tor  of  the  Index,  and  Linda  Rob 
bins  who  will  run  the  Index  (pffict 
The  commercial  printing  enl 
of  the  operation  will  be  botli 
letterpress  and  offset. 

The  Kansas  brokerage  fin» 
of  Krehbiel-Bolitho  News] 
Service,  Inc.  handled  the  sale. 
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the  FHcl  en  Justotext  70 
Photolypesetter. 

Piice,$a950L 


That's  substantially  less  than  what  you’d  pay  for  the  near¬ 
est  comparable  machine. 

Of  course,  with  either  you  need  a  tape  perforator.  Our 
newest  is  the  Justoperf,  shown  below  with  Justotext  70. 

But  if  you  already  own  our  JUSTOWRITER*  recorder, 
you  can  use  it  instead  as  the  input  for  your  Justotext  70. 

Giving  you  a  complete  system  for  a  cool  $5,950. 

How  can  we  save  you  so  much? 

Primarily  because  our  competitor’s  price  includes 
about  $1,600  worth  of  spare  parts  you  don’t  need  with 
the  Justotext  70.  Instead  you  get  fast,  local  service  from 
the  Friden  service  organization,  one  of  the  most  reliable 
there  is.  We  stock  the  parts. 

Justotext  70  is  a  very  simple,  efficient  electronic  ma¬ 
chine.  It  takes  less  than  a  day  to  learn  to  operate  it,  and 


we  provide  the  training  right  in  your  office. 

It’s  also  fast.  It  can  set  thirty  11-pica  lines  of  8-point 
type  a  minute.  It  has  a  Xenon  light  source,  300  codes- 
a-second  photoelectric  reader,  and  solid-state  memory 
devices. 

Versatility?  Line  width  is  variable  up  to  33  picas;  lead¬ 
ing,  0  to  31  points.  You  can  choose  from  a  library  of 
90-character  type  fonts.  The  machine  holds  two  fonts 
simultaneously,  and  you  can  switch  between  them  auto¬ 
matically  by  a  simple  tape  code.  So  there’s  no  reloading 
for  italic  or  bold  face. 

All  for  $5,950. 

Get  all  the  details  about  the  new  Justotext  70.  Call 
your  nearest  Friden  office.  Or  write  Friden  Division,  The 
Singer  Company,  San  Leandro,  California  94577. 


Friden  Graphic  Systems.  One  way  Singer  helps  get  words  into  print. 
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Cal  Poly  appoints 
2  journalism  teachers 

San  Luis  Obispo,  Calif. 

Two  men  with  long  experi¬ 
ence  in  mass  communications 
have  been  appointed  to  the 
faculty  of  the  Journalism  De¬ 
partment  at  California  State 
Polytechnic  College,  according 
to  John  R.  Healey,  head  of  the 
department. 

They  are  Ed  John  Zuchelli, 
the  former  president  of  Radio 
Station  KCOY  in  Santa  Maria, 
Calif.,  and  James  H.  Hayes,  a 
former  newspaper  reporter  who 
has  been  a  member  of  the  fac¬ 
ulty  and  assistant  to  the  dean 
of  liberal  arts  at  the  University 
of  Minnesota. 

Healey  said  Hayes  will  teach 
courses  in  reporting  and  edito¬ 
rial  practices  and  Zuchelli  will 
serve  as  faculty  advisor  to 
Radio  Station  KCPR,  Cal  Poly’s 
campus  FM  station,  and  teach 
courses  in  broadcasting. 

•  *  « 

Stephen  J.  Pappas  —  named 
city  editor  of  the  Springfield 
(Mass.)  Union  and  Sunday  Re¬ 
publican.  Joseph  D.  Hopkins, 
editorial  staffer  since  1964,  most 
recently  on  the  copy  desk  —  to 
state  editor  of  both  papers. 

*  *  * 

John  E.  Butler  —  honored 
at  Bridgeport,  Conn,  testimonial 
dinner,  marking  resignation 
from  executive  capacity  with 
Bridgeport  Chamber  of  C!om- 
merce,  to  join  the  Bridgeport 
Post  as  industrial-financial 
editor. 

# 

Steve  Mason,  recently  fin¬ 
ished  military  service  and 
former  Spokane  (Wash.) 
Spokeaman-Review  staffer  —  to 
the  Walia  Walla  Union-Bulletin 
as  wire  editor. 


Mrs.  H.  R.  Richards,  formerly 
of  the  women’s  news  staff  of  the 
Daily  Oklahoman,  and  previ¬ 
ously  women’s  page  editor  of 
the  Anderson  (S.  C.)  Daily 
Mail  —  named  publicity  director 
of  the  Mummers  Theater,  Okla¬ 
homa  City. 

*  *  * 

Joseph  J.  Arnold,  controller 
of  the  St.  Louis  Poat-Dispatch, 
and  member  of  the  pension  com¬ 
mittee — retiring  after  20  years 
with  the  P-D.  He  started  as  an 
assistant  auditor. 

*  *  * 

John  D.  Wilson — from  as¬ 
sociate  publisher  of  the  Martina- 
viUe  (Va.)  Bulletin,  to  publisher 
of  the  West  Virginia  Daily 
Neua,  I^ewisburg,  W.  Va. 

«  « 

Arthur  Meyers,  special  fea¬ 
ture  writer  at  the  Suffolk  Sun 
on  Long  Island — to  the  Hacken¬ 
sack  (N.J.)  Record  as  colum¬ 
nist. 

♦  ♦  ♦ 

Fred  Pruning,  rewrite  for 
the  Suffolk  (L.  I.)  Sun — to 
Newaday  as  a  feature  writer. 

*  «  ♦ 

Bob  Harner — from  the  New¬ 
ton  (Kans.)  Kansan  to  the  ad¬ 
vertising  staff  of  the  Hutchin¬ 
son  (Kans.)  News. 

*  ♦  * 

Laurence  C.  Jackson  II  — 
promoted  to  city  editor  of  the 
Laredo  (Tex.)  Times,  replacing 
Fernando  Pinon,  who  joined 
the  San  Antonio  Express-News. 

«  *  * 

Norman  Mark — from  feature 
writer  to  tv  and  radio  colum¬ 
nist  of  the  Chicago  Daily 
News,  replacing  the  late  Dean 
Gysel.  Perry  Riddle,  photog¬ 
rapher — to  photography  direc¬ 
tor. 

Clarence  Petersen,  editor 
and  writer  for  the  Chicago 
Tribune  magazine  section — to 
tv-radio  editor,  succeeding  Clay 
Gowran,  who  becomes  a  writer 
for  the  magazine  section. 


news 

Barbra  Bettis  —  from  wo¬ 
men’s  department  of  the  El 
Paso  (Tex.)  Herald  Post  to 
women’s  editor  of  the  Albany 
(Ore.)  Democrat-Herald. 

Miles  City  (Mont.)  Daily  Star 
— re-elected  president  of  the 
Montana  Associated  Press  As¬ 
sociation. 

*  *  * 

Patrick  O’Neill,  summer 
graduate  of  Kansas  State  Uni¬ 
versity,  and  former  editor  of  the 
Kansas  State  Collegian — to  ed¬ 
ucation  reporter  of  the  Albany 
(Ore.)  Democrat-Herald. 

*  «>  * 

Rob  Wood — named  corre¬ 
spondent  in  charge  of  the  AP 
office  at  Columbia,  S.  C.  suc¬ 
ceeding  Alfred  S.  Lanier,  who 
will  continue  as  a  member  of 
the  Columbia  AP  staff,  specializ¬ 
ing  in  South  Carolina  political 
coverage. 

*  *  • 

David  M.  Goldberg — named 
acting  correspondent  in  charge 
of  the  AP  office  at  Trenton, 
N.  J.,  succeeding  Bob  Dubill, 
who  has  been  appointed  New 
Jersey  state  editor  in  the  New¬ 
ark  bureau. 

*  *  * 

Jeffery  M.  Bradley — ap¬ 
pointed  acting  AP  correspond¬ 
ent  at  Sprin^eld,  Mass.,  suc¬ 
ceeding  Neill  C.  Giroux,  who 
was  transferred  to  Boston. 

*  *  * 

Marjorie  Islieb  —  promoted 
from  the  Ansonia  (Conn.)  Eve¬ 
ning  Sentinel’s  classified  depart- 
jnent  to  classified  advertising 
manager. 

*  *  * 

A.  H.  (Lonnie)  Hudkins  III, 
a  former  reporter  for  the  Hous¬ 
ton  Post  and  other  newspapers 
— now  jnanagement  editor  of 
World  Oil  magazine. 

«  *  * 

Hector  Heroux,  chief  edito¬ 
rial  writer  for  Le  Nouvelliste  at 
Trois-Rivieres,  Quebec — retired 
after  a  journalism  career  of  60 
years. 

*  •  * 

J.  James  Hayden,  formerly 
Buffalo  office  manager  of  Story 
&  Kelly-Smith — to  national  ad¬ 
vertising  staff  of  the  Buffalo 
Evening  News. 

>i>  «  * 

George  Dunstbr,  Lima 

(Ohio)  News  city  hall  reporter 
— named  city  editor,  replacing 
Jack  Fitzgerald,  who  has  ac¬ 
cepted  an  administrative  job 
with  Ohio  State  University. 

*  *  * 

David  L.  McLean — from  the 
Willoughby  (Ohio)  News- 

Herald  to  the  copy  desk  of  the 
Cleveland  Plain  Dealer. 


-people 


Pore  Steen 


Grandson  of  founder 
now  managing  editor 

Monessen,  Pa. 

Two  appointments  on  the  edi¬ 
torial  staff  of  the  Valley  Inde-  | 
pendent  were  announced  by  ^ 
Editor  Harry  R.  Pore  Jr. 

Harry  R.  Pore  III  becomes  I 
managing  editor  and  R.  Mitchell 
Steen  Jr.  becomes  city  editor. 

The  managing  editorship  has  = 
not  been  held  since  Harry  R. 
Pore  Jr.  became  editor  upon  the  t 
death  of  his  father  in  1949. 
The  elder  Pore  had  been  editor 
since  the  founding  of  The  Inde¬ 
pendent  in  1902.  The  new  man¬ 
aging  editor  is  a  grandson  of 
the  founder  and  son  of  the 
present  editor. 

Harry  R.  Pore  III  was  edu-  * 
cated  in  the  public  schools  of 
Monessen  and  graduated  from  I 
the  Hill  School,  Pottstown,  Pa.  I 
He  received  the  A.  B.  degree  | 
from  Allegheny  College  where  , 
he  majored  in  English.  He  did  j 
post-graduate  study  at  the 
School  of  Journalism  of  the  Uni¬ 
versity  of  Missouri. 

At  the  Valley  Independent  he  J 
has  served  as  a  reporter,  picture 
editor,  acting  city  editor  and  | 
most  recently,  as  assistant  city  i 
editor.  I 

Steen  was  graduated  from  E 
the  School  of  Journalism  of  I 
Penn  State  University  in  1949. 
He  joined  the  staff  of  the  former  ' 
Daily  Independent  upon  gradu¬ 
ation.  Before  his  promotion  to  r 
city  editor,  he  served  as  news  j 
editor;  a  title  which  is  Iwing 
abolished. 

• 

Witman  will  teach 
in  his  retirement 

Carbondale,  III. 

Arthur  L.  Witman,  photog¬ 
rapher  who  retired  Septemlier 
1  after  37  years  with  the  St. 
Louis  Poat-Dispatch,  will  serve 
as  visiting  professor  of  jour- 
ialism  at  Southern  Illinois  Uni¬ 
versity  during  the  fall  quarter. 
Since  1944  he  has  been  assigned 
to  the  staff  of  the  Post-Dispatch 
“Pictures”  magazine.  He  began 
his  career  in  photography  dur¬ 
ing  a  four-year  hitch  in  the 
Army  Air  Corps  in  the  1920’8. 


Announcing 

DIRECT  RESEARCH 

a  quick  direct  information  service 
tailored  to  individual  needs, 
including  an  expanded  7  days-a-week, 

24  hour  Query  Service 

CONGRESSIONAL  QUARTERLY  SERVICE 
EDITORIAL  RESEARCH  REPORTS 

1735  K  SlTMt,  N.W.  Wothinsloii.  D.  C.  20005  202-205-5800 


EDITOR  A  PUBLISHER  for  September  13,  1)69 


28 


% 

'W 


in  the  n 


Pa. 

;di- 

de- 

by 


lies 

lell 


has 

R. 

the  t 
149. 
itor 
ide- 
an- 
of 
the 


du-  ^ 
of 

•om  I 
Pa.  I 
:ree  I 
lere  [ 
did  f 
the 
ini- 


.  he  j; 

ure 
and  I 
city 

rom 
of 
H9. 
mer 
idu-  I 
I  to  I 
ews  j 
*inK  I 


1 


III. 

tog- 

iljer 

.S’f. 

;rve 

jur- 

Jni- 

■ter. 

fned 

Itch 

gan 

dur- 

ihe 

20’8. 


David  A.  Gollust,  former 
Associated  Press  staffer  in 
Columbus — to  the  editorial  staff 
of  the  Cleveland  Plain  Dealer. 

4>  *  * 

Richard  B.  Hancock  —  from 
city-state  editor  to  news  editor 
of  the  Roanoke  (Va.)  Times. 
Charles  W.  Martin  Jr. — from 
telegraph  editor  to  city-state 
editor. 

*  * 

Dr.  Charles  Arrendell, 
former  reporter  for  the  New 
Orleans  (La.)  Times-Picayune 
and  the  Lubbock  (Tex.)  Ava¬ 
lanche-Journal,  and  Dr.  Frank¬ 
lin  Deaver,  former  journalism 
teacher  at  the  University  of 
Texas — named  associate  profes¬ 
sors  of  journalism  at  the  Uni¬ 
versity  of  Alabama. 

•  *  V 

Ralph  Infante  —  to  El 
Tiempo,  Spanish-language  news¬ 
paper  in  New  York,  as  retail 
advertising  manager.  Leo  Mac 
Namara — now  national  adver¬ 
tising  manager. 

*  * 

James  H.  Lewis  —  from 
merchandising  and  sales  promo¬ 
tion  to  the  national  advertising 
sales  staff  of  the  Houston  (Tex.) 
Chronicle.  Previous  to  joining 
the  Chronicle  he  taught  Jour¬ 
nalism  and  English  in  high 
schools  in  California. 

*  «  * 

Fritz  Walz,  pressman  for  the 
Beaumont  (Tex.)  Enterprise 
and  Journal  for  the  past  43 
years  and  two  months,  retired 
August  31. 

•  •  * 

Nancy  Pederson,  former  wo¬ 
men’s  page  editor  of  the  Beau¬ 
mont  (Tex.)  Enterprise  and 
Journal  moved  to  Nacagdoches, 
Tex.  where  her  husband,  Paul, 
will  work  on  his  Master’s  de¬ 
gree  at  Stephen  F.  Austin  State 
University. 

*  * 

Bonnie  Oglethorpe  joined 
the  women’s  page  staff  of  the 
Beaumont  Enterprise  and  Jour¬ 
nal.  She  taught  journalism  at 
Forest  Park  High  School  last 
year. 

*  * 

Frank  Santafede  —  to  the 
news  staff  of  the  Beaumont 
(Tex.)  Journal. 

*  *  « 

Charles  Goode — to  public  re¬ 
lations  staff  at  Lamar  State 

College  of  Technology,  from  the 

news  staff  of  Beaumont  Enter¬ 
prise. 

•  ♦  ♦ 

Edgar  Guilbeau,  police  re¬ 
porter  for  the  Beaumont  Jour¬ 
nal  left  to  become  a  salesman 
for  the  Jewel  Tea  Co. 


Robert  C.  Cowen 
wins  Grady  prize 

Robert  C.  Cowen,  natural  sci¬ 
ence  editor  of  the  Christian 
Science  Monitor,  has  won  the 
American  Chemical  Society’s 
$2,000  James  T.  Grady  Award. 
He  will  receive  the  prize  (a 
gold  medal  and  cash)  at  the 
159th  ACS  national  meeting  in 
Houston  in  February. 

Cowen,  now  based  in  London, 
is  being  honored  for  his  writings 
on  chemical  subjects  and  for 
his  exceptional  ability  to  de¬ 
scribe  scientific  progress  in 
language  the  nonscientist  can 
appreciate  and  understand.  His 
articles  have  dealt  particularly 
with  air  pollution,  biologry, 
oceanography,  and  U.S.  and 
Soviet  space  ventures. 

Immediate  past  president  of 
the  National  Association  of  Sci¬ 
ence  Writers,  Cowen  also  is  a 
member  of  the  International  As¬ 
sociation  of  Science  Writers, 
the  American  Association  for 
the  Advancement  of  Science,  the 
American  Meteorological  Soci¬ 
ety,  and  the  Geophysical  Union. 
He  is  an  associate  member  of 
the  Society  of  Sigma  Xi. 

Born  in  Concord,  N.H.,  in 
1927,  he  received  the  B.S.  degree 
in  1949  and  the  M.S.  in  1950 
in  meteorology  at  the  Massa¬ 
chusetts  Institute  of  Technology. 
He  joined  the  staff  of  the 
Christian  Science  Monitor  in 
1950. 

*  *  * 

William  G.  Eberle,  who 
joined  the  San  Francisco  Chron¬ 
icle  in  1948,  left  the  San  Fran¬ 
cisco  Newspaper  Printing  Co. 
to  join  McGraw-Hill  Publica¬ 
tions. 

*  *  * 

Carolyn  Murray,  associate 
editor  for  five  years — to  manag¬ 
ing  editor,  Los  Angeles  Times' 
Home  Magazine,  succeeding 
Wallace  Guenther,  now  editor 
of  House  Beautiful. 

«  *  « 

Marylou  Luther,  editor-in- 
chief  of  McCall’s  Fashionews, 
former  fashion  editor  of  the 
Des  Moines  Register  &  Tribune 
and  the  Chicago  Tribune,  suc¬ 
ceeded  Fay  Hammond,  fashion 
editor  of  the  Los  Angeles  Times, 
who  retired. 

*  «  * 

Grace  Henderson  of  the 
women’s  section  of  the  San 

Rafael  (Calif.)  Independent- 
Journal — to  the  Walla  Walla 

(Wash.)  Union-Bulletin. 
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Houston  H.  Harte 


Harte  is  publisher 
and  chief  executive 

San  Antonio,  Tex. 

Houston  H.  Harte,  president 
of  Express  Publishing  Co.  since 
1967,  has  assumed  the  additional 
title  of  publisher  and  becomes 
the  chief  executive  officer  of  the 
company. 

Harte  replaces  Conway  C. 
Craig,  who  has  been  publisher 
since  1962.  Craig  remains  as 
chairman  of  the  board  and  will 
have  offices  in  the  Express- 
News  building. 

Harte  and  Craig  came  to  the 
company  in  July  of  1962  when 
the  Harte-Hanks  newspaper 
group  purchased  control  from 
the  Brackenridge  Estate  and 
Frank  G.  Huntress  family. 
Craig  came  as  president  and 
publisher  and  Harte  as  vice- 
president. 

Craig  moved  to  San  Antonio 
from  Corpus  Christi,  Tex.,  where  * 
he  had  been  publisher  of  the 
Caller-Times  for  23  years. 

Harte  moved  here  from  San 
Angelo,  where  he  had  been  pres¬ 
ident  of  the  San  Angelo  Stand¬ 
ard-Times  for  six  years. 

Other  officers  in  the  company 
include  Charles  O.  Kilpatrick, 
vicepresident  and  executive 
editor;  Hal  Taxel,  vicepresident 
in  charge  of  sales  and  produc¬ 
tion,  and  Wayne  Kearl,  vice- 
president  and  manager  of 
KENS-TV. 


Technical  advisor 

Malden,  Mass. 

Warren  H.  Jackson,  president 
of  Jackson  Industries  Inc.,  ma¬ 
terial  handling  equipment  dis¬ 
tributor,  has  been  named  a  tech¬ 
nical  consultant  for  three  area 
newspapers,  the  Malden  Eve¬ 
ning  News,  Medford  Mercury 
and  Melrose  Evening  News. 


Oklahoma  State  adds 
4  to  teaching  staff 

Stillwater,  Okla. 

The  head  of  a  school  of  jour¬ 
nalism,  a  former  city  editor  and 
two  doctoral  candidates  have 
been  added  to  the  journalism 
faculty  at  Oklahoma  State  Uni¬ 
versity. 

Dr.  Harry  E.  Heath  Jr.,  head 
of  the  journalism  school,  said 
William  R.  Stang  Jr.,  and  Rob¬ 
ert  Glafcke  will  be  full-time 
staffers,  joined  quarter-time  by 
Marlin  Nelson  and  George 
Rhoades. 

Stang  worked  as  reporter, 
copy  editor  and  editorial  writer 
for  the  Hackensack  (N.J.)  Rec¬ 
ord  and  was  sports  writer  for 
the  Sarasota  (Fla.)  Herald 
Tribune.  He  has  been  teaching 
news  and  advertising  at  Florida 
Southern  College,  Lakeland. 

Glafcke  was  publisher  of  the 
Fort  Bend  Reporter  at  Rosen¬ 
berg,  Tex.,  and  has  been  adver¬ 
tising  director  of  the  Valley 
Courier  in  Alamosa,  Colo.  He 
taught  journalism  at  University 
of  Iowa  and  is  on  leave  from 
University  of  Florida  to  earn 
his  Ph.D.  in  marketing  at  OSU. 

Nelson,  head  of  the  journalism 
department  at  Utah  State  Uni¬ 
versity,  Logan,  will  conduct 
classes  in  typography. 

Rhoades,  city  editor  of  the 
Lawton  (Okla.)  Constitution, 
will  earn  his  master’s  degree 
here.  He  will  teach  beginning 
reporting. 

• 

Mergenthaler  managers 

Charles  J.  Venturino  has 
been  appointed  manager.  Ma¬ 
chine  &  Supply  Order  Depart¬ 
ment,  and  John  F.  Foster  has 
been  appointed  manager.  Matrix 
Order  Department,  for  Mergen¬ 
thaler  Linotype  Company.  The 
announcements  were  made  by 
Paul  S.  Chisholm,  vicepresident 
—domestic  sales. 
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Public  relations 
assignments 
and  accounts 

Ellerbe  Architects,  St.  Paul, 
Minn.,  has  appointed  Kerker  & 
Associates  in  Minneapolis  as  its 
public  relations  counsel. 

*  •  * 

John  A.  Wickland,  reporter 
and  business  editor  for  11  years 
with  the  Minneapolis  Tribune 
before  his  PR  managership  with 
Archer  Daniels  Midland  Com¬ 
pany,  has  joined  General  Mills 
as  manager  of  corporate  pub¬ 
licity. 

*  *  « 

William  Morgan  McCullar, 
former  advertising  manager  of 
Kerr  Glass  Manufacturing 
Corp.,  San  Springs,  has  joined 
Public  Relations  International 
Ltd.,  as  advertising  and  sales 
promotion  accounts  manager, 

*  *  * 

Beecham  Inc.,  Clifton,  N,  J., 
has  retained  Harshe-Rotman  & 
Dmck,  Inc.,  as  public  relations 
counsel. 

•  •  * 

William  C.  Einspanier  has  re¬ 
signed  as  director  of  public  re¬ 
lations  at  St.  Louis  University 
to  become  director  of  the  public 
relations  division  of  George- 
Savan  Advertising  Company,  St. 
Louis. 

*  *  • 

Menley  &  James  has  ap¬ 
pointed  Bell  &  Stanton  Inc., 
New  York,  as  its  public  rela¬ 
tions  agency  for  LOVE  cos¬ 
metics. 

*  *  • 

Pamela  G.  Kahn  and  Victor 
Bryant  have  joined  Harshe-Rot¬ 
man  &  Druck  Inc.,  as  account 
executives.  Miss  Kahn  is  in  the 
New  York  office;  Bryant  is  in 
Los  Angeles.  Miss  Kahn  had 
been  assistant  director  of  public 
relations  and  advertising,  Co- 
lumbia-Minerva  Corp.,  New 
York.  Bryant  was  regional  pub¬ 
lic  relations  manager,  Reynolds 
Metals  Company,  Los  Angeles. 


SERVICE 


Richard  L.  Gibbs,  PR  director 
of  Albert  Sidney  Noble  Adver¬ 
tising,  has  joined  Burson- 
Marsteller  as  Director/ Agricul¬ 
tural  Communications  in  the 
New  York  office. 

*  *  * 

George  F.  Caulfield,  a  former 
reporter  on  the  San  Francisco 
Examiner,  and  recently  in 
Harshe-Rotman  &  Druck’s  fi¬ 
nancial  PR  division,  has  been 
appointed  manager  of  Carl 
Byoir  &  Associates’  Los  Angeles 
office. 

*  •  * 

David  J.  Crowley,  a  one-time 
editor  with  the  Manchester 
(N.H.)  Union-Leader  and  the 
Haverhill  (Mass.)  Journal,  has 
been  appointed  manager  of 
press  relations  for  General  Elec¬ 
tric’s  Information  Systems 
Sales  and  Service  Division. 

*  *  * 

Woody  Kepner  Associates  has 
been  retained  by  Grant  Adver¬ 
tising,  Miami,  to  handle  public 
relations  for  the  island  of 
Curacao,  Netherlands  Antilles. 
*  *  * 

Robert  L.  Lauer,  manager  of 
information  services  for  the 
Procter  &  Gamble  Company, 
Cincinnati,  joins  Harshe-Rot¬ 
man  &  Druck  as  account  execu¬ 
tive.  Also  named  account  execu¬ 
tives  were  Morry  Krantz, 
formerly  with  Mike  Hall  Asso¬ 
ciates,  and  Philip  S.  Ross,  senior 
public  relations  writer  for  the 
American  Museum  of  Natural 
History,  who  was  previously  a 
reporter  for  Newsday,  Garden 
City,  N.Y. 

♦  ♦  • 

Manpower  Inc.,  has  appointed 
Ruder  &  Finn  as  its  public  re¬ 
lations  counsel. 

*  *  * 

Hazel  D.  Carr,  a  one  time 
.staffer  of  the  Boston  (Mass.) 
Record  American,  has  been 
named  a  vicepresident  of  the 
Rowland  Company,  public  rela¬ 
tions  agency. 

*  *  « 

Donald  L.  Troemel,  publica¬ 
tions  editor  for  Lever  Brothers 
Company  since  1963  has  been 
promoted  to  public  relations 
manager. 

• 

Charles  F.  Burlingame,  has 
been  named  manager  of  news 
media  relations  for  North 
American  Rockwell  Corporation, 
representing  the  company  in 
dealings  with  U.S.  and  foreign 
newspapers.  He  was  formerly 
manager  of  the  news  bureau 
for  NR’s  Aerospace  and  Sys¬ 
tems  Group. 

«  *  * 

James  Dillett  joins  Harshe- 
Rotman  &  Druck’s  financial  re¬ 
lations  division  in  Chicago  after 
serving  as  senior  financial  an¬ 
alyst  at  Northern  Natural  Gas 
Company.  Donald  C.  Weinberger 


joins  Harshe-Rotman  &  Druck’s 
New  York  office. 

*  •  * 

Liberty  National  Life  Insur¬ 
ance  Company  has  named 
Luckie  &  Forney,  Inc.  of  Bir¬ 
mingham,  Alabama,  to  handle 
its  advertising  and  public  re¬ 
lations. 

*  *  * 

Gaylord  T.  Binder  has  been 
appointed  communications  co¬ 
ordinator  for  Ashland  Oil  & 
Refining  Company,  coordinating 
activities  which  include  internal 
and  external  publications,  cor¬ 
porate  publicity  and  public  af¬ 
fairs  material. 

*  *  * 

Dick  Tyler,  a  San  Fernando 
Valley  (Calif.)  News  staffer 
for  eight  years,  before  joining 
the  West  Coast  public  relations 
office  of  Ford  Motor  Company, 
has  moved  to  Jack  J.  Heeger 
Public  Relations/Communica¬ 
tions.  He  is  a  member  of  the 
Los  Angeles  chapter  of  Sigma 
Delta  Chi. 

*  *  « 

John  C.  Blackman,  a  United 
Air  Lines  sales  staffer  since 
1956,  has  been  elected  vicepresi¬ 
dent  of  public  affairs  admin¬ 
istering  the  company’s  commun¬ 
ity  relations  and  publicity  pro¬ 
grams. 

*  *  * 

Robert  J.  Farrington,  a  re¬ 

porter  and  editor  for  Associ¬ 
ated  Press  in  New  York  and 
Washington,  D.C.  for  17  years, 
before  joining  Dudley-Anderson- 
Yutzy,  has  joined  Carl  Byoir 
Associates  in  New  York. 

*  *  * 

Robert  G.  Button,  former 
deputy  director  of  public  af¬ 

fairs  for  Grumman  Aerospace 
Corp.,  has  been  appointed  pub¬ 
lic  relations  manager  for  TRW 
Inc.,  Civil  Systems  Center. 

• 

I 

Times  microfilming 
firm  buys  plant 

The  Microfilming  Corporation 
of  America,  a  subsidiary  of  the 
New  York  Times  Company,  has 
purchased  the  plant  and  proper¬ 
ty  of  the  Paulist  Press  at  Glen 
Rock,  N.  J. 

Announcement  of  the  pur¬ 
chase  was  made  by  Ivan  Veit, 
New  York  Times  vicepresident, 
after  conclusion  of  the  trans¬ 
action  with  the  Rev.  John  F. 
Fitzgerald,  C.S.P.,  pre.sident  of 
the  Paulist  Fathers,  Inc. 

The  purchase  price  was  $900,- 
000  cash. 

The  Microfilming  Corporation 
of  America  produces  microfilm 
editions  of  newspapers,  includ¬ 
ing  the  New  York  Times,  and 
of  periodicals,  catalogues  and 
other  published  material.  Its 
present  plant  is  at  Hawthorne, 


Reporter’s  story 
of  cancer  battle 
made  into  movie 

Remember  the  newspaperm;.n 
who  wrote  his  own  obituary 
while  dying  of  lung  cancer  a  fr-w 
years  ago — the  piece  that  began, 
“Cigarettes  were  the  death  of 
me”? 

Mark  Waters’  story  appeared 
in  the  Honolulu  Star-Bulletin 
the  day  he  died — February  1, 
1966 — and  was  reprinted  by 
Reader’s  Digest  and  other  pub¬ 
lications. 

Now  his  story  is  being  told 
again — this  time  as  a  movie. 
Richard  Boone,  the  screen  and 
television  star,  plays  the  role  of 
Mark  Waters  in  “The  Mark 
Waters  Story.” 

This  is  a  special  kind  of 
movie.  In  order  to  reach  adults 
who  smoke — and  who  influence 
children — it  will  be  distributed 
directly  to  community  groups, 
employee  audiences  and  the  like 
for  showing  at  their  meetings. 

The  26%-minute  color  film  in 
16mm,  was  made  by  a  television 
station — KHET  in  Honolulu — 
operated  by  the  University  of 
Hawaii,  assisted  by  a  grant 
from  the  U.  S.  Public  Health 
Service  through  the  program 
known  as  the  National  Clear¬ 
inghouse  for  Smoking  & 
Health. 

Requests  for  playdates  of 
“The  Mark  Waters  Story” 
(starting  October  1)  on  a  free- 
loan  basis  may  be  sent  to  Mod¬ 
em  Talking  Picture  Service, 
2323  New  Hyde  Park  Road,  New 
Hyde  Park,  New  York  11040. 

• 

K.  C.  Star  appoints 
B.  M.  in  New  York 

W.  W.  Meyer,  vice  president 
and  advertising  director  of  the 
Kansas  City  Star  and  Times 
announced  that  effective  Sep¬ 
tember  15  the  newspapers  will 
be  represented  in  the  New  York 
City  area  by  Branham-Moloney’s 
N/R  Division. 

“We  will  officially  close  our 
own  sales  office  at  21  East  40th 
Street,”  Meyer  said. 

Daniel  A.  Tynan,  New  York 
manager,  will  continue  as  execu¬ 
tive  advertising  representative 
and  will  work  with  the  Nelson 
Roberts  staff  on  all  national 
sales  calls  as  well  as  retail  sales 
calls.  His  office  will  be  on  the 
Branham-Moloney  premises. 

The  N/R  Division  has  rep¬ 
resented  the  Kansas  City  Star 
and  Times  in  11  western  sta'es 
since  1955.  The  newspapers  will 
continue  to  maintain  their  o'vn 
sales  offices  in  Chicago  and 
Kansas  City. 


N.  J. 
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Wtodexi  DIRECTORY  Ol  PHESS  CONTACTS 


"PR /Index”  is  a  new  E&P  fea¬ 
ture  published  for  the  convenience 
of  editors  and  others  in  the  news¬ 
rooms  of  the  nation. 

Recognizing  the  role  of  public 
rdations  contacts  for  business 
and  industry  in  providing  the 
press  with  current  information 
relating  to  news  and  features,  we 
are  confident  that  regular  weekly 
publication  of  such  a  directory 
will  prove  a  convenience  to  mem¬ 
bers  of  the  press.  We  are  sure, 
as  the  listings  grow,  that  they 
will  replace  the  hodge-uodge  of 
cards  and  mimeographed  "con¬ 
tact"  lists  that  clutter  city  desks 
across  the  land. 

The  list,  indexed  by  subject 
matter,  is  published  as  advertis¬ 
ing  by  the  companies  and  or¬ 
ganizations  named,  on  a  13-con- 
secutive-week  basis,  and  Editor  & 
Publisher  appreciates  their  con¬ 
fidence  in  SAP’s  thorough  cover¬ 
age  of  newspapers  and  the  Press. 


I  AGRICULTURE 

|FARM  facts  &  PHOTOS — Photos,  slides,  mo- 
:n  footage,  background  information  on  farm 
t  quipment  and  mechanized  farming.  B&W 
ir.h  readily  available;  others  may  take  a  little 
jer.  Dept.  382-FP,  New  Holland  Div.  of 
■;-rry  Rand,  New  Holland,  Pa.  17557.  (717-354- 
,;'i2l).  We’re  never  too  busy  to  check  the  file! 


FRANCHISING 


ALLSTATE  INSURANCE  COMPANIES— In¬ 
formation  on  automobile,  boatownars,  home- 
ownars,  health,  life  insurance;  traffic  safety, 
driver  education,  travel.  Contact  Raymond  K 
Ewing,  Assistant  Public  Affairs  Director,  Allstate 
Plaza.  Northbrook,  III.  Phono  (312)  291-5086. 

INSURANCE  COMPANY  OF  NORTH  AMER¬ 
ICA — Information  on  insurance  coverages,  with 
particular  emphasis  on  innovations  in  the  areas 
of  rehabilitation,  MEND  and  the  INA  MEND 
Institute;  safety;  loss  prevention  control  and 
defensive  driving;  and  all  lines  of  property, 
liability,  life,  health  and  accident  insurance. 
Contact;  Stephan  R.  Lawrence,  Director  of 
Public  Relations,  1600  Arch  Street,  Philadelphia. 
Pa.,  I9I0I. 

INSURANCE  INFORMATION  INSTITUTE— 
Prompt,  authoritative  information  on  automobile, 
home  and  other  forms  of  property  and  liability 
insurance  through  a  network  of  twelve  offices 
located  around  the  country.  For  a  Fact  Book 
about  insurance,  write  to  the  Institute  at  110 
William  Street,  New  York,  N.Y.  10038.  For 
answers  to  your  questions  about  property  and 
liability  insurance,  call  (212)  233-7650. 

NATIONAL  ASSN.  OF  INDEPENDENT  INSUR¬ 
ERS — Spokesman  for  largest  segment  of  auto 
insurers  in  U.  S.  (480  affiliated  companies) 
Principal  source  of  information  on  all  facets  of 
business.  NAII  staff  and  member  company 
offices  provide  personal  service  to  news  media. 
Vestal  Lemmon,  Pres.,  Roger  Dove,  VP-PR;  30  W. 
Monroe  St..  Chicago,  III.  60603.  Tel.  (312) 
263-6038. 


THE  TRAVELERS  CORPORATION— Information 
on  financial  planning,  mutual  funds,  variable 
annuities,  all  personal,  business  insurance; 
mortgage,  real  estate  investing,  investment 
management,  data  processing  systems.  Paul  D. 
Schmanska,  Manager,  Public  Information  Dept., 
One  Tower  Square,  Hartford,  Conn.,  06115, 
(203)  277-2779. 

RAILROADS 


UNION  PACIFIC — news,  features  and  photos, 
b&w  and  color,  on  railroad,  industrial  develop¬ 
ment,  natural  resources  development  in  western 
U.  S.  Details  of  the  Golden  Spike  Centennial 
during  1969.  E.  C.  Schafer,  1416  Dodge  St., 
Omaha,  Neb.  68102.  Phone  (402)  271-3258. 

WESTERN  CANADA 


CITY  OF  EDMONTON,  Industrial  Development 
Department — news,  features,  photos  (b&w/ 
Color)  on  economic  and  resource  development, 
travel,  sports  hunting,  fishing  in  the  fabulous 
North.  F.  J.  Hutton,  Publicity  Officer,  City 
Hall,  Edmonton  15,  Alberta,  Canada.  Phone 
(403)  424-0211. 


PUBLIC  RELATIONS  EXECUTIVES: 
Shouldn't  your  company  be  listed  in 
PR/Index?  Write  E&P  for  complete  de¬ 
tails  and  rates. 


iS£NERAL  BUSINESS  SERVICES,  INC.— Fran¬ 
chising  is  America's  new  glamor  industry.  GBS, 
in  45  states,  specializes  in  services  to  small 

(“businesses.  Franchise  facts,  leads:  Marvin  Meyn, 

GBS,  7401  Wise.  Ave.,  Washington,  D.C.  20014 
(301)  656-0123. 

•  HELICOPTERS 

‘  OPY.  PHOTOS  AND  FEATURES  ON  BELL 
iiitary  and  commercial  helicopters  in  use 
^-jghout  the  world.  Bell  is  world’s  largest 
iucer  with  more  than  12,000  units  delivered 
0  all  U.S.  Military  Services  and  civil,  business 
“d  industry  users  in  the  U.S.  and  more  than 
^0  Free  World  countries.  Write  or  call:  Larry 
,  ’'I.  Hayes,  public  relations  director,  Bell  Heli- 
.“t=r  Co.,  P.O.  Box  482,  R.  Worth,  Texas 
'6101.  Phone  817-280-2425. 

i  INSURANCE 

fcAETNA  LIFE  &  CASUALTY — Nows  specialists 
jit  nation’s  largest  all-lines  insurance  company 
Ivill  provide  quick  response  to  inquiries  about 
Msuranco  marketing  and  investment  trends,  all 
Jbrms  of  family  and  business  insurance,  vari- 
•bis  annuities,  pension  plans,  personal  and  in- 
■strial  safety,  driver  education  and  training. 

Bigelow,  Superintendent,  News  Bureau, 

Hartford,  Connecticut  06115.  Phone  (203) 

/3-3CM9. 
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TO:  Editor  &  Publisher 
850  Third  Ave.,  New  York 

Please  insert  the  following  copy,  beginning  in  the  next  issue,  for . 

(Minimum  13  consecutive)  weekly  issues,  in  PR/INDEX,  and  invoice  at 
the  lowest  appropriate  rate,  under  category  heading: . 


This  hereby  authorizes  EDITOR  &  PUBLISHER  to  publish  copy  indicated 
in  "PR/INDEX”  at  frequency  and  rates  indicated  below. 


NAME  . COMPANY 


ADDRESS 


RATES:  Six-line  minimum  Insertion  @  $3  per  line,  for  13  consecutive  issues,  $234. 
$2.90  per  line,  per  insertion  for  individual  listings  above  minimum  up  to  five 
inches.  $2.80  per  line,  per  insertion  for  additional  listings  of  more  than  five 
inches.  26-tinie  contract  earns  S%  discount  off  gross;  52-time  contract 
earns  10%  discount  gross  billing.  (6-lines,  13-times,  $234;  6-lines,  26- 
tlmes,  $444.60;  6-lines,  52-times,  $1342.40.) 


o 


o 
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LAYOUT  AM)  DESIGN 


Inviting  the  reader  in 


Poet  / commentary  V,OI‘  rontrolsHuit^ 


The  Houston  Post 


i  A-<4h>*  lias  111  iirfann 


Kr*'«lhal' 


^  \  can  be  diitariiiiiif! 


By  Howard  B.  Taylor 

Editorial  Cunaullant,  Copley  International  Corp, 


The  masthead  slogan,  “Written  and  Edited  to 
Merit  Your  Confidence,”  previously  ran  in  an  ear 
in  the  page-1  nameplate.  The  ear  was  cleaned  out 
and  the  slogan  was  moved  to  the  masthead.  It 
seemed  logical  to  couple  the  slogan  with  the  names 
in  the  masthead — the  executives  responsible  for  the 
newspaper. 

The  masthead  was  tight  in  the  old  page.  In  the 
new  one  it  was  leaded  out  somewhat,  for  readabil¬ 
ity.  And  it  was  moved  from  bottom  right  to  bottom 
left.  This  was  done  to  provide  layout  elbow  room 
in  the  right-hand  corner.  Page  and  section  desig¬ 
nators  and  dateline  were  moved  to  upper  right  and 
set  in  10  Vogue  extra  bold. 

Columnist  by-lines  had  been  nine-point  Regal  bold, 
all  caps.  Now  they  are  12-point  Vogue  caps  and 
lower  case,  with  plenty  of  air  between  by-line  and 
lead.  And  they’re  flush  left  instead  of  centered. 

Line  cuts  of  the  mugs  were  substituted  for  zincs. 
The  mugs  were  placed  beside  the  heads,  eliminating 
run-arounds.  Run-arounds  were  virtually  dropped 
throughout  the  newspaper,  to  make  life  easier  in 
the  composing  room.  The  body  set  on  the  columns 
is  14.9. 

The  California  head  and  the  Japan  head  are  48 
point  Bodoni  bold  italic.  The  head  on  Buchwald  is 
42  Roman.  A  font  of  42  Bodoni  bold  italic  is  in  the 
works,  to  provide  greater  variety  in  the  editorial 
page  and  elsewhere  in  the  paper. 

The  horizontal  shape  of  the  page  made  it  nece.s- 
sary  for  Bill  Saylor,  the  Post’s  cartoonist,  to  empha¬ 
size  the  horizontal  instead  of  the  vertical.  He  wel¬ 
comed  the  new  pattern. 

(Mr.  Taylor  writes  this  department  exclusively  for 
E&P.  Correspondence  should  be  addressed  to  him  at 
Copley  headquarters,  7776  Ivanhoe  Avenue,  La  Jolla, 
California  92037.) 


The  Houston  Post  made  a  dramatic  change  in  the 
re-dcsign  of  its  editorial  page.  The  revamping  went 
apace  with  stem-to-stem  changes  directed  by  Mrs. 
Oveta  Culp  Hobby,  Post  editor  and  chairman  of  the 
board. 

The  old-look  page  is  in  upper  left.  What’s  wrong 
with  it?  Nothing,  really.  It’s  clean  and  neat,  easy 
to  read.  But  its  lormat  would  have  been  a  departure 
from  the  functional,  free-flowing  character  projected 
for  the  rest  of  the  newspaper. 

The  new  page,  horizontal  in  thrust,  is  in  upper 
right.  Several  things  have  gone  on  here. 

The  title  Post  /  commentary  and  the  headlines  on 
the  two  local  editorials  are  deliberately  thrown  off 
balance.  This  creates  magazine  impact. 

The  editorials  are  set  in  10  point  light  Regal,  two 
columns  wide  in  a  three-column  hole.  Previously 
they  had  been  set  in  nine  light  on  a  nine  and  one-half 
point  slug  in  joints  16.8  picas  wide  to  provide  the 
three-column  measure. 

There’s  eloquent  reason  for  setting  your  editorials 
in  a  face  larger  than  the  opinion  columns  elsewhere 
in  the  page. 

Heads  on  both  editorials  are  .36  point — in  the  all¬ 
down  style,  naturally.  The  legend  “An  independent 
newspaper”  is  24  point  instead  of  18. 

Previoiusly  the  name  of  the  new’spaper  appeared 
twice  in  the  page,  in  upper  left  and  over  the  mast¬ 
head  in  lower  right.  Now  it  appears  but  once,  over 
the  masthead.  The  name  and  post  /  commentary 
are  set  in  Helvetica,  the  face  used  for  the  page-1 
nameplate  and  for  flags  and  section  titles  through¬ 
out  the  paper.  Use  of  the  same  face  for  such  ele¬ 
ments  imparts  consistent  character. 


Vth^vK^ie 

droppiiigThe 

NewHbrkTimes 

Last  week  the  Times  said  it  would  accept  cigarette  ads  only  if 
they  contain  (1)  a  health  caution  notice,  and  (2)  "tar”  and  nicotine  figures. 

We  don’t  go  along  with  this. 

We  offered  to  take  our  ads  off  TV  and  radio  because  of  the  claim 
that  those  media  unavoidably  reach  large  numbers  of  children. 

We  did  not  take  that  action  b^ause  we  agree  with  anticigarette 
crusaders  (including  The  New  York  Times)  who  would  like  to  blame  ciga¬ 
rettes  for  the  thousand  and  one  ills  that  flesh  is  heir  to. 

Sure  there  are  statistics  associating  lung  cancer  and  cigarettes. 

There  are  statistics  associating  lung  cancer  with  divorce,  and  even  with  lack 
of  sleep.  But  no  scientist  has  produced  clinical  or  biological  proof  that  ciga¬ 
rettes  cause  the  diseases  they  are  accused  of  causing.  After  fifteen  years  of 
tr3dng,  nobody  has  induced  lung  cancer  in  animals  with  cigarette  smoke. 

We  believe  the  anticigarette  theory  is  a  bum  rap.  And  each  time 
the  Congress  of  the  United  States  has  held  Hearings  on  fJie  cigarette  con¬ 
troversy,  distinguished,  independent  scientists  have  gone  to  Washington 
to  say  so. 

Therefore,  we  are  not  going  to  knuckle  under  to  the  Times  or 
anybody  else  who  tries  to  force  us  to  accept  a  theory  which,  in  the  opinion 
of  men  who  should  know,  is  half-baked. 

In  1884,  the  New  York  Times  said: 

"The  decadence  of  Spain  began  when  the  Spaniards  adopted  cigarettes 
and  if  this  pernicious  practice  obtains  among  adult  Americans  the  ruin 
of  the  Republic  is  close  at  hand . . 

We  think  the  New  York  Times  was  wrong  in  1884.  We  think  it 
is  wrong  in  1969. 


A  DIVISION  OF  AMERICAN  BRANDS,  INC. 


Mergenthaler  Linotype  Company  is  a  division  of  ELTRA  Corporation 


Handyman  editor  tools 
tlu*ough  offset  switch 


PIsnt  •  equipment 

III . .  . . 


Statesville,  N.C. 

The  hammer,  saw  and  drill 
of  J.  P.  Huskins,  editor,  general 
manager,  and  president  of  the 
StaU’sville  Record  and  Land¬ 
mark,  brought  the  paper 
through  a  smooth  conversion  to 
photo  offset,  without  missing  one 
deadline. 

Huskins  wanted  certain  equip¬ 
ment  in  his  composing  room 
which  wasn’t  being  produced. 
Thi.s  included  an  integrated 
four-layout  and  paste-up  unit, 
with  page  size  flat  galleys  and 
iile.s  for  ad  materials. 

Made-over  furniture 

He  began  construction  by  uti¬ 
lizing  a  100-galley  flattop  ad 
bank.  He  cut  away  all  the  slot¬ 
ted  uprights,  except  those  on 
each  side  and  the  center  one.  He 
then  made  flat  page-size  alum¬ 
inum  galleys  that  fit  into  the 
remodeled  bank. 

From  this  basic  unit  he  con¬ 
structed  an  iron  sheathed  island 
of  four  lighted  layout  tables  and 
flat  work  areas.  The  ends  curved 
in  to  accommodate  filing  cabin¬ 
ets  for  ad  materials.  The 
finished  product  resembled  the 
uncovered  bridge  of  a  battle¬ 
ship. 

When  the  first  light  unit  was 
functioning,  Huskins  began 
training  personnel  in  the  art  of 


paste-up.  When  he  thought  one 
staffer  was  proficient  enough  to 
do  the  work  he  would  take  a 
page  off  the  Linotypes  and  set  it 
in  cold  type.  He  kept  repeating 
this  and  building  onto  the 
paste-up  units.  By  the  time  the 
second  of  the  four  units  was 
complete,  the  hot-type  employees 
were  proficient  in  all  phases  of 
the  cold-type  operation. 

After  finishing  the  second 
paste-up,  layout  unit,  Huskins 
tackled  the  problem  of  creating 
a  reel  that  would  be  large 
enough  to  hold  a  day’s  turnout 
of  perforated  tape.  The  paper’s 
commercial  model  reel  wasn’t 
large  enough. 

An  effort  to  use  larger  rolls  of 
tape  on  makeshift  reels  was 
abandoned  when  it  was  found 
that  the  drag  was  too  great  on 
the  roll. 

Turntable  for  tape 

The  problem  was  solved  by 
Huskins’  construction  of  a  fric¬ 
tionless  turntable  capable  of 
holding  a  14-inch  roll.  A  feature 
of  the  turntable  is  a  spring 
loaded  break  that  allows  the  roll 
to  turn  as  long  as  the  perfor¬ 
ator  is  operating  but  breaks  the 
roll  when  the  perforator  shuts 
off  or  pauses.  This  prevents  the 
roll  from  continuing  to  turn, 
causing  the  tape  to  snarl. 


J.  P.  HUSKINS,  president  and 
general  manager  of  the  Statesville 
Record  and  Landmark. 


Asked  why  he  does  his  own 
work  rather  than  have  an  out¬ 
side  carpenter  to  do  it,  Huskins 
replied,  “because  I  want  it  done 
right.” 

Huskins’  career  in  journalism 
includes  being  assistant  manag¬ 
ing  editor  of  the  Greensboro 
(N.  C.)  Daily  News.  He  became 
president  and  general  manager 
of  the  Record  in  1946.  The  Land¬ 
mark  was  bought,  and  added  to 
the  name,  in  1953.  Circulation 
of  the  Record  and  Landmark  is 
16,200. 


Shop  Foraman  Harvay  Emarson  shows  Mrs.  Judy  Raad  tha  advan- 
tagas  of  tha  paga-slia  flat  gallays  that  J.  P.  Huskins  incorporatad 
into  tha  custom  built  units  ha  constructad  himsalf. 


Paper  expanding 
$V2  million  worth 
in  offset  plant 

Staunton,  Va. 

The  Leader  Publishing  Com¬ 
pany  of  Staunton  has  slated  a 
half  million  dollars  for  the  ex¬ 
pansion  of  its  facilities  into 
buildings  adjacent  to  its  Staun¬ 
ton  plant. 

The  company  publishes  the 
Staunton  Leader  five  afternoons 
a  week,  and  the  Staunton  News- 
Leader  on  Sundays.  The  circu¬ 
lation  is  14,694  daily  in  a  three- 
county  area. 

The  first  of  the  two  buildings 
to  be  remodeled  for  the  Leader’s 
use  will  house  the  display  ad¬ 
vertising  department,  the  proc¬ 
ess  camera  and  darkrooms,  and 
the  platemaking  room. 

The  second  building  will  con¬ 
tain  a  Goss  Urbanite  offset 
press. 

“We  considered  getting  a 
color  unit,”  Publisher  E.  W. 
Opie  said,  “but  added  two 
standard  units  instead,  at  little 
extra  cost.  Some  excellent  color 
work  is  being  done  by  utilizing 
adjacent  standard  units,”  he 
said,  “and  we  felt  that  we 
needed  the  added  press  capacity 
more.” 

An  unusual  feature  of  the  in¬ 
stallation  is  a  conveyor  tunnel 
to  take  papers  from  the  press 
folder  under  the  camera  room 
to  a  carrier  room  in  the  main 
building. 

The  underground  route  was 
chosen  in  preference  to  over¬ 
head  because  of  a  firewall  prob¬ 
lem,  and  to  keep  dust  out  of  the 
bamera  room. 

Immediately  over  the  press 
room  is  a  remodeled  space  for 
use  as  a  cold  type  training  area. 

Nearby  the  training  area  is 
the  Leader’s  present  hot  metal 
composing  room,  on  the  second 
floor  of  the  main  building.  A 
gradual  transition  to  cold  type 
is  planned. 

For  the  present  the  bulk  of 
display  ad  composition  will  be 
done  on  the  existing  G-4  Inter¬ 
types.  Classifieds  also  will  con¬ 
tinue  to  be  set  hot  type. 

A  Compugraphic  7200  ha.s 
been  ordered  for  photocomposi¬ 
tion  of  heads  and  some  display 
lines.  Ad  guts  up  to  12  point 
will  be  set  cold  type  on  a  Com¬ 
pugraphic  4961,  also  on  order. 
The  4961  in  addition  will  sup¬ 
plement  a  Compugraphic  2961 
on  straight  matter. 

Publication  on  the  new  press 
is  scheduled  to  begin  in  March. 
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•WT  1  •!  which  has  printed  the  paper  tion  in  full  color: 

X  OUXl£|[  d-ftlJ-V  since  its  establishment.  Fishman,  former  manager  of 

O  J  To  get  the  needed  capacity  the  Morristowm  Chamber  of 

_  and  speed,  the  newspaper  has  on  Commerce,  said  the  Citizen 

2rO^VS  in  1.0  order  a  5-unit  Goss  Urbanite  Tribune  averages  14  pages  a 

”  web  offset  press.  day,  being  particularly  heavy  on 

“Our  page  capacity  will  be  Wednesday,  Thursday  and  Sun- 
OrCSS  doubled  with  the  Urbanite,”  R. 

^  Jack  Fishman,  publisher,  said. 

Morristown,  Tenn.  Since  Fishman  started 
At  the  Citizen  Tribune  here.  Citizen  Tribune,  it  has  been  in  ing 
the  facts  indicated  increased  competition  with  a  long-estab-  installation.  The  press  will  be 
page  capacity  as  well  as  in-  lished  daily  in  Morristown.  The 

creased  speed  were  needed  to  Citizen  Tribune  has  attained  a  _  _ 

meet  demands  caused  by  the  circulation  of  11,000,  according  3/color  units  can  be  installed  in 
unprecedented  growth  of  the  to  Fishman, 
area  and  of  the  newspaper  it-  The  paper  also  publishes  a  bi¬ 
self.  monthly  edition  to  serve  readers 

Although  the  Citizen  Tribune  in  the  Lakeway  region  of  Ten- 
is  still  in  its  infancy,  beginning  nessee.  Circulation  of  this  pub-  Albert  A.  Taber 
operations  in  September,  1966,  lication  is  28,000,  with  an  aver-  joined  the  Goss  Comp 
it  has  already  outgrown  the  5-  age  of  36  pages  per  issue.  office  in  Los  Angele 

unit  Goss  Community  web  off-  In  addition,  the  Citizen  Trib-  been  with  Goss  since 
set  press  wdth  Suburban  folder  une  prints  an  8-page  comic  sec-  field  engineer. 


Second  folder 
makes  double 
run  flexible 

An  addition  to  the  present 
the  Citizen  Tribune  building  is  be-  New  Britain,  Conn. 

constructed  for  the  Urbanite  By  including  a  second  folder 
in-line  on  a  modified  6-unit  Cot- 
arranged  so  that  a  total  of  eight  trell  V-22,  Webco  Inc.,  a  subsid- 
Urbanite  units  including  two  iary  of  The  Van  Way  Company 

here,  has  been  provided  with  ver- 
the  pressroom.  satility  in  production  of  four- 

color  advertising  supplements, 
Sunday  magazine  sections,  tv 
supplements  and  mailing  pieces. 
Jr.  has  The  Cottrell  press  at  Webco 
ly’s  sales  is  designed  with  six  roll  stands. 
He  has  followed  by  a  standard  jaw 
966  as  a  folder,  six  printing  units,  an¬ 
other  jaw  folder  and  3  more 
roll  stands.  One  of  the  folders 
does  half,  quarter,  double  par¬ 
allel  folding,  cross  head,  and 
running  perforating.  The  other 
handles  half  and  quarter  fold¬ 
ing.  Pasters  are  being  added  on 
the  folders. 

“The  flexibility  of  this  con¬ 
figuration,”  says  G.  K.  Bern¬ 
stein,  president  of  Webco,  “has 
helped  us  increase  production 
significantly  without  sacrificing 
quality.  Now  we  simply  plate  the 
press  on  both  sides  and  use  four 
units  left  and  two  to  the  right — 
or  three  and  three.  This  gives 
us  the  option  to  double  up  on 
the  same  job  or  run  two  different 
jobs  at  the  same  time — at  the 
same  or  different  speeds.” 

Although  there  are  roll  stands 
at  either  end  of  the  press,  webs 
travel  in  just  one  direction. 
Printed  webs,  however,  may  be 
directed  overhead  to  either  end 
for  folding. 

“High  speed  quality  work  is 
tops,”  reports  Bernstein.  “We 
can  run  three  million  impres¬ 
sions  per  five-day  week,  and  still 
enjoy  excellent  color  quality. 
And  our  pressmen  appreciate 
the  convenience  and  ease  of 
equipment  operation.” 

On  a  one-color,  24-page,  tab¬ 
loid-size  job,  it  is  possible  to 
print  at  a  rate  of  44,000  pieces 
per  hour  by  running  three  webs 
into  each  folder. 

The  new  six-unit  web  offset 
press  is  the  second  V-22  at  Web¬ 
co.  The  older  Cottrell  has  four 
printing  units  left  and  two  units 
to  the  right,  with  two  jaw  fold¬ 
ers  separating  the  units.  Print¬ 
ing  two  colors,  these  presses 
consistently  run  at  44,000  im¬ 
pressions  per  hour. 

A  major  advantage  of  the 
newer  press  with  a  folder  at 
each  end,  says  Bernstein,  is 
simply  a  matter  of  convenience. 
WiUi  no  folders  between  units, 
he  has  greatly  increased  unit 
monitoring  ability  because  there 
is  no  equipment  to  block  vision 
or  impede  traffic. 
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and  you  might 
just  save  a 
pretty  bundle 


Where  time  means  money,  a  Nolan- 
Jampol  system  can  bring  added 
savings  from  the  handling  of  stacks 
and  bundles . . .  newsprint  rolls . . . 
stereo  plates.  Why  not  let  a  Nolan- 
Jampol  specialist  show  you  how  to 
wrap  up  these  savings. 


NOLAN -JAMPOL  INC 

ROME.  NEW  YORK  13440 


THE  SHERIDAN  72-P 
STUFFIND  MACHINE  WITH 


HOLE 

THE 


The  new  Sheridan  72-P  newspaper  stuffing  machine  has  13  hop¬ 
pers  feeding  72  pockets  up  to  13,500  cycles  per  hour.  That’s  four 
hoppers  more— faster— than  any  other  machine  you  can  buy. 
_  _  .  It’s  also  a  perfect  example  of 

I  leadership  in  the  field  of  news- 

11m  I  B  ^  B  J  B  paper  mailroom  equipment. 

B  ®  Ml  ®  Since  the  72-P  is  circular,  you 

can  use  space  that  was  once  unproductive  . . .  like  installing  the 
72-P  around  a  pillar,  pole,  column  or  post . . .  and  at  the  same 
time  it  is  only  4  feet  larger  in  diameter  than  Sheridan’s  48-P 
model.  It’s  simple,  easy  to  operate.  Just  load  folded  sections 
onto  the  hoppers.  The  72-P  automatically  jogs  each  section,  feeds 
them  into  a  rotating  system  of  pockets,  counts  and  delivers  news¬ 
papers  fold  first. 

For  added  flexibility,  the  72-P  is  available  for  single  or  double 
operation.  The  increased  number  of  hoppers  permits  feeding 
additional  sections.  Heavy  or  hard-to-feed  sections  can  be  fed 
from  dual  hoppers. 

One  more  thing.  The  72-P  is  not  only  flexible,  but  dependable 
and  reliable.  We  designed  it  after  our  other  proven  models. 

For  details,  write  The  Sheridan  Company,  a  Division  of 
Harris -Intertype  Corpora-  mqm  OUlCOfO/l  A/ 
tion.  Box  283,  Easton,  Penn-  nSS  V 

sylvania  18042.  BBBB  a  division  of  harris-intertype 


ilmost  to  the  day,  after  its  birth,  the  Sherman,  (lex.)  Democrat  opened  the  doors  of  its 
new  single  level  plant,  shown  here. 

22,000  square  feet  of  space  all  one  face  brick  wall  accented 
on  one  (ground)  level.  The  en-  with  a  built  in  Naugahyde  seat, 
tire  structure  was  designed  by  Showers  and  dressing  rooms 
the  architectural  firm  of  Brown,  have  been  provided  adjacent 
_  Moore  &  Brown.  to  the  composing  room.  They 

H Til  The  central  core  of  the  build-  are  decorated  in  ceramic  tile. 

ing  contains  all  the  administra-  The  ^  Democrat,  which  has  a 
River  Valley  Publishing  tive  offices,  a  conference  room,  daily  circulation  of  about  15,500, 
any,  which  publishes  the  snack  bar  and  rest  rooms,  sur-  printed  Sunday  through  Fri- 
crat.  rounded  by  the  reception  area,  <^ay. 

!  new  plant  is  the  first  in  news  department,  composing  • 

iper’s  90-year  history  built  room,  circulation  department, 

ssly  for  the  newspaper,  ad  department,  and  the  press  IVJajyo— «  1?a11a 
first  three  homes  of  the  area  providing  the  desired  short  iilUgciril  f  ailB 
crat  were  converted  store  lines  of  communication. 

ures.  To  make  it  possible  for  the  expauaS 

(  new  building  contains  future  movement  of  partitions'  A-vlafinxy  YilflTlt 

- - j  within  the  building,  structural  pittUl 

beams  and  bar  ^  , 


Texas  daily’s  plant 
fulfills  90-vear  dre; 


steel  columns, 

joists  were  incorporated  in  sup-  ,  ^  ^LS,  Unt. 

porting  the  roof.  A  $225,000  (Canadian)  ex- 

„  ^...  .  .  1-  u  j  pansion  of  the  Evening  Review 

Partitioning  is  accomplished 

with  the  use  of  pre-fab  steel  ^  third-story  to  the  existing 
and  glass  units  easily  moved,  extensive  interior 

The  air  conditioning  supply  changes 

^ills,  light  fixtures,  and  even  ^ork’ on  the  building’s  first 
the  duct  work  are  likewise  easily  construc- 

'  L  -ij-  X  tion  of  modern  glass  and  steel 

The  building  rests  on  con-  the  general  print- 

crete  piers,  grade  beams  and 

was  located  until 

slab  on  grade.  Exterior  walls  discontinued  last  year, 

are  face  brick  with  light  weight  department,  now 

concrete  back-up.  The  walls  are  ^  ^ 

trimmed  in  pre-cast  concrete  ^ 

with  marble  chip  facing  to  em-  ^ 

phasixe  the  horizontal  lines  of 

,  .  .  ,  ment  to  the  composing  room  on 

The  r(^f  deck  is  insulating 

light  weight  concrete  with  a  enlargement  of  the  space 

ui  up  roo  .  allotted  to  the  advertising  de- 

Air  conditioning  is  found  partment  will  take  place  with  a 
throughout  the  building  with  relocation  of  the  department  in 
the  exception  of  the  newsprint  the  area  now  used  by  the  sports 
storage  area  which  is  ventilated,  department. 

The  conditioning  sptem  is  di-  New  to  the  building  will  be 
vided  into  10  units  enabling  ^  lunchroom,  on  the  first  floor 
small  or  large  areas  to  be  cooled  jn  ^n  area  formerly  occupied 
as  desired  and  to  effect  close  by  the  art  goods  department, 
temperature  control.  The  third  floor  will  hold  the 

A  large  roll  type  ink  filter  executive  offices,  a  conference 
has  been  installed  in  the  press  room  and  storage  area, 
room  to  draw  ink  from  the  air  The  circulation,  classified  and 
before  it  returns  to  the  con-  business  office  areas  will  be 


ROLL  STRAIGHTENING 
SERVICE 


Restore  core-damaged  rolls  of  paper,  board 
or  metal  coils  to  A-1  usable  condition. 


Nationwide  on-site- 
service  right  in  your  plant 
or  warehouse. 


Recommended 
by  the  American 
Association 
of  Railroads. 


lox  208  Angola,  Indiana 

one  of  the  O'Connor  Industries 


\ 


wet^im 

Uniformity  is  what  we  deliver  in  news  web  offset  inks.  Whether  your  shipment  is  a  5500-gallon  tank 
trailer  delivery  or  a  3-gallon  kit,  you  know  that  your  U.  S.  inks  will  outperform  all  others.  On  the  press, 
and  on  the  paper!  That’s  why  they’re  the  best-selling  web  offset  inks  for  newspapers  today.  When  you 
need  trouble-free  performance,  call  us.  We  deliver.  A  sample  kit  formulated  for  your  press  and  paper 
stock  is  yours  on  request. 

United  States  Printing  Ink  Corporation  US 

343  Murray  Hill  Parkway,  E.  Rutherford,  N.J.;  Cincinnati,  Ohio;  Charlotte,  N.C.;  San  Francisco,  Calif.  »- 
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PHASE  TWO,  of  the  Marietta  (Ga.)  Daily  Journal'i  $1.5  million  modernization  program  includes 
this  19,000  square-foot  building  adjoining  an  already-built  13,000  square  foot  plant.  The  new  building 
has  facilities  for  data  processing  equipment  and  a  modern  photo  lab.  The  building  will  also  house 
the  offices  of  the  Neighbor  Newspapers  group,  which  serves  metropolitan  Atlanta.  The  Journal  went 

offset  three  years  ago. 


-j— ^  Three  of  the  News’  new  in- 

l^ully  computerized  composition  in  the  production  department, 

•f  ^  -i-  punching  tape  which  will  be  fed 

m  ^  ^  ^  ^  reader  mounted  on-line  to 

at  hcripps  paper  is  tirst  m  Ll.h. 

in  classified  and  the  other  in 

Beloit,  Wise.  Composition  Systems  Inc.  White  units  and  keyboards,  replaces  editorial.  With  the  keyboard  in 

The  first  “hands  off”  com-  Plains  N.  Y.  The  firm  specializes  the  paper’s  existing  equipment  editorial,  the  editor  will  be  able 

puterized  newspaper  composi-  in  the  development  and  market-  which  includes  nine  hot  metal  to  keyboard  heads  in  pre-selected 
tion  system  in  the  U.  S.  will  be  ing  of  software,  peripherals,  machines,  two  phototypesetters,  formats  for  stories  already 

installed  this  fall  at  the  Beloit  and  computer  systems  for  news-  and  six  keyboards.  stored  in  computer  memory.  He 

Daily  Newa,  a  member  of  the  papers,  commercial  typogra-  “What  we  have  hwe  essen-  gan  also  call  up  wire  stories. 
Hagadone  Newspapers  division  phers,  book  manufacturers  and  tially  is  a  system  which  greatly  • 

of  the  Scripps  League  of  News-  specialty  printers.  Its  systems  expands  our  production  capa-  tw-  hiiilflinir  irmrkK 

papers.  interface  with  a  wide  range  of  bilities  while  pving  us  signifi- 

The  system  is  part  of  a  total  composing  methods  and  ma-  cant  savings  in  our  operating  golden  anniversary 

conversion  program  which  in-  chines,  including  all  photocom-  costs,’’  says  Lester  Wolf,  pro-  Vero  Beach,  h'la. 

eludes  a  switch  from  letterpress  posing  devices.  duction  vicepresident  of  Haga-  IJ.  S.  Highway  1  here  ^asts 

to  web  offset  and  the  installa-  Under  terms  of  the  agreement  done  Newspapers.  “This  is  the  of  an  ultra-modem  newspaper 
tion  of  long-line  data  trans-  between  Composition  Systems  -first  completely  computer-con-  plant. 

mission  facilities.  Because  of  the  and  Scripps  the  former  will  pro-  trolled  typesetting  operation  in  Vero  Beach  provides  the  scene 
compact  nature  of  the  new  pro-  vide  a  PDP8-I  general  purpose  the  industry.  and  the  weekly  Press-Journal 

duction  system,  the  News  is  computer,  a  load  balancing  sys-  “The  expanded  capabilities  provides  the  new  plant,  enter- 
moving  from  its  current  50,000-  tern,  cla.ssified  storage  and  up-  provided  by  the  computer  will  ing  into  the  expansion  program 
square-foot  area  plant  to  a  new  date  system,  and  a  wire  service  allow  us  to  use  it  for  manage-  in  its  golden  anniversary  year, 
building  only  15,000-square-feet  storage  and  retrieval  .sy.stem.  ment  irjformation  retrieval  pur-  The  building  contains  facil- 
in  area.  The  News  has  ordered  two  Int-  poses  and  we  expect  that  we’ll  ities  for  the  newspaper’s  o|)er- 

All  software,  peripherals  and  ertype  Fototronic  1200  photo-  be  able  to  handle  typesetting  ations,  including  phototypeset- 
hardware  for  the  new  compos-  typesetters  and  five  computer  in-  production  via  long-line  data  ting  equipment, 
ing  system — with  the  exception  put  keyboards.  transmission  for  a  sister  publi-  The  Press-Journal  will  be 

of  the  photo  units  and  input  key-  The  new  configuration,  with  cation,  the  De  Kalb  (Ill.)  printed  on  a  5-unit  Gloss  Corn- 

boards — will  be  provided  by  the  computer  and  two  photo  Chronicle.”  munity  web  offset  press  which 

replaces  a  Goss  Cox-O-Type 
letterpress. 

John  J.  Schumann  is  publish¬ 
er,  and  John  Schumann  Jr.  is 
assistant  publisher  of  the  news¬ 
paper  which  has 


William  Ginsberg  Associates 


a  press  run 
of  nearly  10,000  and  is  circu¬ 
lated  in  Vero  Beach  and  Indian 
River  County  on  Thursdays. 
Another  publication  printeil  at 
the  Press-Journal  plant  has  a 
press  run  of  15,000  for  its  Sun¬ 
day  shopper  called  the  Free 
Press. 


CONSULTING  ENGINEERS 

William  Glntbarg — Consulting  Enginoor  •  Kobart  K,  Ginsborg  PE 
Harman  $.  Irandat  PE 

Over  forty  years  *  consultation 

of  service  * 

,,  •  PLANT  EXPANSION 

to  the  newspaper 

•  MODERNIZATION 

Industry  and 

'  •  CONSTRUCTION 

the  graphics  arts.  supervision 

331  MADISON  AVENUE.  NEW  YORK,  N.Y.  10017 

212  MU  7-U93  A  MU  7-A3S4 


PfUtUutif  PfteAd, 
ENOINEERS  •  MACHINISTS 
TRUCKMEN 'RIGGERS 

CdiimdUi  ^i4mt 

55  Fourth  Stroot 
Brooklyn  31,  N.Y. 
JAckton  2-410S 


Ink  prices  raised 

Sinclair  &  Valentine  Co.  has 
announced  a  price  increase  of  an 
average  of  7%  on  printing  inks, 
effective  September  15. 
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R>r  top  performance... 
backup  makes  the 
difference! 


Just  as  a  pitcher  counts  on  his  team  for  backup,  stereotypers  can  count  on 
their  Burgess  team.  Burgess  means  top  capability  all  the  way  .  .  .  research 
and  development,  production  and  inspection,  and  field  service  right  in 
your  plant.  Burgess  mats  help  you  make  a  good  impression.  Burgess  Cellu¬ 
lose  Company,  Freeport,  Illinois  61032 

get  the  Burgess  backup 

MORE  U.S.  NEWSPAPERS  USE  BURGESS  MATS  THAN  ANY  OTHER  KIND 


Central  “ 
Rigging  & 
Contracting 
Corp. 


NEWSPAPER 

INSTALLATION 

SPECIALISTS 

Offset 

Letterpress 

Magazine 

Rotogravure 

GEORGE  R.  HALL.  INC. 


20214  Dftrait  Rood 
CLEVELAND.  OHIO  44114 

phoxr  (:  1 4'  111  on ^ 


its  make-up  tables,  removed  th 3 

COUXlllXl^  13611.I1J.6S  cast-iron  tops  and  built  adjust- 

^  ^  able,  angled  plywood  tops  with 

makes  ‘cheap’  offset  switch  tTb“r‘airStor7e»“£ 

^  $300.  Each  table  has  its  own  pin 

Napoleon,  Ohio  printing  costs.  In  the  course  of  system  for  make-up  sheets  and 
The  Northwest-Signal,  pub-  a  year,  he  points  out,  this  negatives.  Using  the  papers 
lished  by  Napoleon  Inc.,  made  amounts  to  less  than  $6,500,  electric  hole  punch  from  the 
what  Publisher  James  K.  Kuser  “which  means  it  would  be  close  commercial  printing  operation, 
calls,  “probably  one  of  the  most  to  20  years  before  we  could  the  entire  pin  system  expense 
economical  conversions  from  hot  amortize  our  own  press  (not  was  about  $20. 
to  cold  type  and  from  letterpress  counting  interest).”  For  less  than  $300  the  pap<‘r 

to  offset,”  over  the  past  15  By  utilizing  an  existing  print-  converted  several  make-up 
months.  ing  press,  says  Kuser,  “we  tables  into  four  light  table.s. 

Kuser  gives  as  his  reason  for  have  never  encountered  the  Two  of  the  tables  are  flat  and 

the  conversion,  “the  inability  to  problem  of  training  press  per-  two  are  angled, 
hire  and  retain  printers  in  a  sonnel  in  offset,  nor  do  we  ever  For  cold  type  text  setting,  the 
small  community.”  experience  any  difficulties  with  Signal  rented  a  paper  tape  IBM 

The  Signal  first  eliminated  newsprint  or  ink.  Also  we  are  Selectric  Composer  system, 
.setting  ads  on  linecasting  ma-  able  to  dispose  of  our  remain-  which  permitted  the  use  of  ex¬ 
chines,  and  started  using  two  ing  newsprint  through  our  off-  isting  TTS  tape  perforators. 
Varitype  Headliners.  The  first  set  printer.”  After  six  months  of  strike-on 

was  procured  on  a  lease-pur-  The  Signal,  in  making  the  composition  a  Compugraphic 

chase  plan  and  a  year  later  the  switch  to  offset,  utilized  much  CG-2961  typesetter  was  pur- 

second,  a  reconditioned  one,  was  of  its  existing  equipment  for  chased.  The  paper,  on  13^4 


Presses:  installed,  renovated, 
dismantled,  moved  and 
erected. 

Composing  Room:  overnite 
and  weekend  moves. 
Mailroom:  conveyors  and 
auxiliary  equipment  moves 
and  additions. 

Warehousing:  complete 
service. 

Maintenance:  complete 
service. 


New  York  City;  275  Madison 
Avenue  (212)  675-5100 

Connecticut:  (203)  878-3535 
Massachusetts:  (413)  737-3525 
Canada:  (514)  735-5321 


FOR  SPEED  FILM  PROCESSING  th*  Billings  I  Mont.)  GaieH*  uses 
an  automatad  n*gativ*-maiting  system  around  a  Ch*mco  Spartan 
II  roll-film  camera.  Roy  Settles,  cameraman  at  th*  Gaiette,  right, 
discusses  the  Spartan  control  panel  with  Al  Baulelia  of  Chemco 
who  instructed  Gaxetta  personnel  during  th*  paper's  conversion  to 
offset  last  year. 
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we  were  freezing 
at110°inthe  shade 

Maintaining  boundary  areas  around 
an  excavation  for  a  newspaper  plant 
in  downtown  Phoenix,  Arizona,  where  sub¬ 
soil  conditions  prohibited  the  use  of  the  usual  sheet 
piling  demanded  innovative  engineering  capabilities. 
Soil  freezing  was  suggested.  This  would  effectively 
hold  the  perimeters  of  the  excavation  area  in 
perfect  safety  —  without  sheet  piling  —  and  in 
nO°F  temperatures 

The  idea  was  part  of  a  total  engineering  systems 
layout  and  architectural  plan  created  by  Chas.  T. 
Main,  Inc.  for  expansion  of  the  Phoenix  Newspaper 
Building  housing  the  Arizona  Republic  and 
Phoenix  Gazette. 

The  plant  addition  is  designed  to  permit  simul¬ 
taneous  operation  of  the  existing  press  line  in  the 
present  building  and  also  the  new  press  line,  both 
to  feed  a  common  mail  room  located  over  the 
press  room  and  extending  over  a  driveway 
between  two  half-blocks. 

To  accomplish  this  it  became  necessary  to  locate 
the  reel  room  27  feet  below  street  level.  Under 
normal  conditions  this  would  present  no  serious 
problem.  But  because  of  the  nature  of  the  soil  in 
this  area  of  Phoenix,  it  was  decided  to  explore  the 
possibility  of  freezing  the  soil  to  prevent  cave- 
ins.  Three  hundred  holes  were  drilled 
around  the  perimeter  of  the  excavation. 

Four  inch  freeze  pipes  installed  to  a  depth 
of  33  feet  were  connected  to  portable 
refrigeration  units  and  brine  was  circulated 
throughout  the  pipes.  After  30 days  a  wall  of  frozen 
soil  varying  in  thickness  from  5  to  20  feet  protected 
the  excavation  area  and  will  continue  to  protect  it 
for  over  three  months. 

Solutions  to  such  specialized  engineering  problems 
reflect  MAIN's  innovative  engineering  capabilities. 

AVAINI 


CHAS.T.  A\AIN,  INC. 


PROlECnON  IN  BAD  WEATHER  it  provided  by  the  overhanging  second  floor  of  the  Steubenville 
(Ohio)  Herald  Star's  new  plant  shown  here  in  an  architect's  rendering. 


EUGENE  FALK  hat  been  ap¬ 
pointed  an  assistant  production 
manager  at  Gannett  Rochester 
Newspapers.  He  will  supervise  the 
composing,  photoengraving,  and 
advertising  service  dispatch  de¬ 
partments.  He  previously  worked 
for  the  Wall  Street  Journal  in 
Cleveland. 


Keyboard  training 
class  uses  output 


Umo  daily  8  new  plant 
designed  for  convenience 


Keyboard  Training  Inc.,  cit¬ 
ing  interest  shown  its  services 
at  the  ANPA  Production  Man¬ 
agement  Conference  in  June, 
has  established  a  newspaper 
printing  and  publishing  division. 

Ken  Jones,  vicepresidcnt- 
sales,  who  has  been  named  to 
head  the  new  service,  said  that 
Keyboard  received  inquiries 
from  140  newspapers  in  the 
U.S.,  Canada,  Mexico  and  South 
America. 

“In  the  first  few  weeks  after 
the  new  KTI  division  was  estab¬ 
lished,”  Jones  said,  “contracts 
were  signed  with  five  papers  in¬ 
cluding  the  Arizona  Star,  the 
Baltimore  Sun,  the  Montreal 
Star,  and  the  Windsor  Star. 
Eleven  other  newspapers  are 
awaiting  the  scheduling  of  in¬ 
structors.” 

All  of  KTI’s  training  on  tape 
perforators  is  on-site,  so  that 
production  may  be  achieved  dur¬ 
ing  the  training  period.  KTI 
i-etrains  operators  to  upgrade 
both  equipment  output  and  ac¬ 
curacy. 

The  time  required  to  retrain 
an  operator  is  six  to  12  weeks. 
In  that  time  speed  is  increased 
pr^uction  to  30  percent,  and  errors,  on 
D.  Boyden  the  average,  KTI  claims,  are 
deal  assist-  reduced  by  more  than  60  per- 
1  manager,  rent.  Training  of  operators  con- 
en  Schoen-  verting  from  manual  operation 
in  applica-  to  tape  perforation  is  accom- 
ting  trades  plished  in  from  12  to  16  weeks, 
r  Linotype  Before  training  is  undertaken, 
rmed  time  conducts  an  appraisal  of 


Stei'BE.nville,  0.  basement,  which  along  with  the 
The  Steubenville  Herald-Star,  first  and  second  floors,  is  serv- 
Ohio’s  second  oldest  newspaper,  iced  by  an  elevator, 
moved  to  a  new  45,000-square-  The  engineering  company  of 
foot  plant  designed  with  the  con-  Charles  T.  Main  Inc.,  of  Boston, 
venience  of  the  public  and  em-  in  designing  the  new  building, 
ployees  in  mind.  made  it  possible  to  isolate  the 

The  building  housing  the  32,-  editorial,  business  and  clerical 
000  circulation  daily  features  on  functions  away  from  the  noise 
the  outside  an  overhanging  of  the  production  equipment, 
•second  floor  which  provides  while  not  interfering  with  corn- 
weather  protection  for  people  munication  and  material  flow, 
entering  the  front  of  the  build-  Frank  Seward,  Herald-Star 
ing.  production  manager,  was  in 

Departments  requiring  direct  charge  of  the  building  project 
public  access,  such  as  classified  for  Thom.son-Brush  Moore 
advertising,  subscription,  circu-  New.spapers,  the  parent  organi- 
lation  etc.  have  been  located  on  zation. 
the  first  floor  adjacent  to  the  • 

‘^Th;  second  floor,  of  the  two- 

floor  structure,  contains  the  Mergenthaler  Linotype  Corn- 
editorial  department,  composing  pany,  is  offering  free  a  sample 
room,  stereo  and  studio,  as  well  of  its  Lino-Brite  stabilization 
as  a  lunchroom  for  employees,  paper  and  chemicals.  The  paper 
Part  of  the  second  floor  has  may  be  used  in  photocomposition 
been  set  aside  for  a  photoengrav-  systems  and  will  be  available 
ing  department.  Air  condition-  in  four,  six,  eight,  and  eleven- 
ing  equipment  is  located  on  the  inch  width  rolls, 
roof.  A  sample  roll  may  be  obtained 

Boilers,  chillers,  water  pumps,  by  writing  to  Norman  White, 
an  air  compressor,  and  the  ink  Mergenthaler  Linotype  Corn- 
tank  are  all  located  in  a  partial  pany,  Plainview,  N.Y. 


Culliton  Falk 

JAMES  CULLITON,  a  former 
building  superintendent  for  Gan¬ 
nett  Rochester  Newspapers,  has 
been  appointed  an  assistant  pro¬ 
duction  manager  for  the  stereo¬ 
type,  pressroom,  and  mailroom  de¬ 
partments.  He  began  with  Gannett 
in  1938  at  the  former  Gannett 
color  plant  which  produced  comics 
until  1954. 


JAMES  WATSON  WEBB 
A  Biography 
By  James  L.  Crouthamel 


"An  engrossing  full-length  portrait  and 
analysis  of  this  newspaper  publisher  from 
the  era  of  the  ‘giants  of  personal  journalism’ 
in  the  mid-nineteenth  century.  From  soldier 
to  publisher  to  diplomat,  Webb  is  revealed 
as  an  energetic,  volatile,  bombastic  and  self- 
seeking  man  of  talent  but  limited  foresight.” 
—Harold  L.  Nelson,  Director,  The  Univer¬ 
sity  of  Wisconsin  School  of  JourruUism 
272  pages.  $10.00 

2:3  WESLEYAN  UNIVERSITY  PRESS 

Middletown,  Connecticut  06457 - 


CATEGORIES  OF  COMPETITION.  1- NEWSPAPERS:  For  a  dis¬ 
tinguished  news  or  feature  story  or  series  in  a  United  States 
newspaper  of  general  circulation  published  daily,  Sunday  or 
at  least  once  a  week.  Sunday  supplements  with  nationwide 
distribution  will  be  considered  in  the  magazine  category. 

2- MAGAZINES;  For  a  distinguished  article  or  articles  in  a 
United  States  magazine  of  general  circulation  published 
weekly,  monthly,  quarterly  or  at  other  regular  intervals. 

3- EDITORIAL:  For  distinguished  editorial  writing  in  a  United 
States  newspaper  of  general  circulation  published  daily, 
Sunday  or  at  least  once  a  week  or  on  a  U.S.  radio  or  television 
station  or  network.  4-RADIO;  For  distinguished  reporting  on 
medicine  or  health  on  a  United  States  radio  station  or  network. 


5-TELEVISION:  For  distinguished  reporting  on  medicine  or 
health  on  a  United  States  television  station  or  network.  The 
awards  will  not  be  given  for  work,  however  excellent,  that 
involves  primarily  the  relaying  of  medical  knowledge  to  the 
medical  profession  and  to  allied  professions.  Members  of  the 
medical  profession,  medical  associations  and  their  employees 
are  not  eligible. 


AWARDS  AND  PRESENTATION.  The  award  in  each  of  the  five 
categories  will  consist  of  $1,000  and  an  appropriately  in¬ 
scribed  plaque.  The  awards  will  be  presented  at  a  time  and 
place  to  be  selected  by  the  Awards  Committee. 


For  complete  information  on  rules  and  regulations,  submission  of  entries  and  deadline  dates,  write  to: 
MEDICAL  JOURNALISM  AWARDS  COMMITTEE 

AMERICAN  MEDICAL  ASSOCIATION  535  N.  Dearborn  St.,  Chicago,  Illinois  60610 


to  recognize  journalism  that 
contributes  to  a  better  public 
understanding  of  medicine 
and  health  in  the  United  States. 

the  American  Medical 
Association ’s 

Medical  Jc 

AWARDS 
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Offset  press 
is  ^diamond’ 
for  birthday 

Elyria,  Ohio 

The  Chronicle-Telegram  has 
(Hven  itself  a  $1.5  million  50th 
birthday  gift,  climaxing  the 
daily’s  third  expansion  pro¬ 
gram  in  20  years. 

The  “gift”  is  a  Goss-Metro 
offset  press.  First  copies 
streamed  from  the  new  press 
August  25  at  the  rate  of  60,000 
per  hour,  on  their  way  to  more 
than  30,000  subscribers. 

The  C-T  is  modest  in  claim¬ 
ing  50  years,  for  it  is  the  sole 
survivor  of  25  newspapers 
which  date  back  to  July  24, 
1829.  The  mergers,  failures  and 
sales  of  the  paper’s  predecessors 
ended  up  in  1919  with  emer¬ 
gence  of  the  Chronicle-Tele- 
gr&m. 

Operations  computerized 

The  city’s  first  paper  was 
printed  on  a  wooden,  two-pull 
Ramage  press  in  a  plant  whose 
total  equipment  cost  was  $208.50. 

The  new  press  can  handle 
up  to  80  pages,  making  good 
use  of  full  color  for  both  news 
and  advertising. 

As  another  part  of  its  mod¬ 
ernization  program,  the  C-T 
has  computerized  its  business 
office  and  type-producing  facili¬ 
ties. 

Installation  of  two  IBM 
1130s  was  completed  as  another 
part  of  the  golden  anniversary 
progfram.  One  is  used  solely  for 
type  and  headline  production. 
The  second,  installed  for  ac¬ 
counting  and  business  office 
purposes,  also  serves  as  a 
backup  unit  for  the  production 
computer. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Inveatigat*  tha  developments 
that  are  taking  place  —  in¬ 
creased  population,  industrial 
development,  high  standard  of 
living,  and  the  mounting  suc¬ 
cesses  of  over  800  U.  S.  com¬ 
panies  that  are  operating  and 
have  $500,000,000  invested  in 
Austraiia. 

To  ktfp  in  touch  with  marhctini. 
aSrortitinf,  publithini  and  iraphic 
arts  in  Australia  read 

NEWSPAPER  NEWS 

rubUthad  fartmigklly 

Awwual  SubMriwtiM  tw  U.SJk.  OASAW 
Paraeata  anal  ba  made  bp 
baokdrafl  ia  AnetraUaa  cuneacy 
Camar  Butt  It  Cllsicll  Sts.,  Surry  Hills 
Sylnty,  Australia 
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Fairchild  shows 
type  computer 
for  dual  output 


OTTO  B.  SCHOEPFLE  pressed  the  button  to  start  the  Elyria 
Chronicle-Telegram's  run  as  Ohio's  largest  offset  daily.  From  left 
are,  Arthur  D.  Hudnutt,  vicepresident;;  Joseph  J.  Bakos,  pressroom 
foreman;  John  Peeks,  Goss  representative;  Schoepfle;  Roy  Reisinger, 
advertising  director  emeritus;  Melvin  Shook,  production  manager. 


PRESSROOM  FOREMAN  Joseph 
Chronicle-Telegram's  letterpress, 
of  the  C-T  were  printed  on  the 


J.  Bakos  marks  the  last  run  on  the 
An  estimated  125  million  copies 
press  since  its  installation  in  1951. 


Software  contract 
awarded  Aspen 


A  three  year  contract  for  the 
purchase  of  special  software  and 
software  maintenance  has  been 
awarded  Aspen  Computype  Inc. 
by  the  Harris-Intertype  Corp., 
for  Harris’  Fototronic-CRT 
typesetter. 

The  system  will  be  used  in 
conjunction  with  existing  soft¬ 
ware  for  the  Fototronic,  a  com¬ 
puter  driven  electronic  page- 
generator,  which  according  to 
Harris,  has  the  capability  of 
typesetting  a  full  newspaper 
page  in  under  10  seconds. 

The  contracted  cost  of  the  As¬ 
pen  software  system  was  said 
to  be  between  $200,000  and 
$500,000,  by  Aspen  President, 
Jfohn  F.  Horty.  Aspen  Compu¬ 
type  is  a  division  of  Aspen  Sys¬ 
tems  Corp. 

Aspen  Computype  has  been  in 


Direotor-at-large 


San  Francu^oo 

Fairchild  Graphic  Equip¬ 
ment,  a  division  of  Fair^ild 
Camera  and  Instrument  Cor¬ 
poration,  unveiled  its  high 
speed  typesetting  computer,  the 
Comp/Set  330-1,  at  the  Pacific 
Newspaper  Mechanical  Con¬ 
ference  here  last  week. 

The  new  computer,  with  pro¬ 
grams  for  both  hot  metal  and 
phototypesetting,  is  available 
for  immediate  delivery. 

In  announcing  the  addition  of 
the  Comp/Set  330-1  to  the  Fair- 
child  line  of  equipment  for  au¬ 
tomatic  typesetting,  Richard  J. 
Robinson,  general  manager, 
stated,  “The  Comp/Set  330-1  is 
the  first  of  a  series  of  new  prod¬ 
ucts  designed  specifically  for 
the  improved  automation  of 
typesetting.  Fairchild  is  now 
concentrating  on  a  total  sys¬ 
tems  concept  of  typesetting  of 
which  the  Comp/Set  computer 
is  an  essential  part.  To  back 
up  the  computer  we  have  added 
highly  trained  computer  spe¬ 
cialists,  including  progp’am- 
mers,  to  our  staff.” 


photocomposition  and  software 
for  the*  printing  and  publishing 
industry  over  the  past  11  years. 

Aspen  Systems  is  the  devel¬ 
oper  of  Aspensearch  IV,  a  sys¬ 
tem  for  computerized  storage 
and  retrieval  of  the  full  text  of 
documents.  Computer  tapes  used 
for  searching  can  also  be  coded 
for  photocomp  so  that  only  a 
single  keyboarding  ia  needed. 


Chattanooga 
The  executive  committee  of  the 
Southern  Newspaper  Publishers 
Association  has  appointed  Holt 
McPherson,  editor  of  the  High 
Point  (N.  C.)  Enterprise,  as  a 
director-at-large  to  succeed 
John  F.  McGee,  who  recently 
moved  from  the  Columbia,  S.  C. 
newspapers  to  Knight  News¬ 
papers  in  Miami.  McPherson  is 
chairman  of  SNPA’s  Schools  of 
Journalism  Committee. 


The  Comp/Set  330-1  offers  a 
modular  or  “building  block”  de¬ 
sign  which  will  provide  the 
user  with  a  wide  range  of  ex¬ 
pansion  options  as  his  typeset¬ 
ting  requirements  increase  or 
change.  The  basic  Comp/Set 
330-1  has  an  8K  memory  that 
can  be  modified  to  4K  or  ex¬ 
panded  to  32K.  A  variety  of 
peripheral  equipment  including 
disc  storage  for  mass  memory, 
printers,  and  cathode  ray  tute 
editing  terminals  are  available. 

One  of  the  new  computer’s 
features  is  its  versatile  two 
throughput  capability.  Using 
two  sets  of  readers  and 
punches,  the  Comp/Set  330-1  is 
capable  of  processing  two  to¬ 
tally  different  inputs,  such  as 
news  and  classified  composition, 
simultaneously. 

With  two  throughputs,  the 
speed  of  the  Comp/Set  330-1 
is  24,000  newspaper  lines  per 
hour,  Robinson  said.  The  unit 
does  not  require  an  air  condi¬ 
tioned  or  any  other  special  en¬ 
vironment,  and  incorporates  the 
most  recently  developed  inte¬ 
grated  electronic  circuitry. 

Fairchild  will  furnish  the 
programming  and  other  soft¬ 
ware  for  the  computer.  The 
program  library  will  support 
existing  tape  operated  typeset¬ 
ting  equipment  and  programi 
will  be  provided  for  new  equip¬ 
ment  as  the  need  arises.  Pro¬ 
grams  for  business  ooeratiow 
will  also  be  available. 


EDITOR  8L  publisher  for  September  13,  I9d9 


Joe  Dombrotlii  (right),  Seminar  Chairman,  receives  award  from 
Sol  Goldberg,  Cornell  University's  Director  of  Visual  Services,  and 
the  seminar's  official  host.  Dombroski,  of  Long  Island's  Newsday, 
was  active  in  organizing  the  annual  reunion  of  photographers. 

editor  ac  PUBLISHER  for  September  13,  1969 


INTENT  AUDIENCE — not  a  head  droops  as  photographers  listen 
to  one  of  many  informative  lectures  given  during  their  seminar. 


ANIMATED — Jack  Diamond,  central  New  York  State's  leading 
exponent  of  "Umbrella  Lighting,"  demonstrates  portraiture  and  tv 
coverage  with  35mm. 


Ithaca,  N.Y. 

Cornell  University  and  its  beautiful  campus  were 
all  but  empty  over  a  reeent  weekend  as  the  majority 
of  students  were  home  on  summer  vacations.  But 
a  score  of  press  photographers  convergetl  on  the 
area — not  to  shoot  spectacular  pictures  as  they  had 
a  few  months  ago,  but  rather  to  gather  information 
during  the  weekend  Business  and  Education  Sem¬ 
inar  of  the  National  Press  Photographers  Associ¬ 
ation.  (Region  2). 


Ad  linage 
for  July 

Th«  lin<g*  tabulation  shown  hara  ha! 
boon  conipilad  by  Ma<tfla  Racords,  Inc. 
for  aiclusiva  publication  by  Editor  h 
Publithor.  Thay  may  not  bo  printad  or 
publishad  in  any  rorm  without  oxplicit 
pormission  from  Madia  Racords,  Inc. 

Excapt  whara  othar  figuros  aro  spacif- 
cally  shown  tha  following  footnotas  apply 
to  Madia  Racords.  July  IM?  Linages 
■Includes  35.«1S  lines  FAMILY  WEEKLY 
tincludos  2S.55f  lines  THIS  WEEK 
iincludas  27.7M  lines  PARADE 
Jtlncludas  18.111  lines  WEEKEND. 

1989  1988 

AKRON,  OHIO 

Beacon  Journa|.a  .  2,882,345  2,497,847 

§Baacon  Journal-S  _  888,171  880,880 

Grand  Total  .  3,748,518  3,378,707 

ALIANY,  N.Y. 
t'Knickarbockar- 

News-a  .  1,851,939  1,157,318 

Times  Un!on-m  .  1,225,318  1,170,855 

t$Timas  Union-S  .  848,810  875,930 

Grand  Total  .  3,523,887  3,003,901 

ALIUQUEROUE.  N.M. 

Journal-m  .  1,894,011  1,821,834 

(Journal-S  .  583,878  523,411 

Tribuna-a  .  1.947,408  1,855,701 

Grand  Total  .  4,405,295  4,200,748 

ATLANTA.  GA. 

Constitution-m  .  2,744,588  2,399,318 

Journal-a  .  3,395,727  3,158,805 

Journal  8  Constitution  s  1,158,188  1,102,518 

Grand  Total  .  7,298,481  8,858,439 

NOTE:  Part  run  advartising  included; 

Journal-a  1989—3,395,727  includes  158,582 
linat;  1988—3,158,805  includes  97,189  lines. 

■ALTIMORE,  MD. 

(NewsAmarican-S  ....  571,541  545.985 

Naws-Amarican-a  .  I,4W.093  1,429,858 

Sun-m  .  1,482,227  1.354,323 

Sun-a  .  2,038,500  1,948,429 

tSun-S  .  1,341,874  1,323,285 

Grand  Total  .  8.901.235  8,801,880 

NOTE:  Part  run  advartising  incluoad; 

Naws-Amarican-S  1989 — 571,541  includes  8,- 
800  lines  a  1989—1,489,093  includes  23,800 
line!. 

lANGOR,  ME. 

Nawt-m  .  870,445  937,899 

■ATON  ROUGE.  LA. 

Advocate  (Sea  Note)..  1,934.288  1,889,277 
lAdvocata-S  .  481,048  481,714 

Grand  Total  .  2.415.334  2,330,991 

NOTE:  Stata-Times-a  8  Advocata-m  sold 
in  combination.  Linage  of  one  edition, 
Advocate-m,  is  shown. 

BINGHAMTON.  N.Y. 

Prass-e  .  1,402,438  1,454,157 

(Prass-S  .  382,955  388,587 

Sun-lullatin-m  .  395,847  433,370 

Grand  Total  .  2,181,240  2,254,114 

BIRMINGHAM,  ALA. 

Post-Harald-m .  1,185,121  l.094,IU 

Naws-a  .  2,071,813  1,989,417 

fNaws-S  .  890.933  708,737 

Grand  Total  .  3,947,887  3,792,320 

NOTE:  Part  run  advartising  included; 

Naws-a  IH9  —  2,071,813  inefudas  88,328 
linat;  1988-1,989,417  includes  58,337  lines. 

BOSTON.  MASS. 

Record  Amarican-d  ....  828,482  803,088 

Advartisar-S  .  320,710  337,505 

Globa-a  .  1,412,218  1,425,307 

Globa-m  .  1,541.023  1,550,232 

^Globa-S  .  1,355,139  1,192,597 

Herald  Travalar-m  ....  1,057,028  1.050.530 
tHarald  Travalar-S  ...  897,021  888,592 

Grand  Total  .  7,011,821  8,825,851 

NOTE:  Globa-a  publitbad  five  days  a 
weak  only.  Elfactiva  January  4,  1989. 

BUFFALO,  N.Y. 

Courier  Eiprats-m  ....  1,095.821  1,203,453 

(Courier  E«prats-S  _  877,928  788,292 

fEvaning  Nawt-a  .  2,728,100  2,894,730 

Grand  Total  .  4,899,847  4,884,475 

48 


GENERAL  AND  AUTOMOTIVE  LINAGE 
JULY  AND  nRST  SEVEN  MONTHS  1969-1968 

( 14  City  Total — 6  and  7  Day  Basis)  Madia  Records 

JULY  FIRST  SEVEN  MONTHS 

1969  vs  1968  1969  vs  1968 


1989 


1988 


GENERAL 

% 

%of 

% 

%of 

(Selected  Classifications) 

Gain  or  Loss 

Total 

Gain  or  Loss 

Total 

Alcoholic  Beverages  . 

—  13.2 

5.7 

—  4.3 

6.0 

Foods  . 

+  4.9 

7.7 

—  1.9 

8.9 

Baby  Foods  . 

—  55.2 

0.0 

—  26.5 

0.1 

Baking  Products . . 

—  25.8 

0.3 

—  20.1 

0.6 

Beverages  . 

—  0.9 

1.5 

—  22.6 

1.2 

Cereals  &  Breakfast  Foods  . 

+  15.2 

0.3 

-1-  25.4 

0.4 

Condiments  . 

+  41.1 

1.3 

+  39.3 

1.2 

Dairy  Products  . 

—  26.1 

0.9 

—  9.8 

l.l 

Frozen  Foods  . 

—  24.3 

0.4 

—  19.3 

0.8 

Meats  A  Fish  . . 

+  31.7 

1.2 

—  8.1 

0.8 

Industrial  . 

+  89.5 

2.9 

-t-  15.0 

2.1 

Insurance  . 

—  3.6 

1.7 

+  17.6 

2.2 

Medical  . 

•f  38.6 

1.4 

+  6.9 

1.3 

Public  Utilities . 

—  18.5 

2.2 

—  7.4 

2.6 

Publishing  &  Media  . 

+  10.3 

9.1 

+  3.6 

9.2 

Radio,  TV  &  Phonographs  . . . 

—  42.6 

1.0 

+  18.0 

2.2 

Sporting  Goods,  Cam.  &  Photo 
SuppI . 

+  77.4 

0.7 

+  19.0 

1.0 

Tobacco  . 

+  3.5 

2.2 

—  13.0 

2.0 

Toilet  Requisites  . 

—  10.2 

1.8 

—  7.5 

1.8 

Dentifrices  . 

30.5 

0.3 

-b  8.5 

0.3 

Men's  Toiletries . 

—  32.5 

0.2 

—  63.6 

0.2 

Perfumes  &  Cosmetics . 

—  2.5 

1.0 

+  2.6 

0.8 

Toilet  Soaps  . 

—  69.8 

0.0 

+  39.5 

0.1 

Transportation  . 

—  2.6 

12.5 

-f-  10.3 

13.7 

Airways  . 

—  3.5 

8.9 

+  4.2 

9.0 

Bus  Lines  . 

—  25.9 

0.4 

—  25.4 

0.3 

Railroads . 

—  29.4 

0.2 

+  16.9 

0.6 

Steamships  . 

•f  12.1 

1.3 

+  28.0 

1.5 

Tours  . 

—  3.4 

1.4 

—  37.1 

2.1 

Wearing  Apparel  . 

+  59.1 

0.5 

—  4.9 

1.2 

AUTOMOTIVE 
(Selected  Classifications) 
Gasolines  &  Oils  . 

.  -f  57.1 

2.2 

—  15.8 

1.5 

Passenger  Cars — New  . 

.  —  2.7 

13.9 

—  6.2 

13.7 

Tires  &  Tubes  . 

.  +  12.9 

4.5 

+  14.9 

3.5 

Trucks  &  Tractors  . 

.  —  87.5 

0.0 

—  30.9 

0.3 

LINAGE  INDEX  FOR  52  MEDIA  RECORDS  CITIES— JULY 

TOTAL  GENERAL  . 

.  -1-  3.7 

56.8 

-b  6.3 

62.3 

TOTAL  AUTOMOTIVE  . 

.  +  7.8 

43.2 

+  l.l 

37.7 

TOTAL  GENERAL  AND 
AUTOMOTIVE  . 

.  +  5.4 

100.0 

+  4.3 

100.0 

NOTE:  Part  run  advertising  included; 
Courier  Exprats-m  1989 — 1,095  821  includes 
14,400  linat;  1988—1,203,453  lines.  Courier 
Exprass-S  1989—877.928  Includes  29.000 
linat;  1988  788,292  includes  33,800  linat. 
Waning  Nawt-a  1989 — ^2,728,100  Includes 

117,504  lines;  1988—2,894,730  includes  118,- 
320  lines. 

CAMDEN.  N.J. 

Couriar-Post-a  .  1,921,495  1,809,443 

CHARLOTTE,  N.C. 

Naws-a  .  1,784,838  1,398,790 

Obsarvar-m  .  2,304,712  2,130,544 

(Obsarvar-S  .  708,358  870,079 

Grand  Total  .  4,795,708  4,199,413 

CHICAGO,  lU. 

Tribuna-m  .  3,911,098  3,539,788 

Tribune-S  .  1,878,085  1,588,341 

tDaily  Nawt-a  .  1,848,531  1,821,900 

Amarican-a  .  939,895 

Amar!can-S  .  358,359 

Sun-Timat-m  .  2,140,213  2.108.548 

iSun-Timet-5  .  1.082.709  921,355 

Today-a  .  753,380  . 

Today-S  .  280,378  . 


3,103,881  linat  includes  131,988  lines.  Timnt 
Harald-S  1989—993.484  linat  includes  18,533 
lines; '  198^939,872  linat  includes  I9,2C0 
linat. 

DAYTON,  OHIO 

Joumal-Harald-m  .  2,473,987  2,315,517 

Nawt-a  .  2,538,093  2,458,128 

iNawt-S  .  731.318  853.014 

Grand  Total  .  5.741.378  5.428.887 

DENVER,  COLO, 

Rocky  Mt.  Naws-m  ....  2,728,249  2,488,737 
(Rocky  Mt.  Nawt-S  ...  475.854  450.2S9 

Post-a  .  3,083,834  3,017,518 

Post-S  .  989.483  999.231 


Grand  Total  .  7.257.220  8.955.743 

NOTE;  Part  run  advertising  Included; 
Post-a  1989—3,083.834  includes  174,310  lines; 
1988—3,017,518  includes  193,402  linat. 

DES  MOINES.  IOWA 

Ragistar-m  .  838,232  814,039 

Tribuna-a  .  1,228,001  1.254.910 

tRagistar-S  .  490,348  429.509 

Grand  Total  .  2,352,581  2,298,458 

NOTE;  Part  run  advartising  included; 
Tribune-a  1989—1,228,001  Includes  108,382 
linat;  1988—1,254,910  includes  88,220  lines. 
Raglstar-S  1989—490,348  includes  104,393 
linat;  1988-429.509  includes  80.504  linat 


DETROIT,  MICH. 

Free  Prats-m  .  1,831,850 

(Free  Pratt-S  .  537,009 

Naws-a  .  3,253,347 

Nawt-S  .  1,152,574 


Grand  Total  .  8,574,580  . 

NOTE;  Part  run  advertising  included; 
Fraa  Pratt-m  1989—1,831,850  indudat  43,239 
lines.  Fraa  Pratt-S  1989—537,009  includes 
87,308  linat.  Nawt-a  1989-3,253,347  in¬ 
cludes  549,378  linat.  Nawt-S  1989-1,152,- 
574  includes  88,478  lines. 

NOTE;  All  newspapers  not  published 
July  I  through  31,  1988  due  to  strike  con¬ 
ditions. 

DOVER.  DEL. 

Dalawara  Stata-News-a  985,050  . 

NOTE;  Delaware  State-News  published  5 
days  a  weak  only. 

DULUTH.  MINN. 

Harald-a  . 

Nawt-Tribuna-m 


Grand  Total 


NOTE:  Part  run  advertising  included; 
Pott  8  Timas  Star-a  1989—2,353.938  Includes 
78,224  linat;  1988-2,358,423  Includes  42,532 
lines. 

CLEVELAND,  OHIO 

Plain  Daalar-m  .  2,785,419  2.708.052 

Plain  Daalac-S  .  1,404,558  1,330,078 

Pratt-a  . .  3,020,858  2.844,811 

Grand  Total  .  7,210,833  8,880  739 

NOTE;  Part  run  advartising  Incluoad; 
Plain  Daalar-m  1989 — 2,785,419  includes  47,- 
380  linat;  1988—2,708,052  Unas.  Plain 
Daalar-S  1989-1, 404,558  indudat  80,518 
linat;  1988—1,330,078  Includes  48,102  lines. 
Prast-a  1989—3,020.858  includes  837,312 
linat;  1988—2,844,811  includes  581,552  linat. 


Star  Gaiatte-d 
*Talagram-S 


772,778 
,  717,058 

495,885 

742,345 

(80,449 

491,577 

1,985,721 

1,914,371 

,  TEX. 

.  I,(27,97( 

.  403,0(9 

.  1,(50,339 

l,52(,057 

359,195 

1,5(3,855 

.  3,(81,384 

3,449,107 

N.Y. 

,  1,029,970 
.  320,5(1 

9(4,321 

320,4(3 

.  1,350,531 

1,284,784 

PA. 

.  581,718 

.  237,498 

1,385,834 

478,992 

COCOA.  FLA. 

Today-e  .  1,448,088 

tToday-S  .  430,795 


Grand  Total 


1,878,881 


COLUMBUS,  OHIO 

Dispatch-a  .  2,918,802  2,782,524 

Dispatch-S  .  1,424,279  I.3U.439 

Citizan-Journal-m  .  1,113,854  1.035.535 


Grand  Total  . 11,850,372  11,258,184 

NOTE;  Part  run  advertising  included; 
Tribuna-m  1989-3.91 1,098  includes  832.273 
lines;  1988-3,539,788  includes  857,841  lines. 
5  1989—1,878,085  includes  328,208  linat; 
1988—1,588,341  includes  293,251  linat.  Daily 
Nawt-a  1988—1,821,900  includes  32,548  linat. 
Sun-Timat-S  1989—1,082.709  includes  142,570 
linat;  1988—921,355  includes  154,959  linat. 

CINCINNATI,  OHIO 

Enguirar-m  .  2,501,171  2,217,737 

Enguirar-S  .  1,245,888  1,218,923 

Pott  S  Timas-Star-a  ...  2,353,938  2,358,423 
Grand  Total  .  8,100,977  5,793,083 


Grand  Total  .  819,218  1,884,828 

NOTE;  Nawt-m  B  Timat-a  are  told  In 
optional  combination.  Linage  of  one  edi¬ 
tion.  Timat-e,  It  shown. 

NOTE;  Ail  nawtpapart  not  published 
July  I  through  15,  1989  dua  to  strike  con¬ 
ditions. 

EVERETT,  WASH. 

Harald-a  .  1,728,788  1,589,983 

FORT  LAUDERDALE,  FLA. 

Nawt-a  .  2,871,947  2.413.847 

tNaws-S  .  979,809  899,578 

News-sat  .  45l,n3  418,853 

Grand  Total  .  4,303.479  3.730.078 

NOTE;  Nawt-a  published  5  days  a  week 
only. 

FORT  WAYNE,  IND. 

Journal  Gazatta-m  ....  1,701,380  1.530.091 

(Journal  Gazatta-S  ...  887,018  590.510 

Newt  Santinal-a  .  2,138,781  1,982.298 

Grand  Total  .  4,507,157  4,082. 9W 

Grand  Total  .  8,399,445  7,743,185  FORT  WORTH,  TEX. 

NOTE;  Part  run  advertising  included;  Star-Talagram-m  .  1,728,325  1,420  711 

Nawt-m  1989—3.324  120  linat  includes  72.-  Star-Talagram-a  .  2,571,058  2,198  291 

520  linat;  1988— 2,910,922  linat  Includes  125,-  (Star-Talagram-S  .  8(8,111  858  995 

120  linat.  Nawt-S  1989— 8M,I3S  linat  lr>-  Pratt-a  .  512,432  443  531 

clodat  12,000  linat;  1988—788,710  lines  in-  ’Pratt-S  .  188,014  110  801 

eludes  2,818  linat.  Timas  Harald-a  1989—  .  — — 

3,213,728  linat  includes  105,908  lines;  1988—  Grand  Total  .  5,845,938  5,03:  329 

EDITOR  8C  PUBLISHER  for  September  13,  1‘'69 


Grand  Total 


5.454,735  5.184,498 


DALLAS,  TEX. 

Naws-m  .  3,324,120  2.910.922 

tNaws-S  .  8M.I3S  788,710 

Timas  Harald-a  .  3,213,728  3,103,881 

(Timas  Harald-S  .  993,484  939,872 


FRESNO,  CALIF.  LAM 

le  -•  .  1,551,251  l,M3,075  Eagl«-Tribun«-d 

(B  .  537,030  511,438 

Grand  Total  .  2,088,281  2,274,5n 

GLENS  FALLS,  N.Y. 

Po  »-Star  (Sta  Note)  ..  884,532  817,321 

NOTE:  Post  Star-m  E  T!mat-o  sold  in 
coTibination.  Linaga  of  ona  adition.  Post 
Mar-m,  is  shown. 

GRAND  RAFIDS,  MICH. 

Pr>ss-a  .  2,552,550  2,535,544 

fP'ess-S  .  534,725  502,038 

Grand  Total  .  3,347,275  3,238,542 

HACKENSACK,  N.J. 

Rt  ord-a  .  2,020,313  2,425,382 

•Record-S  .  412,822  . 

Grand  Total  .  2,433,135  2,425,382 

NOTE:  Part  run  advartisinq  includad; 

Record-a  1353—2.020,313  includas  185,233 
linns;  1358—2,425,382  includas  453.387  linas. 

NOTE:  Racord  Call-S  first  publication 
Saptambar  23,  1358.  Racord-a  publishad 
five  days  a  waak  only,  affactiva  Octobar 
IS.  1358. 

HARTFORD,  CONN. 

Courant-m  .  1,555,325  1,533,451 

JCourant-S  .  878,014  815,327 

Timas-a  .  1,553,035  1,353,713 

fTimas-S  .  372,375  . 

Grand  Total  .  4,585,411  4.303,507 

NOTE:  Part  run  advartisinq  includad; 

Timas-S  1353—372,375  includas  113,808  linas. 

Timas-a  1353—1.353,713  includas  35,000  linas. 

NOTE:  Timas-S  first  publication  Sap¬ 
tambar  IS,  1356.  Timas-a  publishad  fiva 
days  a  waak  only,  affactiva  Saptambar  14, 

1368. 


MINNEAPOLIS,  MINN. 

Tribuna-m  .  2,052,042  1,725,133  Tribuna-a 

Star-a  .  2,353,155  2,750,702  §Tribuna-S 

tTribuna-S  .  1,211,078  1,215,511 

Grand  Total  .  5,242,275  5,702,505 

NOTE:  Part  run  advartisinq  includad; 

Star-a  1353  —  2.353,155  includas  485,331 
linas;  1353—2,750,702  includas  502,110  linas. 

MODESTO,  CALIF. 

Baa-a  .  1,335,553  1,127,532 

§Baa-S  .  222,354  214,555 

Grand  Total  .  1.558,013  1,342,357 

NOTE;  8aa-a  publishad  5  days  a  waak 
only. 

MONTREAL.  CANADA 

.tStar-a  .  2,510,355  2,330.557 

Gaiatta-m  .  1,373,233  1,255,757 

La  Prassa-a  .  2,558,213  2,522,830 


Arkansas  Gaxatta-m  ...  1,315,137  1,402,155 
iArkansas  GaiaHa-S  ..  331,852  332,341 

Arkansas  Damocrat-a  ,.  324,nS  323,844 

tArkansas  Damocrat-S  .  245,047  33S,3n 

Grand  Total  .  2,875,331  3,053,730 

LONG  REACH,  CALIF. 

tndapandant-m  .  2,270,535  2.247,043 

SIndapandant  Prass 

Talag^ram-S  .  544,522  57S.3SI 

Prass  Talagram-a  .  2,481,373  2,052,243 

Grand  Total  .  5,337,237  4,385,237 

NOTE;  Part  run  advartisinq  includad; 
Indapandant-m  1353  —  2,270,535  includas 
272,538  linas;  1358—2,247,043  includas  183,- 
415  linas.  Prass  Talaqram-a  1353 — 2,481,373 
Includas  2n.538  linas;  1358—2,052,243  In¬ 
cludas  183,415  linas. 

LONG  ISLAND,  N.Y. 

Nawsday  Suffolk-a  ....  2,474,505  2,232,023 
Nawsday  Nassau-a  ....  2,588,045  2,351,083 

Grand  Total  .  5,052,551  4,553,112 

LONG  ISLAND  SUFFOLK.  N.Y. 

Sun-m  .  725,040  . 

LOS  ANGELES.  CALIF. 

Timas-m  .  5,553,200  5,207,753 

Timas-S  .  3,238,352  3,258,218 

Harald  Examinar-a  ....  1.280.708  1,334,343 
Harald  E>aminar-S  ....  358,453  441,134 

Grand  Total  . 10.445.723  10,302,054 

NOTE;  Part  run  advartisinq  includad; 
Timas-m  1353—5,553,200  Includas  357,775 
linas;  1358—5,207,753  includas  851,351  linas. 
Timas-S  1353-3,238,352  includas  1,074,358 
linas;  1358  —  3,258,218  includas  1,257,242 
linas. 


Grand  Total  .  3,110,008  3,080,365 

NOTE:  Tribuna-S  I343--4M5,278  includas 

11,220  linas  of  part  run  advartisinq. 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  1,500,714  I.425.I3S 

Oklahoman-S  .  540,232  505,005 

Timas-a  .  1,544,431  1,357.308 

Journal-m  .  838,773  . 

tJournal-S  .  248,133  . 

Grand  Total  .  4,832,235  3,287  443 

NOTE;  Part  run  advartisinq  incluoad; 
Oklahoman-m  1353 — 1,500,714  includas  133,- 
717  linas;  1358-1,425,135  includas  153,341 
linas.  Timas-a  1353-1,544,431  includas  133,- 
031  linas;  1358—1,357,308  includas  125,550 
linas.  Journal-m  1353-^38,773  includas  57,- 
852  linas.  Journal-S  I353-— 248,133  includas 
13,437  linas. 

NOTE;  Journal-m  8  S  not  measured  by 
Madia  Racords  in  1368. 


Grand  Total  .  5,551,827  5,280,204 

NOTE;  Star-a  includas  Waakand  Maqa- 
lina  linaga. 


World-Harald-d 

World-Harald-S 


Racord-a 


Grand  Total 


Santinal-m 
|Santinal-S 
Star-a  _ 


Grand  Total 


Bannar-a  _ 

Tannassaan-m 

Tannassaan-S 


Grand  Total  .  5,237,073  5,314.423 

NOTE;  Part  run  advartisinq  includad; 
Santinal-m  1353—2,752.558  includas  538,823 
linas;  1368—2.327.552  includas  534,555  linas. 
Santinal-S  1353—870,225  includas  153,536 
linas;  1358—750,511  includas  145,311  linas. 
Star-a  1353-2,504,230  includas  425,315 
linas;  1358-2,235,250  includas  447.533  linas. 


Grand  Total 


HONOLULU,  HAWAII 

Advartisar-m  .  2,430,558  2,051,427 

Star-Bullatin-a  .  2,453,387  2,305,242 

§Star-Bullatin  8 

Advartisar-S  .  527,7B3  550.3BI 

Grand  Total  .  5,527,744  5,008,050 

HOUSTON.  TEX. 

4,035,481  3,525,873 
1,232,415  1,051,321 
3,454,235  3,021.535 
1,047,553  305,043 

.Swnd  Total  .  3,780,850  8,505,384 

NOTE:  Part  run  advartisinq  includad; 
Chronicla-a  1353—4.036.481  includas  433,553 
hnas;  1358-3,525,873  includas  425,753  linas. 
Chronicla-S  1353—1,232,415  includas  105,450 
linas;  1358—1.051,321  Includas  54,135  linas. 
Post-m  1353  —  3,454,235  includas  373,272 
Hnas;  1358—3.021.535  Includas  323,125  linas. 
Fost-S  1353  —  1,047,553  includas  147,343 
linas;  1368—305,043  includas  35,043  linas. 

INDIANAPOLIS,  IND. 

Naws-a  .  2,208,035  2,205.124 

.  2,175,701  2,040.324 

.  1.121,358  375,175 

Grand  Total  .  5,505,535  5,223,224 


Journal  Couriar-m 

Ragistar-a  . 

Raqistar-S  . 

Raqistar  8  Journal- 
Couriar-sat  . 


PASADENA,  CALIF. 

Star-Naws-a  .  1,255,535  1.138.220 

$lndapandant-Star 

Naws-S  .  277,455  335,548 

Indapandant-m  .  1,157,328  338,548 

Grand  Total  .  2,530,380  2,412,515 

NOTE;  Indapandant-m  publishad  5  days 
a  waak  only, 

PATERSON.  N.J. 

Call-m  .  857,552  338,854 


Grand  Total 


Grand  Total  .  4,017,438  3,543,548 

NOTE:  Journal  Couriar-m  8  Raqistar-a 
publishad  5  days  a  waak  only. 


LYNN,  MASS. 


Chroni(la-a 
Chronicla-S 
Post-m  . . . . 
Post-S  . . . . 


NEW  ORLEANS,  LA. 

Timas-Picayuna-m  . 3,115,153  3 

T!mas-Picayuna-S  .  1,076.458  I 

Statas  8  Itam-a  .  1,353,387  I 

Grand  Total  .  5,154,524  I 

NOTE;  Statas  8  Itam-a  1353-1,35 
cludas  33,553  linas  of  part  run 
tisinq. 


MACON.  GA. 

Talagraph-m  .  1,045,533 

Naws-a  .  1,050,485 

§Talaqraph  8  Naws-S  .  254,775 

Grand  Total  .  2,371,735 

MADISON.  Wise. 

Capital  Timas-a  .  1,733,832 

SWisconsin  Stata 
Journal-S  .  555,844 


PEORIA.  ILL. 

Journal  Star  (Saa  Nota)  1,527,552  1.514,155 
^Journal  Star-S  .  483,287  483,058 

Grand  Total  .  2,115,833  2,103,224 

NOTE:  Journal  Star-m  8  Journal  Star-a 
sold  in  combination.  Linaga  of  only  ona 
adition — Journal  Star-a— is  shown. 


Timas-m 
Timas-S 
Naws-m 
Naws-S 
Post-a  . 


Grand  Total  .  2,305,575  . 

NOTE:  Capital  Timas-a  8  Mfisconsin 
Stata  Journal-m  sold  in  combination.  Lin- 
a^a  of  only  ona  adition — Capital  Timas-a 

—If  shown.  . 10,273,345  3,733.315 

NOTE:  Part  run  advartisinq  includad;i 
Naws-m  1353— 2.110,245  includas  845,830 
linas;  1358—1,335,071  Includas  638,822 
180,343  |j„„  N,wi.s  1353—1,433.372  Includas  844,- 
857  linas;  1358-1,408,352  includas  871,548 


MANCHESTER. 

Union  Laadar-d  . 

•Naws-S  . 

Grand  Total  .  I....,-.-  - - 

NOTE;  Sunday  Naws  is  sold  in  optional 
combination  with  tha  followinq  KJonday 
Union  Laadar. 


JACKSON,  MISS. 

Clarion  Ladgar-m  .  1,217,378 

§Clarion  Ladqar  8 

,.N«ws-S  .  402,341 

Daily  Naws-a  .  1,203.504 

Grand  Total  .  2,823,323 


Bullatin-a 

tBullatin-S 

inquirar-m 

Inquirar-S 

Naws-a 


NEW  YORK  IGUEENS),  N.Y. 

Long  Island  Prass-a  ..  1,411,082  1,252,032 
tILonq  Island  Prass-S..  544,525  510.348 

Grand  Total  .  1,355,708  1,773,040 


MEMPHIS,  TENN. 

Commarcial  Appaal-m  2,061,381  2,018,184 
Commarcial  Appaal-S  747,530  730,277 

Prass-Scimitar-a  .  1,552,738  1,535,238 

Grand  Total  .  4,372,303  4,403,533 

NOTE;  Part  run  advartisinq  includad; 
Prass-Scimitar-a  1353  —  1,552,738  Includas 
75,073  linas;  1358—1.535,238  includas  51,145 
linas. 


Grand  Total  .  8,233,051  7,873,100 

NOTE;  Part  run  advartisinq  Includad; 
Bullatin-a  1353-2.500,733  includas  554.15k 
linas;  1358—2.445.752  includas  438,437  linas. 
Bullatin-S  1353-813,240  includas  230,531 
linas;  1358 — 817,850  includas  333,733  linas. 
InquIrar-m  1353—2.043,815  Includas  213,254 
linas;  1358— 1.355. 182  includas  277,348  linas. 
Inquirar-S  1353— l,5n,3IO  Includas  422.332 
linas;  1358—1,538,200  includas  552,353 
iinas. 


JACKSONVILLE,  FLA. 

Timas-Union-m  .  2,222,741  2,173  027 

Timas-Union-S  .  710,353  743,151 

•'oui’nal-a  .  1,336,337  1,181,255 

Grand  Total  .  4,270.041  4,037,444 

JERSEY  CITY,  N.J. 

jarsay  Journal-a  .  1,253,877  1,241,542 

NOTE:  Part  run  advartisinq  includad; 
jarsey  Journal-a  1353—1.253.877  includas 
n.040  linas;  I358-I.24I.542  includas  55,513 
linas. 


NEW  YORK 

(EL  DIARIO-LA  PRENSA), 
El  Diario-La  Pransa-m..  375,175 
El  Diario-La  Pransa-S..  77,513 

Grand  Total  .  453,783 


•  PHOENIX,  ARIZ. 

^^f377  T20,70S  •  •  ••  A  ^ 

K«public>m  .  3.0St,3S3  2.4SS,I33 

Rapublic-S  .  8W,238  877,502 

WS,  VA.  Gaiatta-a  .  3,028,555  2.5M.53S 

1,575,231  1,403,153  -  - 

438,423  423.005  Grand  Total  .  5,384,237  5.201  873 

1,470,273  1,300,377 

"  piiTSiORGH.  pa. 

3,543,333  3,127,152  j  Sun-Tal.-m  1,087.403  1,113,053 

, , ,  ^  ^  Prass-a  .  2,212,708  2,048,345 

LL5,  N.Y.  tPr«ss-S  .  ...  1,137,585  1,044,545 

1,055,730  1,034,043  - 

288,410  253,013  Grand  Total  .  4.437,803  4.211,345 

—I  ■  ■  ■  1 1  NOTE:  Prtts  not  piiblishnd  July  I.  IH8 

I,3S4,I40  1,217,082  dut  to  striko  conditions. 


Grand  Total 


Courior>Naws-t 


i 


IVi9 


I9&8 


1949 


1966 


1969 


1968 


PONTIAC.  MICH. 

Pr«$-»  .  2.014,496  2.388,424 

PORTLAND,  ORE. 

Or*goni«n-in  .  2,674,849  2,484,144 

§Or.goni«n-S  .  947,278  921,004 

Journal'*  .  1,035,248  874,541 


Grand  Total 


ST.  PETERSIURG,  FLA. 

Times-m  .  2,475,055  2,417,494 

ITimei-S  .  857,704  721,827 

Indapandent-e  .  1,435,739  1.407,044 


Grand  Total  .  4,457,375  4,283,711 

NOTE;  Part  run  advai^ising  includad; 
Journal-*  1949—1,035,248  includat  73,904 
linas;  1948—874,541  includas  42,985  linas. 

PROVIDENCE.  R.l. 

Bullatin-a  .  1,708,224  1,411,084 

Journal-m  .  1,453,239  1,700,829 

tJournal-S  .  859,920  758,418 

Grand  Total  .  4,221,365  4,070,333 

QUINCY.  MASS. 

Patriot  Ladgar-a  .  975,892  1,019,301 

NOTE:  Part  run  advartising  includad; 
Patriot  Ladgar-a  1949 — 975,8n  includas 

22,984  linas;  1948—1,019,301  includas  19.- 
424  linas. 

READING,  PA. 

EagI*  (Sa*  Not*)  .  1,270,441  1,215,244 

§Eagl*-S  .  378,271  344,991 

Grand  Total  .  1,448,932  1,540,235 

NOTE:  Eagla-a  t  Tim*s-m  sold  in  com¬ 
bination,  Linag*  of  on*  adition  Eagla-a 
is  shown. 

RIVERSIDE.  CALIF. 
Prass-Entarpris*  (Sa* 

Not*)  .  1,843,519  1,707,500 

§Pr*ss-»t*rpris*-S  ....  345,958  389,534 


Grand  Total  .  5,148,500  4,544,547 

NOTE:  Part  run  advartising  includad; 
Timas-m  1949—2,475,055  includes  344,744 
linas;  1948—2,417,494  includas  215,480  linas. 
Times-S  1949—857,704  includas  47.898  linas; 
1948—721,827  includes  49,714  linas. 

SALT  LAKE  CITY,  UTAH 

Tribun*-m  .  2,204,292  2,148,029 

§Tribun*-S  .  457,747  414.438 

Deseret  News-*  .  2,234,931  2,152,434 


Grand  Total  .  5,098,970  4,915.103 

SAN  ANTONIO,  TEX. 

Exprass-m  .  2,253,532  2,034,044 

f  Exprass-News-S  .  794,030  749,444 

Expr*ss-N*ws-sat  .  304,209  282,193 

Naws-a  .  2,187,931  2,030,851 

Light-*  .  2,339,127  2,184,202 

ILight-S  .  872,127  804,908 

Light-sat  .  192,553  187,380 


Grand  Total  .  2,209,477  2,097,034 

NOTE;  Ent*rpris*-m  8  Press-*  sold  in 
combination.  Linage  of  on*  adition,  En- 
t*rpris*-m  is  shown. 

NOTE:  Part  run  advartising  includad; 
Ent*rpris*-m  1949 — 1,843,519  includas  14,- 
470  lines;  1948—1,707,500  includas  19,427 
linas. 

ROANOKE.  VA. 

Timas-m  .  1,341,494  1,202,533 

(Timas-S  .  348,213  311,843 

World-Naws-a  .  1,422,578  1,252,510 


Grand  Total  .  8,943,509  8,273,244 

NOTE:  Expr*ss-m.  Naws-a  t  Light-*  pub¬ 
lished  5  days  a  weak  only. 

NOTE;  Express  N*ws-S  1949—794.030  in¬ 
cludas  27,039  linas  of  part  run  advartising 

SAN  RERNARDINO,  CALIF. 

Sun-m  .  2,151,351  1,814.354 

§Sun-T*l*gram-S  .  542,044  478,591 

Grand  Total  .  2,493,395  2,292,945 

NOTE:  Part  run  advertising  includad; 
Sun-m  1949-2,151.351  includas  74,593  lines; 

1948—  I  814,354  includas  42.144  lines.  Sun-S 

1949— 542.044  includas  13.074  linas;  1948— 
478  591  includas  13.728  linas. 

NOTE;  Sun-m  8  Talagram-a  are  sold  In 
combination.  Linag*  of  on*  adition,  Sun-m 
is  shown. 

SAN  DIEGO.  CAUF. 

Union  m  .  2,102.407  1,931,772 

SUnion-S  .  981,442  914,588 

Tribune  *  2,739,854  2.402,148 


SHREVEPORT,  LA. 

Journal-*  .  1,044,744  1,142,374 

Times-m  .  1,405,592  1.371. 188 

Times-S  .  514,194  502,824 

Grand  Total  .  2,968,554  3,014,390 

SOUTH  lEND,  IND. 

Tribuna-e  .  1.534,803  1,487,448 

Tribun*-S  .  515,301  512,938 

Grand  Total  .  2,052,104  2,000,404 

SPOKANE.  WASH. 

Spok*sman-R*vi*w-m  974,895  839,797 

tSpokasman-Reviaw-S  557,441  443,150 

Chronicle*  .  1,158,084  1,031,387 

Grand  Total  .  2,490,442  2,314,334 

STOCKTON,  CALIF. 

Record*  .  1,344,891  1,480.735 

fRacord-S  .  264,778  . 

Grand  Total  .  1,409,449  1,480,735 

NOTE:  Racord-S  first  publication  May 
4.  1949. 

SYRACUSE.  N.Y. 

Harald-Journal-a  .  1,740,408  1,480,257 

SHarald-Amarican-S  ..  447,942  404.206 

Post  Standard-m  .  880.794  831,385 


WASHINGTON.  D.C. 

Naws-a  .  1,124,543  1,105,818 

Post-m  .  4,108,719  3,413.2'^J 

§Post-S  .  1,345,270  1,155,737 

Star-*  .  2,271, 9n  2.054.t.2 

tStar-S  .  791,931  832,0/6 

Grand  Total  .  9,442,455  8.543.473 

NOTE;  News  not  publishad  July  75 
and  24,  Post  July  25  through  27,  Star 
July  25  through  27,  1948  du*  to  ftrik* 
conditions. 

WATERtURY.  CONN. 

American-*  .  1,159,441  1,344,527 

Republican  s  .  474,791  471,073 

Grand  Total  .  I  434.2S2  1,815,400 

NOTE:  Amarican-a  S  R*publican-rn 
sold  in  combination.  Linag*  of  American-* 
only  is  shown. 

WATERLOO.  IOWA 

Courier-*  .  1,180,854  1,003,057 

•Couriar-S  .  371,644  343,047 


Grand  Total  .  3,309,144  3,115,850 

TACOMA,  WASH. 

Naws-Tribuna-a  .  1,903,777  1.824,324 

N*ws-Tribun*-S  .  547,038  525,798 


Grand  Total  .  2,470,815  2.350,122 

TALLAHASSEE.  FLA. 

Democrat-*  .  1,100,342  . 

Democrat's  .  253,877  . 


Grand  Total  .  1,354,239 


Grand  Total 


TAMPA.  FLA. 

Tribuna-m  .  2,413,018  2,084,150 

-  -  tTribun*-S  .  777,702  712,483 

5,823,905  5,448,506  Times-*  .  1,741,198  1,545,103 


Grand  Total  .  3,112,285  2,744,884 

ROCHESTER,  N.Y. 

Democrat  t 

Chronicla-m  .  1,481,000  1,440,004 

t Democrat  8 

Chronicl*-S  .  904,202  878,952 

Timas-Union-a  .  1,891,831  1,914,402 

Grand  Total  .  4,477,033  4.455.558 

ROCKFORD,  lU. 

Star  (Sa*  Not*)  .  1,519,402  1,279,893 

Star-S  .  472,934  478,501 


SAN  FRANCISCO,  CALIF. 

Chronicl*-m  .  1,944,451  1,902,194 

Examiner-*  .  2,020,844  1,943.471 

Examiner  t  Chronicl*-S  888,200  885,343 


Grand  Total 


4.873.515  4.751.230 


SAN  JOSE,  CALIF. 

Marcury-m  .  3,414,129  3,397,934 

News  *  3,415,913  3,440,137 

§tM*rcury-N*ws-S  ....  942.888  794,220 


Grand  Total  .  1.992,334  1,758,394 

NOTE:  Star-m  8  Ragistar-Rapublic-a 
sold  in  combination.  Linag*  of  only  on* 
^ition— Star-m— is  shown.  Star-m  pub¬ 
lishad  five  weak  days  only,  excluding 
Monday. 

SACRAMENTO,  CALIF. 

Baa-a  .  2,384,903  2,301.194 

$8**-S  .  444,104  428.838 

Union-m  .  1,123,882  1,158,330 

•Union-S  .  187,499  190,449 


Grand  Total  .  4,951.918  4,343,934 

NOTE;  Part  run  advartising  includad; 
Tribuna-m  1949 — 2,413,018  includes  207,875 
linas;  1948—2,084,150  includas  134,061  linas. 

TOLEDO.  OHIO 

Timas-m  .  472,444  440,941 

Blade  *  .  2,037,892  1,928.283 

Blada-S  .  853,302  848.899 

Grand  Total  .  3,543,458  3,418,143 

NOTE:  Timas-m  publishad  5  days  a  weak 
only. 

TORONTO.  CANADA 

Glob*  8  Mail-m  .  1,485,475  1,438.872 

#T*l*gram-a  .  2,525,444  2,234,727 

Star-*  .  3,221,338  2.482.545 

e  j  JUAN.  P.R.  7,432,279  4,158,144 

El  Mundo-m  .  '  .  NOTE:  Talagram-a  incluc^as  Weekend 

.  .  Magaiin*  linag*;  and  Star-*  8  Globa  8 

5t*r-5  . .  156,744  .  Mail-m  include  rotogravure  section  linag*. 

El  Imparcial-m  .  709,738  . 

El  Imparcial-S  .  49,458  . 

-  -  TRENTON.  N.J. 

Grand  Total  .  3,484,853  .  Timas  *  .  1,155,508  1,063,395 

cau  naeawi  ’Timas  Adv*rtis*r-S  ..  455,994  449,577 

SAN  RAFAEL,  CALIF,  Tr*ntonian-m  .  974,750  911,742 

Indapandant- 


Grand  Total  .  8,172,930  7,434.293 

NOTE;  Part  run  advartising  includad; 
Marcury-m  1949 — 3.414,129  includas  145,423 
linas;  19(8-3.397,934  includas  205,064  linas. 
Naws-a  1949-3,415.913  includes  145.423 
linas;  1948-3,440,137  includas  205,084  lines. 


4,342,388  4,278.813 


Journal-* 


....  1,580,409  1,411,393 


ST.  LOUIS.  MO. 

Globa-Damocrat-m  ...  1,488,914  1,494,729 

fGloba-Damocrat-w*  .  443,275  450.791 

Post-Dispatch-a  .  2,379,834  2,291,214 

§Post-Dispatch-S  .  1.384,245  1,315,594 

Grand  Total  .  5.494.272  5,552,330 

NOTE;  Part  run  advartising  includad; 
Glob*-D*mocrat-m  1949 — 1,488,914  includas 
254,049  lines;  1948—1,494,729  includas  228,- 
427  linas.  Globa-Damocrat-w*  1948-^,- 
791  includas  14,843  linas.  Post-Dispatch-a 
1949—2,379,834  includas  188,217  linas;  1948 
— 2,291,214  includas  273,078  linas. 

NOTE:  Glob*-D*mocrat-m  publishad  5 
weak  days  only. 

ST.  PAUL.  MINN. 

Pionaar  Prass-m  .  1,295  425  1,097.220 

(Pioneer  Pr*ss-S  .  838,215  722,552 

Dispatch  *  2,044,284  1,994,279 


SANTA  ANA.  CALIF. 

Register  (Sa*  Not*)  ..  3,191, 192  3,010,087 
tR*gist*r-S  .  880,485  821,813 


Grand  Total  .  4  071,477  3,831,900 

NOTE:  Ragistar-a  8  R*gist*r-m  sold  in 
combination.  Linag*  of  on*  adition  Regis¬ 
ter-*  is  shown. 

SCHENECTADY.  N.Y. 

Gaiatta-m  .  1,579,143  1.440.413 

Union  Star-*  .  989,385 


Grand  Total  .  2,784,254  2,444,734 

NOTE:  Times-*  publishad  5  days  a  weak 
only. 

TROY.  N.Y. 

Record  (Sa*  Not*)  ...  1.138  592  1,131,324 
NOTE;  R*cord-m  8  Timas- Record-*  sold 
in  combination.  Linag*  of  on*  adition — 
R*cord-m — Is  shown. 


TULSA,  OKLA. 


Grand  Total  .  4,179,924  3,814  051 

NOTE;  Part  run  advartising  includad; 
Dispatch-*  1949—2.044.284  Includas  293,430 
linas;  1948-1,994,279  includas  292,047  lines. 

50 


GraiM  Total  .  1,579,143  2,429.998 

NOTE:  Union  Star-*  last  separata  pub¬ 
lication  April  24,  1949.  Publication  con¬ 
tinued  in  association  with  Albany  Knickar- 
bockar  News. 

SEATTLE.  WASH. 

Post-Intalligancar-m  ..  1,895.503  1,857.494 

(Post-1  nt*llig*«c*r-S  502,742  ,494,425 

fimas-a  .  2,874,788  2.883.447 

Timas-S  .  945,917  940,092 

Grand  Total  .  4,240.950  4,197,478 


Tribune*#  . 

World-m  . 

World-S  . 

1,821,957 

1,819,022 

559,420 

1,774,994 

1,713,938 

402,134 

Grand  Total  . 

4,200,399 

4.093.048 

UNION  CITY,  N.J. 

Hudson  Diip«tch>m 

735,583 

727,523 

UTICA, 

N.Y. 

Observer  Dispatch-*  . 
’Observer  Dispatch-S  . 
Prass-m  . 

939,343 

350,514 

1,144,934 

909.415 

358,553 

1,204,291 

Grand  Total  . 

,  2,454,815 

2,474,259 

Grand  Total  .  1,552,498  1,344,104 

NOTE;  Courier-*  publishad  5  days  a 
weak  only. 

WEST  PALM  BEACH,  FLA. 

Post-m  .  1.927,272  1,471,154 

Timas*  .  1,445,817  1,447,124 

§Post-Tim*s-S  .  593,389  551,479 

Grand  Total  .  4,184,478  3,449,759 

NOTE;  Tlmas-a  publishad  5  days  a  weak 
only. 

NOTE:  Part  run  advartising  includad; 
Post-m  1949 — 1,927,272  includas  22,439  linas. 
Timas-a  1949  —  1,445,817  includas  31,783 
linas. 

WESTCHESTER-ROCKLAND 
GROUP.  N.Y.  (10  CITIES) 
Mamaronack  Timas-a  .  1,010,112  1,012,845 
Mount  Varnon  Argus-a.  1,075,959  1,045,289 
New  Rochall* 

Standard-Star-*  .  1,129,819  1,075,234 

Ossin'ng  Cititan- 

Ragistar-a  .  1,081,595  1,027,933 

Paakskill  Star-*  .  734,280  737,228 

Port  Chaster  Itam-a  ..  1,157,854  1,130,472 

Tarrytown  Naws-a  .  1,004,447  983,753 

Yonkers  Herald 

Statesman*  .  1,251,181  1.221,744 

Whit*  Plains  Reporter 

Dispatch-*  .  1,355,090  1,339,958 

Rockland  Journal 

Naws-a  .  1,304,912  1,143,300 

Grand  Total  . 11,105,249  10,717  979 

NOTE;  Part  run  advartising  includad; 
Whit*  Plains  Raportar  Dispatch-*  1949 — 
1,355,090  includas  95.898  linas;  1948—1,- 
339.958  includas  125.444  Unas. 

WICHITA.  KANS. 

Eagla-m  .  1,944.915  1,849,424 

Baacon-a  .  918,240  1.000.473 

§Eagl*  8  B*acon-S  ...  485,510  454,850 

Grand  Total  .  3,370,445  3,324,947 

NOTE;  Baacon-a  publishad  5  days  a 
weak  only. 

NOTE:  Part  run  advartising  Includad; 
Eagla-m  1949 — 1,944,915  includas  30,734 
linas;  1948—1,849,424  includas  18,915  lines. 
EagI*  8  Baacon-S  1949—485,510  includes 
4.400  lines. 

WILLOUGHBY.  OHIO 
News-Herald-a  .  933,143  . 

WORCESTER.  MASS. 

Telegram-S  .  475,811  449,880 

Telegram-m  .  873,796  865,737 

Gaiette-a  .  1.021.439  997,597 

Grand  Total  .  2,371,044  2,313  214 

NOTE:  Part  run  advartising  includad; 
Talagram-m  1949—873,794  includas  32.530 
lines-  1948-845,737  includas  39.247  lines. 
Gaiatta-a  1949-1,021,439  includas  35,491 
linas;  1948—997.597  includas  41,338  linas. 

YOUNGSTOWN.  OHIO 

Vindicator-*  .  1,758,740  1,428,228 

SVindicator-S  .  910,495  870,287 


EDITOR  8C  PUBL 


Grand  Total  .  2,449,235  2,498,515 


A.I^S.  REPORTS 

BLUEFIELD.  W.  VA. 

T*l*gram-m  .  415,931  515,111 

Talagraph-S  .  184,324  194,709 

Grand  Total  .  802,257  7ll,f» 

T*l*graph-S  includas  FAMILY  WEEKLY 

34,535  linas  (1949);  32,434  linas  (I9U). 

NOTE;  Talagram-m  sold  In  comblnatisn 
with  Sunset  Naws-a. 

ISHER  for  September  13,  19*^ 


FORT  MYERS,  FLA.  LOCKPORT,  N.Y. 

•s-mS  .  I,5i3,838  1,303,033  Union-Sun  t  Journal-*  i33,48&  634,i76 

GAINESVILLE,  FLA.  LORAIN.  OHIO 

>  sat  .  1,120,54*  1,0*1,914  Journal  *  1,407,038  l,*07,*32 

Journal-S  243,*I4  . 

GRAND  FORKS.  N.D.  _ ! _  _ 

i  .  87*,5*8  8*3,114  Grand  Total  .  I,*S0,*52  l,*07,*32 

HAGERSTOWN,  MD.  LOUISVILLE.  KY. 

.  1,074,27*  1078,588  Couri*r-Journal-m  .  1,700,541  I,*I*,4I9 

..  ..  ....!  10*08*4  ril3'357  Couriar-Journal  t 

Timas  .  938,*73  897,057 

Timas-*  .  2,213,335  1.990,017 


Union-Gaiatta-a 


Prass  Harald-m 

Esprass-a  . 

T*i*gram-S  .. 


Crand  Total  .  3,124,297  3,049,988 

5  ata-S  includas  THIS  WEEK  27,599  linat 
(1969);  19,2*1  linas  (19*8). 

PASSAIC.  N.J. 

H*  ild-Naws-a  .  1.223.728  1,027,785 

PATERSON.  N.J. 

Naws-a  .  1.171,410  l.28*.280 

SCRANTON.  PA. 

Tribjn*-m  .  485,403  49*.938 

Scrantonian-S  .  473,19*  423,188 

Timns-a  .  1,131,4*7  927,114 

Timas-S  .  209,820  I9*,5I3 

Grand  Total  .  2.299.88*  2,087,753 

Scrantonian-S  includas  PARADE  25,751 
linas  (19*9);  25.522  linas  (19*8)  FAMILY 

WEEKLY;  Tim*s-S  includas  37,145  linas 
(19*9);  33,059  linat  (19*8). 

WILKES-IARRE,  PA. 

R*cord-m  .  *48,183  *11,510 

Timas-Laadar-a  .  1,189,704  1,138,279 

lnd*p*nd*nt-S  .  477,*49  457,544 

Grand  Total  .  2,315.53*  2,207,333 

lnd*p*nd*nt-S  includas  PARADE  25,751 
linas  (19*9);  FAMILY  WEEKLY  25,522  linat 
(19*8). 


H*rald-*S 


Grand  Total  .  2,033,105  l,887.*49 

POTTSTOWN.  PA. 

Marcury-m  .  1,090,3*2  1,040,438 

POUGHKEEPSIE,  N.Y. 

Journal-*  .  1,037,351  1,011,524 

Journal-S  .  *437,478  *393,273 


Grand  Total 


Grand  Total  .  4,852,549  4,503,493 

NOTE:  Abov*  linag*  it  actual  linag* 
convartad  to  8-column  basis.  ROP  display 
is  publishad  on  *-column  basis  and  clatti- 
fiad  on  9-column  basis. 


Patriot-m  .  . . . 
Patriot-N*ws-S 


Grand  Total  1,474,829  1,404,797 

NOTE:  *lnclud*t  FAMILY  WEEKLY  37.- 
180  linat  (19*9);  32,874  linat  (19*8). 

QUINCY,  ILL. 

Harald-Whig-a  .  713.300  700,112 

H*rald-Whig-S  .  228,872  24*.722 

Grand  Total  .  942.in  94*.*34 


Grand  Total  .  1,989,54*  1,719,578 

NOTE:  Patriot-Naws-S  goat  not  includ* 
PARADE  linag*. 

HAVERHILL.  MASS. 

Gaiatta-a 


R*cord-m 

Journal-* 


Grand  Total  .  1,845,354  1,703,9*8 

MIDDLETOWN,  N.Y. 

81*^*  H*rald-R*cord-m  1,025,584  940,170 

152  047  MOLINE-ROCK  ISLAND,  lU. 

283*413  Argut-a  .  1,232,308  I,I97,*58 

_ —  Dispatch-*  .  1,337,952  1,248,772 

2,200,00* 

MONROE. 

World-m  . 

1,254,7*4  Naws-Star-a  . 

*392,555  World-S  . 


HUNTINGTON, 

Advartisar-a  . 

Harald-Dlspatch-m 
Harald-Dispatch  R 

Adv.-sat  . 

H*rald-Adv*rtit*r-S  . . . 

Grand  Total  . 


Journal-* 

Journal-S 


Grand  Total 


Journal-m  .... 
1,141,380  l.042.*90  Journal-S  .... 
I.092,*35  l,049,**8  Gaiatta-a  .... 
2*8,458  291,308 

-  -  Grand  Total 

2,502,473  2,383,*** 


Timat-a 

Tim*t-S 


FIGURES  SUPPLIED  BY 
PUBLISHERS 


Grand  Total 

MORGANTOWN.  W.  VA. 

Post-*  .  494,242 

Dominion-N*wt-m  .  494,242 

Dominion-Post-S  .  1*8,933 


Grand  Total  .  I,M5,: 

NOTE:  *lnclud*t  PARADE. 

HYANNIS,  MASS. 
Cap*  Cod  Standard- 

Timat-a  .  925,1 

Cap*  Cod  Standard- 
Tim*t-S  .  93,! 


Timas-Dlspatch-m 
527,422  Nawt  Laadar-a  , 
527,422  Timas-Dispatch-S 
158,194 

■  —  Grand  Total  .. 


AEERDEEN,  S.D. 

Amarican-Nawt-a  .  492,184  45*,38* 

Am*rican-N*wt-S  .  I4*,930  141,708 

Grand  Total  .  *20,452  598,094 

Includas  52,822  linat  of  Insarts. 

ALTOONA,  PA. 

Mirror-*  .  1,227,170  l,252,*99 

APPLITON4II1NAH-MINASHA,  WIS. 

Post-Crascant-a  .  1,115,548  I,I5*,9I8 

Post-Crascant-S  .  2*9,038  279,790 

Grand  Total  .  1,384,58*  1, 43*. 708 

BLOOMINGTON.  lU. 
P*..'agraph-Alt  Day-S  .  1,3*7,142  1,413.118 
NOTE:  FAMILY  WEEKLY  linaga  not  In- 
cludad  aithar  yaar. 

BURLINGTON.  VT. 

Fra*  Pr*st-m  .  1,202,537  974,41* 

CHAMBERSBURG,  PA. 

Public  Opinion-* .  851,515  723,905 

CHARLESTON.  W.  VA. 

Gaiatta-m  .  1,131,3*8  1.070,118 

Mail*  .  1,220,492  1,190,028 

GaiaH*  Mail-S  .  413,098  384,454 

Grand  Total  .  2,7*4,958  2  444.400 

NOTE:  Abov*  figurat  do  not  Includ* 
PARADE  magailn*  and  pra-printad  insart 
tactions. 

CHILLICOTHE,  OHIO 
Saiatta-a  .  959,430  9*4,421 

CORPUS  CHRISTI.  TEX. 

Callar-m  .  1,487,47*  I, *49,312 

5";a«-*  .  1,547,084  1.423,020 

Callar-Timat-S  .  358,540  3*4,028 

Grand  Total  .  3,593,100  3.434.340 


Grand  Total  .  1,157,417  1,213,038 

NOTE:  Dominlon-Post-S  includ*  FAMILY 
WEEKLY  a  insarts. 


Grand  Total  .  1,019,130 

JOHNSON  CITY,  TENN. 

Pr*ts-ChronIcl*-d  .  *19,738 

Pr*tt-Chronicl*-S  .  244,470 


Harald-m 


Grand  Total  .  8*4.408  834,35* 

NOTE:  Includas  34,470  linas  (19*9);  32,- 
534  linat  (19*8)  FAMILY  WEEKLY. 

JOPLIN,  MO. 

Glob*-m  .  741,21*  *89.192 

Glob*-S  .*. .  224,142  224,40* 

Harald-a  .  *21.390  5**.37* 

Grand  Total  .  1,588.748  1,499,974 

KENNEWICK-PASCO-RICHLAND,  WASH. 

Tri-City-Harald-a  .  805,427  783,237 

Tri-City-H*rald-S  .  188,230  118,475 

Grand  Total  .  993,457  971,712 

NOTE:  Doat  not  includ*  FAMILY  WEEK¬ 
LY. 


Grand  Total  .  1,314,904  1,279,040  SA 

NEW  BRITAIN,  CONN.  . 

Harald-a  .  852,099  899,849 

Grand  Total 

NORFOLK,  VA. 

Virginia-Pilot-m  .  2,432,770  2,321.140  SANTA 

Ladgar-Star-a  .  2,012,571  2,017,574  Nawt-Pratt-a  ., 

VirgTnia-Pilot-S  .  821,590  771,58*  N*ws-Pr*tt-S  .. 

Grand  Total  .  5.2*4.931  5,110,300  Grand  Total 

NORRISTOWN.  PA.  SIO 

Timat-Harald-a  .  930,383  792,011  Argus- Laadar-a 

Argus- La  ad*r-S 

KENOSHA.  Wise.  NORTH  PLATTE.  NEBR. 

.  1,307,054  1,255,954  Talagraph-a  .  578,270  *44,490  •  Grand  Total 

NOTE:  Includas  *3.41*  (19*9)  linat;  *4. 

LEEN/FT.  HOOD,  TEX.  94*  (19*8)  linat  FAMILY  WEEKLY. 

.  407,7*7  408,282 

KINGSTON,  N.Y. 


1,254.750  1,158,192 

STROUDSBURG.  PA. 

Pocono  R*cord-m  .  *52,87*  544,2*4 

OGDEN,  UTAH 

Standard-Esaminar-a  ..  1,209,092  LI5I,*24  SUPERIOR,  WISC. 

Standard-Examin*r-S  ..  *341,28*  *325,848  Talagram-a  .  519,494  493,794 

TEREE  HAUTE.  IND. 

8*8.224  839,552 

908,02*  903,112 

478,394  459,102 


Fraaman-a 


Grand  Total  .  1,550,378  1,477,472 

NOTE:  *lncludat  FAMIlV  WEEKLY  34,834 
linat  (19*9);  32.448  linat  (19*8). 

OIL  CITY.  FRANKLIN,  PA. 

Darrick-m  .  *39,295  *14,875  Grand  Total  . 2,2S4,*44  2,201 .7U 

Nawt-Harald-a  .  548,410  543,11* 

- TOPEKA.  KANS. 

Grand  Total  .  1,187,905  1,157,991  Capital-m  .  1. 141.994  1.204.472 

Stata  JournaLa  .  921.5*4  1,113,224 

Capital-Journal-S  .  3*2,544  409,41* 

499,702  528,332  - 

Grand  Total  .  2,424,102  2,727,312 

8*2,274  799,092  TORRANCE.  CALIF. 

272,49*  259,588  South  8ay  Daily 

- Braaia-aS  .  2.144.9*1  2.082,418 

,134,770  1,058,480 

TUCSON.  ARIZ. 

=.  -nsnu  S**'-"  .  2,0*2,854  1,785,82* 

Commarc  a  -a  .  m.350  ^3.^  Star-S  .  418,99*  383,470 

Commarcial-S  .  IW.MB  Citixan-a  .  2,2*7,181  2,108,992 

Grand  Total  .  9*3,578  9*4,728 

NOTE:  Doat  not  Includa  34,73*  linat 
FAMILY  WEEKLY. 

PITTSFIELD,  MASS. 

Barkthira  Eagla-a  .  1,030,484  1,058,45* 

PLATTSBURG,  N.Y. 

Pratt-RapubIlean-m  ....  707,812  584,9*2  Grand  Total 


KOKOMO,  IND. 

Tribuna-a  .  1,277,451  1,197,710 

Tribuna-S  .  200,470  230,541 

Grand  Total  .  1,478,121  1,428,251 

NOTE:  Doat  not  includa  3i,*70  linat 
(19*9);  33,582  linat  (19*8)  FAMILY  WEEK¬ 
LY. 

LAKELAND,  FLA. 

Ladgar-a  S  B  sat  m  ...  1,319,528  1,171,002 

LANCASTER.  PA. 

Naw  Era-a;  Intalligancar 

Joumal-m  .  1,377,829  l,30*.*34 

Nawt-S  .  330,828  242,429 


Star-m  . 

Tribuna-a  ... 
Tribuna-Star-S 


COVINGTON,  KY. 


Kantucky  Post  t 
Timas-Star-a 


Sun-Damocrat-a 

Sun-Damocrat-S 


DAVENPORT,  10 

^mas  Damocrat-m  ....  I,0< 

nma>-Damocrat-a  .  1,2^ 

Timas- Damocrat-S  .  3i 

Grand  Total  . 2,44 

DAYTONA  BEACH. 

Nawi  a  .  71 

Na»$-Joyr»#l-$  .  21 

.  W4.5W  W3.I22  jiirnai-i’ i;ii6:oo2  iios*:^ 

Grand  Total  .  1,977,957  2,031,70*  *  ***''■*  . 

Bail  >I«B>  uaca  ©'■*"‘1  Total  .  2,592,282  2.377,« 

FAU  RIVER,  MASS.  Includas  PARADE  24,405  linat  (IH9);  25, 

Harald  Nawt- .  1.023.433  994.451  *99  linat  (19*8). 

editor  8c  publisher  for  September  1 3,  1969 


Grand  Total  .  1,708,457  1,549,2*3 

NOTE:  FAMILY  WEEKLY  not  includad  in 
Sunday  linaga. 

LA  SAUE,  FLA. 

Nawt-Tribuna-a  .  727,8*0  775,592 


Grand  Total 


Grand  Total  . 4749,031 

NOTE:  Star-S  includas  PARADE. 


Advocata-m 

Advocata-S 


( 


the  story,  Bob  West;  and  gen¬ 
eral  manager  of  the  newspapei  s, 
Mack  Stewart,  testified.  Expert 
testimony  in  behalf  of  the  de¬ 
fendant  was  provided  by  I'r. 
jury  Norris  G.  Davis,  chairman  of 
no  the  journalism  department  at 
the  University  of  Texas  at 
Austin;  and  Jack  Joyce,  editor 
of  the  Gainesville  (Tex.)  Regis¬ 
ter  and  Messenger. 
of  the  city’s  • 

Two  women  writers 
get  lAPA  citations 

The  1969  John  R.  Reitemeyer 
Award  for  excellence  in  science 
writing  has  been  given  to  I)r. 
Alfonsina  Bariionuevo  de  Vel¬ 
arde  of  Peru.  The  announce- 
headlines  asking  ‘  Does  the  City  ment  was  made  by  the  Inter 
Trash  and  Refuse  Service  own  American  Press  Association 
and,  Technical  Center,  which  admin¬ 
isters  the  award. 

Dr.  Barrionuevo,  a  writer 
and  journalist  from  Cuzco,  is  a 
professor  at  the  National  Tour¬ 
ism  School.  She  is  a  writer  for 
the  newspaper  El  Comerrio  and 
the  magazine  Caretas  in  Lima. 

The  Awards  Committee  gave 
an  honorable  mention  to  the 
Chilean  journalist,  Lucia  Gevert 
and  Parada,  a  writer  for  El  Mercu- 
rio  of  Santiago,  who  has  pub- 
one  of  the  buildings  raided.  The  lished  during  the  last  year  a 
stories  identified  Rehkopf  as  series  of  important  articles  on 
owner  of  the  company.  scientific  and  technological  prog- 

The  reporter  who  worked  on  ress  in  her  country. 


IV49  1968  •  1 

SASKATOON,  SASK.  Texas  jury  bars 

ir-Pho«nix-t  .  1,089.128  907,587  1  •  £  1 

SYDNEY,  NOVA  SCOTIA  ClaiHl  lOF  libel 

P9  Breton  Post-e  ...  959,515  930,250  TEXARKANA 

VANCOUVER,  i.c.  A  Bowie  County,  Tex., 

.  2,814.913  2,447,481  ruled  there  was  no  libel, 

MOTE:  Sun-»  includes  WEEKEND  MAG-  malice  and  no  damage  in  con- 
:iNE  18,214  lines  (1949);  23,879  lines  nection  w’ith  headlines  and 
WINMIPE&  MAM  stories  printed  by  the  reorartfinn 

se  Press-e  ■2,257,521  2,002,031  Gazerte  &  Daily  News  involv- 

bune-e  .  .  1,434,215  1,357,939  ing  the  Owner 

•  trash  and  refuse  company, 

[awley  will  retire;  Billy  J.  Rehkopf,  owner  of  the 

ep’  office,  „,er«e  'SSet  with 'th7c7y 

San  Francisco  arkana  to  pick  up  its  garbage, 
J.  Philip  Arnot  became  San  sought  $l-million  from  Texar- 
~  '  kana  Newspapers  Inc. 

Testimony  centered  around 


WAUKEGAN,  ILL. 

News-Sun-e  .  1,440,544  1.444,434 

WILMINGTON,  DEL. 

News-Journal-tne  .  1,913,801  1,745,837 

WILMINGTON,  N.C. 

5t«r-News-me  .  840,054  768.642 

Sfar-News-S  .  282,248  259,714 

Grand  Total  . 1,122,324  1,028.354 

WINSTON-SALEM,  N.C. 

Journal-m  .  1,484,030  1,339,254 

Sentinel-e  .  1,313,438  1,352,918 

Journal-Sentinal-S  .  402,482  379,120 

Grand  Total  .  3,202,150  3.071.292 

WOONSOCKET,  R.l. 

Call-e  .  718,222  774,857 

CANADA 

CALGARY,  ALTA.  _ 

Heraid-e  .  2,194,407  1,843,919  Francisco  manager  of  the  Rath- 

EDMONTON  ALTA.  bone  &  Associates  division  of 

Journal-a  . '2,193,370  1,915,254  Cresmer,  Woodward,  O’Mara  & 

HAMILTON  ONT  Ormsbee  as  the  former  Katz 

5o.r«<t  r..  '2  284  930  2  007  057  Newspaper  Sales  division  moved  Local  Bawdy  House?”, 

°  into  CWO&O  offices  in  the  Russ  “Who  Runs  World’s  Oldest  Pro- 

KITCHENER-WATERLOO.  ONT.  Building  here.  fession  in  Texarkana?”,  and  in- 

Record-e  .  1,848,542  1,714,231  Vemon  Hawley,  viceprcsident  formation  in  the  stories  pub- 

LETHBRIDGE,  ALTA.  and  Pacific  Coast  manager  for  lished  January  24,  1969. 

Heraid-a  .  704,434  708,415  Katz  Newspapers  and  earlier  a  Stories  and  headlines  followed 

LONDON,  ONT.  principal  in  Doyle  &  Hawley,  raids  by  Texarkana  police  on 

Fr«e  PrtH-me  .  2,140,469  1,874,418  remains  in  an  advisory  capacity  three  locations  where  eight  wo- 

but  retires  at  year-end.  men  were  arrested  on  charges 

182  409  172  220  James  A.  Sontag,  western  re-  of  prostitution.  Records  in  the 

search  director  for  Katz  who  Texarkana  City  Tax  Office 
continues  in  that  capacity  for  .showed  the  City  Trash 
?]1m.'9M  I.'o^mh  Rathbone  division,  and  Don  Refuse  Company  as  owner  of 
pyg  Ferrull  joined  Arnot  in  the  '  ' 

1,847,400  1,607,584  move  to  the  new  location.  The 

5^51^  .shift  is  an  aftermath  of  the 

1,515,443  1,334,414  merger  of  representatives’  firms. 


CItiun-e 
Le  Droit-e 


Leader-Post -• 


$1,500 difference 
between 
th^e  pictures. 


Put  a  cigar  in  your  photograph 
and  you  might  win  $1500. 


It’s  the  23rd  Cigar  Institute  of  America  Press  Photo  Con-  3.  Applicant  may  submit  as  many  published  news  photos 

test  and  the  first  prize  is— $1,500!  Second  prize  $750.  as  desired  if  they  appeared  between  November  1,1968 

Third  prize  $600.  Fourth  prize  $400.  Fifth  prize  $250.  Ten  and  November  1,1969. 

Honorable  Mention  Awards  of  $50  each.  4  fgQ  entries  will  be  returned  unless  specifically  re- 

Rules:  quested. 

1.  Any  press  photographer  is  eligible  who  submits  his  5.  No  entry  will  be  reproduced  or  published  without  per- 

published  news  photo  including  a  cigar  presented  in  a  mission,  and  all  rights  remain  with  the  photographer, 

favorable  and  interesting  manner.  Both  a  copy  of  the  6.  The  award  winners  will  be  notified  by  December  1, 

original  photo  and  a  tear  sheet  with  date  and  name  of  1969  and,  unless  there  is  objection  by  the  winners,  will 

publication  must  be  submitted.  be  simultaneously  released  to  leading  trade  publications. 

2.  No  “gag”  photos  are  eligible.  However,  a  photo  of  a  7.  All  entries  should  be  mailed  to:  Press  Photographers 

woman  smoking  a  cigar,  if  gracefully  presented,  is  not  Photo  Awards  Editor,  Cigar  Institute  of  America,  1270 

considered  a“gag’,’and  is  encouraged.  Avenue  of  the  Americas,  New  York,  N.Y.  10020. 

Conceived  in  the  belief  that,  under  the  proper  circumstances,  the  inclusion  of  a  cigar  can  often  add  greater  impact  to  a  news  photo. 
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How  to  win 

press  photography  awards 

like  the  Houston  Chronicle. 

* 


they  need  no  better  reference  than  the 
quality  and  vitality  they  bring  to  the 
paper's  picture  coverage  of  the  nev/s. 

Takes  good  men  and  good  equip¬ 
ment  to  turn  out  good  pictures.  And  you 
undoubtedly  have  a  photo  staff  just  as 
capable  as  the^one  at  the  Chronicle. 
We  just  want  to  tell  you  about  our 
Nikon  equipment.  Write. 

Nikon  Inc.  Garden  City,  N.Y.  11533 
Subsidiary  of  Ehrenreich  Photo-Optical  In¬ 
dustries,  Inc.  (In  Canada  Anglophoto  Ltd  P  Q.) 


First,  you  try  to  persuade  Tom  Colburn, 
George  Honeycutt,  David  Nance,  ^Blair 
Pittman  and  the  rest  of  the  Chronicle 
photo  staff  to  come  over  to  your  paper. 

Second,  you  make  sure  they  bring 
all  of  the  Chronicle's  Nikon  equipment 
with  them:  about  30  Nikon  F  camera 
bodies,  13  motor  drives,  52  interchange¬ 
able  Nikkor  lenses,  all  the  accessories, 
and  the  5  Nikonos  cameras  for  when 
the  going  gets  wet. 

George  Honeycutt,  the  Chronicle’s 


director  of  photography,  was  News¬ 
paper  Photographer  of  the  Year  in 
1962.  In  1966,  this  top  award  went  to 
Tom  Colburn.  David  Nance  was  runner- 
up.  And  Colburn  also  took  first  place  in 
the  General  News  category,  and  third  in 
News  Picture  Stories.  Nance  copped 
first  for  Color. 

Blair  Pittman  took  second  place  in 
the  Pictorial  class  as  well  as  third  in 
Color.  And  as  for  the  remaining  nine 
members  of  the  Chronicle  photo  staff. 


y- 


} 

I 


Scripps-Howard  Foundation 


gives  $71,320 

The  Scripps-Howard  Founda¬ 
tion  will  award  58  new  scholar¬ 
ships  to  journalism  students  and 
educational  grants  to  colleges, 
it  is  announced  by  Walker 
Stone,  chairman  of  the  founda¬ 
tion’s  trustees  who  approved  ex¬ 
penditure  of  $71,320  to  finance 
new  and  previously  authorized 
awards. 

Of  the  new  scholarship  appli¬ 
cants,  11  were  chosen  for  Roy 
W.  Howard  and  Margaret  Rohe 
Howard  Awards,  for  which  the 
foundation  acts  as  agent. 

The  foundation’s  trustees  also 
approved  these  other  grants: 

•  Five  $1000  scholarships  to 
be  awarded  to  students  chosen 
respectively  by  Ohio  University, 
Ohio  State,  Kent  State,  the  Uni¬ 
versity  of  Cincinnati  and 
Cuyahoga  Community  College. 
These  are  to  be  financed  from 
the  Ernie  Pyle  Memorial  Fund, 
which  the  foundation  also  serves 
as  agent. 

•  $7000  for  an  additional 
four-year  scholarship  at  the 
Rochester  Institute  of  Technol¬ 
ogy  for  a  student  specializing  in 
journalism  and  graphic  arts  as 
applied  to  the  newspaper  in¬ 
dustry. 

•  $500  to  finance  journalism 
scholarships  for  minority  stu¬ 
dents  at  Oklahoma  State  Uni¬ 
versity. 

•  $1000  for  a  Negro  journal¬ 
ism  project  at  Memphis  State 
University. 

•  $500  for  the  purchase  of 
journalism  books  for  Highland 
University,  Las  Vegas,  N.M. 

The  Howard  awards  memori¬ 
alize  the  former  Scripps-Howard 
president  and  Mrs.  Howard.  In 
establishing  them  Mr.  Howard 
asked  that  preference  be  given  to 
journalism  students  working 
their  way  through  school  and  to 
children  of  Scripps-Howard  em¬ 
ployes.  The  Pyle  fund  memorial¬ 
izes  Scripps-Howard’s  famous 
war  correspondent. 

Aside  from  its  other  grants 
and  scholarships  the  Scripps- 
Howard  Foundation  administers 
the  Roy  W.  Howard  Award,  a 
plaque  with  cash  prize,  for  out¬ 
standing  urban  affairs  report¬ 
ing;  the  annual  Ernie  Pyle 
award  for  reporting  in  the  Pyle 
tradition;  and  the  annual  Ed¬ 
ward  J.  Meeman  Conservation 
Award  prizes,  established  by 
Scripps-Howard’s  late  conserva¬ 
tion  editor  for  excellence  of  re¬ 
porting  in  the  field  of  conserva¬ 
tion. 

The  Scripps-Howard  Founda¬ 
tion  was  established  in  1962  as  a 
non-profit  charitable  organiza¬ 
tion.  Its  trustees  serve  without 
pay  or  re-imbursement  of  ex- 
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for  education 

penses.  Its  overhead  is  borne  al¬ 
most  entirely  by  tax-paying 
units  of  the  concern  so  that  sub¬ 
stantially  all  of  its  income  can 
be  used  to  foster  journalism  edu¬ 
cation  and  communications  re¬ 
search. 

Contributions,  memorial  gifts 
and  bequests  are  tax-deductible 
and  can  be  sent  to  the  Scripps- 
Howard  Foundation,  1100 
Central  Trust  Tower,  Cincinnati, 
Ohio,  45202. 

• 

Second  newsprint 
machine  planned 
for  eastern  mill 

Vancouver,  B.C. 

MacMillan  Bloedel  Limited,  of 
Canada,  and  Feldmuehle  Ak- 
tiengesellschaft,  of  West  Ger¬ 
many,  will  form  a  new  company 
to  acquire  all  assets  of  Rothesay 
Paper  Corporation  and  the  new 
Company  will  undertake  im¬ 
mediate  expansion  of  the  Rothe¬ 
say  mill  in  St.  John,  New 
Brunswick,  at  a  cost  of  $35 
million. 

The  new  company  will  be  Mac¬ 
Millan  Rothesay  Limited  and 
MacMillan  Bloedel  will  have  a 
majority  interest. 

Announcement  of  the  project 
was  made  by  J.  V.  Clyne,  chief 
executive  officer  of  MacMillan 
Bloedel,  and  Helfried  Krug, 
chairman  of  Feldmuehle. 

Creation  of  the  new  company 
follows  the  acquisition  by  Feld¬ 
muehle  of  the  assets  of  Rothe¬ 
say  Paper  Corporation,  owner 
of  the  New  Brunswick  mill. 
Feldmuehle,  in  turn,  will  sell  the 
assets  to  MacMillan  Rothesay 
Limited.  MacMillan  Bloedel  will 
assume  management  of  the  man¬ 
ufacturing  facilities  in  Saint 
John. 

The  expansion  will  involve  the 
installation  of  a  newsprint  ma¬ 
chine  with  annual  production 
capacity  of  180,000  tons,  start¬ 
ing  in  January,  1971. 

The  Saint  John  mill  has  one 
newsprint  machine  with  annual 
capacity  of  180,000  tons. 

The  creation  of  MacMillan 
Rothesay  marks  MacMillan 
Bloedel’s  entry  into  newsprint 
manufacturing  in  Eastern  Can¬ 
ada.  MB  is  Canadian-owned  and 
its  major  manufacturing  facil¬ 
ities  are  located  in  British  Co¬ 
lumbia,  including  the  largest 
newsprint  mill  and  the  largest 
plywood  mill  in  the  world.  The 
company  engages  in  all  phases 
of  the  forest  industry,  including 
logging,  reforestation,  research, 
marketing  and  shipping. 


Radio  owner  starts 
daily  in  Montana 

Anaconda,  Mont. 
F.  D.  Mylar,  operator  of 
KDRG  Radio  in  Deer  Lodge, 
Mont.,  is  publisher  of  the  new 
Magicland  Times,  which  has 
begun  daily  publication  here. 

Robert  Franklin,  editor,  said 
about  10,000  offset-printed 
copies  w’ere  distributed  free  for 
the  first  week.  He  expected  the 
paper  to  have  a  circulation  of 
6,000  in  three  counties.  It  em¬ 
ploys  20  persons  full  time,  in¬ 
cluding  six  in  the  news  depart¬ 
ment. 

• 

Opportunity  road 

Los  Angeles 
The  Loa  Angeles  Times  esti¬ 
mates  the  agate  lines  of  its  Mid¬ 
year  Opportunities  classified  ad¬ 
vertising  sections,  if  laid  end  to 
end,  would  have  stretched  nine 
miles.  The  section’s  110  pages 
had  255,178  lines,  while  subur¬ 
ban  sections  brought  the  total 
to  385,750  lines. 


Press  blanket  device 
exhibited  by  Dayco 

The  Dayco  Tru-Set  Safr-T- 
Bar,  a  device  used  for  attacl  ing 
printing  blankets  to  printing 
presses,  was  featured  at  the  Na¬ 
tional  Association  of  Photo- 
Lithographers  exhibit  in  (Chi¬ 
cago  this  week. 

The  Tru-Set  bar  and  Saie-T 
bar  were  developed  by  two  Day¬ 
co  executives— Jacob  A.  Boll- 
mer,  national  sales  manager,  and 
Artemio  P.  Carrandi,  mana^^r, 
printing  devices  department- 
last  year.  The  bars  are  con¬ 
structed  of  one  of  the  hardest 
extrudable  aluminums  available 
and  feature  easy  change  of 
printing  blankets  with  a  better 
method  of  providing  even 
blanket  tension.  They  are  de¬ 
signed  for  use  on  most  sheet¬ 
fed  presses  and  can  be  perma¬ 
nently  attached. 

Dayco’s  marketing  director, 
K.  A.  Hines  said,  “we  are  close 
to  developing  a  method  to  adapt 
the  Tru-Set  and  Safe-T  bars  to 
other  types  of  presses.” 


Interns  have  their  say 
in  newsroom  problems 


Evansville,  Ind. 

A  fresh  approach  to  the  prob¬ 
lem  of  handling  the  summer  in¬ 
tern  on  a  middle-size  daily  was 
started  this  year  at  the  Evans¬ 
ville  Press,  a  Scripps-Howard 
afternoon  daily. 

Editor  Michael  Grehl  ordered 
a  reshaping  of  the  program  to 
give  collegians  working  for  the 
paper  during  the  summer  a 
greater  share  of  the  action. 

Many  of  the  things  done  in 
past  seasons  for  interns  were 
formalized  and  then  new 
wrinkle^  were  added. 

Six  students  with  interests  in 
newspaper  careers  were  care¬ 
fully  chosen  from  the  field  of 
applicants.  They  came  from  the 
Midwest  and  South. 

During  their  first  weeks  on  the 
job  they  were  invited  to  sit  in 
on  the  daily  news  conference 
Grehl  holds  each  morning  with 
his  staff  executives. 

Then  weekly  no-holds-barred 
discussions  began  between  the 
interns  and  the  editors  of  the 
paper,  including  Grehl.  The  em¬ 
phasis  was  on  open,  candid  talk, 
cutting  both  ways.  The  college 
journalists  were  encouraged  to 
ask  why  the  paper  does  the 
things  it  does,  takes  the  stands 
it  takes  and  generally  behaves 
the  way  it  does.  The  editors 
sought  to  point  up  some  of  the 
problems  that  will  face  the 
youths  when  they  become  the 
newsmen  of  tomorrow. 

Besides  these  sessions,  ar¬ 


rangements  were  made  for 
weekly  outside-the-office  meet¬ 
ings  with  an  assortment  of  pub¬ 
lic  and  private  figures  —  a  four- 
hour  talkathon  with  black  mili¬ 
tants,  an  interview  with  a 
founder  of  the  John  Birch  So¬ 
ciety,  a  chat  with  a  young  legis¬ 
lator,  etc. 

In  addition,  the  interns  sat 
down  for  a  far-ranging  discus¬ 
sion  with  Jack  Caldwell,  presi¬ 
dent  of  Evansville  Printing 
Corp.,  on  the  relationship  be¬ 
tween  editorial  and  business 
ends  of  the  newspaper. 

There  was  also  a  round  with 
William  Burrow,  mechanical 
superintendent,  on  the  recent 
technical  advances  in  the  print¬ 
ing  of  newspapers. 

This  is  not  to  say  the  interns 
weren’t  also  getting  solid  doses 
of  reporting  and  editing.  They 
were  assigned  to  stories  and 
beats  and  also  met  with  ex¬ 
perienced  reporters  for  addi- 
Uonal  talks  on  some  of  the 
tricks  of  the  trade. 

The  program  was  designed  to 
give  the  widest  possible  ex¬ 
posure  to  the  newspaper  busi¬ 
ness  that  could  be  afforded  the 
youngsters  in  the  three  months. 

Did  it  work? 

“I  certainly  enjoyed  my  sum¬ 
mer,”  said  one  of  the  interns. 
Mary  Beth  Yekenevicz,  a  Wall 
Street  Journal  scholar  from 
Marquette  University.  “It  was 
really  the  greatest.” 
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..r/  do  not  believe  that  your  position 
pertaining  to  cigarettes  is  justtfiedT 

An  open  letter  to  the  New  York  Times  from  Philip  Morris  Incorporated. 


.Mr.  John  B.  Oakes,  Editorial  l*a);e  Editor 
New  York  Times 
229  West  4.3rd  Street 
New  York,  N,Y,  100.16 

Dear  Mr.  Oakes: 


The  New  York  Times  in  its  editorial  of  August  29, 1969 
announced  an  unusual  policy  with  regard  to  cigarette 
advertising.  It  will  continue  to  accept  cigarette  adver¬ 
tising  but  will  require  that  it  carry  a  health  warning 
and  “tar"  and  nicotine  contents.  While  I  respect  your 
right  to  set  any  policy  you  choose  —  I  do  not  believe  that 
your  position  pertaining  to  cigarettes  is  justified. 

During  the  recent  hearings  of  the  Committee  on 
Interstate  and  Foreign  Commerce  of  the  House  of 
Representatives.  I  testified  on  behalf  of  the  Tobacco 
Institute  and  the  manufacturers  of  nearly  all  the 
cigarettes  in  the  United  States.This  testimony  naturally 
reflected  their  views  and  was  approved  by  all  of  the 
companies.  I  would  like  to  call  your  attention  to  a 
portion  of  that  testimony  which  I  believe  speaks  directly 
to  your  editorial: 

“The  public  is  unquestionably  cognizant  of  the 
charges  that  smoking  may  be  hazardous  to  health. 

warning  in  advertising  cannot,  therefore,  be 
defended  as  necessary  to  inform  the  public. This 
insistence  upon  a  warning  in  advertising  —  in 
addition  to  the  existing  warning  on  the  package 
label  —  is  punitive  in  spirit. The  right  to  advertise 
—  an  essential  commercial  right  -  is  destroyed  if  a 
manufacturer  is  required  in  every  advertisement 
to  disparage  his  product.  No  businessman  will 
spend  his  company’s  money  for  a  self-defeating 
purpose.  As  a  practical  matter,  the  requirement 
of  a  w  arning  in  advertising  could  result  in  elimi¬ 
nating  all  cigarette  advertising. There  is  little 
doubt  that  some  persons  advocate  a  warning  in 
cigarette  advertising  precisely  for  that  reason.” 

I  do  not  believe  that  the  present  state  of  knowledge 
justifies  requiring  “tar”  and  nicotine  content  in  adver¬ 
tisements.  and  this  requirement  serves  no  useful 


purpose. The  1964  Report  of  the  Surgeon  (General's 
Committee  pointed  out  that, “There  is  no  acceptable 
evidence  that  prolonged  exposure  to  nicotine  creates 
either  dangerous  functional  change  of  an  objective 
nature  or  degenerative  disease.”The  report  concluded 
that  “nicotine  probably  does  not  represent  a  significant 
health  problem.”  No  additional  scientific  data  have  been 
published  since  1964  which  would  warrant  a  different 
conclusion  on  this  point  today.  It  is,  therefore,  not  only 
pointless  but  even  misleading  to  require  a  mandatory 
statement  as  to  nicotine  content. 

Similarly,  various  authorities  recently  testified  before 
the  ('ongress  that  it  has  not  been  established  that  “tar” 
causes  any  illness.  In  the  absence  of  reliable  proof  that 
low  “tar”  is  related  to  health,  there  is  no  justification 
for  a  mandatory  listing. The  implication  of  the  require¬ 
ment  you  have  suggested  is  that  “tar”  has  in  fact  been 
scientifically  incriminated  and  that  very  small  differ¬ 
ences  in  “tar”  are  meaningful  to  health.  Requiring 
such  data  in  advertisements  would  lead  the  public  to 
believe  that  the  reduction  or  absence  of  a  particular 
ingredient  in  cigarette  smoke  has  health  significance 
w  hen  scientific  proof  of  that  fhct  is  lacking. 

For  these  reasons,  statements  as  to  “tar”  and  nicotine 
content  and  health  warnings  should  not  be  mandatory 
in  cigarette  advertising  appearing  in  your  new  spaper. 

The  ultimate  logical  extension  of  your  policy  would 
require  w  arning  notices  and  ingredient  breakdow  ns  of 
a  w  ide  range  of  products  w  hose  possible  ill  effects  on 
human  health  have  also  been  noted  in  your  columns. 

If  the  New  York  Times  implements  the  policy  enunciated 
in  your  editorial.  Fhilip  Morris  Incorporated  intends  to 
refrain  from  advertising  its  cigarette  brands  in  your 
publication. 

ntJClia 

^  Joseph  F.  ('ullman 
('hairman  of  the  Board 
Uhilip  .Morris  Incorporated 
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Publishers  ’  application 

FCC  feud  augurs 
test  on  licensing 

liv  Luther  A.  Huston 


Washington 

The  application  for  transfer 
of  control  of  Station  KTVH-tv, 
Hutchinson,  Kans.,  from  the 
Minneapolis  Star  and  Tribune 
Company  to  WKY  Television 
System  Inc.,  owned  by  the  Gay¬ 
lord  family  of  Oklahoma  City, 
has  stirred  an  intramural  row  in 
the  Federal  Communications 
Commission  and  made  the  case 
a  cause  celebre  involving  the 
is.sue  of  concentration  of  control 
of  mass  communications  media. 

The  FCC  majority  issued  a 
ID-page  memorandum  order  and 
opinion  which  reviewed  in  detail 
all  of  the  publishing  and  broad¬ 
casting  interests  of  the  Cowles 
family,  which  owns  the  Minne¬ 
apolis  Star  and  Minneapolis 
Tribune,  and  the  Edward  K. 
Gaylord  family,  which  substan¬ 
tially  owns  and  controls  the 
Oklahoma  Publishing  Company, 
publishers  of  the  Daily  Okla¬ 
homan  and  the  Oklahoma  City 
Times. 

CommiMioners  split 

('hairman  Rosel  H.  Hyde  dis¬ 
sented,  calling  the  order  “per¬ 
haps  without  parallel  in  Com¬ 
mission  proceedings”  and  “re¬ 
plete  with  premature  findings.” 
Commissioner  Robert  E.  Lee 
joined  the  Chairman  in  a 
sharply  critical  statement  which 
declared  that  Commission  de¬ 
cisions  should  be  reached  “after 
and  not  before  the  hearing  proc¬ 
ess  is  completed.” 

Commissioner  Nicholas  John- 
•son,  more  often  a  dissenter  than 
a  member  of  the  majority  and 
almost  always  on  the  opposite 
side  from  Chairman  Hyde, 
rallied  quickly  to  the  defense  of 
the  majority  and  challenged  the 
Chairman’s  strictures. 

In  its  order,  the  majority  de¬ 
clared  that  “it  appears  that  the 
facts  before  us  raise  significant 
questions  whether  a  grant  of  the 
transfer  application  will  serve 
the  public  interest.  The  ques¬ 
tions  are  sufficiently  substantial 
to  justify  setting  the  application 
for  an  evidentiary  hearing.” 

Hyde  as.serted  that  the  order 
“explores  issues  unrelated  and 
irrelevant  to  transfer  proceed¬ 
ings”  and  “represents  an  abuse 
of  the  hearing  process  to  raise 
and  decide  broad  policy  mat¬ 
ters.” 

“A  reading  of  this  Order,”  the 
Chairman  said,  “indicates  that 
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the  majority  has  concluded  that 
Gaylord  (the  transferee)  and 
Cowles  (the  transferor)  are  now 
in  a  position  to  unduly  influence 
the  American  people.  For  ex¬ 
ample  they  have  already  con¬ 
cluded  that  the  transferee  has 
‘potential  political  and  media  in¬ 
fluences  reaching  6,617,000 
people’  and  the  transferor’s 
media  influence  extends  to  ‘27,- 
000,000  people,  more  than  10 
percent  of  the  population  with¬ 
in  the  United  States’,” 

Objects  to  conclusion 

This  is  the  type  of  conclusion 
Hyde  feels  should  be  reached 
after  a  hearing,  not  before.  It 
should  be  made  clear,  he  said, 
that  the  application,  if  granted, 
would  not  “represent  a  numeri¬ 
cal  concentration  of  control  in 
contravention  of  our  multiple 
ownership  rules.” 

Johnson  replied  that  the  pro¬ 
posed  acquisition  by  the  Gaylord 
interests  of  KTVH-tv  would 
“create  a  three-state  radio,  tele¬ 
vision  and  newsprint  network 
comprised  of  four  television  sta¬ 
tions,  an  AM  station  and  two 
large  metropolitan  newspapers 
which  would  span  a  distance  of 
750  miles  (about  one-half  the 
north-south  distance  across  mid- 
America)  and  reach  a  popula¬ 
tion  of  some  6,607,060  people — 
more  than  3%  of  the  nation’s 
total  population.” 

Johnson  disputed  Hyde’s 
statement  that  the  proposed 
transfer  would  not  violate  the 
numerical  maximums  contained 
in  the  Commission’s  multiple 
ownership  rule  which  bars  trans¬ 
fers  which  “would  result  in  a 
concentration  of  control  incon¬ 
sistent  with  the  public  interest, 
convenience  or  necessity.” 
Johnson  said  he  did  not  see  how 
the  Chairman  could  disagree 
with  the  conclusion  of  the  ma¬ 
jority  opinion  that  the  proposed 
transfer  raised  a  question  of 
“undue  concentration  of  control” 
in  the  “relevant”  market 

“I  believe  the  majority  opinion 
is  a  significant  step  toward  the 
closer  scrutiny  of  transfer  ap¬ 
plications  by  this  Commission, 
and  believe  that  we  will  there¬ 
by  eventually  evolve  more  mean¬ 
ingful  standards  by  which  to 
judge  such  applications  in  the 
public  interest,”  Johnson  as¬ 
serted. 

The  majority  opinion  ex¬ 


pressed  doubts  of  the  effect  of 
the  transfer  upon  the  program¬ 
ming  and  financial  stability  of 
KTVH-tv.  It  placed  considerable 
emphasis  upon  the  relationship 
of  programming  expenditures  to 
total  revenues. 

“Assuming  that  a  complete 
financial  survey  of  Gaylord 
broadcast  operation  does  not  sig¬ 
nificantly  change  the  percentage 
of  program  expense  to  revenue 
and  income,  as  compared  to  the 
present  and  historic  levels  of 
such  expense  maintained  in 
KTVH-tv  it  may  be  extremely 
difficult  to  ascertain  how  this 
proposed  transfer  can  benefit  or 
serve  the  public  interest  in 
broadcasting,”  the  majority  as¬ 
serted. 

Hyde’s  comment  upon  that 
part  of  the  majority  opinion 
was: 

“Perhaps  the  most  appalling 
aspect  of  the  majority’s  ap¬ 
proach  is  the  obvious  intent  to 
develop  a  yardstick  for  measur¬ 
ing  performance  in  terms  of 
dollars  spent.  The  Commission 
rightfully  cannot  impose  stand¬ 
ards  for  program  quality.  How¬ 
ever  there  is  a  veiled  threat  by 
the  majority  to  circumvent  this 
prohibition  in  a  very  mischievous 
manner  by  an  unrealistic  test 
of  equating  dollar  expenditures 
with  program  quality.  Such  an 
approach  will  logically  lead  the 
commission  into  a  quagmire  of 
number  games  where  applicants 
and  the  public  interest  will  be 
measured  on  a  dollar  standard.” 

Matter  for  hearing 

Johnson’s  rejoinder  was  that 
“the  Commission  clearly  does 
have  authority  to  insure  an  ade¬ 
quate  dedication  of  resources  to 
programming  in  the  public  in¬ 
terest.”  The  Cowles  and  Gaylord 
interests,  Johnson  asserted, 
would  have  an  opportunity  at 
the  hearing  to  explain  why 
KTVH-fv,  under  Cowles  man¬ 
agement,  spends  $2.25  on  pro¬ 
gramming  for  every  dollar  it 
earns  while  WKY-tv,  the  Gay¬ 
lord  station  in  Wichita,  spends 
65  cents  on  programming  for 
every  dollar  it  earns. 

The  majority’s  voluminous 
opinion  and  the  sharp  disagree¬ 
ment  between  Chairman  Hyde 
and  Commissioner  Johnson  point 
up  the  fact  that  transfer  of  con¬ 
trol  of  KTVH-tv  from  Cowles 
to  Gaylord  will  be  a  test  case  to 
be  watched  closely  by  other 
multiple  owners  whose  license 
transfer  or  renewal  applications 
may  be  challenged  on  grounds 
of  undue  concentration  of  the 
media. 

Chairman  Hyde  is  soon  to  re¬ 
tire  and  Commissioner  James  J. 
Wadsworth  is  leaving  the  Com¬ 
mission.  Whether  their  succes¬ 
sors  will  tilt  the  balance  away 
from  those  members,  like  John¬ 


son,  who  regard  ownership  of 
broadcasting  stations  by  news¬ 
paper  publishers  as  an  evil,  re¬ 
mains  to  be  seen.  The  KTVH-tv 
case  may  set  standards  by  which 
subsequent  situations  involvi  ig 
multiple  ownership  or  me<.ia 
concentration  will  be  decided.  I 

• 

Speakers,  panels 
for  editorial 
writers’  parley 

InDIANAPOT.13 
Secretary  of  Health,  Educa¬ 
tion  and  Welfare  Robert  Finch 
will  be  principal  speaker  at  the 
23rd  convention  of  the  National 
Conference  of  Editorial  Writ¬ 
ers  here  at  the  Atkinson  Hotel 
October  1-4.  He  will  speak  on 
Saturday  night.  i 

NCEW’s  convention  center.s  I 
on  the  theme  “Gateway  to  To-  I 
morrow”  with  the  Indianapolis  j 
Star  and  News  as  host  news-  j 
papers.  j 

Following  a  day  of  editorial 
page  critiques.  Prof.  Robert  R. 
Bowie,  director  of  the  Harvard 
Center  for  International  Af¬ 
fairs,  will  speak  Thursday 
night  on  “The  Role  of  the 
Press  in  Foreign  Affairs.”  I 
The  Friday  morning  session  > 
will  focus  on  “Untying  City 
Knots.”  Speakers  include  Dr. 
Cleo  Blackburn,  executive  direc¬ 
tor  of  Planner  House  and  the 
Board  for  Fundamental  Edu¬ 
cation;  Sylvester  Rowe,  director 
of  the  Job  Opportunities  pro¬ 
gram  of  the  Indianapolis  Cham-  | 
her  of  Commerce;  and  E.  F.  i 
Walsh,  vicepresident  of  the 
Center  for  Independent  Action. 

The  Friday  luncheon  program 
will  include  talks  by  Mrs.  Mar¬ 
garet  Moore,  co-ordinator  of 
the  Indianapolis  Women’s  An¬ 
ti-Crime  Crusade,  and  Indian¬ 
apolis  Mayor  Richard  G.  Lugar.  , 
A  Friday  afternoon  nanel  en¬ 
titled  “Who  Trusts  Editorials?” 
will  feature  Henry  De  Zutter, 
editor  of  the  Chicago  Journal¬ 
ism  Review  and  education  editor 
of  the  Chicago  Daily  News;  Dr.  j 
Richard  Gray,  chairman  of  the 
Indiana  University  Department 
of  Journalism;  and  Thomas 
Picou,  editor  of  the  Chicago 
Daily  Defender.  Paul  Ringler, 
associate  editor  of  the  Milwau-  j 
kee  Journal,  will  be  moderator,  i 
Friday  night’s  dinner  session 
will  feature  a  “Turmoil  on  the 
Campus”  theme  with  Dr.  Lan¬ 
drum  Bolling,  president  of  Earl- 
ham  College,  and  Dr.  Joseph  L. 
Sutton,  president  of  Indiana 
University  as  speakers. 

The  Saturday  program  vill 
include  a  business  meeting  and 
a  trip  to  the  Indianapolis 
Speedway. 
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Public  Relations  Executives: 


If  you  mail 

press  contact  lists’ 


Here's  the  solution  to  one  of  your  most  serious 
public  relations  problems,  keeping  editors 
and  newsmen  on  1,750  U.S.  dailies,  wire 
services,  Canadian  and  foreign  newspapers, 
suburban  and  weekly  papers,  news  magazines, 
syndicates  and  broadcast  newsmen,  informed 
about  who  to  contact  at  your  company,  and 
where  they  can  be  reached. 


to  newspapers 


Your  listing  in  PR/INDEX  can  also  include 
information  about  your  news  and  picture  services 
and  other  communications  aids.  PR/INDEX 
answers  your  press  contact  problems  at  low 
cost,  too  .  .  .  less  expensive  than  regular 
mailings  of  press  lists. 

Minimum  six-line  listings  may  be  contracted 
for  13-consecutive  times  for  only  $3 
a  line.  Special  discounts  for  longer  listings 
or  frequencies  are  available. 


Editor  &  Publisher’s 


Write  now  for  a  complete  kit,  or 
complete  rates  and  information  to: 

Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 
Phone  (212)  752-7050 
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phot(k;raphv 


Tipv-~  for  sKoofinq  headshcti; 
"Chock  your  lighting  and  y^ur 
background  first."  The  two  ^op 
pictures  were  made  with  a  60-mm 
lens — the  left  one's  the  wr>  ng 
angle  and  doesn't  fill  the  frame 
and  has  a  distracting  background 
and  the  right  one's  set  before  e 
distracting  background.  The  bot¬ 
tom  pictures  were  shot  with  a 
200mm  lens  and  the  one  on  the 
left,  although  it  fills  the  frame, 
has  a  blurred  background.  The 
last  picture,  acceptable  to  a  photo 
editor,  was  shot  against  a  garage 
door.  Weber  advises  using  fill-in 
flash  whenever  doubtful  about 
shadows.  Garage  doors  come  in 
very  handy  too. 


By  Don  Maley 

This  is  the  second  of  a  two-  .sweat  at  the  last  minute.  .Ask  vantage  point.  Will  you  be 
jsirt  article  on  the  need  for  self-  questions  of  pertinent  people  blocked?  Which  way  do  the  doors 
discipline  in  the  ]thoto  industry,  and  give  yourself  time  to  review  open  and  which  way  is  the  sub- 
Harvey  Weber,  former  Army  the  as.signment  in  your  mind.”  ject  likely  to  turn? 'Try  to  follow 
photo  officer  and  director  of  Another  tip:  “Walk  around  the  story  line  by  walkthrough. 
jdiotoyraphy  for  Long  Island —  the  entire  area  and  try  to  pic-  What  looks  good  when  you  first 
Neu'sdny,  takes  lensmeu  to  task  ture  in  your  mind  the  various  enter  the  door  may  be  better 
for  relying  too  much  on  auto-  elements  that  might  work  for 

matic  and  motorized  cameras,  or  against  you.  Select  a  good  (Continued  on  page  59) 

Today's  “pictures  are  untouched  ^ 

by  human  thought,’'  admonishes  *  ^ 

Weber.  He  tells  how  photogra-  ^  "-a^  'SM 

phers  can  improve  their  pictures 

by  using  self-discipline.  a  ^ 


The  next  time  a  photographer 
goes  on  a  shooting  assignment 
he  might  try  using  Weber’s 
formula  for  shooting  successful 
pictures:  Determine  the  BEST 
angle,  the  BEST  distance,  the 
BES'T  lens,  the  BEST  lighting, 
the  BEST  exposure,  THEN 
take  the  picture.  “And  here  is 
the  time  to  push  film  through 
the  camera  trying  for  expres¬ 
sion,  unpredictable  action,  or 
sureness  of  coverage.  An  editor 
doesn’t  need  twenty  different 
one-frame  exposures  on  the 
theme,  he  needs  the  BEST  one. 
This,  in  pure  essence,  is  what 
the  photographer  is  being  paid 
to  do,”  notes  Weber. 

Elusive  photograph 

Weber  remembers  a  piece 
written  by  Chuck  Scott,  former 
arts  director  for  the  Chicago 
Daily  News.  “The  most  elusive 
photograph  is  the  single  shot 
that  sums  up  an  entire  story 
with  devastating  impact,”  wrote 
Scott.  “This  is  the  type  of  pho¬ 
tography  that  separates  the  men 
from  the  boys  in  our  business." 

Weber,  Brooklyn-born  grad¬ 
uate  of  Wesleyan  University,  in¬ 
sists  photographers  must  de¬ 
velop  mind-thinking,  not  equip¬ 
ment-thinking.  “There  never 
has,  nor  will  there  ever  be,  a 
substitute  for  the  brain  and  the 
eye  in  creating  or  picking  out 
good  pictures,”  he  says. 

“Self-discipline  can  evidence 
itself  in  many  other  ways.  A 
photographer  must  train  himself 
to  be  alert  at  all  times  to  the  as¬ 
signment.  One  photographer, 
who  shall  mercifully  remain 
nameless,  shot  an  entire  roll  of 
film  at  a  meeting  he  was  cov¬ 
ering  before  he  accidentally 
found  out  he  was  at  the  wrong 
gathering,”  remembers  Weber, 
adding: 

“If  at  all  possible,  get  to  as¬ 
signments  as  early  as  common 
sense  dictates  is  feasible.  Don’t 
always  come  skidding  up  in  a 
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Prosperity  projected 

IVDdwest  newsprint 


numbei-  of  households.”  for  the  film?  But  the  photog- 

Title  of  the  study  is  “Eco-  rapher  will  try  to  jam  it  on 
nomic  Growth  and  Newsprint  anyway,  knowing  full  well  there 
Consumption  of  Midwest  News-  will  be  trouble  getting  g^o<l 
papers  Projected  Through  prints  from  the  negatives.  Ef- 
1975.”  forts  will  be  made  to  force  the 

It  was  prepared  by  Dr.  Jon  film  to  an  unrealistic  El  or  it 


needs  are 

Chicago 

If  inflation  is  brought  under 
control  and  there  is  no  severe 
economic  recession  in  the  next 
six  years,  consumption  of  news¬ 
print  by  midwestern  newspa¬ 
pers  will  reach  3,150,000  tons 
annually  by  1975 — 650,000  tons 
and  25.6%  more  than  was  con¬ 
sumed  in  1968. 

This  forecast  appears  in  a 
new  study  of  the  growth  pat¬ 
terns  of  newspapers  and  news¬ 
print  consumption  just  pub¬ 
lished  by  the  University  of  Wis¬ 
consin  Bureau  of  Business  Re¬ 
search  and  Service  and  the  In¬ 
land  Daily  Press  Association. 

I  The  forecast  is  based  on  pro- 
'  jections  of  continuing  expan¬ 
sion  of  newspaper  circulation 
and  advertising  volume. 

Additional  newsprint  protluc- 
tion  capacity  will  be  needed  by 
1975  if  the  study’s  consumption 
projection  proves  correct,  but 
'  no  supply  shortage  is  likely  in 
'  the  near  future,  a  summary 
section  concludes. 

Midwest  newsprint  use  rose 
from  1,855,000  tons  in  1951  to 
2,508,000  tons  in  1968,  and  will 
reach  at  least  2,600,000  tons 
this  year,  unless  usage  is  sub- 

istantially  reduced  by  strikes, 
the  study  predicts.  Currently, 
the  Dayton  Newspapers,  with 
I  275,000  daily  circulation,  are 
not  publishing  due  to  labor 
trouble. 

If  1970  should  prove  a  high¬ 
ly  prosperous  year,  consumption 
could  easily  reach  2,700,000 
tons,  but  the  need  of  economic 
measures  to  curtail  inflation 
makes  a  demand  of  around  2,- 
600,000  tons  more  likely,  the 
study  says. 

Cains  by  197S 

“Looking  toward  1975,  the 
continuing  maturation  of  the 
post- World  War  II  baby  crop 
and  the  formation  of  new  fami¬ 
lies  should  generate  increased 
economic  activity  and  larger 
circulation  for  newspapers,”  the 
study  forecasts. 

“Also  enhancing  newspaper 
growth  and  newsprint  con¬ 
sumption  is  the  apparent  stab¬ 
ilization  of  newspapers’  share 
of  advertising  expenditures. 
Since  1963,  newspapers’  share 
has  been  at  29  per  cent  or 
more.  .  .  . 

“Between  now  and  1975, 
daily  circulation  in  the  Midwest 
should  advance  at  an  average 
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growing 

rate  of  around  1  percent  per 
year.  Midwest  daily  circulation 
in  1975  should  exceed  19,500,- 
000,  as  opposed  to  approximate¬ 
ly  18,300,000  in  1968.  Sunday 
circulation  should  be  around 
14,800,000,  as  opposed  to  about 
13,960,000  in  1968.” 

Transportation  aid 

An  appendix  to  the  study 
outlines  further  factors  point¬ 
ing  to  increased  circulation  for 
newspapers  and  therefore 
greater  use  of  newsprint. 

“The  circulation  of  metropol¬ 
itan  dailies  should  lienefit  from 
an  increased  reliance  on  public 
transportation,”  the  appendix 
suggests.  “Our  highways, 
streets,  and  parking  facilities 
in  metropolitan  areas  are  con¬ 
gested,  and  commuting  by  auto¬ 
mobile  is  growing  increasingly 
expensive.  As  population  ex¬ 
pands  and  public  transportation 
improves,  more  people  will  rely 
on  public  conveyances.  As  a 
result,  more  people  will  buy  and 
read  newspapers  between  home 
and  work. 

“Another  positive  factor  in 
the  growth  of  circulation  is  the 
fact  that  newspapers  have  suc¬ 
cessfully  weathered  a  number 
of  adjustments  during  the  past 
18  years.  The  movement  of 
urban  population  to  the  suburbs, 
the  introduction  of  a  new  medi¬ 
um  of  communications,  and  a 
change  in  reading  habits  re¬ 
duced  multiple  newspaper 
readership.  Evidence  indicates 
that  most  of  these  adjustments 
are  at  an  end.  Demographers 
predict  that  the  exodus  to  the 
suburbs  is  about  over  and  that 
urban  areas  will  grow  more 
rapidly  in  the  years  ahead. 
With  rapidly  rising  levels  of 
income,  the  public  is  adjusting 
to  higher  prices  for  newspapers 
and  other  publications.  In  ad¬ 
dition,  television  is  no  longer  a 
rapidly  growing  adolescent 
which  must  derive  part  of  its 
growth  from  the  established 
communications  media. 

“With  the  adjustments  of  the 
past  18  years  accomplished, 
plus  rising  levels  of  education, 
shorter  working  hours,  larger 
incomes  and  decreased  poverty, 
the  multiple  readership  of  news¬ 
papers  could  increase.  If  it 
does,  newspaper  circulation 
would  advance  faster  than  the 
growth  of  adult  population  or 
for  September  13,  1969 


G.  Udell,  assistant  dean  of  the 
Graduate  School  of  Business  of 
the  University  of  Wisconsin,  as 
well  as  director  of  its  Bureau 
of  Business  Research  and  Serv¬ 
ice. 

It  is  the  eighth  in  a  series 
initiated  in  1956  for  a  12-state 
Midwest  area. 

The  first  two  studies  were 
Jointly  financed  by  newsprint 
manufacturers  and  Midwest 
newspapers.  The  more  recent 
.studies  have  lieen  sponsored  by 
the  association’s  newsprint 
committee,  currently  headed  by 
Donald  B.  Abert,  president  and 
publisher  of  the  Milwaukee 
Journal  and  Sentinel. 


Photography 
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further  down  the  line.  Develop 
your  story  theme,  weed  out  the 
unnecessary  parts,  note  the  best 
time  and  place  for  key  pictures. 
This  should  enable  the  photog¬ 
rapher  to  take  fewer  wasted 
pictures  and  leave  more  time  to 
work  on  the  important  ones.” 

Weber,  who  has  spent  21 
years  with  Newsday,  feels  that 
“self-discipline  is  seeing  not  only 
your  immediate  subject,  but 
where  he  is  in  the  picture  and 
what  is  around  him.  Why  must 
so  many  controllable  pictures 
have  so  many  distracting  ele¬ 
ments  in  them?  Tv  antennas, 
ladies’  room  signs,  garbaggy 
foregrounds,  lend  little  to  most 
photos.  A  lot  of  lip  service  is 
paid  to  the  necessity  for  un¬ 
cluttered  backgrounds  and  pic¬ 
tures  free  of  distracting  ele¬ 
ments,  but  what  do  we  really  do 
about  it?  Many  times  the  only 
comment  from  the  photographer 
is  a  weak,  ‘Well,  the  retoucher 
can  take  it  out.’  A  sad  com¬ 
mentary  for  lack  of  discipline. 
It  certainly  doesn’t  take  much 
effort  to  restrain  the  button 
finger  while  looking  around  and 
beyond  the  subject.” 

Self-laziness 

“Self-discipline,”  he  adds, 
“many  times  is  simply  overcom¬ 
ing  self-laziness.  It  means 
changing  lenses  to  better  fill  the 
frame  or  the  use  of  a  fill  flash  to 
put  details  in  shadows.  There  is 
nothing  worse  than  having 
knowledge  and  equipment  neces¬ 
sary  to  correct  a  recognized 
fault  and  doing  nothing  to  over¬ 
come  the  problem.  How  many 
times  is  the  light  level  too  low 


will  be  shrugged  off  on  the  dark¬ 
room.  After  all,  isn’t  that  what 
the  darkroom  technicians  are 
paid  for?” 

“It  has  been  a  major  mystery 
to  many  why  a  photographer 
spends  an  entire  day  carefully 
taking  pictures,  and  then  ruins 
the  total  product  in  fifteen  min¬ 
utes  of  carelessness.  After 
spending  much  of  the  company’s 
money  in  salary,  time,  expenses 
and  material,  he  returns  to  the 
darkroom  and  proceeds  to  ruin 
the  day’s  work.  It  might  take  an 
extra  minute  or  two  to  get  the 
developer  to  a  reasonable  tem¬ 
perature,  but  it  is  processed  at 
62  degree  because  he’s  in  a 
hurry  to  get  home  to  a  martini 
or  two.  Does  he  have  to  have  a 
cigarette  at  this  time  when  the 
ashes  can  fall  all  over  the  film 
and  into  the  developer?  Must  he 
pick  this  time  to  call  the  wife 
and  get  into  an  argument  while 
the  film  sits  unagitated?  Fifteen 
or  twenty  minutes  of  self-disci¬ 
pline  at  this  stage  would  pay 
handsome  dividends  in  good 
negatives  and  prints,”  he  says. 

Peak  action 

Weber’s  prescription  is  “a 
good  tablespoonful  of  self-dis¬ 
cipline  three  times  a  day.” 
“Start  thinking  with  minds,”  he 
admonishes,  “not  equipment.  Try 
for  peak  action.  Cut  down  on 
the  number  of  pictures  and  con¬ 
centrate  on  getting  fewer  pic¬ 
tures  of  better  quality.  Look 
around,  stay  alert.” 

He  repeats  the  advice  given 
photographers  by  Mike  Tatem, 
tech  rep  for  Honeywell,  who’s  a 
stickler  for  self-discipline  and  is 
generally  known  as  “a  photog¬ 
rapher’s  photographer”:  “Self- 
imposed  assignments  should  be 
made  by  the. photographer  him¬ 
self  and  designed  to  advance 
himself  in  the  art  of  photo¬ 
journalism,”  advises  Tatem.  “He 
should  strive  for  the  develop¬ 
ment  of  photo  discipline.” 

“If  this  little  diatribe  stirs 
you  at  all,  why  not  do  something 
about  it,”  says  Weber  in  clos¬ 
ing.  “Try  going  out  on  a  dull 
day,  or,  heaven  forbid,  on  your 
day  off  and  see  if  you  can  de¬ 
velop  a  story  on  one  roll  of  film. 
One  frame  for  each  totally  dif¬ 
ferent  picture.  No  two  expos¬ 
ures,  no  bracketing,  no  cover 
shot,  all  correctly  focused,  com- 
po.sed  and  telling  the  complete 
story.  Twenty  pictures — count 
’em,  twenty — on  a  twenty  ex¬ 
posure  roll  of  film.” 

“Do  this,”  he  concludes,  “and 
my  hat’s  off  to  you.” 
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ligent  you  are,  the  less  you 
watch  tv.”  Surveys  bore  this 
out.  “The  best  educated  people 
spend  less  time  watching  tele¬ 
vision,  and  the  better  educated 
are  the  ones  in  financial  condi¬ 
tion  to  buy  more  of  the  prod¬ 
ucts  our  advertisers  wish  to 
sell.” 

Shepley  had  “great  confidence 
in  Life.”  He  picked  up  a  leaflet 
from  his  desk  and  read  some¬ 
thing  the  late  Joseph  Pulitzer 
had  once  said  about  newspapers 
and  public  service.  The  news¬ 
papers  performed  a  public  serv¬ 
ice  by  exposing  criminals  and 
crooks  and  making  their  careers 
less  glamorous  to  the  impres¬ 
sionable  young.  Life  had  per¬ 
formed  a  service  in  this  tradi¬ 
tion,  Shepley  said,  by  such 
exposures  as  the  one  by  reporter 
Bill  Lambert,  disclosing  the 
connection  between  the  financial 
manipulator,  Louis  Wolfson, 
and  Supreme  Court  Justice  Abe 
Fortas  (E&P,  May  31),  who 
resigned  as  a  consequence. 

Confidence  in  Life 

‘T  think  Life,”  he  said,  “is 
directing  its  appeal  to  young 
readers  who  will  be  around  for 
a  long  time  to  buy  the  materials 
our  advertisers  offer  for  sale.” 

His  confidence  in  news  maga¬ 
zines,  Shepley  said,  was 
founded  in  the  service  such 
magazines  perform.  He  said 
that  newspapers,  with  reporters 
working  against  daily  deadlines, 
had  never  been  able  to  go  as 
deeply  into  the  news  as  some 
newspapers  would  like  to  do, 
and  that  radio  and  television, 
because  of  time  and  cost  had 
never  been  able  to  do  more  than 
recite  a  sub-head  coverage.  This 
had  left  a  broad  area  to  the 
news  magazines. 

Ours,  he  said,  was  a  news¬ 
conscious  age.  Everybody  was 
getting  into  general  news. 
Newspapers  were  digging  deep¬ 
er,  radio  and  television  were 
trj'ing,  but  Time,  Newsweek 
and  U.f>.  News  &  World  Report 
were  flourishing. 

Since  its  first  issue  on  March 
3,  1923,  “Time  has  enjoyed  an 
enormous  success,”  Shepley 
said,  “and  in  recent  years  has 
grown  and  expanded  its  reader- 
ship  and  coverage  beyond  any 
dream.  You  wonder  why,  and 
you  have  to  think  about  it  for 
a  moment. 

“It’s  because  people  want 
more  news,  more  of  the  essen¬ 
tial  facts.  More  background. 
This  hunger  for  news  is  greater 
today  than  ever  before,  and  it 
will  be  greater  tomorrow.” 
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Modern  communications  have 
brought  more  news  from  all 
parts  of  the  world  to  more  peo¬ 
ple,  and  with  the  increases  sup¬ 
ply  has  come  confusion. 

“The  function  of  the  news 
magazine,”  Shepley  said,  “is  to 
summarize  the  news,  relate  it 
and  cut  out  some  of  the  con¬ 
fusion.  We  have  to  control  an 
information  explosion.” 

During  the  three  years  he  was 
publisher  of  Time,  Shepley 
said,  the  magazine  enjoyed  a 
total  growth  of  about  25  per¬ 
cent  in  advertising,  and  20 
percent  in  circulation.  “The 
total  gross  income  from  Time 
magazine  in  1968,”  he  said, 
“was  $100  million,  and  in  1969 
it  will  be  about  $125  million.” 

Under  Henry  Luce  3d  there 
will  undoubtedly  be  changes  in 
the  makeup  and  style  of  Time, 
Shepley  said.  Such  changes  were 
started  as  early  as  last  year 
by  managing  editor  Henry 
Anatole  Grunwald. 

“There  has  to  be  a  change 
because  life  changes,  our  society 
changes,  and  on  a  magazine  a 
change  occurs,”  Shepley  said, 
“every  time  there  is  a  change 
in  management.” 

He  felt  that  a  managing  edi¬ 
tor  “has  to  be  free  to  run  his 
own  show.  The  m.e.  has  to  have 
authority — that  is  the  only  way 
you  can  get  out  a  magazine  and 
have  it  unified.  I  served  under 
five  managing  editors,  and 
every  one  got  out  a  different 
type  of  magazine.  Mr.  Luce  Sr. 
ran  his  own  type  of  magazine. 
Others  changed  it,  even  while 
Luce  lived.” 

Time-  a  great  magazine 

Shepley  thought  that  Grun¬ 
wald,  a  native  of  Vienna  who 
fled  Austria  in  1940,  was  “an 
urban,  sophisticated  man  of  the 
modern  world.” 

“In  my  estimation,”  he  said, 
“Henry  Grunwald  is  putting  out 
a  great  magazine.  I  don’t  be¬ 
lieve  Time  was  ever  better  or 
more  interesting  than  it  is  to¬ 
day.” 

Shepley  began  his  news 
career  at  15,  by  writing  high 
school  sports  for  the  Harris¬ 
burg  Daily  Patriot,  where  his 
father  had  been  an  editor.  He 
attended  Dickinson  College  and 
later  worked  as  a  full-time  re¬ 
porter  for  the  Patriot.  He  then 
went  to  the  Pittsburgh  Press, 
and  after  two  years  joined  the 
Harrisburg  bureau  of  the 
United  Press. 

In  1940,  while  covering  the 
Republican  National  Conven¬ 
tion  in  Philadelphia  that  nom¬ 
inated  the  late  Wendell  Willkie 
for  President,  he  attracted  at¬ 
tention  of  his  UP  superiors  and 
was  invited  to  join  the  Wash¬ 
ington  bureau. 

“I  did  everything  in  Wash¬ 


ington,”  Shepley  said.  “I  cov¬ 
ered  every  police  beat  in  the 
city,  the  courts — everything — 
before  they  moved  me  to  the 
Hill  to  cover  the  Senate  and  the 
House.  The  war  came  on,  and 
I  joined  Time.  I  wanted  to  be 
a  war  correspondent,  but  with 
so  many  lining  up  at  the  UP, 
I  didn’t  think  I  had  a  chance. 
I  figured  I’d  have  a  better 
chance  with  Time.” 

They  sent  him  to  the  China- 
Burma-India  theater,  then  to 


U.S.  District  Judge  Inzer  B. 
Wyatt  in  New  York  has  ruled 
that  a  Life  magazine  article 
critical  of  Roy  M.  Cohn,  a  for¬ 
mer  Assistant  U.S.  Attorney  in 
New  York  and  one-time  chief 
counsel  to  the  Senate  subcom¬ 
mittee  headed  by  the  late  Sen¬ 
ator  Joseph  R.  McCarthy,  was 
not  sufficient  reason  to  prevent 
the  selection  of  a  jury  for  the 
trial  of  Cohn  on  a  bribery-con¬ 
spiracy  indictment. 

The  Life  article  suggested 
that  Cohn  had  used  his  influence 
to  obtain  the  transfer  of  three 
Federal  Bureau  of  Investiga¬ 
tion  agents,  after  they  had 
helped  U.S.  Attorney  Robert  M. 
Morgenthau  in  an  investigation 
of  Cohn  as  a  director  of  the 
Fifth  Avenue  Coach  Company 
in  1962. 

Judge  Wyatt  said  he  had  tried 
to  persuade  Life  not  to  run  the 
article  but  had  found,  after 
reading  the  piece,  that  it  “was 
not  as  bad  as  I  had  feared.” 

At  another  point,  he  said,  in 
reference  to  Cohn: 

“No  man  who  enjoys  the 
friendship  of  [the  late]  Cardi¬ 
nal  Spellman  and  Mr.  Hoover 
[J.  Edgar  Hoover,  director  of 
the  FBI]  and  others  could  be 
considered  by  the  public  at  large 
to  be  wholly  bad.  There  is  that 
aspect  of  it.  .  .  .  My  initial  im¬ 
pression  is  that  in  part  at  least 
it  is  flattering.” 

The  Life  article  was  by  Wil¬ 
liam  Lambert,  who  earlier  this 
year  exposed  the  association  of 
Supreme  Court  Associate  Jus¬ 
tice  Abe  Fortas  with  jailed  fin¬ 
ancier  Louis  Wolfson,  which  led 
to  the  resignation  of  Fortas 
(E&P,  May  31). 

Attorney  Myron  J.  Green  had 
argued  that  the  Lambert  piece 
about  Cohn  was  so  “devastat¬ 
ing”  and  “shocking”  as  to  con¬ 
stitute  grounds  for  dismissal  of 
the  indictment.  He  claimed  that 
Morgenthau  had  “fed”  the  story 
to  Life. 

“The  article,”  Green  said,  “is 
permeated  and  drips  with  venom 
and  could  not  help  but  poison 


General  MacArthur  in  tb 
Southwest  Pacific,  and  finally  t« 
the  European  theater.  vfUi 
the  war,  he  became  head  of  thf 
Time  Washington  bureau. 

Now  at  62  Shepley  is  eauy 
to  put  into  general  practice  the 
“hard”  news  practices  ho  de¬ 
veloped  as  a  general  reporter 
and  bureau  chief.  At  Time  Inc. 
he  is  known  as  a  “hard  man.” 
It  remains  to  be  seen  what  a 
“hard”  news  man  can  do  with 
its  publications. 


the  minds  of  prospective 
jurors.” 

Judge  Wyatt  felt  otherwise, 
and  stated  in  his  ruling: 

“It  cannot  be  said  at  this  time 
that  it  will  be  impossible  to 
select  a  fair  and  impartial  jury 
on  September  23.  The  most 
sensible  procedure  would  .seem 
to  be  to  question  the  jury  panel 
and  then  find  out  whether  the 
press,  radio  and  television  cov¬ 
erage  has,  or  has  not,  affected 
the  ability  of  the  panel  mem 
bers  to  act  fairly  and  impartial¬ 
ly  as  jurors.  Those  members  of 
the  panel  who  indicate  that  they 
have  been  affected  will,  of 
course,  be  excused. 

“In  this  connection,  the  sug¬ 
gestion  that  prospective  jurors 
will  give  false  answers  to  ques¬ 
tions  cannot  be  accepted ;  my 
experience  has  indicated  that 
prospective  jurors  are  most  con¬ 
scientious  in  their  responses. 
The  fairness  of  the  members  of 
jury  panels  in  this  district 
should  not  be  underestimated.” 

Cohen  has  appealed  this  rul¬ 
ing. 

• 

^Ollie’  Noonan  buried 
near  Roosevelt  home 

Campobello  Island,  N.B. 

Associated  Press  photograph¬ 
er  Oliver  E.  “Ollie”  Noonan  Jr., 
killed  August  16  in  Vietnam, 
was  buried  Friday,  September 
5,  on  this  Canadian  island  off 
the  easternmost  tip  of  the 
United  States. 

Noonan,  29,  died  when  a  U.S. 
Army  helicopter  in  which  he 
was  riding  crashed. 

Noonan’s  father,  Oliver  E. 
Noonan  Sr.,  is  a  retired  photog¬ 
rapher  for  the  Boston  Record 
American.  1 

Noonan’s  mother’s  family  ha.' 
lived  on  the  island  for  years, 
and  six  neighbors,  all  fishermen, 
were  his  pallbearers  at  the  com- 
mital  service  in  St.  Anne’s 
Anglican  Episcopal  Church. 

The  church  is  near  the  sum¬ 
mer  home  of  the  late  Presi  leri 
Franklin  D.  Roosevelt. 
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about  Life’s  Cohn  story 


Pre 

(Co 


nev  spi 
reived, 
cial  as 

N 

Nov 
fimmei 
bili  zat 
be  doi 
pajier 
giving 
cy  to 
not  a: 
spond( 
of  Inf 
indicai 
paper 
payab 
rate  a 
hilling 
Spects 

Rea^ 
80  fai 
said,  > 
nifyin; 
Atlani 
Hon, 
Newai 
Daily 
City 
Free  , 

Fitz 
vertis< 
throuf 
not  be 
cost.  ] 
age.ici 
paper 
plicate 
amour 
ous  p 
paigiif 
vital  1 
advert 

Fitz 
that  a 
activit 
search 
dissen 
ation. 
work 
ing  ol 
tremei 
goes 
which 
but  n 
an  ag 
agency 
amour 
ice  ha 
able. 

La.sl 
anothe 
holder 
indical 
nancin 
has  he 
papers 
tion. 
NPC 
moniei 
put  in 
paper 
ties  V 
EDn 


Preprint  price 

(Continued  from  page  11) 


newspapers.  NPC  had  not  re- 
cei%ed,  nor  asked  for,  any  finan¬ 
cial  assistance  from  the  papers. 

Need  for  package  rate 

Now,  however,  in  light  of  the 
financial  crisis  facing  NPC,  sta¬ 
bilization  of  the  corporation  can 
be  done  “only  by  actual  news- 
pai>er  inclusion  of  our  fee,  thus 
giving  full  freedom  to  an  agen¬ 
cy  to  use  the  package  rate  or 
not  as  they  wish.”  The  corre¬ 
spondence  asked  that  a  Letter 
of  Intent  be  returned  to  NPC 
indicating  agreement  by  each 
paper  to  “include  a  service  fee. 
payable  to  NPC,  in  all  national 
rate  advertising  quotations  and 
billings  made  for  Hi-Fi  and 
SpectaColor.” 

Reaction  to  the  proposal  has 
so  far  been  hopeful,  Fitzhugh 
said,  with  some  100  papers  sig¬ 
nifying  agreement,  including  the 
Atlanta  Journal  and  Constitu¬ 
tion,  the  Miami  Herald,  the 
Newark  Evening  News,  the 
Daily  Oklahoman  and  Oklahoma 
City  Times,  and  the  Detroit 
Free  Press. 

Fitzhugh  emphasized  that  ad¬ 
vertisers  who  have  gone 
through  NPC  previously  will 
not  be  subject  to  any  additional 
cost.  NPC,  he  said,  is  vital  to 
age.icies,  as  it  is  a  reliable  news¬ 
paper  service,  which  un-com- 
plicates  and  organizes  vast 
amounts  of  data  from  the  vari¬ 
ous  papers  for  preprint  cam¬ 
paigns.  The  corporation  is  thus 
vital  to  the  survial  of  preprint 
advertising. 

Fitzhucrh  also  pointed  out 
that  about  60  percent  of  NPC’s 
activities  involve  planning,  re¬ 
search,  problem-solvinrr  and  the 
dissemination  of  related  inform¬ 
ation.  Only  40  percent  of  its 
work  involves  the  actual  plac¬ 
ing  of  ads.  And,  he  added,  a 
tremendous  amount  of  work 
goes  into  planning  campaigns 
which  are  never  placed  by  NPC, 
but  rather  by  a  printer  under 
an  agreement  negotiated  by  an 
agency.  A  continuation  of  this 
amount  of  uncompensated  serv¬ 
ice  has  proved  to  be  unwork¬ 
able. 

La.st  week,  Fitzhugh  sent 
another  letter  to  NPC  stock¬ 
holders  and  other  major  papers 
indicating  that  interim  cash  fi¬ 
nancing,  now  totaling  $50,000, 
has  been  received  from  several 
papers  supporting  the  corpora¬ 
tion.  He  said,  however,  that 
NPC  could  not  accept  these 
monies  unless  its  finances  are 
put  in  order  by  means  of  news¬ 
paper  cooperation  “so  that  agen¬ 
cies  will  be  able  to  pay  NPC 
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fees  as  part  of  normal  expenses 
of  a  preprint  program.” 

“It  should  be  clear,”  he  went 
on,  “that  this  request  does  not 
represent  expense  to  the  news¬ 
paper,  but  is  a  method,  the  only 
one  known  to  be  practical  for 
the  cost  to  be  acceptable  to 
agencies  and  for  the  service  to 
continue,  which  is  what  they 
want.” 

• 

Alioto  sues  Look 
on  Mafia  article 

Mayor  Joseph  L.  Alioto  of 
San  Francisco,  in  a  dispute 
with  the  publishers  of  Look 
magazine  over  an  article  in  the 
September  23  issue  that  al¬ 
legedly  links  him  with  the 
Mafia,  has  been  given  the  right 
by  a  Federal  judge  to  examine 
eight  persons  the  Mayor  claims 
were  involved  in  the  preparation 
and  distribution  of  the  article. 

Alioto,  in  possession  of  an 
advance  proof  of  the  story,  filed 
suit  against  Cowles  Communi¬ 
cations  Inc.,  publishers  of  Look, 
for  $12.5  million,  claiming  libel. 

Among  those  subject  to  ques¬ 
tioning  under  the  order  signed 
by  Judge  George  B.  Harris  in 
San  Francisco  was  Paul  Beck, 
press  secretary  to  California 
Governor  Ronald  Reagan.  Ali¬ 
oto  alleged  that  the  Governor’s 
office  was  involved  in  having 
copies  of  the  article  distributed 
before  publication. 

A  Democrat,  Alioto  is  con¬ 
sidered  by  some  to  be  his  party’s 
likely  choice  next  year  to  run 
against  Governor  Reagan. 

The  Mayor  distributed  a  volu¬ 
minous  paper  of  his  own  to 
newspapers,  radio  and  tv  sta¬ 
tions  and  individual  columnists 
on  Monday.  He  billed  it  as 
“Analysis  of  Each  and  Every 
Allegation  in  the  Look  Article.” 

Alioto  ended  his  paper  with 
an  attack  on  Gardner  Cowles, 
editorial  chairman  of  Cowles 
Communications. 

Others  to  be  questioned  under 
the  court  order  are:  Richard 
Carlson  and  Lance  Brisson, 
authors  of  the  Look  article; 
George  Leonard,  a  senior  editor 
of  Look  in  San  Francisco;  the 
custodians  of  records  of  the 
Bank  of  California,  the  Morris 
Plan,  and  the  Bank  of  Amer¬ 
ica,  and  Edwin  Gray,  associate 
press  secretary  in  the  Gover¬ 
nor’s  office. 

• 

Research  manager 

Thomas  E.  Healey  has  joined 
Compton  Advertising  Inc.  as 
manager  of  media  research. 
Healey  has  been  with  A.  C. 
Nielsen  Co.  for  the  past  three 
years,  and  before  that  was  a 
senior  research  associate  at 
Young  &  Rubicam. 
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Monday  a.m. 
paper  added 
in  Rockford 


Rockford,  Ill. 

The  first  regular  Monday 
morning  issue  of  the  Rockford 
Morning  Star  in  its  81-year 
history  was  published  on  Mon¬ 
day,  September  1. 

Because  of  Labor  Day  observ¬ 
ance,  the  edition  was  titled  the 
The  Register-Star,  the  name 
used  on  all  holiday  publications 
of  the  Morning  Star  and  the 
Register-Republic  since  July  4, 
1959. 

William  K.  Todd,  publisher, 
said  the  word  “Rockford”  has 
been  dropped  from  both  name¬ 
plates  because  the  newspapers 
are  read  throughout  the  metro¬ 
politan  Rockford  area.  On  Sun¬ 
days,  the  nameplate  will  read 
Sunday  Register- Star.  The  ex¬ 
panded  Sunday  newspaper  will 
be  a  joint  production  of  both 
staffs.  The  newspapers  are 
members  of  tbe  Gannett  Group. 

Due  to  addition  of  the  Mon¬ 
day  Morning  Star,  the  weekly 
price  was  rai.sed  10  cents  to  70 
cents  for  home  delivery  of  six 
weekday  issues  of  the  Morning 
Star  and  the  Sunday  Register- 
Star. 

Promotions  effective  Sep¬ 
tember  1  involve  news  and  ad¬ 
vertising  personnel: 

Thomas  M.  Reay,  Register 
Republic  managing  editor,  to 
Register- Republic  executive  ed¬ 
itor. 

R.  Chad  Brooks,  Morning 
Star  assistant  managing  editor, 
to  Sunday  Register-Star  man¬ 
aging  editor. 

William  Snyder,  Morning 
Star  city  editor,  to  Morning 
Star  assistant  managing  editor. 

Roger  Hedges,  state  editor  of 

Bell-McCIure  offers 
two  ‘Jackie’  features 

Two  different  series  about 
Jacqueline  Kennedy  Onassis  are 
being  released  tbis  month  by 
Bell-McClure  Syndicate. 

One  is  a  12-part  condensation 
of  My  Life  with  Jacqueline 
Kennedy  by  Mary  Barelli  Gal¬ 
lagher. 

The  other  is  Jackie  &.  Ari's 
First  Year:  A  $20  Million 
Honeymoon,  by  Fred  Sparks, 
Pulitzer  Prize-winning  reporter 
and  author.  Sparks,  with  the 
aid  of  newspapermen  in  Greece, 
France,  England  and  America, 
put  together  the  details  of  the 
romance  and  honeymoon  of  the 
former  Jacqueline  Kennedy  and 
Aristotle  Socrates  Onassis. 


both  newspapers,  to  Morning 
Star  city  editor. 

Joe  N.  Lamb,  Register-Re¬ 
public  assistant  city  editor,  to 
state  editor. 

Isadora  Nelson,  Morning  Star 
Sunday  editor,  to  assistant  to 
the  editor. 

Dan  DiLeo,  Morning  Star  as¬ 
sistant  city  editor,  to  Sunday 
editor  of  ^e  Sunday  Register- 
Star. 

Bob  Brimm,  copyreader,  and 
James  R.  George,  education 
writer,  to  Register-Republic  as¬ 
sistant  city  editors. 

Reid  L.  Christensen,  national 
advertising  sales  representative, 
to  assistant  manager  of  the 
Morning  Star  and  Register-Re¬ 
public  classified  ad  department. 


Deaths 

Wkrner  W.  Skll,  60,  me¬ 
chanical  superintendent  of  the 
Long  Beach  (Calif.)  Indepen¬ 
dent,  Press-Telegram;  Septem¬ 
ber  5. 

*  •  * 

John  E.  Saykrs,  68,  retired 
(1969)  editor  of  the  Belfast 
(No.  Ire.)  Telegraph’,  August 


Albkrt  C.  Holloway,  69, 
copy  editor  at  the  Seattle 
(Wash.)  Post -Intelligencer; 
September  1. 

*  *  * 

H.  T.  Matson,  68,  publisher 
of  the  Victoria  (B.C.)  Colonist 
prior  to  1951 ;  September  6. 

*  *  * 

John,  A.  Killick,  60,  former 
newspaper  reporter;  executive 
secretary  of  the  National  Inde¬ 
pendent  Meat  Packers  Associa¬ 
tion;  September  7. 

•  «  • 

Jack  W11.SON,  61,  writer  of 
the  “Potomac  Fever”  column; 
former  Minneapolis  Tribune  re¬ 
porter;  September  7. 

*  •  * 

Makdk  PATTFatsoN,  92,  society 
editor  of  the  Morgantown 
(W.  Va.)  Post  and  the  Morgan¬ 
town  Dominion  News  for  40 
years;  Septeml)er  3. 

*  *  * 

Max  B.  Cook,  former  city  edi¬ 
tor  and  promotion  editor  of  the 
Cleveland  Press  and  later  pro¬ 
motion  editor  and  aviation  edi¬ 
tor  of  the  Scripps-Howard 
Newspapers  in  New  York;  .Au¬ 
gust  31. 

•  *  * 

Jkssf.  J.  CURRH'ai,  62,  feature 
writer  for  the  Columbus  (Ohio) 
Dispatch  from  1932  to  1937;  for 
25  years  the  director  of  the 
School  of  Journalism  at  Bowl¬ 
ing  Green  State  University; 
July  22. 
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Progress  reported 
with  plastic  plates 


San  Francisco 

Progress  in  two  plastic  press 
plate  areas  was  described  in  cri¬ 
tiques  presented  before  the  Pa¬ 
cific  Newspaper  Mechanical  Con¬ 
ference  sessions  here  this  week. 

Special  reports  on  the  Letter- 
flex  plate  made  by  James  G. 
Young  Jr.,  South  Bend  (Ind.) 
Tribune,  and  by  Roy  Prince, 
W.  R.  Grace  &  Co.,  were  ac¬ 
companied  by  announcement  of 
results  from  the  Hylox  plate  by 
Vernon  Spitaleri,  Sta-Hi  Cor¬ 
poration. 

Three  newspapers  and  two 
commercial  plants  have  installed 
Letterflex  and  by  year’s  end  at 
least  four  more  dailies  will  have 
this  equipment,  Prince  reported. 

Tribune  people  “are  most  op¬ 
timistic”  that  Grace  plates 

will  be  successful,”  Young 
stated  in  a  report  that  was  read 
by  Don  Nedegger,  Phoenix 
(Ariz.)  Republic  and  Gazette. 

When  Letterflex  is  proven 
practical,  the  Tribune  intends 
to  photo-compose  all  news  and 
advertising  and  prepare  pages 
by  paste-up.  The  future  may 
bring  photocomposition  equip¬ 
ment  capable  of  100  to  200  lines 
a  minute.  Young  added.  Two 
.'»0  1pm  machines,  plus  a  standby, 
are  adequate  now.  ' 

The  complete  plate-making 
process  now  takes  11  to  12  min¬ 
utes,  but  as  it  is  possible  to  be¬ 
gin  a  second  plate  before  the 
first  is  finished  the  plant  can 
produce  about  lb  plates  an  hour, 

StereotyperM  obtain 
plantic  jiiriMlirtion 

1  lETROIT 

.  Officers  of  the  International 
Stereotypers  and  Eli«cti  otypers 
Union  informed  the  66th  annual 
convention  here  this  week  that 
they  are  heartened  by  the  prog- 
re.ss  made  in  attaining  juris¬ 
diction  in  a  number  of  news¬ 
papers  converting  to  use  of  the 
Letterflex  and  Hylox  printing 
plates. 

In  one  action,  the  delegates 
sent  to  a  referendum  of  the 
membership  a  proposal  to  reduce 
the  term  of  apprenticeship  from 
a  minimum  of  six  years  to  a 
minimum  of  four  years.  Press¬ 
men  and  printers  have  taken 
similar  action. 

Frank  G.  Creamer,  secretary- 
treasurer  of  the  stereotypers, 
said  he  anticipates  a  merger 
with  the  pressmen  in  the  next 
several  months. 


he  reported.  A  master  machine 
that  turns  out  60  plates  an  hour 
is  under  testing. 

The  Tribune  is  producing  12 
pages  of  Sunday  color  comics 
and  24  tabloid  pages  for  the 
Sunday  magazine — a  total  of  96 
plates — in  the  Letterflex  system. 

“We  can  go  fully  coldtype 
without  going  offset,”  Young 
stated,  “because  Letterflex  per¬ 
mits  us  to  make  a  lightweight 
relief  plate  on  polymer  from  a 
photographic  image.” 

Advantages  in  the  pressroom, 
he  noted,  include  greatly  im¬ 
proved  ink  mileage  because  kiss 
impression  is  only  .002  com¬ 
pared  to  .008  for  stereo  plates, 
and  less  misting,  show-through 
and  web  breakage.  In  actual 
tests  there  is  2b%  more  life  in 
blankets  and  rollers. 

lA>ckup  problems 

Letterflex  is  giving  problems 
in  press  lockup.  Young’s  report 
mentioned.  At  pre.sent  plates  are 
mounted  by  Scotch  taping  the 
leading  edge  to  the  saddle  and 
using  a  3M  spray  adhesive  for 
the  rest  of  the  plate. 

It  is  possible  to  run  a  Letter¬ 
flex  plate  beside  a  stereo  plate 
on  the  .same  cylinder,  but  it  is 
not  practical.  Young  advi.sed,  to 
run  one  type  on  one  side  and 
the  other  on  the  opposite  side 
of  the  cylinder. 

Prince  reported  that  Goss  and 
Hoe  have  designed  lockup  de-- 
vices  which  are  an  integral  part 
of  the  .saddles  and  are  u.seful 
for  off-press  mounting  of  the 
plates,  if  desired. 

The  two  major  problems  of 
Letterflex,  he  said,  were  ink 
fill  and  loss  of  highlight  dots. 
Tests  have  indicated  that  hard 
form  rollers  and  screened 
veloxes  reduce  these  conditions. 

The  Bucks  County  Courier" 
Times  at  Levittown,  Pa.  has 
been  printing  with  Letterflex 
plates  on  the  average  of  three 
days  a  week  but  succe.ss  with 
the  system.  Prince  said,  has 
been  hindered  by  .saddles  which 
ha^’e  poor  tolerance. 

The  Washington  (I).  C.)  Star 
has  made  test  runs  only  with 
screened  veloxes,  pending  in¬ 
stallation  of  new  saddles  and 
rollers.  Other  experiments  were 
reported  at  the  Worcester 
(Mass.)  Telegram  &  Gazette 
and  the  ANPA  Research  Lal)o- 
ratory.  These  include  te.sts  with 
specially  formulated  inks. 

Advantages  of  Hylox 

De.scribing  Hylox  as  a  totally 
new  printing  plate  sy.stem. 


Spitaleri  said  the  objective  of 
the  Union  Carbide  and  Sta-Hi 
development  is  to  make  it  pos¬ 
sible  for  larger  newspapers  to 
achieve  substantial  quality  im¬ 
provement  and  yet  maintain  let¬ 
terpress  speed  and  economics. 

Advantages  of  the  system 
under  test  at  the  Neu'  York 
Daily  News  were  listed  as  its 
light  weight,  upgraded  printing 
quality,  savings  in  time,  man¬ 
power  and  material  handling 
costs. 

The  most  dramatic  advantage 
offered  is  the  weight  contrast  of 
one  pound  for  thermoplastic 
against  44  pounds  for  metal,  he 
submitted,  adding:  “This  is  im¬ 
portant  if  you  plan  to  run 
pre.sses  ultimately  at  100,000  pa- 
pei  s  per  hour.” 

One  of  the  safest  assumptions 
is  that  photocomposition  will 
make  substantial  inroads  and  in 
time  replace  hot- metal  type¬ 
casting,  he  said. 

Another  is  that  a  system  for 
making  a  photo-imaged  pattern 
plate  will  bridge  the  gap  be¬ 
tween  Hylox  and  photo-comp — 
and  that  will  satisfy  newspaper 
speed  and  cost  performance  re- 
(juirements — and  will  be  devel- 
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oped  within  a  year  or  two,  he 
forecast. 

Two  likely  possibilities  are  a 
rapidly  etched  metal  engraxing 
and  a  photo-responsive  plastic 
expressly  developed  as  a  pat  ern 
plate. 

• 

Managing  editor 
seminar  at  API 

Members  of  a  seminar  for 
managing  editors  and  news 
editors  at  the  American  I’less 
Institute,  Columbia  University, 
are: 

Rupen  G.  Avakian,  Greenville 
(S.  C.)  News. 

Duncan  C.  Bennett,  Knoxville 
(Tenn.)  News-Sentinel. 

Robert  M.  Carney,  Sacror 
mento  (Cal.)  Union. 

William  A.  Collins,  Columbia 
(S.  C.)  Record. 

Jack  Cort,  Miami  (Fla.) 
News.  ! 

J.  Douglas  Creighton,  Toronto 
Telegram. 

Frank  H.  Dobisky,  Lorain 
(Ohio)  Journal. 

Joseph  W.  Dunn  Jr.,  Norfolk 
V  irginian-Pilot. 

Thomas  J.  Dygard,  As.soci- 
ated  Press,  Indianapolis. 

Duane  E.  Flaa,  Fargo  (N.  D.) 
Forum. 

Fred  J.  Flagler  Jr.,  IFnisfon- 
Salem  (N.  C.)  Journal. 

Richard  H.  Fogel,  Oakland 
(Cal.)  Tribune. 

Tolman  E.  Holten,  Minneap-' 
olis  (Minn.)  Tribune. 

Donald  Kampfer,  Appleton 
(Wis.)  Post-Crescent.  , 

Ralph  E.  Langer,  Daytoiv 
(O.)  Journal  Herald. 

Allan  M.  Lazarus,  Shreveport 
(La.)  Times. 

Bruce  V.  Locklin,  Paterson 
(N.  J.)  Morning  Call. 

Lewis  J.  Lord,  United  Press 
International,  Atlanta. 

Michael  B.  McMahon,  Bangor 
(Me.)  Daily  News. 

John  H.  McMillan,  Worcester 
( Mass. )  Telegram. 

Allen  C.  Miles,  Wilmington, 
(Del.)  Journal. 

John  R.  Puckett,  Dallas 
(Tex.)  Morning  News. 

Charles  G.  Sampas,  Lowell 
(Mass.)  Sun. 

Harold  C.  Stokes,  Montgomery) 
(Ala.)  Advertiser. 

Ray  L.  Timson,  Toronto  Star. 

Jack  B.  Tinsley,  Fort  Worth 
(Tex.)  Star-Telegram. 

Merwin  S.  Van  Hecke,  Char¬ 
lotte  (N.  C.)  Observer. 

Charles  W.  Ward,  Wichita 
Flails  (Tex.)  Times  and  Record 
News. 

John  D.  Ward,  Lansing 
(Mich.)  State  Joumtal. 

Norman  F.  White,  Corpus 
Christi  (Tex.)  Caller. 

Ralph  J.  Williamson,  Ve» 
Brunswick  (N.  J.)  Home 
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ANPA  assails 
sales  tax  on 
inews  service 


Washington 

T  ‘stifying  on  behalf  of  the 
Ami  rican  Newspaper  Publish¬ 
ers  .Association  for  which  he  is 
g;en<  ral  counsel,  Arthur  B,  Han¬ 
son  told  a  Senate  Subcommittee 
that  a  proposal  in  a  pending 
bill  to  impose  a  gross  sales  tax 
on  the  sale  or  charges  for  the 
service  of  preparing  news  for 
publication  was  repugnant  to 
the  concept  of  a  free  press,  a 
“vicious”  levy  upon  the  acquisi¬ 
tion  of  knowledge,  and  “runs 
directly  afoul  of  the  First 
Amendment.” 

Hanson  urged  the  Subcom¬ 
mittee  on  Fiscal  Affairs  of  the 
Senate  Committee  on  the  Dis¬ 
trict  of  Columbia  not  to  report 
favorably  that  section  of  the 
District  Revenue  bill,  already 
pas.sed  by  the  House,  which 
would  tax  the  sale  of  or  charges 
for  the  service  of  preparing, 
providing  or  supplying  photo- 
(trajjhs,  comic  strips,  special 
feature  articles,  feature  articles, 
news  items,  or  any  similar  ma¬ 
terial  intended  for  use  in  news¬ 
papers,  magazines,  periodicals, 
circulars,  radio,  television,  or 
any  other  means  of  publication. 
(E&P,  September  6). 

“iVe  do  not  urge  that  the 
newspaper  publishers  are  or 
should  be  exempt  from  all  forms 
of  taxation  for  the  support  of 
government,”  Hanson  stated. 
“What  we  do  urge  is  that  a  tax 
imposed  on  obtaining  news,  in¬ 
formation  and  knowledge  con¬ 
travenes  the  free  press  guar¬ 
antees  of  the  First  Amendment, 
which  jealously  guards  against 
taxes  on  the  gathering  of  news 
or  information.” 

Hanson  charged  that  the  pro¬ 
posed  amendment  to  the  District 
of  Columbia  code,  “unreason¬ 
ably  and  unconstitutionally  dis¬ 
criminates  against  newspapers 
and  other  communications 
media  rts  a  vis  manufacturers.” 
He  pointed  out  that  the  pro¬ 
posed  bill  and  the  District  Code 
excludes  all  sales  of  property 
where  that  property  is  used  as 
material  in  the  process  of  manu¬ 
facturing. 


further  use  in  the  manufactur¬ 
ing  process,”  but  “the  purchase 
of  a  news  item  or  a  photo¬ 
graph,  the  analogous  newspaper 
counterpart  of  the  nut  or  bolt, 
for  further  use  in  the  newspa¬ 
per  is  taxed.” 

“We  submit,”  Hanson  de¬ 
clared,  “that  there  is  no  essen¬ 
tial  difference  between  the  pur¬ 
chase  of  a  nut  or  bolt  and  the 
purchase  of  a  news  item  in  the 
process  of  preparing  the  final 
product  which  is  the  newspaper 
sold  to  the  public.” 

Although  a  proposed  tax  on 
advertising  was  eliminated  in 
the  bill  as  passed  by  the  House 
and  is  not  in  the  bill  before  the 
Senate,  John  Hechinger,  former 
chairman  of  the  District  of  Co¬ 
lumbia  City  Council,  and  Bruce 
J.  Terris,  chairman  of  the 
Democratic  Central  Committee 
of  D.C.,  advocated  in  earlier 
testimony  that  it  be  restored  to 
the  Senate  Bill.  Hanson  op¬ 
posed  such  action. 

Senator  Harold  E.  Hughes, 
former  governor  of  Iowa,  told 
the  subcommittee  that  he  had 
proposed  a  tax  on  advertising 
to  the  Iowa  Legislature  and  had 
signed  the  bill  when  it  was 
passed.  After  18  months  ex¬ 
perience  with  the  tax,  the  legis¬ 
lature  repealed  it. 


Statements  by  Senator  Thom-  . 
as  Eagleton  of  Missouri,  the 
chairman,  and  Senator  William 
B.  Spong  Jr.,  of  Virginia,  have 
indicated  rather  plainly  that  the 
subcommittee  will  not  report 
favorably  the  section  of  the  bill 
which  would  impose  a  tax  on 
materials  for  publication  in 
newspapers.  Hanson  congratu- 1 
lated  them  for  that  stand. 
Whether  the  provision  will  be 
eliminated,  however,  depends 
upon  action  by  the  full  District 
Committee  and  the  Senate. 

• 

Imlach  will  punch 
out  hockey  column 

Toronto 

George  (Punch)  Imlach  has 
joined  the  editorial  staff  of  the 
Toronto  Telegram  Syndicate. 
For  the  last  decade  he  was  both 
coach  and  general  manager  of 
the  National  Hockey  League’s 
Toronto  Maple  Leafs  until  his 
celebrated  dismissal  last  year 
by  the  Leafs’  ex-president,  Staf¬ 
ford  Smythe.  Imlach  will  begin 
a  weekly  column  of  750  words 
on  Septemlier  21).  He  plans  to 
visit  NHL  training  camps  and 
be  a  press  box  observer  during 
the  regular  schedule  and  play¬ 
offs.  He  will  also  go  to  Europe 
to  report  on  hockey  there. 


Ladies’  Home  Journal 
soft-sells  features 


News  and  bolts 

“In  the  newspaper  publishing 
business,”  Hanson  said,  “the 
analogous  counterparts  of  ma¬ 
terial  used  in  the  manufactur¬ 
ing  process  are  news  items, 
photographs  and  other  similar 
ingredients.”  As  an  example,  he 
cited  that  the  bill  “exempts  the 
purchase  of  a  nut  or  bolt  for 
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In  this,  the  age  of  the  super- 
hard  sell,  consumers  must  some¬ 
times  take  cover  when  com¬ 
mercials,  demanding  that  they 
buy  something  or  other,  are 
yelled  at  them.  But  there’s  a 
syndicate  whose  sell  is  so  soft 
that  if  it  had  legs  it  could  tap 
dance  on  a  charlotte  russe. 

The  syndicate  is  called  LHJ 
International  and  the  LHJ 
stands  for  Ladies'  Home  Joar- 
nal.  The  syndicate  has  a  motto: 
“If  you  don’t  see  it  in  the  book 
a.sk  for  it,”  and  that’s  the  only 
way  American  papers  can  buy 
features  from  them.  They  have 
to  ask  for  LHJ  International 
does  not  solicit. 

Ladies’  Home  Journal  started 
packaging  features  late  in  196.5 
and  to  date  sells  to  “12  or  .so” 
U.  S.  newspapers,  including  the 
Detroit  Free  Press,  the  Phila¬ 
delphia  Bulletin  and  the  San 
Francisco  Chronicle,  says  John 
Mack  Carter,  who  has  been  the 
magazine’s  editor  and  publisher 
since  1965. 

“We’re  pushing  the  over.seas 
market,”  says  Carter,  “but  not 
so  much  the  domestic  market.” 
Material  is  sold  primarily  on 
assignment  jointly  by  LJH  In¬ 
ternational  and  Trans  World 
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Features,  the  organization 
handling  some  of  the  magazine’s 
overseas  feature  and  art  sales. 

According  to  Carter,  features 
on  food,  decorating  and  fashions 
are  big  sellers  abroad  and  are 
sold  in  every  major  foreign 
country  except  the  Soviet  Union. 
LHJ  International  offers 
monthly  packages  of  timely  fea¬ 
tures  that  exclude  fiction  pieces. 

“The  material’s  readily  avail¬ 
able,”  says  Carter,  “and  we  get 
requests  from  European  news¬ 
papers  for  fairly  obvious  fea¬ 
tures.  The  women’s  publications 
over  there  have  just  discovered 
sex  and  they  ask  us  for  Kinsey- 
type  research  stories.” 

Carter,  former  editor  of  .1/r- 
Call’s,  feels  there’s  an  indica¬ 
tion  that  a  market  for  feature 
material  exists  in  the  United 
States  beyond  that  which  na¬ 
tional  syndicates  are  currently 
servicing.  “We  haven’s  made  any 
push  here  yet,”  he  says,  “but 
there’s  a  market  here  being 
created  as  more  and  more  pa¬ 
pers  ask  for  features  of  national 
significance,  especially  in  the 
Sunday  newspaper  market.  Al¬ 
though  most  of  our  markets  are 
ab.oad  we  might  make  a  push 
here  later.” 


United 

FEATURE 
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COLUMNS 


MARQUIS  CHILDS 
DON  MACLEAN 
HENRY  J.  TAYLOR 
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Personal  Problems 
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MARIAN  CHRISTY 
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LONDON  EXPRESS 
News-Feature  Service 
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180  articles  proclaimed 

Greek  junta’s  ‘code’ 
is  mockery  of  press 

By  Spyridon  Granitt^aH 


In  a  melodramatic  moment, 
Greece’s  dictator,  George  Papa- 
dopoulos,  threatened  that  “if  the 
aims  of  the  revolution  fail,”  he 
would  “come  forward  like  an¬ 
other  Gandhi  and  commit  sui¬ 
cide  before  the  people.” 

Had  he  carried  out  his  threat, 
this  hardly  would  be  news  for 
the  Greek  newspapers.  For 
Article  65  of  the  new  press  law 
just  published  in  Athens  reads 
as  follows:  “He  who  publishes 
details  of  the  reasons  and  the 
manner  in  which  a  suicide  or 
an  attempted  suicide  was  com¬ 
mitted,  will  be  punished  with  im¬ 
prisonment  (up  to  six  months) 
and/or  a  fine.” 

The  Premier  did  not  specify 
the  time  that  spectacular  event 
might  take  place,  but  it  would 
be  absolutely  “no  news”  if  it 
occurred  between  10  A.M.  and 
8  P.M.,  since  Article  33  prohib¬ 
its  the  publication  of  any  news 
<luring  that  period. 

The  above  are  only  two  of  a 
lengthy  list  of  “don’ts”  which 
deals  with  the  subject  of  what 
is  news  and  what  is  not  news. 
This  particular  section  of  the 
180-article  press  law,  almost  as 
long  as  Aristotle’s  Rhetoric,  is 
a  document  of  profound  igno¬ 
rance,  inconsistencies,  and 
downright  animosity  against 
journalism. 

Criminal  acit. 

It  starts  with  the  premise 
(.4rticle  2)  that  all  press  vio¬ 
lations  are  criminal  in  nature 
and  must  be  brought  to  justice 
immediately.  Yet,  it  does  not 
specify  which  courts  will  be 
judging  the  cases:  in  one  in¬ 
stance  it  speaks  about  the  “pros¬ 
ecutor’s  authority”,  in  another 
about  the  District  Attorney,  and 
.somewhere  else  it  seems  that 
military  courts  are  competent. 

So,  remarks  the  pro-Junta 
Greek  newspaper  Estia,  the  only 
one  which  commented  on  the  law, 
“any  journalist  can  be  court- 
martialed  in  time  of  peace”.  No 
other  Greek  newspaper  has  re¬ 
sponded  to  the  Government’s  in¬ 
vitation  to  discuss  the  law  until 
the  middle  of  September,  after 
which  it  will  be  adopted  as  an 
“organic  State  Law”,  whatever 
that  means. 

The  afternoon  Vradyni  wrote 
that  the  press  law  covers  many 
offenses  except  one,  that  is  the 


bill  itself.  The  censor  stepped  in 
to  delete  this  editorial. 

The  mass  circulation  paper 
Akropolis  and  the  pro-Junta 
Eleftheros  Koamoa  wrote  that 
“we  will  not  comment  on  the 
press  law  since  constructive 
criticism  is  not  possible  at  this 
time.”  They  meant,  of  course, 
that  the  country  is  still  under 
martial  law. 

The  Union  of  Journalists, 
whose  president,  Troumbounis, 
is  a  dedicated  servant  of  the 
regime,  protested  and  also  re¬ 
fused  to  discuss  the  document. 

ImpIrmentH  ronslitution 

This  extraordinary  press  law, 
one  of  the  most  inclusive  in  ex¬ 
istence,  intends  to  implement 
Article  14  of  the  1968  Constitu¬ 
tion,  which  was  voted  in  a  ref¬ 
erendum  on  September  29,  1968. 
As  we  pointed  out  in  an  analy¬ 
sis  published  in  Editor  &  Pub- 
USHix  on  August  31,  1968, 
Article  14  of  that  constitution  is 
so  restrictive  that  one  needs  no 
law  to  effectively  muzzle  the 
pre.ss. 

The  180  Articles  of  the  law 
(should  we  call  it  a  code?)  are 
divided  into  four  “books”,  and 
they  cover  everybody  having  any 
connection  whatsoever  with  the- 
newspapers — from  the  vendors 
to  the  publishers,  to  the  printers, 
to  the  journalists.  All  these  cate¬ 
gories  of  people  are  organized 
and  regulated  by  the  state:  the 
newsboys  have  to  be  registered 
with  the  police;  the  publishers 
and  the  journalists  are  organ¬ 
ized  under  the  supervision  of 
the  Secretary-General  of  the 
Ministry  of  the  Press,  who  hap¬ 
pens  to  be  Haralambos  Papa- 
dopoulos,  the  brother  of  the 
strongman. 

The  journalists,  in  particular, 
in  order  to  be  considered  jour¬ 
nalists  must  be  approved  by  a 
five-member  committee  which  in¬ 
cludes  only  one  representative 
of  the  Newspaper  Guild.  Upon 
approval  they  are  enrolled  in 
the  registry  which  is  “a  public 
document”,  very  much  like 
Goebbels’  concept  of  the  profes¬ 
sion.  And  although  this  registry 
is  considered  a  public  document, 
“he  who  has  a  legal  claim 
against  a  journalist  must  peti¬ 
tion  the  authorities  for  infor¬ 
mation  regarding  any  regis¬ 
tered  member”.  And  who  decides 
whether  there  is  a  legal  claim  or 


not?  Of  course,  not  the  courts — 
it  is  again  the  Press  Committee 
under  Mr.  Papadopoulos. 

Many  inconsistencies 

The  examples  of  inconsisten¬ 
cies  of  this  law  are  numerous; 
in  fact,  one  cannot  even  begin 
to  talk  about  that,  when  the  doc¬ 
ument  is  so  obscure  and  ill-con¬ 
ceived.  But  Article  57  prohibits 
the  publication  of  debates  in  the 
(non-existent,  as  yet)  parlia¬ 
ment  in  a  fashion  which  would 
create  “false  impressions”  and 
which  would  quote  paragraphs 
of  a  speech  not  in  the  order  de¬ 
livered.  Apart  from  the  ques¬ 
tion  who  would  judge  what  cre¬ 
ates  “false  impressions”,  this 
means  that  no  lead  is  permitted 
in  reporting  a  parliamentary  de¬ 
bate,  whenever  it  might  take 
place  in  the  future. 

Another  section,  emphemisti- 
cally  named  “Economic  Protec¬ 
tion  of  the  Freedom  of  the 
Press”,  aims  at  totally  control¬ 
ling  the  business  aspect  of  a 
paper  “in  a  way  unheard  of  for 
any  other  business . in¬ 

tolerable  to  an  honest  man”, 
complains  venom-tongued  Eatia. 
It  even  prohibits  preferential 
tariffs  for  advertising  of  special 
agreements  between  the  pub¬ 
lisher  and  any  organization, 
public,  private  or  non-profit.  The 
ban  includes  obituaries. 

Some  of  the  “don’ts”?  They 
are  numerous:  Stories  aiming 
at  the  overthrow  of  the  exist¬ 
ing  form  of  government  and 
social  order,  anything  about  the 
defences  of  the  country,  and 
“whatever  may  cause  defeatism 
in  national  defence  and  secur¬ 
ity”.  Also,  “any  information, 
opinion,  photograph  or  illustra¬ 
tion  regarding  the  equipment  of 
the  armed  forces  which  would 
depict  it  as  imperfect  or  danger¬ 
ous.” 

•Insult  and  passion 

It  is  also  prohibited  to  “in¬ 
sult  the  King,  the  Crown  Prince, 
their  wives  and  children”;  the 
publication  of  any  material,  in¬ 
cluding  pictures  which  “aim  at 
reviving  political  passions”;  the 
publication  “anywhere  ...  of 
information  or  commentary” 
which  might  harm  the  national 
economy  ...  or  affect  the  prices 
of  goods  or  bonds”;  texts  or  il¬ 
lustrations  about  “real  or  imag¬ 
inary  persons”  which  might  in¬ 
fluence  adversely  “the  moral 
principles  of  the  public”.  Re¬ 
ligious  news,  other  than  Greek- 
Orthodox,  must  be  identified  as 
“heretic,”  “Jewish,”  “Catholic” 
etc.  If  this  is  not  done,  the 
censor,  although  theoretically 
there  is  no  censorship,  will  iden¬ 
tify  your  views  for  you. 

Of  special  interest  for  the 
rest  of  the  world  is  the  status 
of  the  foreign  correspondents 


in  Greece.  Those  stationed  there 
will  be  classified  into  two 
groups:  the  non-Greeks,  and  the 
ones  who  work  for  Greek  pub¬ 
lications  abroad.  The  litter 
category  will  be  organized  in  a 
way  to  control  Greek  publics-  I 
tions  in  other  countries.  As  to 
the  non-Greek  correspondents, 
special  restrictions  are  pl  aced 
on  visiting  journalists  who  must 
obtain  a  special  pass  from  the 
Ministry’  of  the  Press  while  in 
Greece. 

‘Protection’  limited 

The  law  makes  clear  that  its 
“protection”  covers  only  the 
newspapers,  whereas  radio,  tele¬ 
vision  and  other  forms  of  pub¬ 
lic  communications  are  excluded. 
Article  1  proclaims  the  freedom 
of  the  press;  Article  2  states 
that  the  offenses  of  the  press 
are  of  criminal  nature,  and 
thereafter  follow  another  178 
Articles  to  completely  negate 
this  principle.  No  wonder  that 
the  Athenian  newspapers  ask 
for  the  retention  of  censorship 
which,  at  least,  places  some  re¬ 
sponsibility  on  the  military  who 
approve  the  material  for  pub¬ 
lication. 

It  is  a  sad  commentary  that 
this  law  far  exceeds  some  of  the 
restrictions  in  the  Communist 
countries.  Taking  as  an  ex¬ 
ample  neighboring  Yugoslavia, 
one  might  note  that  in  their 
press  code,  which  was  publi.shed 
last  June,  it  is  stressed  that 
journalists  must  not  only  work 
with  “accuracy,  reliability,  and 
objectivity,  but  also  respect 
human  individuality  and  dig¬ 
nity”.  I 

*  *  *  ' 

SPYRIDON  GRANITSAS  is 
a  free-lance  journalist  who  has 
covered  the  United  Nations  for 
newspapers  in  Greece  and  other 
countries. 

• 

Two  newsmen  receive 
fellowships  for  study 

Spartanburg,  S.C. 

Wofford  College  president 
Paul  Hardin  III  announces  the 
awarding  of  two  Media  Fellow¬ 
ships  for  1969-70  to  Billy  Greer 
of  the  Spartanburg  Herald 
and  Milt  Fitzwater  of  WSPA- 
TV. 

The  Fellowships  are  designed 
for  persons  who  have  had  three 
or  more  years  experience  in  pro¬ 
fessional  journalism  or  broad¬ 
casting.  Greer  and  Fitzwater 
are  the  first  recipients  of  the 
fellowships. 

Each  recipient  may  select  one 
course  in  each  of  the  two  se¬ 
mesters  and  may  participate  in 
the  college’s  January  Int'  rim 
at  no  cost  to  the  individual.  The 
fellowship  allows  the  recipient 
to  update  his  knowledge  in  a 
particular  field  of  study. 
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Sin^endinger  at  AM  A 

Kenneth  T.  Simendinger  has 
beer  named  director  of  media  re¬ 
lations  for  the  American  Medical 
A88(  ciation.  Charles  S.  Lauer, 
direi  tor  of  AMA’s  communica- 
tionr  divisions,  said  Simendinger 


would  be  in  charge  of  press  re¬ 
lations,  including  radio,  tv,  mo¬ 
tion  pictures,  magazines  and 
women’s  and  youth  activities. 
For  the  past  three  years  Sim¬ 
endinger  was  pr  director  for 
General  Dynamics  Corp.  in 
Washington. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCJIMENTS 

AppraUers  Consultant* 

appraisals  for  estate,  tax, 

partnerahip,  loan  and  insurance  pur- 
poseii.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  S8,  Norton,  Kans.  67634. 

Busineag  Opportunities 

START  OFFSET  PAPER  or  shopper 
with  our  equipment  on  rent-lease  basis 
it  you  have  know-how  and  modest 
capital.  NAPSCO  Berlin,  Wise.,  and 
16  W.  22nd  St..  New  York.  N.Y.  10010. 


READY  FOR  DAILY.  Solid  twice-week¬ 
ly  Western  States  offset  newspaper, 
with  plant  ready  to  go  daily,  but  lacks 
financial  capital.  Present  owner  seeks 
investment  capital  olTerins  equity  and/ 
or  debt  packaire.  tlOOM  to  $200M  re¬ 
quired.  Excellent  capital  yrains  oppor¬ 
tunity.  Box  1621,  Editor  &  Publisher, 


UHF  STATION 

Available  in  Midwest.  Unprofitable,  but 
rood  potential  for  experienced  operator. 
Write  fully  and  state  finances. 

J.  N.  WELLS  &  COMPANY 
143  W.  Roosevelt  Rd.  Wheaton,  III. 


Newspaper  Brokers 

MEL  HODELL,  Broker 
Sales-Appraisals-Consultation 
191  N.  Euclid,  Upland,  Calif. — 91786 


HARRIS  ELLSWORTH.  Licensed  Bkr., 
Serving  the  Pacific  Northwest 
Box  509,  Roseburg,  Oregon  97470 
CONFIDENTIAL*  NEGOTIATION^ 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20004 
_ ^(AC  202)  NAtional  8-1133 _ 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne- 
ntiations  for  sale  and  purchase  of 
nighest  quality  daily  and  weekly  news- 
p^rs  in  the  country.  Before  you  con- 
iider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
times;  (AC  813)  733-8063  nights;  or 
write  Box  8364,  Clearwater  Beach, 
Florida  33616.  No  obligation,  of  course. 


HOWARD  W.  PALMER 
Weeklies,  New  York,  New  England. 
844  Sumner,  Syracuse,  N.Y. — 13210. 


SYD  S.  GOUT,D  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES,  SERVICES.  MANAGEMENT 
184  S.  Panama  SL.  P.O.  Box  7267 
Montgomery.  Ala.  (206)  262-2411. 


VERNON  V.  PAINE 
Daily  papers — Nation-wide  service 
806  Taylor,  Claremont,  Calif.  91712 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura,  Calif,  93001 


negotiators  for  transfer  of  news- 
MPer  properties  —  sale  or  purchase. 
Dixie  Newspapers,  P.O.  Box  490.  Gads- 
^«n.  Ala.  36002.  Ph:  (AC  205)  646-3357. 
ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per- 
Mnality  and  ability  of  the  buyer.  'This 
it  why  we  insist  on  personal  contact 
telling. 

„  LEN  FEIGHNER  AGENCY 

189,  Mount  Pleasant.  Mich.  48858 
The  DIAL  Agency  16()S  Nasareth,  Kal- 
tmaio,,,  Mich.  49001.  Ph :  349-7422. 
America’s  No.  1  Newspaper  Broker.” 


ANNOUNCEMENTS 

Newspapers  For  Sale 

CHART  AREA  7  DAILY 

County-seat ;  4-year  college  city;  |40,- 
000  retail  sales;  good  plant;  growing 
city;  6  000  circulation.  Terms:  379,000 
now — $79,000  in  12  months — $41,000  in 
24  months  -|-  regular  monthly  pay¬ 
ments.  Full  price  $700,000.  Please  in¬ 
clude  financial  qualifications.  Hurry  for 
this  one  I 

JOSEPH  A.  SNYDER.  Bkr.. 

2234  E.  Romneya  Drive 
Anaheim,  Calif. — 92806 


SOUTHWEST  WEEKLY  in  isolated 
8,000  town.  Much  building  in  progress; 
retail  sales  about  26-million;  modern 
plant;  community  offset  press.  Publish¬ 
er  too  old.  Box  1448,  ^itor  &  Pub¬ 
lisher. 


UNOPPOSED  COUNTY  WEEKLY  in 
Rockies.  Leave  smog  and  move  to  Col¬ 
orado.  Fishing,  hunting,  ski  areas. 
’Two-story  brick  building  includes  old 
letterpress  equipment  in  fine  condition, 
3-bedroom  apartment,  large  living 
room,  2  baths,  kitchen  study.  Expand¬ 
ing  area.  Priced  in  mid  five-figures. 
Box  8,  Fairplay,  Colo. — 80440. 


WEEKLY  BUYS— Texas:  gross  $260M. 
$41M  down.  Louisiana:  gross  U90M. 
$61M  down;  gross  $30M.  $12.6M  down; 
gross  $30M,  $6.6M  down.  Write;  News¬ 
paper  Service  Co.,  216  Curtis  St.,  Jen¬ 
nings.  La.  Ph.  (318)  824-0475. 

SUBURBAN  NEWSPAPER  GROUP. 
Hudson  Valley,  quality  community 
weeklies,  nearing  160,000;  contract 
printing;  tremendous  growth  area.  Fi¬ 
nancial  ability  proof  required.  Pull 
particulars  to  responsible  parties.  Box 
1483,  Editor  &  Publisher. 


TWO  WES’TERN  COUNTY-SEAT  ex¬ 
clusive  weekly  newspapers ;  modern  off. 
set  plant  with  3-unit  press;  sound  farm 
area.  Earning  $57,000;  only  $90,000 
down.  Jos.  A.  Snyder,  Newspaper  Bkr., 
2234  E.  Romneya  Dr.,  Anaheim.  Calif. 
—92806. 


EASTERN  CANADIAN  DAILY,  es- 
tablishe<l ;  4,000  circulation,  record  of 
progress ;  recent  renovations ;  new 
buildings  and  equipment.  One  owner¬ 
ship  for  60  years.  Total  gross  sales 
$216,000  plus.  Financial  analysis  and 
appraisals  available.  Box  1466,  Editor 
St  Publisher. 


LOS  ANGELES — 60-year-old  suburban 
semi-weekly  offset  newspaper  and  print¬ 
ing  combination  for  sale  by  owner. 
Approximately  $400,000  gross.  Wife’s 
health  forces  sacrifice  sale.  Good  profit 
picture.  $160,000  —  29''t  down  —  bal¬ 
ance  $1,000  month  including  STr  inter¬ 
est.  Real  estate  available  at  six  times 
gross.  Box  1497,  Eklitor  &  Publisher. 

’HRED  OF  THE  RAT  RACE?  Write 
for  more  information  on  small-town 
weekly  in  B.C.,  Canada.  Superb  po¬ 
tential;  man/wife  operation  now; 
growth  area.  $17,000  or  will  franchise 
to  sound  individuals.  Box  1491,  Editor 
&  Publisher. 

’TEXAS  DAILY— $240.000- with  no 
local  competition  except  radio.  Must 
have  $76,000  cash  down.  M.  R.  Kreh¬ 
biel,  Box  88,  Norton,  Kans. — 67664. 


NEW  MEXICO  WEEKLY— Gross  $75.- 
000.  Priced  at  $50,000  with  $16,000 
down.  Sellers  &  Hogue.  1416  E.  Uni¬ 
versity  Dr.,  Mesa.  Ariz. — 85201. 


ANNOUNCEMENTS 
Newspapers  For  Sale 
MIDWEST  DAILY 

Specializing  in  legal  notices  and  busi¬ 
ness  news.  Major  market.  Job  piant. 
$600,000  including  building.  Terms. 
Write  fully  to: 

J.  N.  WELLS  &  COMPANY 
643  W.  Roosevelt  Rd.  Wheaton,  Ill. 


NORTHERN  CALIF.  EXCLUSIVE 
weekly,  top  letterpress  shop;  offset 
press  available  in  county  for  press 
work  if  new  owner  wants  offset.  This 
prize-winning  paper  is  locate<l  in  fine 
climate,  isolated  from  nearest  newspa¬ 
per  and  available  for  $22,000  down. 
Jos.  A.  Snyder,  Newspaper  Bkr.,  2234 
E.  Romneya  Dr.,  Anaheim,  Calif. — 
92*06. 


CENTRAL  MIDWEST  DAILY— No 
local  competition  except  radio — $350,- 
000.  Requires  $100,000  cash  or  no  reply. 
M.  R.  Krehbiel,  Box  88,  Norton,  Kans. 
—67654. 


Newspapers  Wanted 

EXPERIENCED  NEWSPAPERMAN 
interested  in  small  daily  or  large  week¬ 
ly  with  manager-ownership  potential. 
Box  1607,  Editor  &  Publisher. 


MACHINERY  &  SUPPLIES 

Composing  Room 


OFreET  WEEKLY  in  Zones  4  or  8. 
Write  fully.  Box  1536.  Editor  &  Pub¬ 
lisher. 


Personals 

’"THE  BEGINNING”— America’s  most 
suppressed  novel.  Truth  enrages  biased 
critics.  $4.60  postpaid.  Surfside  Rook 
Mart,  Cwoa,  Fla. — 32922. 


NEWSPAPER  SERVirj:S 

Features  Available 

’’NEWSBEAT”  ideas  for  active,  enter¬ 
prising  newsrooms.  Over  600  use  it! 
Twice  monthly.  $2.26-a-month.  News- 
features  Associates.  1312  Beverly,  St., 
Louis,  Mo. — 63122. 


’’FOOLS,  DEVILS  and  MADMEN”— 
Provocative  personal  daily  column.  For 
sample  releases,  write  Box  1263,  Editor 
&  Publisher. 


“CONSUMER  (CONTACT.”  twice- 
weekly  Washington  column  with  more 
news  than  feature,  more  action  than 
actionline.  Free  samples,  Cxmsumer 
News.  Inc..  1023  National  Press  Bldg., 
Washington.  D.C.  20004. 


LINOTYPE,  MODEL  33 
Ser.  No.  67279 
“RANGEMASTER” 

equipped  witb  four  pocket 
mold  disk,  four  good  30  em 
molds,  electric  pot,  dual 
Mkrotherm  temperature  con¬ 
trols,  Mergenthaler  hydra- 
quadder,  Mohr  saw,  four  90- 
channel  Rangemaster  maga¬ 
zines,  an  excellent  selection 
of  Vogue  and  Spartan  mats, 
sizes  12-thni  30  pt.  Available 
Immediately.  For  further  In¬ 
formation  contact: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  Street 
Kansas  City,  Missouri  64108 
AC  816  221-9060 


NEAR-NEW  FISHER  PROCESSOR  for 
photo-typesetting  paper.  Model  A  (12*). 
$2,750  :  Photon  713  lenses;  6  pt,  14  pt. 
$225  each  (guaranteed);  Simplex  motor 
driven  Iwit  dryer  for  photo  pai>er.  $260. 
Autotypist,  with  ’TTS  coding  (ideal  for 
computer  typesetting),  $1,760;  Photon 
'/IS  Matrix  Drum.  $976.  Write  North¬ 
west  Photo  Type,  4308  Jones  Ave.  N. 
E.,  Renton,  Washington  98056. 


ATF  SAW  TRIMMER,  model  MC: 
Hammond  32  Strip  Cabinet.  Both  for 
$160.00.  Eight  cabinets  hand  set  type 
20  cases  each,  variety  of  fonts  in  vari¬ 
ous  type  faces.  Bay  City  Tribune,  Inc., 
P.  O.  Box  1651,  Bay  City,  ’Tex. — 
77414.  (AC  713)  245-6555. 

JUSTOWRITER  RECORDER.  12-rt. 
Galvin,  reproducer  8-pt.  Humbolt.  use<l 
two  years.  Good  condition.  Both  $2,000 
in  Friden  shipping  boxes.  Daily  News. 
Box  79,  Ketchikan,  Alaska — 99901. 


WANT  TO  ADD  NEW  SPARKLE  to 
your  newspaper  7  Try  humor — si>eoifi- 
cally,  ’’CURRENT  COMEDY”— the  or-  | 
iginal  and  totdcal  humor  service  now  ! 
available  for  the  first  time  to  news-  ■ 
papers.  Send  for  free  sample  to:  Head-  i 
liner  Publications,  300  New  Jersey  | 
Ave.,  S.  E'.,  Washington.  D.C.  20003.  | 


Press  Engineers 

Newspaper  Press  Installations 
MOVIN(J—REPAIRIN(J— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
66-69  Fourth  Street 
Brooklyn.  N  Y.  11231 
(AC  212)  JAckson  2-6106 


MACHINERY  &  SUPFI.IE.S 
Composing  Rtuim 
ALL  MODELS 

Linotypes — Intertypes — Ludlows 
PRINTCRAIT  REPRESENTATIVES 
136  Church  Street.  N.Y..  N.Y.  10007 

JUSTOWRITERS— Large  selection  of  | 
excellent  trade-ins  for  rent-lease,  or  | 
for  tale;  easy  terms.  NAPSCO,  Berlin,  ' 
Wise.,  and  18  W.  22,.  N.Y.C.— lOOIO. 

JUSTOWRITERS.  rebuilt  by  Friden 
trained  personnel.  Large  selection  of 
type  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products, 
1600  Kings  Highway.  Cherry  Hill,  N.J. 
080.34.  (AC  609)  428-3223. 


WILL  ACCEPT  reasonable  offer  on 
Model  36  Linotype,  3  years  old. 
S#72279  Mixer.  'Two  wide  90  main, 
two  72  main,  four  side  magazines,  six 
pocket  mold  disc  for  48-36-14-24-14 
special,  10-point.  Hydroquadder,  blow¬ 
er  ami  Mohr-Lino-Saw.  Electric  pot. 
Margach  Feetler.  Spartan.  Metro  and 
Erbot  mats;  also,  rebuilt  Fairchild 
Scan-A-Sizer  (65-85)  line  screen,  4 
years  old.  The  Index-Journal  Co..  P. 
O.  Box  1018,  Greenwood  S.  C. — 29646. 

E7LROD,  electric  feeder,  11  molds: 
Mo<lel  8  Linotype :  Linotype  chairs  and 
cabinets;  Rouse  miterer:  Hammond 
Glider  saw;  tubular  router,  mat  roller: 
assortment  of  galleys.  El  Dorado 
(Kans.)  Times. 

Ui  YEAR  OLD  SET  FRIDEN  Justo- 
writers.  8-pt,  Humlioldt,  Three  months 
service  contract.  Going  Comiiugraphic. 
Assume  lease  $146  month,  balance 
$3700.  Available  Sept.  30.  (AC  218) 
751-3740.  Mr.  Williams.  Bemidji,  Min¬ 
nesota. 


UNOTYPE  ELECTRON 

Ser.  No.  72258 

available  now.  Equipped  with  two 
magazines,  four  pocket  mold 
disk,  four  alternating  molds,  hy¬ 
draulic  justification,  electric  pot 
with  dual  Microtherm  tempera¬ 
ture  controls,  mold  cooling  blow¬ 
er,  model  TOU75  Fairchild  op¬ 
erating  unit,  heavy  duty  drive, 
new  style  mat  shifter,  complete 
with  TTS  mats.  A-1  condition. 
Improve  your  straight  matter 
production.  For  further  informa¬ 
tion  contact; 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  Slrcel 
Kanss.s  Oily,  Missouri  64108 

AC  816  221-9060 
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MACHINERY  &  SUPPLIES 


Composing  Room 


PUBUC  AUCTION 

TYPOGRAPHY  PIANT 

WED.  SEPT.  24—10  A.M. 

At;  228  E.  45tti  St.,  N.Y.C. 
(16tli  Floor) 

(Near  U.N.  A 
Grand  Central  Sta.) 

SOTV.:  This  is  u*ithout  a  di>ubt  onf 
of  the  best  equipped  and  finest 
typnorapky  plants  exftr  sold  at  puMtc 
auction.  y4mong  the  hundreds  of  type^ 
settiua  and  composing  room  items 
are  tfie  fcdlotving: 

<2\  EKECKTRON  MIXER  I.INO- 
TYPES  each  with  TTS  operating 
unitM.  ShatfKtall  tranHiatorized  mat 
detector  and  Hydraquadder  (S.N. 
in  70>M>0  and  71*700  ran^e:  1  is  4 
maiE.  and  1  is  2  mat?:  both  for 
manual  nr  tape  operation);  (1) 
MODEL  29  MIXER  2*Maff.  LINO¬ 
TYPE  with  electric  pot  and  no.  over 
62,700. 

(2)  MODEE  31  LINOTYPES  each 
with  3  ma^s.,  Micro-Therm  electric 
I>ot  and  nrp’s  over  61 M  and  63M; 
MODEL  5  LINOTYPE  with  hydra- 
quadder.  electric  {K>t  and  numl>er 
over  60M;  (200)  LINO  MAGA¬ 

ZINES  90-Ch.  full  and  split:  (16i 
REID  MAG  RACKS:  (186)  FONTS 
OF  LINO  AND  INTERTYPE 
MATS:  PHOTO-TYPOSITOR  Model 
**K»*  PhotocomposinfT  Machine;  (4) 
VANDERCOOK  32f.G.  4T  and  15-21 
PrfKif  Presses. 

(2)  FAIRCHILD  •Tniversar’  TTS 
i*eiforator8  with  If  countinj?  maga¬ 
zines  (like-new). 

Inspectif'n  • 

Tues.,  Sept.  2.ird.  JO  A  M.  to  4  P.M. 
\ote:  2b*, 'p  deposit  cash  or  certified 
check  required.  Make  a  note  of  the 
sale  date  and  send  for  free  de5crip‘ 
five  r»rfa/ar. 

MORRIS  SCHWARTZ  &  CO. 

"The  Printer's  Aiict>oii**rs" 

37  Warren  St., 

New  York,  N.Y.  1 0007 

(AC  212)  9M-1370 


SET  JUSTIFIED  cold  tyr>e  or  use  as 
office  machine.  New  IBM  Executive, 
model  D.  10-pt.  Roman  face.  Guaran¬ 
teed.  Germann  Puhlishinp,  Nrale,  Wyo. 
—82228. 


UNOTYPE  ELECTRON 

Ser.  No.  70960 

equipped  with  one  magazine, 
four  pocket  mold  disk  with  four 
alternating  molds,  hydraulic  jus¬ 
tification,  220  volt  electric  pot 
v.'ith  dual  Microtherm  controls, 
mold  cooling  blov/er,  metal  feed¬ 
er,  model  TOU75  Fairchild  TTS 
operating  unit,  new  style  heavy 
duty  dr've,  all  standard  equip¬ 
ment.  Will  deliver,  install,  and 
put  in  operation  on  your  floor. 
Check  our  low  price.  For  further 
information  contact: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  (Vrry  SIrwt 
Kaii^<  rity,  Miiwiiiri  64108 

AC  816  221-0060 


M  ACHINERY  &  SI  PPLIES 


Composing  Room 


FOR  SALE 

Immediate  delivery 
LINOTYPE  COMET 

Ser.  No.  3406 

300  series,  equiprred  with  elec¬ 
tric  pot,  four  alternating 
molds,  mat  glide  system,  TTS 
adaptor  keyboard,  and  high 
speed  TTS  operating  unit,  two 
light  weight  magazines,  mold 
cooling  blower,  V'-belt  drive, 
metal  feeder,  all  standard 
equipment.  In  excellent  con¬ 
dition.  Save  over  50^  of  new 
cost. 

!  or  Further  Information  Contact: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  Street 
Kansas  City,  Missouri  64108 
AC  816  221-9060 


.SAVE  THE  PRICE  OE 
THE  MIDDLEMAN! 

EIR.ST  QUALITY  EQUIPMENT 

EXCELLENT  CONDITION 
Linotype,  Comet  300 — 2  maKOzines 
First  $9,000.  takes  it. 

Linotyt>e.  Model  5  with  TTS  . .  2„S00 

Linotype.  Model  13  with  TTS  ..  1,600 

Linotyiie,  Model  14  with  TTS  ..  1,400 

Ludlow  (No.  6597)  two  rabinets  40 
fonts,  13  sticks  (1  self-centering)  less 

than  half  price  at  . $7,000 

Hammond  Trim-o-Saw  . $  800 

— Contact — 

Gary  B.  Gaier,  Gen.  Manager 
CHIPPEWA  HERALD-TELEGRAM 
Chi|>|)ewa  Falls,  Wise.  54729 
or  phone  715-723-5515 

LINOLTLM  EQUIPMENT 
1  High  8|ieed  Linohim  photo  unit  and 
1  Linnfilm  keyl>oard.  Available  late 
Oct.  -  early  Nov.  Write:  Valley  Pub. 
Co.,  P.  O.  Box  130,  Kent.  Wash. — 
98031.  or  call  (206|  852-3434  Kent. 

Wash. 

UNOTYPE  COMET 

Ser.  No.  2558 
equipped  with  two  magazines, 
TTS  adaptor  keyboard,  high 
speed  TTS  operating  unit, 
electric  pot,  V-belt  drive,  four 
pocket  mold  disk,  two  alter¬ 
nating  molds,  metal  feeder, 
mold  cooling  blower,  all 
.standard  equipment.  Thb  ma¬ 
chine  has  b^n  well  main¬ 
tained,  Ls  in  A-1  condition. 

For  further  information  con¬ 
tact: 

INLAND  NEWSPAPER 

MACHINERY  CORP. 

1720  Cherry  Street 
Kansas  City,  Missouri  64108 
AC  816  221-9060 


MACHINERY  &  .SUPPLIES 


Mailroom  Equipment 


5-STATION  DEXTER  (M-G-D) 
INSERTING  MACHINE 
Complete  with  AC  motor* 

(only  6  years  use) 

In  excellent  condition 
BEN  SHULMAN  AS.SOCIATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4690 


I  AUTOMA'nC  FOLDING  AND  TYING 
machine  for  mailroom.  Ties  up  to  10,- 
000  papers  per  hour.  This  piece  of 

'  equipment  has  l>cen  in  use  at  The 

Bakersfield  Californian  for  several 

years.  Stories  and  pictures  of  this  ma- 
I  chine  were  seen  in  Editor  Sr  Publisher. 
Selling  due  to  contemplated  automation 
of  entire  mailroom.  The  Bakersfield 
I  Californian,  P.  O.  Bin  440,  Bakers- 

,  field  Calif.— 93.302. 

SHERIDAN  .STUFFING  MACHINE 
6  Head — 24  Pockets 
See  in  operation.  Available  Now! 

!  Contact  Purchas'ng  Deiu.. 

Los  Angeles  (Calif. I  Times 


Material  For  Sale 

SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Nat'l  Publish¬ 
ers'  Supply  (NAPSCOl.  Berl'n.  Wise., 
and  IS  \V.  22  .St..  N.Y..  N.Y.  lOOIO. 


Miscellaneous  Machinery  : 

5— RELIEFOGRAPHS— nil  in  excellent 
condition.  j 

2— H-PRINTERS. 

2 — POLLARD  ALLING  mailing  ma-  i 
chines  with  chain  conveyor,  rebuilt  ! 
December,  1968.  $500  worth  of  new  j 
spare  parts.  i 

2— 12  ft.  POWER  CONVEYORS  with  1  i 

HP — 1735  RPM  geared  motor  drive.  | 
9-P.  A.  LLST  PUNCIIE.S.  i 

1—6'  X  6'  STEEL  MAILING  TABLE 
with  storage  shelves  and  two  sack  racks.  . 

3—  Metal  P.  A.  REEL  TABLES  with 
reel  standards. 

1  — Roof  EXHAUST  FAN  with  cover- 
rated  at  1040 — CI'M  (less  motor). 
Contact:  Jim  Robinson.  Stauffer  Pub-  | 
lications,  Inc..  616  Jefferson  St..  To-  1 
peka.  Kans.— 66607.  Ph:  (AC  913)  FL 
7-4421.  j 

FAIRCHILD  Console  Scan-A-Graver: 
Duplex  8-page  press;  one  Font  Ex¬ 
celsior  7’^  pt.  Need  space.  Daily 
Times.  Lakewood,  N.  J. — 0S70I.  (201) 
363-02.30. 


MACHINERY  &  SUPPLIES 


Miscellaneous  Machinery 


CONVERSION  TO  OFFSET  i  .aksi 
the  following  letterpress  equii  rnent 
available  at  bargain  clearout  p  ice*. 
10,000  pounds  linotype  metal  in  pigs; 
full  page  storage  cabinet  with.  20 
shelves  with  a.c.  motor  power  lift; 
Linotpye  Comet  seriel  831  with  gai 
pot.  molds,  A.C.  motor,  two  fonts  o( 
mats  in  magazines;  LINOTYPE  i.iodsl 
8  Seriel  .35109  with  gas  pot.  3  molds. 
A.C.  Motor  two  full  length  magaz  nes, 
1  uiiper  and  3  lowersplit  magazines 
all  with  mats;  Miehle  Verticle  piesi, 
model  V-50  seriel  13657  complete  220- 
60-3  A.C.:  Nolan  chief  saw  with  110 
pica  guage;  Full  page  mat  roller; 
INTERTYPE  model  C.S.  M-3  .Seriel 
11767  with  gas  pot,  monomell.  3 
molds.  A.C.  motor,  two  full  length 
main,  one  upi>er  and  one  lower  split 
magazines,  1  upper  auxiliary  and 
three  lower  auxMliary  magazines  all 
with  mats:  Double  tier  oak  tyiie  cab¬ 
inet  closed  with  40  cases  handset  job 
tviie:  single  tier  steel  type  cal)in*t 
CSfl.372  49  with  48  rases  ty|)e.  work 
hank  and  3  comisment  hank  for  spac¬ 
ing  materials.  Write  or  call  Englewood 
Herald.  P.O.  Box  89.  Englewood, 
Colorado.  80110.  Phone  (303)  781-4184. 


Perforator  Tape 

NOW  STATIC-FREE  perf  tapes  at  our 
same  price* — loweat  in  USA.  All  color*. 
Top  Quality. 

Call  or  scrite 

PORTAGE  (216)  PO  2.3.555 
25  E.  Exchange  St.,  Akron,  Ohio  44.301 


SURPLU.S  EQUIPMENT  FROM 
PLANT  ACQUISITION 

FAIRCHILD  FOLDER  from  Color  King 
liress.  F/ilds  or  %  at  18,000  I  PH. 
$4,000. 

G.E.  DC  MOTOFtS.  one  20  H.P..  an¬ 
other  30  H.P.  Variators  and  control*. 
Used  on  Fairchild  C.K.  presses.  $2,000 
and  $3,000. 

FLYING  IMPRINTER  for  Fairchild 
Color  King.  l-ye:ii-old.  Cost  $10,000. 
Will  sell  for  $5,000. 

!  FAIRCHILD  ROLL  .STANDS.  40" 
driven.  Perfect  condition.  $700  each. 


THh:  CLEVELAND  PLAIN  DEALER 
saves  11,400  square  inches  of  fliair 
space  every  day  by  using  jm.S|>aremnk- 
er  Newspaiier  Turtles  22"  narrow.  All- 
welde<l  fames,  self  lubricating  in)n- 
t»»ps.  5"  BB  casters.  Tislay’s  )»est  laiy. 
Jack  MfM»re,  R'l,  Meflina,  Ohio  442.36. 

MODEL  513  PHO’niN  in  excellent 
working  condition.  Recent  mialifie)!  for 
higher  speexl  c>|>eration.  $15,000.  Also 
six  ATF  typesetters  $1,000  each.  For 
further  information  call  or  write  Mr. 
Heran.  The  Daily  Commerr  al.  P.O.  | 
Drawer  7,  I.,eesliurg,  Fla. — 32748.  (AC  ' 
904)  787-4515. 


Compttsing  Room  Aids 

OVERHAUL,  REPAIR  and  Modifica¬ 
tion  of  Justape,  Linasec  and  some  Pho¬ 
ton  Systems — CVimpugraphic  and  Pho-  I 
ton-trained  personnel,  Ph :  (AC  617) 
438-S.30I.  I 


ACUMirrER  PA.STEK  ruiw  on  Fair- 
ehild  folder.  Cost  $1,000.  Will  sell  for 
$400. 

HULAN  FILM  PUNCH.  Page  size. 

$200. 

NuARC  LINE  UP  TABLE.  M.alel 
RR41F.  $.300. 

FRIDEN  JU.STOWRITER  .SET.  lO-Pt. 
Keconlcr,  8-pt.  Newstext  Reproducer. 
Always  under  service.  Wireil  for  mo¬ 
tor  punch.  $2,500  for  set. 

FRIDEN  MOTDH  PUNCH.  Cost  $900. 
Will  sell  for  $300. 

HEADLINER  Mislel  820.  Like  new. 
$800. 

NuARC  FLIP  TOP  .30x40  platemnkrr. 
$400. 

VARITYPER.  Mcslel  660-F.  $800. 

Call  or  write  J.  Neal  Cadieu.  The 
Daily  Journal,  Rockingham,  N.  C,  — 
283T9.  Phone  (919)  895-4056. 


1  Presses  &  Machinery 

HOE  COLORMATIC  (1968) 

Foul  units — one  color  cyl. — tensinnplat* 
lockup — heavy  duty  3/2  folder — AC  unit 
tytie  drive— reels  and  fully  automatic 
pasters — rated  70.000  hour.  AvailabI* 
in  one  year  at  considerable  savings. 
Stereo  to  matrh 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4690 

FOUR  (4)  UNIT  GOSS  HSLC  #1606— 
22Vs  cut  off  60"  wide  rolls.  Double 
Folder — Roll  stands  at  each  end — Hand 
tension — 2  separate  drivers  and  controls 
-Cutler-Hammer,  Cline — with  100  HP  1 
—AC  Motors  for  each  drive — Ramsey 
chain  drive  on  ink  drums — Has  had  . 
perfect  care.  For  further  information, 
please  contact  Thomas  L.  Adams.  I.«x.  I 
ington  Herald-Leader  Co.,  Lexington, 
Kentucky  40507. 

SCOTT  PRE.SSES  (1948) 

6  or  7  units:  2tt/4  inches:  Color  Cylin¬ 
ders:  Heavy  Duty  8/2  Folders:  C-H 
('.iinveyors:  Keels  &  Pasters;  Trackage 
&  Turnables. 

Located:  N.Y.  Post 
Available:  Now! 

Priced:  Most  attractively 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  .St..  N.Y.  17.  N.Y.  OX  7-4590 

GOSS  COMMUNITY  PRESS,  five  units 
with  Suburban  folder.  Less  than  three 
years  old,  installecl  September  1966.  Ex¬ 
cellent  condition.  Includes  quarter  page 
folder  and  Baldwin  automatic  water  sys¬ 
tem.  Available  October  '69.  Press  it 
presently  on  production.  Larger  and 
faster  press  being  installed,  only  rea¬ 
son  for  sale.  Write  nr  call  K.  Jack 
Fishman,  P.  O.  Box  626,  Morristown, 
Te.in,,  or  AC  615.  581-8860. 

FOR  SALE:  VANDERCOOK  (m<idel 
604)  four  color  proof  press.  Rebuilt  by 
factory  with  new  press  guarantee  in 
1963:  excellent  condition;  also  some 
other  letterpress  e<|u  pment.  All  avail¬ 
able  immerliately.  Star-Banner,  P.  0. 
Box  490,  Ocala.  Fla  — 82670.  _ 

BARGAIN— FOR  SaT^ 
4-UNIT  (64-PAGE) 

GOSS  .STRAIGHTLINE  PRE.'^.S 
22^1"  ruto(T 

Tri-Color  llnit  .Superimt>ose<l 
Gooil  Conilition 
Late  Drive — Geared  at  82M 
Reals,  Tensions  &  Pasters 
Located  Florida 
Available  Summer  of  1970 
Offered  Exclusively  by 
INLAND  NEWSPAPER  MACH.  CORP 
1720  Cherry  St.,  Kansas  City.  Mo.  6410$ 
Phone  (816)  221-9060 
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•  lACHiNERY  &  SUPPM ES 
Presspf  &  Machinery 


Csreer  Opportunities 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


18  MONTHS  01,11 
6  unit*,  double  folder.  News  Kind 
■y  FHirc-hild.  AvhII.  Jnn.  19T0 
UNiVEKSAL  PTC.  EQUIPMENT  f’O 
Lyndhumt,  N.J.  OTUTt 
dOl  1438-3744 

GO'S  UNIVERSAL  PRESS.  6-uniU 
wit'i  one  color  hump.  New  1957.  Wood 
Poi.y  and  nil  stereo  e<juipment.  All 
perlect  condition.  Will  sell  all  or  part: 
•ls<  complete  hot-metal  romposintr  room 
tqti  piiient  now  available.  Contact 
Jes-e  Bailey.  Tri-Cities  Newspapers, 
Inc..  219  W.  Tenn.  St..  Florence,  Ala. 
—3 -.630.  I 

('.OSS  ANTI-FRICTION  PRESS 
(  Units,  22%"  cut-off,  90°  staKKer,  3-  | 
srni  reels  columnar  mounte<l.  auto- 
rnatic  tensions,  DC  drive  with  CE  sili- 
iDiie  rectifier,  under-the-folder  lead, 
skin  slitter,  conveyor;  press  (reared  for  j 
v2.-'00  i«r  hour.  Available  30  days.  , 
BEN  SHUI.MAN  ASSOCIATES 
40  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4.590 

.SPARE  PARTS  FOR  SECURITY  .  .  .  i 
HOE  DOUBLE-WIDTH  i 

PRESS  AVAILABLE  ... 

AVrd  to  remove  press  from  huildinij. 
PRICE:  YOUR  PRESS  if  .vow  remove. 
HOE — S/N  2299  special,  5  units.  2 
folders.  22%"  cut-off.  conveyor  and 
accessories:  rollers,  conveyor,  folder.  , 
years.  Ink  tank  with  pump  and  ac-  , 
cessories  in  fair  condition.  i 

Write  or  call:  Lawrence  Eairle-Tribune,  ' 
Box  100.  Lawrence.  Mass.  01842.  (AC  ' 
6171  686-4171.  i 

BEAUTIFUL  16-PA(:E  UNITUBE  j 
Rai'(;ain.  Wabash  (Ind.)  Plain  Denier.  ‘ 
Ph:  Joe  Nixon  (219)  563-2I3I.  I 


24-PAGE  GOSS  DBK-A-TUBE  #143,  j 
upi)er  former,  automatic  tension,  re-  I 
winder  reversible  units,  siile  retfister 
cylinders;  complete  stereo  included.  | 
Availnl'le  late  Aunust.  Write:  Prorluc-  i 
tion  M(rr,,  The  Posl-Re(rister.  Box  ' 
1800.  Idaho  Falls,  Idaho — 83401.  j 

FOR  SALE 

GOS.S,  207,  20  patre  decker  with  |>ortnlile 
coK  r  fountain  complete  with  all  stereo 
equipment  plus  mat  roller  and  Kemp  ] 
4200  lb.  (ras-fired  metnl  iK>t. 

MAKE  AN  OFFER  ON  ALL  OR  PART  I 
Equipment  is  ko<k1  and  well  cared  for.  ; 

— Contact —  ’ 

Gary  B.  Gaier,  Gen.  Manager  , 
CHIPPEWA  HERALD-TELEGRAM 
Chiiniewa  Falla.  Wise. — 54729 
Phone  715-72:1-5515 


Adminiittralive 

SERVICE  REPRESENTATIVE  , 
If  you  are  acquainterl  in  the  South-  ' 
east,  like  to  travel,  are  ex|)erienced  in 
newspaper  ndvertisin(;,  ran  communi¬ 
cate  with  newspaper  publishers  and  ' 
advertising  managers,  and  are  looking  l 
fur  a  compensation  plan  that  pretty  | 
much  lets  you  write  your  own  ticket,  ! 
we  may  have  just  what  you  want.  We  ’ 
publish  a  well-known  newspaper  mat 
service  ami  have  an  ofiening.  Send  | 
resume  to  Box  1428,  Editor  &  Publish- 
er. 

GENERAL  MANAGER  -  PUBLISHER 
wantfsl  for  growth  suburban  weekly  ' 
newsi>n|>crs.  Prefer  man  lietween  29  ; 
and  44,  who  is  an  intelligent,  creative, 
aggressive,  well-balanced,  community- 
minded  newspaiierman.  Experience  on  ' 
top  suburban  weeklies  or  dailies  helpful, 
but  not  absolutely  necessary. 

Please  send  confidential  resume,  sal¬ 
ary  requirements  and  references  to 
Box  1494,  Eklitor  &  Publisher. 
Our  employees  knosv  of  this  opportunity.  I 

GENERAL  MANAGER 
$20,000  plus  l>enefits  annually  to  man 
with  capability  and  experience  to  man¬ 
age  central  offset  printing  plant  and 
several  weeklies.  Excellent  opixirtunity 
to  increase  income  in  time.  Must  be 
well  grounde<l  in  cold-type  offset  proc¬ 
ess.  Rend  resume  to  Box  1320,  Erlitur 
&  Publisher, 

WORKING  BU.SINE.SS  MANAGER- 
Secretary,  Zone  2.  medium-sizerl,  letter-  ! 
press  daily.  Succeeil  head  Issikkeeper,  j 
retiring.  Newspaiwr  accounting  ex|>eri- 
ence  i>referre<l.  Reasonable  salary.  | 
many  fringes,  small  city  living.  Op- 
IKirtunity,  settling  inu  res|M>nsilile  |hj-  i 
sition  from  smaller  newspaiier,  or  as-  | 
sistant  |K>sition,  larger  oi>eration.  Send 
letter  resume  to  Bo.x  I.'i64.  Falitor  &  ; 
Publisher. 


Stereotype  Equipment 

.STA-HI  MASTER  FORMERS 
New  Style 

TEFLON  SCREEN.'^— 22%"— AC 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4590 

WOOD  automatic  autu|>late  machine 
#I54A-G  with  shaver  finishing  ma¬ 
chine  #7566,  in  excellent  condition. 
High-speerl  (4  plates  per  minute),  22% 
cutoff.  A  remarkable  buy  for  press  plate 
casting.  Sta-Hi  curved  plate  router 
MRIO  in  enclosed  cabinet.  Hoe  curverl 
plate  router,  serial  #745  (old).  Two 
Sta-Hi  scorchers.  One  Sta-Hi  mat 
Warmer.  Humidifier  l>ox.  Goss  mat 
trimmer.  Stereo  plate  cart  on  wheels. 
Stereo  storage  racks.  Flat  casting  De¬ 
partment.  Hammond  easy  caster  8-eol. 
mat  scorcher,  saw,  router.  Monomelt 
shaver,  melting  pot  and  pig  molds. 
Southtown  Economist.  .59.59  S.  Harlem. 
Chicago,  III.  —  60638.  (312)  586-8800, 
ext.  1. 

WOOD  PONY  AUTOPLATES 
2U/4  —  22%  —  23A 
BEN  SHULMAN  A.S.SOCIATES 
W  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4590 


Wanted  To  Huy 


AUDITORS 

This  international  association  of  pub-  ] 
lishers,  advertisers  and  advertising  | 
agencies  is  seeking  to  expand  its  staff 
of  travelmg  auditors. 

Starting  lease  salaries  from  $.5,720  to  i 
$6,700,  Plus  up  to  $6,000  annually  l>er 
diem  and  106  per  mile  while  (raveling.  , 
Also  very  attractive  Icenefit  and  retire-  1 
ment  programs.  I 

Reciuirements :  Accounting  or  circula¬ 
tion  ex|>erience.  Ability  to  get  along  i 
with  associates  and  clientele  and  ref-  i 
erences  that  will  stand  thorough  in¬ 
vestigation.  Age  21  through  55  pre¬ 
ferred.  I 

Successful  applicants  will  Ice  given  ! 
thorough  training  course  liefore  assign-  ' 
ment  to  field  work. 

If  you  are  interested  in  (cersonnl  chnl-  ; 
lenge  and  pncmotional  npixirtiinitv  i 
send  your  resume,  in  confidence,  or 
call : 

Mr.  David  A.  Wexxis 
Personnel  Manager 

AUDIT  BUREAU  OF  CIRGULATUINS 
123  N.  Wacker  Drive 
Chicago,  Illinois  60606 
312-236-7994 

GENERAL  MANAGER 
.Seven-day  western  newspaper  over  35.. 
000  circulation  with  excellent  operating 
picture  has  oiiening  for  right  man  to 
understudy  its  general  manager  in 
charge  of  all  oiiefations  and  planning 
to  retire  within  a  few  years.  Must 
have  proven  track  record  of  news¬ 
paiier  accomplishment  with  solid  liack- 
ground  in  advertising,  circulation,  news 
procedures,  employe  and  public  rela¬ 
tions.  This  can  lie  an  intriguing  and 
rewanling  opportunity  for  a  prime 
mover  in  early  40's  or  late  .’’O's  who 
feels  stymied  ns  to  future  in  his  pres¬ 
ent  |Kist.  Resume  and  references  held 
tightly  confidential.  Box  1 155,  Eilitor 
&  Publisher. 


Circulation 

no  YOU  AGREE  WITH  .ME  that 
touching  the  lives  of  63  Imys  through 
circulation  management  is  one  of  the 
great  oiqiortunities  of  your  life? 

CAN  YOU  LOOK  BEYOND  a  city’s 
limit  and  evaluate  the  true  potential 
of  a  newspaper  ? 

CAN  YOU  WEIGH  the  "pros"  and 
"cons"  of  motor  routes  versus  mail 
subscriptions  7 

IS  NEWSPAPE'R  CIRCULATION  as 
much  a  part  of  you  ns  the  blood  in 
your  blood  stream? 

HOW  WOULD  YOU  like  to  blast  off  ! 
from  9,400  to  12,000,  to  13,000,  to  ' 
15,000  and  liecome  a  part  of  a  win¬ 
ning  team  that  has  develo|ie<l  one 
of  America’s  outstanding  community 
newspapers?  I 

WRITE,  giving  complete  resume  and 
also  a  personal  evaluation  of  the  role 
of  circulntinn  in  a  newspniier’s  growth 
to:  Walt  Dear.  Gleaner-Journal,  Box 
1.  Henderson,  Ky. — 42420. 

AGGRESSIVE.  BALL-OF-FIRE  nee«l- 
«1  as  Circulation  Manager  for  6-dny 
New  York  Metropolitan  area  tabloid 
(newsstand  distributed)  to  join  our 
hard-hitting  executive  team.  Help  us  i 
grow.  A  ground  floor  opportunity  for  I 
the  right  man  that  cannot  miss !  Send  . 
complete  resume  including  past  earn-  i 
ings,  to  Box  1471,  Editor  &  Publisher. 

SUPERVISOR  for  metropolitan  news-  i 
paper  in  Zone  2.  Growing  organization 
--excellent  opportunity  for  advance¬ 
ment  :  good  salary,  above-average  ben-  i 
efits.  Our  circulation  people  know  of  j 
this  ad.  Send  resume  to  Box  1452,  ' 
Editor  &  Publisher.  Your  application  ' 
will  lie  held  in  confidence.  | 

CIRCULATION  MANAGER  for  10-1.5M  I 
Zone  2  a.m.  Marketing  and  sales  ability 
as  well  as  cost-consciousness  more  im¬ 
portant  than  extensive  experience.  Com-  | 
plete  authority  and  responsibility  for  ' 
circulation  dvelopment,  operations  and 
distribution.  Bonuses  bas^  upon  cir¬ 
culation  growth  and  cost  performance: 
must  lie  capable  of  budgeting  lioth 
and  meeting  goals.  Send  resum4  to 
Box  1155,  Editor  &  Publisher.  | 

EXPERIENCED  circulation  man  needed  ' 
fiiT  growing  5-day  daily  in  beautiful  | 
Golden.  Colorado.  Must  be  strong  on 
sales  and  organization.  Wonderful  op-  [ 
iMirtunily  for  young  man  who  can  pro- 
due*'.  Write  or  call  Bill  King.  1000- 
loth  St..  Golden.  Colo.— 80101.  (AC 
:tO;D  279-5.54 1 . 


A.SSISTANT  CM  for  Northern  New 
England  A. M.-P.M. -Sunday  news|ia|ier  I 
of  60.000.  Should  have  exiierience  as  '■ 
('M  on  smaller  imiier  and  knowleilge  of  | 
transiKirtation  and  motor  routes.  Send  i 
complete  resume  and  salary  re<iuire-  ^ 
ment  to  Box  1.53.8,  Eilitor  &  Publ'sher. 

RUN  YOUR  OWN  SHOW  ns  circula¬ 
tion  manager  of  a  6, .500  p.m.  5-day 
daily  in  attractive,  growing  upstate 
N.Y.  resort  city.  F\tll  lienefits.  includ¬ 
ing  iiension.  Write  in  confidence,  giv¬ 
ing  'lackground.  objectives.  salary 
nceils.  references.  Box  1532.  Eilitor  & 
Publisher.  | 


Display  .Adrertising 

CAPABLE  ADVERTISING  .MANAGER 
or  assistant  advertising  manager  for 
award-winning  newspaiier  of  5.500  cir¬ 
culation  in  progressive  Northeastern 
Indiana  city  of  8,500  population.  Tup 
pay,  hospital  and  surgical  plan  ;  pay 
while  sick;  liberal  Lincoln  National  Life 
Insurance  Comiiany  group  life  insur¬ 
ance  and  pension  plan,  both  fully  com¬ 
pany-paid.  Ideal  working  conditions  in 
modern  equipped  and  air-conditioned 
plant :  two  week’s  paid  vacation.  We 
pay  moving  expenses.  Write  details: 
strictly  confidential.  Evening  News- 
Banner  Ckirp.,  Bluffton.  Ind. — 46714: 
or  ’phone  James  Barbieri,  (AC-219) 
824-0322. 

NATIONAL  AD  SALESMAN 

Join  a  unique  and  pace-setting  national 
advertising  department,  representing 
Rockford’s  single  rate  newspaiiers.  Ex¬ 
cellent  salary  and  lionuses.  Previous 
national  exiierience  desirable.  Duties 
include  travel  to  contact  advertisers 
and  agencies  direct: 

For  full  details, 
scrite  or  'phone: 

Personnel  Department 
ROCKFORD  MORNING  STAR 
ROCKFORD  REGLSTER-REPUBLIC 
Riickfonl.  III.  61 105 
Phone:  815-962-4433 

JEWISH  MONTHLY  seeks  ad  sales¬ 
man  in  S.  C.  Exiierience  helpful.  Large 
comm'saion.  Write  to  Editor,  Times- 
Outlook.  5.30  Soiitbenstern  Bldg., 
Greenslioro.  N.C. — 27401. 

EXCELLENT  OPPORTUNITY  for  an 
exiierienced,  aggressive  retail  salesman 
on  a  major  Oh  o  daily.  Lilieral  salary, 
employee  lienefits  and  growth  iiotential. 
Box  1571,  Editor  St  Publisher. 

DISPLAY  AD  SALESMAN 
We  neeil  an  exiierienced  man  who  likes 
to  sell  new  business  in  addition  to 
servicing  existing  accounts.  Our  salary 
plus  riimm'ssion  plan  will  allow  you  to 
increase  your  income  and  enjoy  the 
recreation  and  climate  advantages  of 
the  sunny  Southwest.  Misiern.  offset 
weekly  newspaiier  with  68,000  circula¬ 
tion.  Send  full  details  to:  Personnel 
Dept.,  Albuquerque  News.  Box  526. 
Albuquerque,  N.  Mex. —  S7I03. 

OUR  OFFER  a  brighter,  more  nrofit- 
able  future!  We  are  a  32,000  daily — 
and  growing  liecause  we  appreciate  our 
lieople.  If  you  want  to  move  ahead 
and  would  enjoy  working  with  a  pni- 
fessional  staff  we  want  to  talk  to  you. 
Reply  in  confidence  to  Box  1540.  Edi- 
iliir  &  Publisher. 


Classified  .Advertising 

WE  ARE  LOOKING  FOR  a  good  man 
to  sell  classified-display  advertising. 
We’re  a  6-day  evening  newspaper  with 
45.000  plus  circulation,  located  on  the 
San  Francisco  Peninsula.  Excellent 
working  conditions  in  mislern  plant. 
Good  salary,  baseil  on  experience,  plus 
commission  and  profit-sharing  plan.  We 
are  an  employe-owneil  organization. 
Send  resum#  to  Robert  Powell.  CAM. 
Palo  Alto  Times.  P.  O.  Box  300  Palo 
Alto.  Calif.— 94302. 


Circulation 


md ;  ADVERTISING 

opportunity 

i),i,  Uetnil  A»lv^rti«lnjr  l>ivi»ion  of 

lay  (HHxlyear  Tire  an«I  Kubiter  Co. 

Uijt  Inime<liate  oi»enin(c  available  in  the 

.jv-  retail  advertiainjr  tliviaion  for  a 

iirv  yountf.  nmbitioua  ailvertiain?  man 

4  with  2  to  .3  yeara*  aoliil  ex|>erienre 

in  retail  advertiainjr-  Intere«tin»r 
work,  conjrenial  Malt  and  o|>iH)r- 
tiinity  f<»r  promotion. 

Lilieral  company  lienehta  includini; 
rompany>pa:d  hoapitalixation.  pen- 
lan  Mion  ami  life  insurance  plan. 

nft. 

ilh  Reply  now.  Kivin»r  rrmiplete  iletaiU 

the  «»f  e<lurHtion.  employment  bark- 

ent  ground  anti  salary  requirement, 

nt. 

ilu*  Send  rrsunU  to: 

We  1  ir.  Caintch  nrrt.  S14 

on.  ] 

:«■  THE  GOODYEAR  TIRE 
AND  RUBBER  CO. 

—  1114  K.  Market  St.,  Akron.  Ohio  44.116 


„  - - - - - - - -  CIKtTTLATION  POSITIONS  available 

J-RBANITK  UNIT(i»>  WANTED.  Grow-  at  all  level*  of  exi>erlenre  on  New 
■ntt  Klorida  tinily  need*  one  or  two  more  |  York  State  newapaiiera.  To  reach  77 
Cow  l|rbanite  unite  Immediately.  Write  dailie*.  aentl  full  reaume  to  New  York 
•k^x  ir»06,  Eklitor  &  Publi«her.  ttivinic  .State  Publiahem  AaK'n.,  215  Dniveritity 
Atkintf  price  anti  date  available.  I  Place.  Syracuae,  N.  Y,  13210, 

editor  &.  PUBLISHER  for  September  13,  1969 


CLASSIFIED  MANAGER  —  Rapidly- 
Krowintc  36,000  circulation  tiaily  in 
Zone  2  •eek*  top-flitrht  claMifietl  man 
to  aaaume  full  re«i>on§ibi1lty  of  the 
claaHihetl  department.  Member  of  Kfoup 
conaidered  first  in  the  newspaiier  heltl. 
Pi*efer  applicant  from  Zone  1  or  2. 
Write  Ib»\  LMH.  Etiilor  A  Paid >er. 


.Ill  l.ifiiiil  ()f*f*frtu$titv  I  mpioyrr 

ADVERTISING  DIKECTOK  wanletl  for 
tiaily  in  Northern  Calif,  w'ith  6.000 
circiilatitm.  SentI  full  details,  refer¬ 
ent  es.  exiierience,  and  salary  require¬ 
ments  tt)  Htix  130^.  Editor  A  Publisher. 


HELP  WANTED 

Display  Advertising 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


ADVERTISING  SALESMEN  —  reUil 
and  claasified  —  far  daily  newspapers 
in  EI&P  Zones  6,  7  and  8.  Send  com¬ 
plete  typewritten  resume,  references  to 
Inland  Daily  Press  Assn.,  100  W.  Mon¬ 
roe,  Cbicaco,  III. — 60603. 


$12-115.000  STARTING  SALARY  for 
advertising  director  Northern  New 
England  daily,  plus  bonus,  many  bene¬ 
fits  for  mature,  responsible  man  with 
some  proven  experience.  Box  1544, 
Editor  &  Publisher. 

ADVERTISING  POSITIONS  available 
at  all  levels  of  experience  on  New 
York  State  newspapers.  To  reach  77 
dailies,  send  full  resume  to  New  York 
State  Publishers  Ass’n.,  215  University 
Place,  Syracuse,  N.  Y.  13210. 


ADVERTISING  SPACE  Sales  Man¬ 
ager.  Must  live  in  Philadelphia  area. 
Fantastic  commission  potential  for  a 
real  pro  who  can  sell  for  a  market 
which  is  homogeneous.  extremely 
wealthy,  and  largely  unpenetrated. 
Send  brief  resume  in  absolute  con¬ 
fidence  to  Box  1567,  R<litor  &  Pub¬ 
lisher. 


ADVERTISING  MANAGE^t  for  lead¬ 
ing  Southwestern  prise-winner.  Boom¬ 
ing  community,  smog-free.  Opportunity 
of  life-time.  Send  details,  references, 
experience,  and  salary  requirement. 
Box  1562,  Fxiitor  &  Publisher, 


RETAIL  MANAGER  for  major  daily. 
Zone  3.  We  want  a  proven  man.  35-42, 
who  is  ready  to  make  a  iiermanent 
connection  with  one  of  America’s  top 
newspaper  operations.  Must  l>e  strong 
leader,  organizer,  motivator.  This  is 
a  tough  but  rewarding  job  with  a  no¬ 
limit  future.  Excellent  salary,  bonus, 
benefits.  Send  full  resume  in  complete 
confidence.  Box  1.560,  Editor  &  Pub¬ 
lisher. 


Editorial 


EXPERIENCED  REPORTER  NEEDED 
to  round  out  staff  of  one  of  South's 
top  newspaper  combinations.  Good  pay 
—excellent  fringe  benefits — secure  fu¬ 
ture  for  reporter  with  experience  to 
do  the  job  in  a  fast-growing  industri¬ 
al  city  of  over  1 80  000.  The  State  Ca¬ 
pital — home  of  LSU  ...  an  ideal 
community  in  which  to  work.  Write: 
Mrs.  Charlotte  Crowell,  Personnel 
Mgr.,  State-Times  &  Advocate,  Baton 
Rouge,  La.  70821,  giving  personal  da¬ 
ta,  education,  experience  and  refer¬ 
ences. 


HONEYMOON  WITH  US  I 
One-man  bureau  in  Southwest  Vir¬ 
ginia  ;  ideal  first  or  second  job  for 
young  married  J-grad  with  writing 
and  photo  talent.  Live  in  a  small 
town,  develop  news  and  features  from 
two  counties  for  live-wire  middle-sized 
daily.  Plenty  of  time  to  hunt  fish  and 
enjoy  the  scenery.  Write  (including 
feature  samples)  to  Managing  Editor, 
Kingsport  (Tenn.)  Times. 


GENERAL  ASSIGNMENT  REPORTER 
At  least  two  years  experience  for  this 
growing  morning  daily  with  51,000  cir¬ 
culation.  Send  resumi.  salary  require¬ 
ments  to;  F.  G.  Spencer.  'The  Tren- 
tonian.  600  Perry  St.  Trenton,  N.  J. 
—08602. 


ASSOCIATE  EDITOR  consumer-ori¬ 
ented  Chica6ro  magazine.  Strong  fea¬ 
ture  writing  required.  $10,000  range. 
Send  resumi  Box  1474,  Editor  &  Pub¬ 
lisher. 


AGRICULTURAL  WRITER  with  in¬ 
terest  in  photography,  who  knows 
West  Coast.  Key  position  with  small 
creative  team  in  ideal  college  town. 
Salary  over  $850 — starting  immediate¬ 
ly.  Vocational  Education  Productions, 
(California  State  Polytechnic  College, 
San  Luis  Obispo,  Calif. — 93401. 


MANAGING 

EDITOR 

Our  16.000-plus  circulation,  6-coIumn 
format,  offset,  photo-comp  evening 
daily  offers  opportunity  for  young  man 
of  abilities  proven  as  city  editor  or 
assistant  on  larger  daily,  or  managing 
editor  on  smaller  paiier.  Pay  appro¬ 
priate.  Fringe  benefits  include  paper 
paying  for  hospitalization  and  major 
m^ical  insurance  of  dependents  as 
well  as  of  staffer.  0>-ed  college  offers 
graduate  degrees.  Good  climate.  Phone 
or  write:  Talbot  or  Wayne  Patrick,  or 
Roger  Sovde,  EVening  Herald,  P,  O. 
Box  711,  Rock  Hill  S.  C.— 29730.  Ph : 

(803)  327-7161. 


EXPERIENCED  EDITOR-REPORTER: 
also  reimrter  with  less  experience,  or 
trainee.  Both  positions  a  challenge. 
Write:  A.  M.  Mountain.  Daily  Eagle, 
Claronont,  N.  H. — 03743. 


WANTiS):  Experienced  reporter  to 
cover  breaking  news  and  feature  as¬ 
signments  on  fast-growing  suburban 
daily  that  gives  top  emphasis  to  lo¬ 
cal  news.  <3ood  pay  and  benefits  for 
the  right  person.  If  you’re  a  good 
all’round  reporter  and  would  like  to 
cover  a  challenging  Ijeat  in  one  of  the 
finest  areas  in  the  country,  call  col¬ 
lect  or  write  to  Ed.  Bell.  City  Editor, 
The  News-Herald,  P.  O.  Box  351, 
Willoughby.  Ohio— 44094.  (216)  942- 

2100. 


REPORTER — City  hall  beat  and  gen¬ 
eral  reporting.  Northern  Indiana  town 
of  15.000.  Good  experience — good  train¬ 
ing.  ^nd  resum4  to  Box  1482,  Editor 
&  Publisher. 


SCHOOL  REPORTER  for  24.000 
Southwestern  Iowa  daily.  Fine  oppor¬ 
tunity  to  advance  in  large  group  of 
newspapers.  Send  resumi  to  Frank 
I  M.  Lane,  The  Nonpareil,  P.  O.  Box 
'  797,  Oiuncil  Bluffs,  Iowa — 51501. 

BUSINESS  WRITER 
Unusual  opportunity  for  experienced 
writer  to  broaden  editorial  skills  and 
gain  public  relations  experience.  Will 
work  on  prestige  accounts  in  Chicago 
office  of  a  leading  international  agency. 

I  Banking,  general  business  or  EDP 
!  background  useful.  Send  resume  and 
'  salary  requirements  to  Box  1514,  Edi- 
I  tor  &  Publisher.  _ 


GENERAL  REPORTER  —  Afternoon 
daily  newspaper  in  Central  Pennsyl¬ 
vania  needs  reporter  for  general  news 
coverage,  including  local  government, 
spot  news  and  civic  affairs.  Chance 
for  all-around  exi)erience  in  college 
town  of  12  000  impulation.  Apply  to: 
j  The  Express.  Lock  Haven,  Pa. — 17715. 


We  need  a  first-rate  copy  editor  who  will  join 
an  award-winning  Sunday  staff.  We  publish 
one  of  the  best  Sunday  newspapers  In  North 
America  for  a  million  readers. 

The  editor  we  want  is  a  rarity.  He’s  the  kind 
who’s  as  much  at  home  with  in-depth  news  as 
he  is  with  reports  on  the  lively  arts.  He  can 
bring  to  newsprint  sections  the  flair  of  the 
magazine  approach. 

We  pay  top  salaries,  all  fringes,  and  offer  a 
congenial  city  that  itself  is  going  places.  Our 
newspapers’  reputation  for  excellence  is  inter¬ 
national.  Want  to  be  a  part  of  a  top-flight 
Staff  ? 

Send  full  background  to 

BOX  1475.  EDITOR  &  PUBLISHER 

iiiiiiinmiiiiiiiiiiiiiiiimiiiiiiiiiiiniiiniiniiiiiiiiitiiiiiiiiiiiimiiiii 


REPORTER  for  25-M  afternoon  daily 
in  friendly  Southern  Ohio  county-seat. 
Pleasant  working  conditions  in  m^- 
ern  plant.  Good  fringe  ^nefits. 
Plenty  of  room  for  advancement.  Send 
resum4  to  George  Stowell,  The  Times, 
Portsmouth,  Ohio — 45662. 


REPORTER  for  50,000  afternoon 
daily  in  Philadelphia  area.  Starting 
salary  153  for  3  years  of  experience — 
168  for  4  years — and  $196  for  6 
years.  We  offer  hard  work,  high 
standards,  pride  in  the  newspaper  and 
pleasant  working  conditions.  37% 
hour  week.  Send  resum4  to  Box  1520, 
Editor  &  Publisher, 


PROGRESSIVE  Western  Kentucky 
offset  a.m.  seeks  experienced  news  e<li- 
tor-slot  man  capable  of  producing 
quality  produce  and  supervising  news¬ 
room  staff.  Prefer  J-grad.  Libera’ 
salary  and  fringe  benefits.  Give  all 
details  in  first  letter,  including  ref¬ 
erences  and  salary  nee<l8.  Write  Box 
1409,  Ekiitor  &  Publisher. 


IMMEDIATE  OPENING  for  a  news 
editor  on  a  small  N.Y.  daily.  We  are 
looking  for  a  man  with  imagination, 
resourcefulness  and  a  desire  to  ad¬ 
vance.  The  Union-Gazette  is  part  of 
the  fast-growing  Ottaway  Newspaper 
group  with  locations  in  Penna.  N.  Y. 
and  Mass.  Send  resum4  to  Milton  D. 
McLean,  119  Pike  St.,  Port  Jervis, 
N.  Y.— 12771. 


REPORTER — Immediate  opening  for 
experienced  reporter  on  night  staff 
of  fast-growing  daily  in  Central  New 
Jersey,  circulation  in  mid-50  thousands. 
Good  starting  salary — all  benefits 
company-paid.  Call  or  write  Rod 
Luery,  ’ITie  Home  News.  123  How 
Lane,  New  Brunswick,  N.  J.  08903. 


EXECUTIVE  EDITOR 
Aggressive  dally  newspaper  of  40.000- 
plus  circulation  in  E&P’s  Zone  6  has 
an  immediate  opportunity  for  Execu¬ 
tive  BMitor  Position  requires  indi¬ 
vidual  with  demonstrate*]  ability  to 
organize  and  direct  the  editorial  de¬ 
partment.  This  is  a  job  for  a  pro¬ 
fessional  with  heavy  ^itorial  experi¬ 
ence  and  management  ability.  Excellent 
salary,  employee  )>enefits  and  growth 
potential.  Reply  with  complete  resumi, 
including  salary  history,  in  confidence. 
Box  1492,  Eilitor  &  Publisher, 


GENERAL  ASSIGNMENT  REPORTER 
Young,  ambitious  man  for  N.  J.  metro¬ 
politan  daily  opening  new  plant. 
Night  work.  State  salary,  availability 
date.  Box  1522,  Editor  &  Publisher. 


EDITOR  for  12,000  five-dav  Midwest 
daily  needed  to  direct  and  guide  a 
young  news  staff  of  seven.  Send  full 
resum4  outlining  education,  background 
ami  professional  experience.  Box  1504 
Editor  &  Publisher. 


SPORTS  DE3SKMAN— The  St.  Pel  ^n- 
burg  Times,  Florida’s  Best  Newsp;  per 
is  looking  for  a  top-seeded  slotnan 
with  a  proven  track  record — talcn  ed, 
imaginative  and  capable  of  heaiiing 
a  4-man  desk  operation  ,  .  .  strong  on 
layout  and  make-up.  If  you  have  the 
know-how  and  want  greater  challenge, 
you  may  be  the  person  we  seek. 

You’ll  receive  a  top  salary  plus  un¬ 
beatable  “extras”  including  Profit 
Sharing,  Pension  Plan,  Comprehensive 
Medical  Insurance,  and  many  others. 
Join  a  winner  I  Send  resume  examples 
of  writing  and  page  make-up  to  Em¬ 
ployment  Manager,  Times  Publishing 
Company,  P.  O.  Box  1121,  St.  Peters- 

burg,  Florida  33781. _ 

BOXED  IN  7  .\  ward-winning  1.5-M 

p.m.  daily  needs  reporter  with  some 
desk  experience.  Zone  2.  Exceptional 
opiiortunity  to  move  into  news  edi¬ 
tor’s  slot  quickly.  Camera  experience 
helpful.  Position  open  now.  Full 
resume  to  Box  1505,  Editor  &  Pub¬ 
lisher. 

nVE-FIGURE  PAY 

NO  TRAFFIC  JAMS 
We  can  offer  competent  copy  e*litor 
the  standards  and  challenge  of  a 
major  metropolitan  daily  without  the 
crowds  and  exorbitant  cost  of  living. 
Attractive  fringes.  AM  daily.  50,000 
-f-  Chart  Area  5.  Box  1515  Editor  & 

Publisher. _ 

EXCEPTIONAL  OPPORTUNITY 
Major  international  accounting  firm 
seeks  experience*!  mature  writer-e<litor 
with  provable  ability  to  communicate 
In  writing  with  clarity  and  precision. 
Responsibilities  will  include  prepara¬ 
tion  of  accounting  newsletter.  Informa¬ 
tion  releases,  technical  summaries  and 
manuals,  all  for  distribution  within 
the  firm.  Some  understanding  of  fi¬ 
nance  is  desirable :  comjjetence  in 
written  communication  Is  essential. 
Writing  and  editing,  rather  than  re¬ 
search.  will  be  primary  functions.  Ex¬ 
ceptional  salary  and  benefit  arrange¬ 
ment  :  Salary  will  exceed  your  present 
earnings.  Chicago  location.  All  replies 
will  be  held  in  confidence.  Please  sub¬ 
mit  resumd  to  Box  1512,  Editor  & 
Piiblisher. 


GENERAL  REPORTER  for  The 
Crescent-News  in  Defiance,  Ohio — 
15. non  offset  afternon  dally.  Good  op¬ 
portunity  for  advancement.  Would 
prefer  J-grad.  Military  obligation  not 
an  obstacle.  Fine  liberal  arts  college 
available  if  applicant  would  like  to 
continue  •nlucatir.n.  Write  to  Gordon 
C.  Dix,  Pubisher^ _ 

WE  NEED  A  YOUNG  WOMAN  with 
a  flair  for  page  mnkeup  and  copy 
editing  who  can  take  charge  of  wom¬ 
en’s  <iepartnient  pages  in  two  editions 
daily.  Will  work  with  wire  and  local 
copy  from  corr<»spondents.  Daytime 
hours — Monday  through  Friday.  Send 
resumd  to  Art  Nnuman.  Managing 
Editor,  The  Press,  Box  792,  Riyerside. 
Calif.— 92602. 


EASTERN  PRESS 

PUBUC  RELA^ONS  MANAGER 


Nationally  known,  listed,  Los  Angeles-based  consumer  product 
leisure  Industry  company  seeks  a  dynamic,  aggressive  person 
to  provide  company  publicity  and  public  relations  liaison  be¬ 
tween  the  company  and  various  media,  and  to  expose  and  pro¬ 
mote  the  product  line  and  image  to  the  public  on  the  east  coast. 

This  person  will  work  in  New  York  City  representing  the  cor¬ 
poration.  A  college  degree  is  desired.  Requirements  include 
several  years  of  progressively  responsible  experience  in  Journal¬ 
ism,  preferably  including  an  editorial  capacity  with  a  newspaper 
or  magazine.  This  position  starts  in  the  12  to  15  K  range. 

Please  send  resume’  including  salary  progression  to: 

BOX  1545.  EDITOR  &  PUBLISHER 
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HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

M  itcellaneous 


REPORTERS 
One  of  the  very  best  newspapers  in 
New  England  is  looking  for  two  or 
threi'  yo'ing,  aggressive  reporters  with 
t  to  4  years’  experience.  Challenging 
job  ith  good  pay  and  benefits.  Send 
reply  to  Box  1565,  Editor  &  Publisher. 


NEW  S-B®ITOR  wanted  by  prise-win¬ 
ning  weekly  newspaper — 6,300  circula- 
^n.  References  required.  Write,  giv¬ 
ing  information  on  education  and  ex¬ 
perience.  Courier-News,  Clinton,  Tenn. 
-I7T16. 


IREP’lRTBHl  for  top-ranking  N.J.  daily 
new!<naper.  Write  in  full.  Box  1570, 
Edit  r  &  Publisher. 


REPORTERS-COPY  READERS 
We  have  oi>enings  for  3  reimrters  and 
1  copy  editors  with  at  least  2-3  years’ 
expel  ience.  We  want  young  men  who 
are  self-starters — good  writers  and  of 
proven  ability.  Salary  range:  $135  to 
$170,  depending  on  location  and  ex¬ 
perience.  Write  Gil  Smith,  Utica 
ObMrver-Dispatch  and  Utica  Daily 
Press.  Utica,  N.Y.  —  13603, 

Member  of  the  Gannett  Group. 


HARD  NEWS — Massachusetts  30,000 
daily  is  looking  for  two  reporters  who 
can  handle  hard  news,  political  and 
city  hall,  as  well  as  churn  out  an 
olf-beat  feature  once  in  a  while.  Pay 
and  benefits  excellent.  Write  Box  1553, 
Editor  &  Pubisher. 


CLASSIFIED 


Advertising  Rales 


’’SITUATIONS  WANTED” 
(Payable  wiffe  order  I 


(  wMks .  $1.00  per  line,  per  Issue 

)-weeks .  $1.10  per  line,  per  Issue 

2-weeks .  $1.20  per  line,  per  Issue 

I  wHk  .  $1.30  per  line. 


Count  Aee  arerspe  words  per  line 
3  lines  mlninsum 
(No  abbreelatlons) 

Add  50c  tor  box  service 
Air- mail  senlce  on  box  numbers  also 
available  at  $1.00  extra. 


Hesitant  about  answcrini 
a  blind  ’help  wanted’  ad? 
Respondenls  desirinp  te  avoid  sand- 
ini  a  resume  to  specific  newspapers 
er  orpanlxations  can  still  do  so  by 
placinn  same  In  an  envslepe  ad¬ 
dressed  to  ’’Classilled  OepartaMnt” 
alonp  with  a  note  llsthifl  the  caai- 
panies  you  do  not  wish  your  appli¬ 
cation  to  reach.  We  will  screen  the 
eiatter  for  you. 


"ALL  OTHER  CLASSIFICATIONS" 


4  wNks . $1.50  per  line,  per  Issue 

3-wNks . $1.60  per  line,  per  Issue 

2-weeks . $1.70  per  line,  per  Issue 

1-wcek  . $1.80  per  line. 


DISPLAY - CLASSIFIED 

The  use  ol  borden.  boldface  type,  cuts 
or  other  decorations,  chanpes  your  classl- 
led  ad  to  display.  The  rate  for  dlsplay- 
classlhed  Is  $3.15  per  agate  lino — $44.10 
per  column  inch  minimum  space. 

WEEELY  CLOSING  TIMS 
Tuasday.  4:30  PM 

Bex  numben,  which  are  moiled  uch  day 
es  they  are  received,  are  valid  Inr  1-year. 


SPORTS  EDI'TOR  wanted  to  bead  4- 
man  staff  on  The  Odessa  American, 
West  Texas  afternoon  pat>er  where 
emphasis  is  on  sports,  ^nd  resumd, 
references,  work  samples  and  salary 
requirements  to  Morning  Editor,  Box 
2952,  Odessa,  Tex.— 79760. 


LOS  ANGELES  STRINGER 
Oil  industry  trade  publication,  twice- 
monthly,  needs  West  CtMist  editorial 
representative,  preferably  located  in 
Los  Angeles.  Chief  duties:  rewrite, 
contracting  oil  company  PR  men;  oc¬ 
casional  meetings  to  cover ;  several 
hours  weekly  should  do  it.  Retainer, 
expenses.  Interview:  West  Coast.  Box 
1542,  Editor  &  Publisher. 


EXPERIEINCED  REPORTER  for  small 
Central  Florida  daily.  The  person  we 
seek  will  be  self-motivated  and  willing 
to  work  to  make  this  the  best  news¬ 
paper  in  the  state.  Attractive  plant, 
excellent  working  conditions,  beautiful 
locale.  Send  resum5  and  references  to: 
Mr.  Heran,  Daily  Commercial,  P.O. 
Drawer  7,  Leesburg,  Fla. — 32748. 

COPY  EDITOR 

Fast-growing  group  of  strung,  lively 
suburban  dailies  in  Metropolitan  New 
York  area  has  an  oiwning  lor  a  strong, 
lively  copy  reader.  Must  have  basic 
exi>erienc»  a  flair  for  writing  crisp, 
meaningful  heads — and  the  drive  to  ad. 
vance  lieyond  the  rim.  Good  pay  and 
relatetl  benefits  in  an  area  that's  un- 
excellml  in  recreational,  educational 
and  cultural  advantages  ...  a  good 
place  to  move  to  ...  a  good  place  to 
stay.  Send  resume  including  military 
status  and  salary  requirements  to  Box 
1552,  Editor  &  Publisher. 


DEISKMAN  to  handle  wire  plus  some 
page  layout  on  18,U00  circulation  after¬ 
noon  daily  in  41,000  population  city 
in  growing  Northern  Indiana.  Contact 
Elwin  G.  Greening,  News-Dispatch, 
Michigan  City,  Ind.-  -^46360. 


REPORTERS— SEVERAL— with  ex¬ 
perience  ranging  from  beginners  ($111 
for  37V{i  hours)  to  5-yeur  journeymen 
($210).  Fringe  benefits  include  surgical 
and  hospital  coverage,  sick  leave,  com¬ 
pany-paid  pension.  Chart  Area  2.  Box 
1534,  Editor  &  Publisher. 


SECOND  SPORTS  MAN  :  also  reporter, 
some  experience.  Com|)etitive  pay.  Edi¬ 
tor,  Montana  Standard,  Butte,  Mont. — 
.59701. 


SPORTS  EDITOR  for  Central  Penn¬ 
sylvania  p.m.  daily  of  17,000;  lively, 
sports-minded  city.  Excellent  opport¬ 
unity  for  someone  wishing  to  move  up. 
Write  Box  1530,  Eklitor  &  Publisher. 


E-X-P-A-N-D-I-N-G  South  Florida  pa¬ 
per  has  openings  for  EXPERIENCED 
reporters  and  copy  editors.  Excellent 
working  conditions  with  good  living  in 
Fort  Lauderdale  area.  Large  news  hole 
to  fill  with  meaningful  copy,  well- 
written  and  well-edited.  Good  com¬ 
pany  benefits.  Resume,  salary  require¬ 
ments  and  preference  as  to  a.m.  or 
p.m.  paper  to  .lerry  Coffey,  Gore  News¬ 
papers  Co.,  P.O.  Box  131,  Ft.  Lauder¬ 
dale,  Fla.— 83302. 


EDITOR  for  California  suburban 
weeklies.  Must  have  spark,  imagina¬ 
tion  and  flair.  Excellent  opiiortunity 
with  growing  newspaper  group.  Send 
complete  resum4  to  Box  1551,  Editor 
&  Publisher. 


REPORTERS,  DESKMEN,  for  daily 
newspapers  in  E&P  Zones  6,  7  and  8. 
Experienced  or  qualified  beginners. 
Send  typewritten  resume,  references  to 
Inland  Daily  Press  Assn.,  100  W.  Mon¬ 
roe.  Chicago,  III. — 60603. 


LIVE-WIRE  REPORTER  for  Central 
Florida  weekly;  all  beats  except  so¬ 
ciety.  Need  self-starter  who  can  grow 
to  managing  e<litor.  Write  background 
to  Lake  Wales  News.  Lake  Wales, 
Fla.— 33863. 


EXPERIENCED  NEWSMAN-or  woman 
— to  cover  general  assignment  plus 
Chamber,  school  activities.  Must  be 
strong  on  features.  learn  basic  photo¬ 
graphy.  Willing  to  work.  Ck>ntnct  Andy 
Hall,  Daily  Star-Journal,  Warrens- 
burg,  MO.--64093.  (AC  816)  747-8123. 


Editor  &  Publisher 

•$0  TUrd  Avo..  N.  T..  N.  Y.  10022 
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REPORTER — We  need  a  general  as-  | 
signment  reporter  who  has  2  or  3  i 
years’  experience  covering  the  com¬ 
munity  scene  and  wants  to  put  it  to 
work  where  it  will  do  the  most  good — 
in  a  thriving  community  in  the  N.Y.C. 
suburbs.  Must  know  news  and  how  to 
write  it,  and  should  be  eager  to  grow  I 
with  a  growing  newspaper.  Write  fully  I 
giving  experience,  military  status,  sal-  i 
ary  re(|uirements,  to  Box  1528,  ^itor 
&  Publisher. 

REPORTING,  EDITORIAL  positions 
available  at  all  levels  of  experience  on 
New  York  State  newspapers.  To  reach 
77  dailies,  send  full  resume  to  New 
York  State  Publishers  Ass’n.,  215  Uni¬ 
versity  Place,  Syracuse,  N.Y.  13210. 


Electrical  Engineer 

ELECTRICAL  ENGINEER,  experienc¬ 
ed:  for  the  design  of  controls  for 
sophisticated  material  handling  sys¬ 
tems  for  the  newspaper  printing  in¬ 
dustry.  Send  resum4  stating  education, 
ex|>erience  and  salary  requirements  to 
Box  1535,  Editor  &  Publisher. 


WE’RE  LOOKING  FOR  several  bright 
young  people  to  fill  openings  in  busi¬ 
ness  management,  euitin..;,  and  ad¬ 
vertising  sales.  We’re  a  rapidly-grow¬ 
ing  young  company,  publishing  a  week, 
ly  (issue  orenteuf  resoi-i  c.mmumty 
magazine  and  a  national  ski  weekly, 
located  in  Zone  8.  Send  resum4  and 
salary  requirements.  Box  1555,  Edi¬ 
tor  &  Publisher. 


OPENINGS  IN  PENNSYLVANIA.  All 
types.  Write  Pennsylvania  Newspaper 
Publishers’  Association.  2717  N.  Front 
St..  Harrisburg,  Pa. — 17110. 


Operators — Machinists 

EXPERIENCED  TAPE 
PERbXlRATOR  OPERATORS 
Fairchild  or  Friden  experiences  es 
sential.  Needed  immediately  for  sec¬ 
ond  shift.  Modern  air-conditione<l 
plant;  open  shop:  good  wages;  excel¬ 
lent  fringe  benefits.  Call  collect.  Harry 
Green.  Jr.,  Record  Stockman,  Inc., 
Denver,  (jolo. — 80216.  (AC  303)  244- 
6553. 


?WDniiii 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name- 


Address- 


City- 


State- 


By. 


=  Classification, 
i  Copy - 


-Zip  Code. 


1  □  Aatlgn  a  box  number  and  mall  my  repilea  dally  ^ 

i  To  Run!  -  Weeks  -  Till  Forbidden  ^ 

I  .  I 

B  Mail  to:  m 

€  s 

1  EDITOR  8i  PUBLISHER  •  850  Third  Avenue  •  New  York,  New  York  10032  1 
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HELP 

WANTED 

HELP  W  ANTED 

i  HELP  W  ANTED 

1  HELP  W  ANTED  ^ 

'  Operator 

222SSSSBH 

Printers 

Public  Relations 

Public  Relations 

COMPOSING  ROOM  MACHINIST  — 
Union  ffhap;  nif^ht  shift;  permnnent  , 
situation.  Must  \te  exi>erience<l  in  TTS,  ] 
Electrons,  Comets  ami  Linotype  Mixers. 
Two  shifts  as  machinist,  three  shiHs 
TTS  monitorini;.  Scale:  $166.10  for  35 
hours,  plus  many  frintre  benefits.  Semi 
resume  to  Earl  Svencisen,  Head  Ma¬ 
chinist.  Statesman-Journal  Co.,  280 
Church  Street.  N.  E.  Salem  OreK.— 
97308. 

LINOTYPE  OPERATOR— A  real  oi»- 
portunity  for  the  ritrht  person.  Scale: 
$ir>0-a-week.  but  wt  will  pay  over  the 
scale  for  someone  with  machinist's  abil¬ 
ity.  or  who  can  really  handle  a  mixer 
for  ad  work.  Stilairban  daily  paper  near 
bif?  city.  Excellent  workim;  and  livintr 
conditions.  Non-union.  We  will  pay  , 
part  of  movinjr  exi>ense.  Box  1077,  I 
Ekiitor  &  Publisher. 

MACHINIST-  Composing  Room  Ma¬ 
chinist.  A  real  opportunity  for  rijrht 
f>ers(»n.  Afternoon  shift.  Permanent 
situation.  Must  be  experienced  on  TTS 
Intertvpe  Mixers.  Ludlow  and  Elrorls. 
Excellent  workinjf  and  livinjr  condi¬ 
tions.  Non  Union.  Scale  $174.25  for 
36*4  hour  week.  Full  frimre  benefits  i 
inchidinf;  sick  pay.  retirement,  three 
weeks  vacation  after  four  years.  Write  ! 
details  to  Mr.  William  A.  Schaefer,  1 
The  Wankejran  News-Sun.  100  Madison  • 
Street  Wauketran,  Illinois  60085.  | 

TTS  PERFORATOR  OPERATORS  to 
punch  idiot  tape.  New  plant  with  pay 
scale  of  $162  |»er  week.  Excellent 
frinjre  lenefits.  Chart  Area  2.  Box  1433, 
Editor  &  Publisher. 

PHOTON  OPERATY>R  Newspaper  ot»- 
eration  in  San  Francisco  Bay  area.  $5 
f»er  hour — excellent  frinjre  l»enrfits.  , 
Write  to  Box  1072,  Editor  &  Publisher, 

Journeyman  LINOTYPE  MACHINIST 
for  immerliate  openinjr  on  nijrht-shift. 
35-hour  week  and  full  frinjre  I»enefits.  1 
C/onta'*t  Mrs.  Crother,  Drawer  NN. 
Santa  Barbara,  Calif. — 93102. 


Pr**Mmfn~^Stereatyperii  \ 

ROTARY  PRESSMAN.  experienced  i 
Daily  newspaper.  Day  work.  Oppor¬ 
tunity  for  rijrht  man.  36*4  hour  week. 
Excellent  benefits.  $161  r^er  week.  | 
Pleasant  workinjr  and  Itvinir  condi¬ 
tions.  Contact:  Earl  C.  Swinney,  ' 
News-Sun.  100  Madison  St..  Wauke- 
jran.  Ill.— 60085. 

LETTERPRESSMAN  -  Circulation 
11,5110.  Exceptionally  nice  small  com¬ 
munity  with  collejre.  Gon*l  start  inir 
salary  with  frinjre  benefits.  Ooortuni- 
ty  for  advancement.  Write:  The  Ad¬ 
vertiser-Tribune.  Tiffin  Ohio— 4883  ;  or 
'phone  (119)  447-4455. 

WEB  OFT'SET  PRESSMAN  producinjr 
weeklies  and  other  newspaper  produc¬ 
tion.  Opr>^uiunity  to  also  work  on  let-  , 
terpress  producinjr  our  daily  newKi»ar>er.  | 
35-hour  week :  full  frinjre  lienefits  in- 
clmlinjT  sick  pay,  retirement  and  three 
week's  vacation  after  three  years. 
Pleasant  community  with  year-round  i 
recreational  opportunities.  Contact: 
Mrs.  C.  Crother,  Personal  Dent., 
Santa  Barbara  News-Press.  Drawer  NN, 
Santa  Barbara  Calif.— 93102. 

EXPERIENCED  LETTF;R PRESSMEN  ! 
to  work  In  combination  shop.  Excel*  | 
lent  workinjr  conditions,  wajres  and 
frirures  in  fast-jrrowinjr  community  ex- 
T»andlnjr  facilities  in  new  plant.  Call 
collect  (507)  288-2441.  nr  write  statinjr 
qualifications.  Rochester  Post-Bulletin. 
18  First  Avenue,  S.  E.,  Rochester, 
Minn.— 55901. _ _  _  _  _ 

miTARY  LETTERPRESS 
Experiences!  man  for  combination  de¬ 
partment  with  5-unit  (Toss  Universal. 
Top  workinjr  conditions.  Call  collect 
(317)  529-1111.  Courier-Times.  New 

Castle,  Ind.— 47362.  _ _ 

PRESSRf>OM~FOREM  A^  fiTr^V  New 
Enjrland  daily.  Send  resum^  and  salary 
requirements  to  Box  1268,  Editor  & 
Publisher.  _ 

PRES.SMAN  for  6-unit  (Toss  Universal. 
New  daily;  projrressive  orjcanisation: 
all  frinjre  benefits  Includinjr  profit- 
sharinjr.  Write  to  Bill  Schoepke.Pad- 
do<’k  Publications.  P.  O.  Box  277,  Ar- 
linjrton  Heights,  III. — 60006. 


ALL-AROUND  PRINTER,  offset  and 
letteri>reH8.  40-hour  week.  $135.  Carter  | 
Waid,  News-Bulletin,  Belen,  N.  Mex. —  j 
87002. 


W'ORKING  FORFTMAN  or  compositf>r 
for  cold-tyi»e  comiK>sition  room.  Zone 
2.  Box  1519,  Editor  &  Publisher. 

COMPOSING  ROOM  FOREMAN 
(teneral  foreman  for  cold-type  com- 
(K>sin^  ixKxn  on  Zone  2  daily.  Cur¬ 
rently  chanjrinjr  from  mixed  hot  cold 
and  strikeon  to  all  photocomp.  Need 
proven  leadership  to  manaKe  and  mo-  | 
tivate  approximately  30  people.  Total  i 
resr»onsibility  and  authority  for  man- 
ajrinjr  and  budjretinjr  all  areas  of  com- 
pfisition:  lionuses  basefl  on  perform¬ 
ance.  ITU.  Send  resume  to  Box  1140, 
Editor  &  Publisher.  | 

COMPOSING  ROOM  F(yREMAN  i 
Small  offset  daily  in  Zone  8  nee^ls  | 
foreman  who  is  trainee!  in  Photon 
etiuipment.  $200  weekly  -t-  frinjre 
I»enefits  and  bonus.  Non-union  shop.  I 
Box  1495,  Eklitor  it  Publisher. 

COMBINATION  offset  press-Lino-ln- 
tertyi>e.  Good  Ijenefits.  salary.  South 
Florida,  Box  1473,  Elitor  &  Publisher. 


MAN AGER-H)ITOR  for  branch  public  j 
I  relations  offices  in  Midwest  and  West  i 
1  (Toast  university  cities.  Prefer  arrad 
who  was  active  in  student  affairs  and 
I  publications  and  frat.  member.  Op- 
'  portunity  for  autonomy  and  earninjrs  i 
I  equal  to  full  results.  Write  resume 
1  Box  1458,  Editor  &  Publisher. 

ASSISTANT  TO  DIREfTTOR  i 
OF  PUBLIC  RELATIONS 
College  of  12.000  enrollment  has  oi>en- 
injr  on  PR  staff  to  manage  news  | 
bureau.  Degree  in  journalism  with  j 
practical  newspafter  experience  pre-  j 
I  ferred.  Salary  to  $8,000  depending  upon 
background.  Write;  Director  of  Pub-  | 
lie  Relations.  Central  Missouri  State  I 
College,  Warrensburg,  Mo.  64093.  | 

TEXAS  OPPORTUNITY  I 

Major  corporation  needs  a  highly- 
fiexible  public  relations  representative  | 
to  headquarter  in  Houston  and  serve 
the  Gulf  Coast  area.  Job  includes 
community,  press  and  employee  re- 
i  lations;  no  lobbying.  Prefer  a  native 
or  long-time  Texas  resident  with  news 
I  and/or  p.r.  background.  Above-average 
I  salary  and  fringes,  plus  auto.  Send 
t  your  resume  in  confidence  to  Box 
'  1498.  Elitor  &  Publisher. 

An  Equal  Opportunity  Employer 


public  ■ 
relations 
men 


FOREMAN— Web  Offset  J<»b  Shop 
Offset-- I>et terpress  ;  su|>ervisory  exi>eri- 
ence  essential.  Excellent  opiKirtunily  in  ! 
growing  Northern  New  England  com-  | 
munity.  Send  resume  and  salary  re-  ; 
quirements  to  Box  1211,  Elitor  &  Pub-  \ 
lisher.  All  replies  confidential.  i 

DAY  WORK  ON  (TULF  COAST  for  ! 
printing  fioorman.  operation,  monitor,  , 
or  stereotyper:  partially-traincsl  ap-  | 
prentice  cj)nHidere<l  :  37*/j  hours;  i 

$136.76:  some  overtime.  Call  Foreman 
collect  (AC  713)  YU  5-5511.  or  write 
Port  Arthur  News,  Port  Arthur,  Tex. 
—77640, 

collf;ge-oriented  printer  to 

administer  print  shop  of  small  private 
college.  Must  >>e  familiar  with  all  as¬ 
pects  of  printing:  able  to  utilize  and 
siir»ervise  college  students  as  part-time  | 
workers.  Salary  6,500  to  $^^,000.  Send 
cniripiete  resume,  reference  listing,  etc., 
to  President:  Northland  (College,  Ash¬ 
land.  Wisconsin  54806. 


Puhlir  Relations 

MANAGER 

for  ad  agency 
PR  DEPARTMENT 


We're  baiking  for  a  man  with  a 
minimum  c»f  six  years*  experience  in 
PR.  newspap**r.  employee  communi¬ 
cations  to  hea/1  a  newly  established 
PR  department  for  our  Northern 
Ohio-I»Rse<l  advertising  agency. 


Should  I»e  heavy  in  industrial  and 
consumer  products  writing.  Must  I>e 
able  to  write  general  and  product 
publicity:  employee  information,  pro¬ 
grams;  company  publications:  re¬ 
search  for  the  writing  of  8|>eecheB; 
scripts  for  motion  pictures:  com¬ 
plete  handling  of  press  conferences. 

This  is  an  excellent  opportunity  for 
the  man  who  can  measure  up— to 
build  a  growing  department  on 
present  accounts.  Deferred  profit- 
sharing.  other  benefits.  Reply  with 
resume  to  President. 


PR  GAL 
WITH 
HOME  EC 
DEGREE 

Unstuffy  Washington- 
based  industry  asso¬ 
ciation  needs  an  at¬ 
tractive,  energetic, 
versatile  gal  as  home 
service  advisor.  Re¬ 
quires  Home  Ec  de¬ 
gree,  2  to  5  years 
consumer  PR  or  edi¬ 
torial  experience; 
pu,blic  appearance 
poise:  freedom  to 
travel  50%  of  time. 
Good  salary,  fringes, 
growth  opportunity. 

Reply  in  confidence 
with  resume,  birth 
date,  salary  range. 

Box  1500, 

Editor  &  Publisher 


Box  1525 

Editor  &  Publisher 


DIRECTOR.  I’UBUG  RELATIONS 
AND  PUBLICATIONS  ADVISER 
(irowinn  Midwent  .Slate  Colleire,  4000 
pluH.  Newnpaiier  or  newn  bureau  ex- 
lierience  helpful;  part-time  teachinfc 
exi>erte<l  ;  He^ree  re<|uire<l.  Box  1564, 
Editor  &  Publinher. 

PR  REPRESENTATIVE 
Seasoned  newsman,  college  degree, 
wanted  for  utility's  active  program. 
Chart  Area  2.  Progress  to  manage¬ 
ment  open.  Helpful  harkground :  busi¬ 
ness,  behavioral  sciences,  audio-visuals, 
supervisory  experience.  Resume,  rele¬ 
vant  writing  samples  to  Box  1660,  Ed¬ 
itor  &  Publisher. 


A  large,  old-line,  well- 
established,  rapidly- 
growing,  fund-raising 
firm  is  seeking  com¬ 
petent  PR  men. 

We  have  an  appreciation 
of  performance  and  offer 
opportunity  for  a  career 
with  complete  fringe 
benefits. 

Interesting  work  with 
middle  and  upper  class 
public.  Good  salary;  bo¬ 
nus  plan.  Travel  neces¬ 
sary.  Age  28  and  over. 
Well-educated.  Good 
character. 

Send  resume  to: 

BOX  1533 

EDITOR  &  PUBLISHER 


PUBLIC  RELATIONS 
ASSISTANT  DIRECTOR 
{  National  organization  is  seeking  man 
I  with  ex|ierience  in  all  media;  newi, 
I  radio.  TV  and  piihlicatinns.  Send  com¬ 
plete  resume  including  salary  require, 
j  ments  to  Box  I. '>48,  Editor  *  Publisher. 

!  /In  Equal  Opportunity  Employer. 


PERSONNEL  .WAILABLK 

/Academic 

SEEKING  UNIVERSITY  affiliation  to 
write,  teach.  Versatile  journalist, 
author.  Pulitzer.  Headliner,  etc.  Box 
1493,  Editor  &  Publisher. 

Administrative 

GENERAL  ALL'ROUND 
NEWSPAPERMAN  I 
From  back  shop  to  Publisher  of  s 
large  combine  of  dailies  and  suburbani. 
Excellent  experience  in  business,  cireg- 
lation-promotion,  advertising,  produc¬ 
tion,  person  nel-Iul^r  relations  snd 
property  management.  Can  handl* 
commercial  printing. 

Seek  situation  where  owner  needs  a 
trusted  overseer  who  cares  for  his  em¬ 
ployer’s  interests.  Available  due  to  sal*. 
Prefer  Areas  3-4-8-9.  but  will  consider 
any  area  for  right  situation.  Box  1461, 
Editor  &  Publisher. 

DIRECTOR 

PICTORIAL  COMMUNICATION 
Proven  ability  to  develop  dynamic  vis¬ 
ual  approach  for  progressive  publics- 
tion.  or  firm's  editorial/promotional/ 
audiovisual  efforts.  Internationally- 
known  e.xecutive  with  15  years’  out¬ 
standing  record  in  publicalioni 
management,  photoioumalism.  S.ilary 
mid-20’a.  Box  1501,  Editor  A  Publisher. 

^’rE  PHENOMENON!  One  of  the 
vanishing  breed  of  newspapermen  rap- 
able  of  producing  a  newspaper  by  him¬ 
self.  Qualified  for  Publisher  or  Gen¬ 
eral  Manager.  Available  for  any  de¬ 
partment.  Florida  or  Zone  8  preferred. 

Box  I62B,  Editor  &  Publisher.  _ _ 

snonT-nAIRBI>  PUBUSnEB-EDITOB 
Owns  weekly.  Tiring  of  job  printinf 
demands,  seeks  news,  advertising  | 
orientation.  Liberal,  optimistic,  com¬ 
munity-oriented.  Present  paper  offset, 
state,  national  award-winner,  M.A.,  S3 
years,  wife,  3  children.  Willing  to  buy 
interest.  Available  .3-6  months.  Box 
1549,  Editor  &  Publisher. 


EDITOR  ac  PUBLISHER  for  September  13,  !969 


ersonnel  Available 


IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


Adminigtrative  I 


NEWSPAPERMAN  | 
Th<  ^'iHiKhly  exiierienced  in  nil  facets  i 
of  ellintc  and  imiilementntion  of  pro-  { 
duc.ive  advertisinic  plus  extensive 
kn<''Vle<lge  of  editorial,  circulation,  and 
bat  vshop  both  offset  and  letterpress. 
Ex:'erience  includes:  17  years'  with 
ma.or  daily  chain  and  3  with  irroup 
of  suburban  weeklies  in  various  sales 
smi  administrative  capacities.  Salary 
retiairements  commensurate  with  op¬ 
portunity  and  local  living  costs.  Box 
153'.),  Eilitor  &  Publisher, 


Circulation 

OVER  19  YEARS'  EXPERIENCE  all 
phases  circulation  sales  and  promotion  ; 
k  ns  CM.  Family  man  seeks  position 
as  I'M,  Assistant  CM  or  departmental 
bead.  Prefer  Zone  9,  Call  (916  )  533- 
4734  or  write  Box  1429,  Editor  A  Pub¬ 
lisher.  I 

CM — 15  years'  experience,  all  phases, 
•sips  and  promotion.  Family  man. 
Prefer  East  Coast.  Available  now. 
Write  Box  1516,  Editor  A  Publisher. 

CIRCULATION  MANAGER  seeks 
CM's  imsition  in  State  of  Oreg.,  or 
Idaho.  Strong  In  all  phases  of  circula¬ 
tion.  Exirerience  with  lioth  large  and 
itnall  dailies.  Box  1509,  Editor  A 
Publisher. 

PROVEN  PRODUCER I 
Hard-working,  aggressive  motivator, 
cost-conscious :  over  17  years'  experi¬ 
ence:  knowletlgeable  in  all  phases  of 
circulation  (a.m.,  p.m.  and  Sunday). 
Seeks  position  as  department  head  or 
assistant.  Family  man.  age  38 ;  top 
references.  Box  1657,  Editor  A  Pub¬ 
lisher; _ _ 

MR.  PUBLISHER  ...  for  the  past 
10  years  I  have  moverl  from  paiier  to 
IMiper,  trying  to  learn  all  ends  of 
circulation  from  all  tyi>es  of  people; 
now  I  am  ready  to  settle  anil  grow 
with  you  ...  at  the  same  time  your 
circulation  department  will,  too.  Pre¬ 
fer  Zone's  3  or  4.  Call  .502-683-0806  or  | 
wr  .e  Box  1647,  Editor  A  Publisher. 


Digplay  Adrertiging 

RARE  ADVERTISING  MANAGER 
Dynamic  "selling"  executive  with  ab- 
•olute  proven  "unusual"  lineage  gain¬ 
ers  that  are  continuous;  excellent 
'phone  man;  agency  caliber  layouts; 
photographer :  thorough  production 

knowledge;  enthuse  staff;  know  erl- 
itorial  and  publicity ;  1 5  successful 

years,  check  me  out  in  6  minutes. 
Daily  or  powerful  weekly.  Top  pay, 
relocation  allowance.  Box  1568,  Eiditor 
t  Publisher. 


METRO  SPORTS  COPY  EDITOR,  44. 
now  employed,  wishes  to  return  to  a 
•mailer  city  permanently.  Ex-sports 
editor  —  knows  all  phases.  Available 
Nov,  1.  Prefer  Zones  4,  6,  8  or  9. 
Box  1445,  Elditor  A  Publisher. 

SAN  FRANCISCO  BAY  AREA 
Northwestern  University  J-grad,  Kap¬ 
pa  Tau  Alpha,  with  publishing _  and 
PR  experience,  seeks  editorial  position. 
Box  1427,  Elditor  A  Publisher. 

COPlT EDITOrIwRITERTs  years'  ex- 
perience.  TirecI  of  metros:  seek  small 
New  York-New  England  daily.  Box 
1487,  &litor  A  Publisher.  _ 

IIDI'POR,  now  heading  50-man  staff, 
interested  in  new  challenge.  Available 
on  six  weeks  notice.  Award-winner. 
20  years'  experience.  Non-drinker,  fam¬ 
ily  man,  national  reputation  that  will 
help  in  recruiting.  Specialist  In  photo¬ 
journalism.  Proven  record  with  top 
references.  Salary  requirement:  $25M. 
Box  1 484,  Editor  A  Publisher. _ 

WOMAN  PHOTO-JOURNALLST,  ex¬ 
perienced;  best  at  human  interest, 
madahility,  features,  hackgrmind  of 
luvernment  and  the  arts.  Willing  to 
relocate  in  Euroiie.  Speak  English. 
Gsrm.'in  and  Spanish.  Box  1457,  Editor 
*  Publisher. 


NIEMAN  E'ELLOW,  34,  race  relations,  i 
liolitical,  urban,  statehouse  ex|>eri-  ' 
ence ;  seeks  broader  opt>ortunitieB  on  i 
aggressive  metru|iolit4in  newspaper  or 
magazine.  Box  1543,  Etlitor  A  Pub-  I 
Usher.  ^ 

WOMAN'S  BUMTOR,  feature  writer: 
takes  pictures.  Wants  job  in  North¬ 
west  U.S,  Box  1559,  Editor  &  Pult- 
lisher. 

TOP-FLIGHT  NEWSMAN.  45.  20 

years'  experience — now  magazine  ed¬ 
itor  -wants  luu'k  in  daily  metro  held. 
$3U0-a-week.  Top  papers  only.  Box 
1537,  Eiditor  &  Publisher.  I 

NAVAL  OFFICER.  27.  out  in  October:  | 
ex-weekly  editor!  ex-20UM  daily  news  | 
and  feature  writer;  ex-national  and 
state  award-winning  writer;  e.\-J-grad  ;  | 
ex-Navy  publicist:  seeks  meaningful,  i 
absorbing  WORK  writing.  (Also  avail-  ' 
able  to  drive  ships).  Box  1563,  Editor 
A  Publisher, 

LOOKING  EXIR  TOP-E'LIGHT  I 
TELEGRAPH  EDITOR?  I 

Swing  man  on  major  daily —  | 

wire,  make-up,  rim  anil  pic-  i 
ture  desk  exiierience— interest¬ 
ed  in  challenging  telepgraph 
job.  Demonstrate)!  caiwcity  for 
hard  work :  imaginative  con¬ 
cept  of  what  news  is.  E\l)e<'t 
ti>p  salary.  Write  Box  1553, 
Editor  &  Publisher. 

WOMAN  with  all-around  exiierience  in 
nilvertising/publishing  (reiiorting,  etc. 
and  administrative)  seeks  offer  with 
promise.  Stationed  in  Midwest  but  will 
relocate.  Box  1541,  Editor  &  Publisher. 

FEATURE  WRITER  (news,  camera, 
darkroom,  too)  wants  interesting  siiot 
requiring  more  in-depth,  quality  writ¬ 
ing.  Now  employed.  All-around  mag¬ 
azine  and  newspaiier  staff  plus  some 
free-lance  experience:  also  travel,  re¬ 
sort,  maritime  background.  Prefer 
small  town,  seacoast  living  near  col¬ 
lege,  but  will  consider  any  opportunity, 
anywhere  to  do  giKsI  work.  Box  1566, 
Editor  &.  Publisher. 

TALENTED  WOMAN  E.'DmjR— E’ine 
copy;  wire  desk  laickground.  Congenial 
capable,  loyal.  unencuml>ere<l.  Areas  4, 

8,  9.  Box  1527,  Editor  A  Publisher. 

REPORTER — 5  years'  experience  in  all 
phases  of  reporting  and  eiliting.  Now 
really  for  the  me<lium-size  daily  hehl 
in  Zone  2  as  general  assignment  or 
investigative  reisirter ;  politics  and 
government  siiecialities.  Call  (AC  516) 
365-9809  after  6  p.m.  (DST). 

EXPERIENCED  feature  writer-photo- 
grapher-<lesigner-idea  man-work  lover, 
seeks  news|>a|:er  or  house  organ — Zone 

9.  Box  15'29,  Eilitor  A  Publisher. 

WRITING  POSITION  on  daily  or  week¬ 
ly  sought  by  coiiy  eilitor.  Box  1569, 
Editor  &  Publisher. 


HONG  KONG-BOUND  young  journal¬ 
ist  with  newspaper,  wire  service  ex¬ 
perience,  seeks  stringer  opportunities. 
Box  1437,  Editor  A  Publisher. 

CARTOONISTS.  EDITORS:  End  gag 
sag  I  Spark  your  comics  with  shnr)i, 
timely  humor  for  tmlny's  funnies  fan. 
Will  consider  collaboration.  Box  1523, 
Editor  A  Publisher, 

OPEN  A  LONDON  BUREAU 
Independent  American  foreign  corres¬ 
pondent,  experienced  US.  newspapers, 
broadcasting  will  supply  suiierior 
news,  features,  columns,  tapes,  etc., 
from  anywhere  in  Euroiie,  Africa, 
Near  East.  Multilingual.  Fast  quality 
service  on  single,  multiple,  regular 
assignments.  Box  1502,  Editor  A  Pub¬ 
lisher. 

FORMER  AP  NIGHT  EDITOR  will 
be  your  man  In  Washington.  Tempo¬ 
rarily  a  naval  officer,  I  don't  want  fo 
lose  my  eilge.  Write  Apt.  1001.  4600 
Duke  St.,  Alexandria.  Va. — 22304. 


NEED  A  STRINGER  IN  SEIATTLE 
area?  Good  reiiorter,  feature  writer. 
Reasonable:  fast.  Bo.x  1546,  Editor  A 
Publisher. 

EXPERIENCED,  versatile  reporter  will 
rover  Dallas  area  for  your  publication. 
Box  1556,  Elitor  A  Publisher. 


Operatorg—Machinistg 

ANY  SOUTHERN  NEW  ENGLAND 
day  job  with  Saturday  and  Sunday 
off :  hot-metiil  Lino  Oiierator-Fliair 
Man,  Monitor.  Cold  metal,  paste-up, 
perforator  for  Compugraphic  on  either 
straight  matter  or  ads-printer.  News¬ 
paper  or  hook  work.  Box  945,  Etlitor 
A  Publisher. 

LINO-INTERTYPE'R  OPERATOR,  29, 
single  10  years'  exiierience  job  and 
news,  seeks  lanition  California  area. 
Geo.  Baker,  1110  Church  St..  Hones- 
dale.  Pa. — 18431. 

PHOTON  200  OPERATOR,  and  main¬ 
tenance;  7  years'  exiierience.  ITl’. 
Premium  pay.  Box  936,  Editor  A  Pub¬ 
lisher. 


Photography 

PHOTtKIRAPHER/Cinematog  r  a  p  h  e  r  / 
Writer— Mature,  precise,  imaginative: 
seeks  permanent  job.  Available  travel. 
Box  1508  Editor  &  Publisher. 


Preggmen—Slereotyperg  | 

PRESSROOM  FOREMAN  for  past  10 
years  seeks  foreman's  position  on  eve¬ 
ning  daily  of  50  to  100,000  circula¬ 
tion.  Experienceil  on  Goss  and  Color- 
mat  ic.  Box  906,  Elitor  A  Publisher. 

ROTARY  PRESS  FOREMAN,  present¬ 
ly  employeil,  seeks  similar  iiosition  with 
a  progressive  organization  newspaiier 
preferreil.  No  zone  preference.  Box 
1097,  Ealitor  A  Publisher. 


OE’FSET  PRINTER,  or  cameraman, 
wants  to  relocate  in  Western  Area  7 
or  Northeastern  Aren  9,  Have  some 
R.O.P.  color  experience.  Prefer  small 
a.m.  daily  or  second  cameraman  in 
commercial  plant.  Eligible  for  union. 
Non-ilrinker,  Box  987,  Editor  A  Pul>- 
lisher. 


SUPERINTENDENT 
COMPOSING  ROOM 
Computers,  cold-type,  hot-tyi>e.  offset : 
some  press  and  stereo.  Cost-Conscious. 
Resume  Available  immediately !  Box 
1021,  Editor  A  Publisher. 


Production 

PRODUCTION  MANAGER 
People-oriented:  scientific  approach. 

Up  on  computers,  cold  tyiie,  plant  lay¬ 
out,  et  al.  plus  good  exposure  to 
front  office  and  experience  in  editorial. 
Iiersonnel,  training,  and  some  labor 
negotiations.  40's,  family,  college. 
Presently  staff  letterpress  metro  com¬ 
bination.  area  4.  Prefer  30  to  lOOM 
daily.  Absolute  confidence.  Box  1485, 
Editor  A  Publisher. 

PRODUCTION  MANAGER,  or  Assist, 
ant ;  exiierienceil  all  mechanical  phases 
news|>a|ier:  2  years'  college:  25  years' 
newspaiier.  Box  1561.  Eilitor  A  Pub¬ 
lisher. 


Public  Rdaliong 

TEN  YEARS'  PUBLIC  RELATIONS 
in  professional  sports.  Seeking  posi¬ 
tion  as  Siiorts  Information  Director  or 
Public  Relations  Director  in  college 
or  university.  Top  references.  Box 
1439,  Elitor  A  Publisher. 

FJHTOR-WRITEat.  32.  seeks  college/ 
industrial  PR  post.  Five  years'news- 
paper  and  publications  experience.  Vet¬ 
eran.  J-degree.  Zones  6.  8.  9.  4.  Box 
1478,  Elitor  A  Publisher, 

VERSATILE  COMMUNICATOR 
Age  38,  seeks  PR  position.  Widely  ex¬ 
perienced  in  community  relations  and 
institutional  PR ;  award-winning  in¬ 
formation  programs,  house  organs,  and 
annual  report :  aeros|>ace.  financial, 
public  utility,  and  agriculture  exiieri¬ 
ence.  Available  immediately!  PRSA 
member.  Prefer  seashore  area.  Box 
1480,  Elitor  A  Publisher. 

PUBLIC  RELATIONS  WRITER 
Nine  years'  exiierience  as  financial, 
imlustrial.  chemical,  metlical.  French. 
Spanish.  Free-Lance  or  growth  op¬ 
portunity.  Box  1510  Editor  A  Pub¬ 
lisher. 

WRITER.  PHOTOGRAPHER  with  7 
years'  newspaiier,  magazine.  PR  ex¬ 
perience.  wants  challenge.  Bo.x  1531, 
Elitor  A  Publisher. 
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Shop  Talk 

Sacred  Cows 

By  Robert  U.  Brown 

It  is  difficult  to  pin  a  tail  on 
a  sacred  cow  in  any  newsroom 
l)ecause  they  are  so  elusive. 
Managements  say  they  don’t 
exist.  Newsmen  claim  they 
know  better  liecause  of  the  way 
certain  stories  are  played  up  or 
<lown,  over-played  or  under¬ 
played,  in  their  opinion.  It  boils 
down  sometimes  to  a  difference 
in  news  judgment  between  an 
editor  and  a  reixuter  as  to  what 
a  story  is  woilh  in  coverage.  It 
can  l)e  as  simple  as  that. 

The  Courier-Journal  and 
l.ouisville  Times  management 
found  that  out  recently.  It  was 
discovered  that  what  a  reporter 
thought  was  a  sacred  cow  was 
sometimes  based  on  his  own 
prejudices,  or  on  what  he 
thought  were  the  prejudices  of 
management,  even  to  the  point 
of  interpreting  an  editorial  po¬ 
sition  as  reflecting  a  sacred  cow 
attitude  toward  an  issue. 

The  subject  came  up  at  an 
intern  luncheon  at  the  CJ&T 
late  in  August  at  which  there 
was  some  discussion  of  staffers’ 
understanding  that  they  should 
handle  certain  stories  in  certain 
ways — sacred  cows.  According 
to  office  memos  to  “all  hands” 
from  CJ  Managing  Editor 
(leorge  Gill  and  Times  Manag¬ 
ing  Editor  Bob  Clark  “this  met 
with  incredulity  on  the  part  of 
Messrs.  Bingham  Sr,  and  Jr, 
who  wish  desperately  that  no 
such  things  existed  on  these  pa¬ 
pers.”  Barry  Bingham  Sr,  is 
president  and  publi.sher  and 
Barry  Bingham  Jr,  is  vicepresi¬ 
dent  and  associate  publisher. 

The  two  m.e.s  asked  for  a 
quick  and  anonymous  suggestion 
lx)x  on  the  subject  as  to  what 
staffers  think  are  some  of  the 
sacred  cows  on  the  newspaper: 
“What  do  we  overcover,  fail  to 
cover,  or  handle  with  care  be¬ 
cause  you  think  management 
wants  it  that  way?” 

*  *  * 

Some  of  the  staffers  sub¬ 
mitted  lengthy  lists  of  sup¬ 
posedly  sacred  cows  ranging  all 
the  way  from  the  University 
of  Louisville  to  the  English- 
speaking  Union,  conservation 
and  “chinch  bugs”  when  they 
attack  Norman  Isaacs’  lawn. 

One  wrote:  “A  word  before 
the  list  begins:  News  sources 
or  topics  don’t  really  have  to  be 
considered  by  the  publisher  to 
merit  special  treatment,  and 
perhaps  he  doesn’t  have  a  spe¬ 
cial  interest  in  many  of  those 
on  the  following  list.  However, 


at  Thirty 


if  someone  in  the  editorial 
chain  of  command  between  the 
publisher  and  the  news  gatherer 
believes  the  publisher  has  a 
special  interest,  the  effect  is  the 
same  on  the  reporter.  Or,  if 
one  of  the  executives  in  this 
chain  has  himself  a  special  in¬ 
terest,  that  interest  is  trans¬ 
ferred  down  the  line,  too.  It  is 
rare — although  it  happens  here 
— for  an  editor  to  say,  ‘Be  care¬ 
ful,  you  know  how  the  publisher 
feels  about  this  one,’  but  the 
way  stories  are  edited,  the 
questions  asked  reporters  by 
editors  about  them,  and  some¬ 
times  just  a  tone  of  voice  can 
quite  effectively  get  across  the 
message  that  this  is  ‘of  special 
concern.’  ” 

So  you  get  an  idea  of  how 
difficult  it  is  to  pin  down  the 
subject  when  you  have  a  re¬ 
porter  who  acknowledges  there 
might  not  be  any  sacied  cows, 
or  special  interest,  but  at  the 
same  time  he  is  led  to  suspect 
there  might  be. 

Then,  probably  every  news 
staff  has  the  cynic  w'ho  writes: 

“Presenting  you  with  a  list 
of  sacred  cows  presumes  that 
you — or  someone — will  do  some¬ 
thing  obout  them  once  you  have 
them  in  hand. 

“All  of  our  sacred  cows — 
most  of  them,  at  least — can  be 
rationalized  away,  so  I  don’t 
believe  you  would  do  anything 
with  the  list  once  you  got  it. 
Except  rationalize  it. 

“The  thing  that  concerns  me 
most  is  not  that  we  have  sacred 
cows — which  is  not  such  a  ter¬ 
rible  thing,  after  all — but  that 
no  one  in  authority  will  admit 
it. 

“So  what  the  hell.  .  .  .” 

All  of  which  suggests  that 
sacred  cows  are  the  creations 
of  the  staff  and  do  not  neces¬ 
sarily  reflect  the  wishes  of  the 
publisher  or  the  editor. 

*  *  * 

After  reading  the  grist  from 
the  suggestion  boxes,  Barry 
Bingham  Sr,  attempted  to  give 
some  perspective  to  the  discus¬ 
sion.  Although  the  comments  of 
the  few  staffers  above  indicate 
how  difficult  it  is  to  convince 
some  of  them  that  there  are  no 
guidelines  for  the  treatment  of 
special  news  subjects,  Mr.  Bing¬ 
ham’s  analysis  might  prompt 
other  publishers  to  open  up  a 
subject  that  too  often  is  taboo. 

Mr.  Bingham  wrote: 

“The  recent  lunch  meeting 
with  the  interns  brought  out, 
without  premeditation,  the  sub¬ 


ject  of  sacred  cows  on  our  pa¬ 
pers.  A  subsequent  request  for 
specific  examples  to  be  listed 
anonymously  by  Times  staffers 
disclosed  a  surprising  array  of 
bugs  crawling  around  when  the 
rock  was  turned  up. 

“This  list  includes  two  wide 
categories  of  subjects:  those  in 
which  top  executives  of  the 
companies  are  personally  in¬ 
volved,  and  those  toward  which 
the  papers  have  taken  a  strong 
editorial  policy.  Sometimes  the 
two  categories  overlap. 

“Nobody  claims  that  they 
were  ever  told  to  play  up  or 
play  down  certain  subjects  be¬ 
cause  of  the  two  considerations 
given  above.  It  seems  to  be  a 
matter  of  atmosphere,  of  as¬ 
sumptions  made  by  many  indi¬ 
viduals,  of  unspoken  and  un¬ 
written  guidelines. 

“The  fact  is  that  there  are 
no  such  guidelines.  Barry  and 
I  do  not  want  them  to  exist  in 
any  form  on  these  papers. 

“It  is  our  unvarying  desire 
to  see  reporters  play  all  stories 
straight  down  the  middle,  un¬ 
affected  by  their  own  prejudices 
or  by  what  they  believe  are  our 
prejudices.  Among  the  sacred 
cows  mentioned,  the  whole  area 
of  civil  rights  is  an  example 
of  one  in  which  the  average 
young  reporter  is  apt  to  be  at 
least  as  deeply  involved  emo¬ 
tionally  as  the  owners  of  the 
papers. 

“One  way  to  prevent  staffers 
from  feeling  management  pres¬ 
sures  would  be  for  Barry  and 
me,  as  well  as  our  wives  and 
our  top  management  associates, 
to  divorce  ourselves  from  all 
-activities  in  the  community.  We 
make  such  a  rule  with  regard 
to  service  on  boards  of  all  local 
companies  or  business  estab¬ 
lishments,  including  banks, 
since  we  are  determined  to 
avoid  a  conflict  of  interest  when 
those  enterprises  are  involved 
in  news  developments. 

“We  are  connected,  however, 
with  a  wide  variety  of  civic. 


charitable  and  cultural  act  v- 
ities,  either  through  board  mem¬ 
berships,  financial  contributions, 
or  both.  We  believe  that  ihe 
owners  of  a  monopoly  news  la- 
per  in  a  city  such  as  Louisv  lie 
cannot  escape  such  responsibil¬ 
ities  toward  worthwhile  civic 
undertakings.  But  we  would 
feel  obliged  to  withdraw  from 
all  such  activities  if  we  had  to 
conclude  that  our  participation 
is  a  serious  cause  of  prejudice 
in  the  writing  or  handling  of 
news. 

“Another  way  to  prevent  un¬ 
desired  influences  from  affect¬ 
ing  the  news  content  of  the  jia- 
pers  would  be  to  kill  the  edi¬ 
torial  pages,  or  to  confine  them 
to  praise  of  home  and  mother 
and  condemnation  of  the  com¬ 
mon  cold.  Some  newspapers, 
especially  in  monopoly  towns, 
follow  that  course.  Our  papers 
have  had  a  long  tradition  of 
outspoken  editorial  vigor.  We 
can’t  believe  that  it  would  be 
a  healthy  thing  to  discontinue 
that  historic  policy,  in  order  to 
protect  the  news  operation  from 
possible  editorial  infection. 

“It  is  not  easy  to  put  in  words 
the  principles  on  which  a  news¬ 
paper  should  operate. 

“We  believe  that  the  first 
principle  of  a  good  newspaper 
is  the  full  independence  of  the 
news  operation  from  pressures 
emanating  from  management, 
from  advertisers,  from  circula¬ 
tion,  from  the  editorial  page  or 
from  any  other  source. 

“We  are  very  positive  in  | 
wanting  all  those  who  handle 
news  to  ignore  the  personal  in-  i 
terests  of  top  management,  and  | 
the  positions  taken  by  editorial  * 
writers,  in  their  treatment  of  ' 
news  material.  By  the  same 
token,  we  expect  them  to  curb 
their  own  personal  interests  and 
prejudices  in  reporting  and  edit¬ 
ing  news.  The  function  of  de¬ 
livering  a  straight  news  report 
to  our  readers  is  too  vital,  in 
our  opinion,  to  permit  tamper¬ 
ing  from  any  source.” 


...that’s  why  Baltimore 
clotliing  stores 
place  71%  of  their 
newspaper  adveiiisind 


inTheSunpapers 


Morning 

Cvining 

Sunday 


National  Repretantalivas;  Cratmar,  Woodward.  O'Mara  &  Ormsbaa  •  Lot  Angalai. 
Naw  York.  San  Francisco,  Chicago,  Detroit.  Atlanta.  Philadelphia,  Minnaapolis.  Boston 
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Scotch  for  people 
who  know  the  difference* 


We  make  Scotch' for  the 
hard'tO'please.  “Black  White: 
Smooth.  Light. The  one 
that  sets  the  standards  for  all 
other  Scotches.  Tonight. 

‘Black  &  White!’ 


Black  &AVhite^  Scotch 


AGED.  BIENDED.  BOTTIED  IN  SCOTIAND  8«  8  PROOF  SCOTCH  WHISKY  THE  flEISCHMANN  DISTIUING  CORP  NYC  SOIE  DISTRIBUTOR 
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MID-SOUTH  SUNDAY  MAGAZINE  concentrates  on  the  people,  places, 
and  activities  of  the  Memphis  area.  Consequently,  it  rates  among  the  best-read 
features  of  The  Commercial  Appeal. 

With  the  immediacy  of  newspapers  and  the  slickness  of  magazines,  it  appeals 
strongly  to  retail  advertisers.  Retailers,  noted  for  their  emphasis  on  results, 
have  stepped  up  use  of  Mid-South  each  year  since  it  was  started  in  1965. 

Harness  this  potent  sales  force  in  Memphis.  Use  it  and  see  how  YOUR  sales 
grow  in  one  of  the  nation’s  largest  and  most  dynamic  regional  markets. 

Net  paid  circulation  272,428— ABC  Publishers  Statement,  3-31-69 


Serving  and  selling  the  nation 's  21  st  largest  newspaper  market 

THE  COMMERCIAL  APPEAL 
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Represented  by  METROPOLITAN  SUNDAY  NEWSPAPERS,  INC.  and  SCRIPPS  HOWARD  NEWSPAPERS,  General  Advertising  Department 


